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Section 1 – Permittee Information 

SECTION I. BACKGROUND INFORMATION 

Background Information  

Permittee Name: City of Hayward 

Population:  145,839 

NPDES Permit No.:  CAS612008 

Order Number:  R2-2009-0074 

Reporting Time Period (month/year):  July / 2010 through June / 2011 

Name of the Responsible Authority:  Alex Ameri Title: Dep Dir of Public Works/Utilities 

Mailing Address:  777 B Street 

City:  Hayward Zip Code: 94541 County: Alameda 

Telephone Number:  510-583-4720 Fax Number: 510-583-3610 

E-mail Address:  Alex.ameri@hayward-ca.gov 

Name of the Designated Stormwater 

Management Program Contact (if 

different from above): 

Debra Kunisawa Title: Water Pollution Control Administrator 

Department:  Public Works – Water Pollution Source Control 

Mailing Address:  24499 Soto Road 

City:  Hayward Zip Code: 94544 County: Alameda 

Telephone Number:  510-881-7960 Fax Number: 510-881-7903 

E-mail Address:  Debra.kunisawa@hayward-ca.gov 

 

mailto:Alex.ameri@hayward-ca.gov
mailto:Debra.kunisawa@hayward-ca.gov
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Section 2 - Provision C.2 Reporting Municipal Operations 

 

Program Highlights and Evaluation 
Highlight/summarize activities for reporting year: 

 

Summary: 

Street department staff actively participates in all ACCWP events. Street maintenance Department and Corporation yard compliance listed 

below. 

 

 

C.2.a. ►Street and Road Repair and Maintenance  

Place an X in the boxes next to implemented BMPs to indicate that these BMPs were implemented in applicable instances. If not applicable, type 

NA in the box. If one or more of these BMPs were not adequately implemented  during the reporting fiscal year then indicate so and provide 

explanation in the comments section below: 

X 
Control of debris and waste materials during road and parking lot installation, repaving or repair maintenance activities from polluting 

stormwater 

X 
Control of concrete slurry and wastewater, asphalt, pavement cutting, and other street and road maintenance materials and wastewater 

from discharging to storm drains from work sites. 

X 
Sweeping and/or vacuuming and other dry methods to remove debris, concrete, or sediment residues from work sites upon completion of 

work. 

Comments: 

 

 

  

C.2.b. ►Sidewalk/Plaza Maintenance and Pavement Washing  

Place an X in the boxes next to implemented BMPs to indicate that these BMPs were implemented in applicable instances. If not applicable, type 

NA in the box. If one or more of these  BMPs were not adequately implemented during the reporting fiscal year then indicate so and explain in the 

comments section below: 

X 
Control of wash water from pavement washing, mobile cleaning, pressure wash operations at parking lots, garages, trash areas, gas station 

fueling areas, and sidewalk and plaza cleaning activities from polluting stormwater 

X Implementation of the BASMAA Mobile Surface Cleaner Program BMPs  

Comments: 
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C.2.c. ►Bridge and Structure Maintenance and Graffiti Removal  

Place an X in the boxes next to implemented BMPs to indicate that these BMPs were implemented in applicable instances. If not applicable, type 

NA in the box. If one or more of these BMPs were not adequately implemented during the reporting fiscal year then indicate so and explain in the 

comments section below: 

X Control of discharges from bridge and structural maintenance activities directly over water or into storm drains 

X Control of discharges from graffiti removal activities 

X Proper disposal for wastes generated from bridge and structure maintenance and graffiti removal activities 

X Implementation of the BASMAA Mobile Surface Cleaner Program BMPs for graffiti removal 

X 
Employee training on proper capture and disposal methods for wastes generated from bridge and structural maintenance and graffiti 

removal activities. 

X 
Contract specifications requiring proper capture and disposal methods for wastes generated from bridge and structural maintenance and 

graffiti removal activities. 

Comments:  

 

 

 

C.2.d. ►Stormwater Pump Stations  

Does your municipality own stormwater pump stations: X Yes  No 

If your answer is No then skip to C.2.e. 

Complete the following table for dry weather DO monitoring and inspection data for pump stations1 (add more rows for additional pump 

stations):  

Pump Station Name and Location 

First inspection 

Dry Weather DO Data 

Second inspection 

Dry Weather DO Data 

Date mg/L Date mg/L 

East Harder Road Underpass     

West Harder Road Underpass     

D Street Underpass     

Orchard Avenue Underpass     

Tennyson Road Underpass     

                                                 
1 Pump stations that pump stormwater into stormwater collection systems or infiltrate into a dry creek immediately downstream are exempt from DO monitoring. 
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Summarize corrective actions as needed for DO monitoring at or below 3 mg/L. Attach inspection records of additional DO monitoring for 

corrective actions: 

Summary: 

City of Hayward Pump Stations pump stormwater into stormwater collection systems and/or dry creeks immediately downstream.   

 

Attachments: 

 

Complete the following table for wet weather inspection data for pump stations (add more rows for additional pump stations):  

Pump Station Name and Location 

Date 

(2x/year 

required) 

Presence of 

Trash  

(Cubic Yards) 

Presence of 

Odor  

(Yes or No) 

Presence of 

Color  

(Yes or No) 

Presence of 

Turbidity  

(Yes or No) 

Presence of 

Floating 

Hydrocarbons 

(Yes or No) 

East Harder Road Underpass 9/15/2010 <.5 No No No No 

 1/12/2011 <.5 No No No No 

West Harder Road Underpass 9/15/2010 <.5 No No No No 

 1/12/2011 <.5 No No No No 

D Street Underpass 9/15/2010 <.5 No No No No 

 1/12/2011 <.5 No No No No 

Orchard Avenue Underpass 9/15/2010 <.5 No No No No 

 1/12/2011 <.5 No No No No 

Tennyson Road Underpass 9/15/2010 <.5 No No No No 

 1/12/2011 <.5 No No No No 
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C.2.e. ►Rural Public Works Construction and Maintenance  

Does your municipality own/maintain rural
2
 roads: X Yes  No 

If your answer is No then skip to C.2.f. 

Place an X in the boxes next to implemented BMPs to indicate that these BMPs were implemented in applicable instances. If one or more of the 

BMPs were not adequately implemented during the reporting fiscal year then indicate so and explain in the comments section below: 

X Control of road-related erosion and sediment transport from road design, construction, maintenance, and repairs in rural areas 

X Identification and prioritization of rural road maintenance based on soil erosion potential, slope steepness, and stream habitat resources  

X No impact to creek functions including migratory fish passage during construction of roads and culverts 

X Inspection of rural roads for structural integrity and prevention of impact on water quality 

X 
Maintenance of rural roads adjacent to streams and riparian habitat to reduce erosion, replace damaging shotgun culverts and excessive 

erosion 

 
Re-grading of unpaved rural roads to slope outward where consistent with road engineering safety standards, and installation of water bars 

as appropriate 

X 
Inclusion of measures to reduce erosion, provide fish passage, and maintain natural stream geomorphology when replacing culverts or 

design of new culverts or bridge crossings  

Comments including listing increased maintenance in priority areas: 

Street Maintenance Staff prioritizes rural roads during our annual pre and post winter inspections.  Our goal in doing so, is to eliminate erosion in 

these areas. 

 

 

                                                 
2 Rural means any watershed or portion thereof that is developed with large lot home-sites, such as one acre or larger, or with primarily agricultural, grazing or open 

space uses. 
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C.2.f. ►Corporation Yard BMP Implementation  

Place an X in the boxes below that apply to your corporations yard(s): 

 We do not have a corporation yard 

 Our corporation yard is a filed NOI facility and regulated by the California State Industrial Stormwater NPDES General Permit 

X We have a current  Stormwater Pollution Prevention Plan (SWPPP) for the Corporation Yard(s) 

Place an X in the boxes below next to implemented SWPPP BMPs to indicate that these BMPs were implemented in applicable instances. If not 

applicable, type NA in the box.  If one or more of the BMPs were not adequately implemented during the reporting fiscal year then indicate so 

and explain in the comments section below: 

 X Control of pollutant discharges to storm drains such as wash waters from cleaning vehicles and equipment 

X 
Routine inspection prior to the rainy seasons of corporation yard(s) to ensure non-stormwater discharges have not entered the storm drain 

system 

X Containment of all vehicle and equipment wash areas through plumbing to sanitary or another collection method 

X 
Use of dry cleanup methods when cleaning debris and spills from corporation yard(s) or collection of all wash water and disposing of wash 

water  to sanitary or other location where it does not impact surface or groundwater when wet cleanup methods are used 

X Cover and/or berm outdoor storage areas containing waste pollutants 

Comments: 

 

If you have a corporation yard(s) that is not an NOI facility , complete the following table for inspection results for your corporation yard(s) or 

attach a summary including the following information: 

Corporation Yard Name 

Inspection Date 

(1x/year required) Inspection Findings/Results Follow-up Actions 

City of Hayward 

24505 Soto Road 

10/1/2010 All items were in their correct areas and placed in 

secondary containment devices where necessary. 

Monthly inspections and 

clean-ups should they be 

necessary. 
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Section 3 - Provision C.3 Reporting New Development and Redevelopment 

 

C.3.a. ►New Development and Redevelopment Performance 

Standard Implementation Summary Report 

 

(For FY 10-11Annual Report  only) Provide a brief summary of the methods of implementation of Provisions C.3.a.i.(1)-(8). 

Summary: 

 

The City of Hayward has adopted a Stormwater Management and Urban Runoff Control Ordinance to ensure the future health, safety and 

general welfare of the residents of the City by eliminating non-stormwater discharges to the municipal separate storm sewer; controlling the 

discharge to municipal storm sewers from spills, dumping, or disposal of materials other than stormwater; and reducing pollutants in stormwater 

discharges to the maximum extent practicable. The Standard Conditions of Approval from State require a Stormwater Permit, Operation and 

Maintenance Agreement, compliance with the California Regional Water Quality Control Board LID treatment standards and design and 

inspection regulations.  CEQA review, if required, includes assessment requirements for water quality impact and flooding mitigations.  City staff 

involved with the Clean Water Program is trained at annual trainings and consultants hired for alternative certifications are trained in accordance 

with that program’s requirements.   When training and workshop session are available, City staff is informed of the training opportunities via emails 

so that group attendance is encouraged. The City’s policy requires all projects that require City’s permit and that create or replace impervious 

surfaces to incorporate site design measures such as pervious pavers and source control measures such as roofed trash enclosures.   

 

 

 

C.3.b. ►Green Streets Status Report  

(All projects to be completed by December 1, 2014) 

 

On an annual basis (if applicable), report on the status of any pilot green street projects within your jurisdiction.  For each completed project, 

report the capital costs, operation and maintenance costs, legal and procedural arrangements in place to address operation and maintenance 

and its associated costs, and the sustainable landscape measures incorporated in the project including, if relevant, the score from the Bay-

Friendly Landscape Scorecard.  

Summary: 

Refer to the C.3 New Development and Redevelopment section of the countywide program’s FY 10-11 Annual Report for a description of any 

activities conducted at the countywide or regional level. 

 

 

C.3.b.v.(1) ►Regulated Projects Reporting Table  

Fill in attached table C.3.b.v.(1) or attach your own table including the same information.  
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C.3.c. Low Impact Development Reporting 

The City is a participant to the Alameda County Clean Water Program/New Development Subcommittee that meets bimonthly. 

 

C.3.h.iv. ► Installed Stormwater Treatment Systems Operation 

and Maintenance Verification Inspection Program Reporting 

 

(1) Fill in attached table C.3.h.iv.(1) or attach your own table including the same information.  See attached table.  To the best of WPSC’s 

knowledge, all treatment systems listed in the table are “on-site” or adjacent and downstream of the property addresses or parcels listed in 

the O&M Agreements executed with the City’s Public Works Department – Engineering Division. 

(2) On an annual basis, provide a discussion of the inspection findings for the year and any common problems encountered with various types of 

treatment systems and/or HM controls.  This discussion should include a general comparison to the inspection findings from the previous year.   

Summary: 

Unlike last year, when the majority of inspections conducted were initial verification inspections of stormwater treatment systems, the majority 

of inspections conducted this year were routine verification inspections.  Vault-based treatment systems constituted the majority of inspections 

conducted this year whereas last year the inspections were evenly divided between vault-based and biotreatment systems.  Similar to last 

year, common problems encountered this year during inspections were minor amounts of standing water in vault-based treatment systems 

mainly attributable to irrigation water.  During a few inspections this year, minor amounts of trash, debris & sediment were noted in treatment 

systems; last year, no accumulation of trash or debris was noted in the treatment systems. As noted last year, recently installed vegetated 

swales and biorention areas typically have some soil exposure issues due to immature vegetation; one biotreatment system has still not 

established a mature ground cover to adequately prevent all soil erosion and pollutant migration problems. Like last year, most of the 

stormwater treatment systems were not found to need any additional maintenance activities outside of regularly scheduled periodic 

maintenance.  One site operator was required to repair or replace their drain inserts.    

(3) On an annual basis, provide a discussion of the effectiveness of the O&M Program and any proposed changes to improve the O&M Program 

(e.g., changes in prioritization plan or frequency of O&M inspections, other changes to improve effectiveness program).   

Summary: 

Property owners continue to fall short of their requirements to submit periodic Treatment Measure O&M Reports in a timely fashion to the 

Engineering Division.  This is particularly true of sites where the property ownership has changed even though the original  Stormwater 

Treatment Measure Operation & Maintenance (SW TM O&M) Agreement is transferred to the new owner with the property deed records . As a 

result, it is difficult to determine whether maintenance issues discovered by WPSC Inspectors are a result of inadequate maintenance or 

accumulation of normal amounts of accumulated debris, etc.  While the Engineering Division continues to send out reminder letters to 

property owners, enforcement to ensure compliance with City reporting requirements was not implemented.  When WPSC Inspection staff 

encounter a maintenance problem during periodic O&M verification inspections, the O&M operator is contacted to provide maintenance 

records.  WPSC plans to upgrade its stormwater treatment measure inspection program electronic tracking system from a spreadsheet to a 

relational database management system in the near future.  The City will continue to monitor the program to meet all MRP requirements and 

to determine if any changes or additional improvements are warranted. 
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C.3.b.v.(1) ►Regulated Projects Reporting Table (part 1) – Projects Approved During the Fiscal Year Reporting 

Period  

Project Name 

Project No. 

Project Location
3
, Street 

Address Name of Developer 

Project 

Phase No.4 

Project Type & 

Description5 Project Watershed6 

Total Site 

Area 

(Acres) 

Total 

Area of 

Land 

Disturbed 

(Acres) 

Total New 

Impervious 

Surface 

Area (ft2) 

Total 

Replaced 

Impervious 

Surface 

Area (ft2) 

Total Pre-

Project 

Impervious 

Surface 

Area7 (ft2) 

Total Post-

Project 

Impervious 

Surface Area8 

(ft2) 

Private Projects           

PG&E Substation 

Modification 

3450 Investment Blvd PG&E N/A Above Ground 

Electrical 

N/A 27.0 5.0 5.0 0 0 5.0 

Russell City 

Energy Co, LLC 

2862 Depot Road RCEC, LLC N/A Power Plant N/A 17.7 17.7 15.9 0 0 15.9 

            

Public Projects           

Mt. Eden 

Annexation 

Areas Phase 2 

Depot rd., Mohr Dr., 

Occidental Rd., Monte Vista 

& Laguna 

COH N/A Installation of curb, 

gutter & sidewalk; 

streetlights & 

underground utilities 

N/A N/A 2.1 2.1 0 0 2.1 

WPCF Solar 

Photovoltaic 

System 

3700 Enterprise Ave COH N/A Installation of solar 

panels 

N/A 12.5 9.7 12.5 0 0 12.5 

Carlos Bee Blvd 

realignment 

Carlos Bee/Overlook COH N/A Road realignment N/A 2.5 2.5 1.64 0 0 2.5 

            

Comments:  

 

                                                 
3
 Include cross streets 

4
 If a project is being constructed in phases, indicate the phase number and use a separate row entry for each phase. If not, enter “NA”. 

5
 Project Type is the type of development (i.e., new and/or redevelopment). Example descriptions of development are: 5-story office building, residential with 160 single-family homes with five 4-story buildings to contain 200 condominiums, 100 unit 2-story shopping 

mall, mixed use retail and residential development (apartments), industrial warehouse. 
6
 State the watershed(s) in which the Regulated Project is located.  Optional but recommended:  Also state the downstream watershed(s). 

7
 For redevelopment projects, state the pre-project impervious surface area. 

8
 For redevelopment projects, state the post-project impervious surface area. 
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C.3.b.v.(1) ►Regulated Projects Reporting Table (part 2) – Projects Approved During the Fiscal Year Reporting Period  

Project Name 

Project No. 

Application 

Deemed 

Complete 

Date9   

Application 

Final 

Approval 

Date9 

Source 

Control 

Measures10 

Site Design 

Measures11 

Treatment 

Systems 

Approved12 

Operation & 

Maintenance 

Responsibility 

Mechanism13 

Hydraulic Sizing 

Criteria14 

Alternative 

Compliance 

Measures15/16 

Alternative 

Certification17 HM Controls18/19 

Private Projects   

PG&E Eastshore 

Substation 

Modifcation 

3/11/11 3/11/11 N/A N/A Oil water 

separator 

O&M agreement 

with PG&E 

N/A N/A N/A N/A 

Russell City Energy 

Center, LLC 
9/2/10 9/2/10 N/A N/A Detention 

Basin 

O&M agreement 

with RCEC, LLC 

1b N/A N/A N/A 

           

           

           

           

           

Comments:  

 

 

                                                 
9
 For private projects, state project application deemed complete date and final discretionary approval date. 

10
 List source control measures approved for the project. Examples include: properly designed trash storage areas; storm drain stenciling or signage; efficient landscape irrigation systems; etc. 

11
 List site design measures approved for the project. Examples include: minimize impervious surfaces; conserve natural areas, including existing trees or other vegetation, and soils; construct sidewalks, walkways, and/or patios with permeable surfaces, etc.  

12
 List all approved stormwater treatment system(s) to be installed onsite or at a joint stormwater treatment facility (e.g., flow through planter, bioretention facility, infiltration basin, etc.). 

13
 List the legal mechanism(s) (e.g., O&M agreement with private landowner; O&M agreement with homeowners’ association; O&M by public entity, etc…) that have been or will be used to assign responsibility for the maintenance of the post-construction stormwater 

treatment systems.  
14

 See Provision C.3.d.i. “Numeric Sizing Criteria for Stormwater Treatment Systems” for list of hydraulic sizing design criteria. Enter the corresponding provision number of the appropriate criterion (i.e., 1.a., 1.b., 2.a., 2.b., 2.c., or 3).  
15

 For Alternative Compliance at an offsite location in accordance with Provision C.3.e.i.(1), on a separate page, give a discussion of the alternative compliance site including the information specified in Provision C.3.b.v.(1)(m)(i) for the offsite project. 
16

 For Alternative Compliance by paying in-lieu fees in accordance with Provision C.3.e.i.(2), on a separate page, provide the information specified in Provision C.3.b.v.(1)(m)(ii) for the Regional Project. 
17

 Note whether a third party was used to certify the project design complies with Provision C.3.d. 
18

 If HM control is not required, state why not. 
19

 If HM control is required, state control method used (e.g., method to design and size device(s) or method(s) used to meet the HM Standard, and description of device(s) or method(s) used, such as detention basin(s), biodetention unit(s), regional detention basin, 
or in-stream control). 
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C.3.b.v.(1) ►Regulated Projects Reporting Table (part 2) – Projects Approved During the Fiscal Year Reporting Period  

Project Name 

Project No. 

Is Funding 

Committed?20   

Date 

Construction 

Scheduled 

to Begin20 

Source 

Control 

Measures21 

Site Design 

Measures22 

Treatment 

Systems 

Approved23 

Operation & 

Maintenance 

Responsibility 

Mechanism24 

Hydraulic Sizing 

Criteria25 

Alternative 

Compliance 

Measures26/27 

Alternative 

Certification28 HM Controls29/30 

Public Projects 

Mt. Eden 

Annexation Areas 

Phase 2 

Yes 7/19/10 Storm Drain 

Stenciling 

N/A N/A N/A N/A N/A N/A N/A 

WPCF Solar 

Photovoltaic 

System 

Yes 6/28/10 N/A N/A N/A N/A N/A N/A N/A N/A 

Carlos Bee 

realignment 
Yes 8/23/10 Storm Drain 

Stenciling 

N/A N/A N/A N/A N/A N/A N/A 

New Sidewalk on 

Bellina Street 
Yes 7/29/11 N/A Conserve 

Existing 

Trees 

N/A N/A N/A N/A N/A N/A 

Route 238 Corridor 

Improvements 
Yes 8/30/10 Storm Drain 

Stenciling 

N/A Tree Well 

Filter 

N/A N/A N/A N/A N/A 

Comments:  

 

 

                                                 
20

 For public projects, enter “Yes” or “No” under “Is Funding Committed?” and enter a date under “Date Construction Scheduled to Begin”. 
21

 List source control measures approved for the project. Examples include: properly designed trash storage areas; storm drain stenciling or signage; efficient landscape irrigation systems; etc. 
22

 List site design measures approved for the project. Examples include: minimize impervious surfaces; conserve natural areas, including existing trees or other vegetation, and soils; construct sidewalks, walkways, and/or patios with permeable surfaces, etc.  
23

 List all approved stormwater treatment system(s) to be installed onsite or at a joint stormwater treatment facility (e.g., flow through planter, bioretention facility, infiltration basin, etc.). 
24

 List the legal mechanism(s) (e.g., O&M agreement with private landowner; O&M agreement with homeowners’ association; O&M by public entity, etc…) that have been or will be used to assign responsibility for the maintenance of the post-construction stormwater 
treatment systems.  

25
 See Provision C.3.d.i. “Numeric Sizing Criteria for Stormwater Treatment Systems” for list of hydraulic sizing design criteria. Enter the corresponding provision number of the appropriate criterion (i.e., 1.a., 1.b., 2.a., 2.b., 2.c., or 3).  

26
 For Alternative Compliance at an offsite location in accordance with Provision C.3.e.i.(1), on a separate page, give a discussion of the alternative compliance site including the information specified in Provision C.3.b.v.(1)(m)(i) for the offsite project. 

27
 For Alternative Compliance by paying in-lieu fees in accordance with Provision C.3.e.i.(2), on a separate page, provide the information specified in Provision C.3.b.v.(1)(m)(ii) for the Regional Project. 

28
 Note whether a third party was used to certify the project design complies with Provision C.3.d. 

29
 If HM control is not required, state why not. 

30
 If HM control is required, state control method used (e.g., method to design and size device(s) or method(s) used to meet the HM Standard, and description of device(s) or method(s) used, such as detention basin(s), biodetention unit(s), regional detention basin, 

or in-stream control). 
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C.3.h.iv. ►Installed Stormwater Treatment Systems Operation and Maintenance Verification Inspection Program Reporting  

Fill in table below or attach your own table including the same information.  

Name of 

Facility/Site 

Inspected  

Address of 

Facility/Site 

Inspected 

Newly 

Installed? 

(YES/NO)31 

Party 

Responsible32 

For Maintenance 

Date of 

Inspection 

Type of 

Inspection33  

Type of Treatment/HM 

Control(s) Inspected34 Inspection Findings or Results35 

Enforcement Action 

Taken36  Comments 

PG&E Eastshore 

Substation 

Modification 

3450 Investment 

Blvd 

Yes PG&E N/A N/A N/A N/A N/A To be used in 2011 

Russell City 

Energy Center, 

LLC 

2862 Depot Road Yes RCEC, LLC N/A N/A N/A N/A N/A To be used in 2011 

PNM Properties 

LLC/Hayward 

Associates - Pick 

Your Part Auto 

Wrecking  

2885 West Winton 

Ave. 

No (N/A) PNM Properties 

LLC 

7/21/10 Follow-up Proposed treatment:       

3 Extended Detention 

Basins  w/ "Top Hat" 

solids settling/filtration, 

Vegetated Swales 

Site has been abandoned and 

secured with a locked chain 

link fence – no access 

available for inspection. This 

site has been graded and 

compacted with construction 

storm water control measures 

still in place; the entire site is 

permeable compacted 

crushed granite; there is no 

expectation of storm water 

runoff nor evidence of erosion 

or sediment runoff from the site 

to the adjacent storm drain 

systems 

None Property is now owned by 

Schnizter Steel [previous 

owner LQK (formerly Pick 

Your Part)]; owner no 

longer proposes to go 

through with site 

improvements or 

occupation.  LKQ and 

PNM Properties were 

previously advised to 

contact the City of 

Hayward and the RWQCB 

to address any 

outstanding site issues 

Costco 

Wholesale Corp.  

28505 & 28509 

Hesperian Blvd. 

No Costco Wholesale 

Corp. 

7/21/10 Follow-up Media Filter, 14 Bio-

Retention Planter 

areas 

Flow spreader/equalizers were 

installed in accordance with 

City requirements.  Some 

None Recently installed system 

issues include soil 

exposure due to 

                                                 
31

 Indicate “YES” if the facility was installed within the reporting period, or “NO” if installed during a previous fiscal year. 
32

 State the responsible operator for installed stormwater treatment systems and HM controls. 
33

 State the type of inspection (e.g., 45-day, routine or scheduled, follow-up, etc.). 
34

 State the type(s) of treatment systems inspected (e.g., bioretention facility, flow-through planter, infiltration basin, etc…) and the type(s) of HM controls inspected, and indicate whether the treatment system is an onsite, joint, or offsite system. 
35

 State the inspection findings or results (e.g., proper installation, improper installation, proper O&M, immediate maintenance needed, etc.). 
36

 State the enforcement action(s) taken, if any, as appropriate and consistent with your municipality’s Enforcement Response Plan. 
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C.3.h.iv. ►Installed Stormwater Treatment Systems Operation and Maintenance Verification Inspection Program Reporting  

Fill in table below or attach your own table including the same information.  

Name of 

Facility/Site 

Inspected  

Address of 

Facility/Site 

Inspected 

Newly 

Installed? 

(YES/NO)31 

Party 

Responsible32 

For Maintenance 

Date of 

Inspection 

Type of 

Inspection33  

Type of Treatment/HM 

Control(s) Inspected34 Inspection Findings or Results35 

Enforcement Action 

Taken36  Comments 

media filters were inaccessible 

for inspection due to parked 

cars.  No visible problems were 

identified with the oil/water 

interceptor 

immature vegetation 

Mohammed 

Khan (Gading 

Mosque) 

26320 Gading Rd. No (N/A) Mohammed Khan 

(Gading Mosque) 

7/21/10 First Proposed treatment:       

2 Bioswales 

Not ready for inspection – 

project uncompleted 

None SW TM O&M Agreement 

recorded December 2009 

Watson-Setzer 

REP, LLC 
3495 Breakwater 

Court 

No Anheuser Bush 

Recycling Center 

7/22/10 First Media Filter - Sand 

Filter  (TC-40) 

Small amount of standing 

water; no other problems 

None N/A 

Dean Ahmadyar 

(Hayward Grand 

Masjid) 

29414 Mission Blvd. No (N/A) Dean Ahmadyar 

(Hayward Grand 

Masjid) 

7/26/10 First 3 (?) Tree Well Filters Not ready for inspection – 

project uncompleted 

None SW TM O&M Agreement 

recorded December 2009 

Ben Leong 26630 Parkside Dr. No (N/A) Ben Leong 9/7/10 First Proposed treatment:       

2+ Vegetated Swales 

No site work has been done on 

this project - unimproved hilltop 

None SW TM O&M Agreement 

recorded October 2009 

Mirkooshesh, 

Inc., DBA Kia of 

Hayward 

747 Berry Ave. No (N/A) Hamid 

Mirkooshesh 

9/7/10 First Proposed treatment:       

Vortex Separator + 

Kia of Hayward is out of 

business and the project has 

been abandoned  

None The Auto Depot is 

currently occupying the 

adjacent former Kia 

Mission Street site. 

Iglesia Ni Cristo  24540 Mohr Dr. No Iglesia Ni Cristo 10/6/10 Follow-up  2 Vortex Separators 

(VS30 Filter) 

Minor to moderate amounts of 

sediment in units; screens and 

filters in good condition 

None First inspection conducted 

since units have been 

accessible for inspection 

A-1 Truck & Bus 

Driving School 

2977 Baumberg 

Ave. 
No A-1 Truck & Bus 

Driving School 
3/14/11 Routine 3 Vegetated Swales Coffee cups and few plastic 

bags found in the vegetated 

swale  

None Pollutants were removed 

by the property contact 

during the inspection 

Steve Cohn 26025 Eden Landing 

Rd. 

No Steve Cohn 3/15/11 Routine Vegetated Swale Turf grass in good condition, no 

obstruction or trash evident. 

Water draining to the culvert 

appears to be clean and clear 

None N/A 
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C.3.h.iv. ►Installed Stormwater Treatment Systems Operation and Maintenance Verification Inspection Program Reporting  

Fill in table below or attach your own table including the same information.  

Name of 

Facility/Site 

Inspected  

Address of 

Facility/Site 

Inspected 

Newly 

Installed? 

(YES/NO)31 

Party 

Responsible32 

For Maintenance 

Date of 

Inspection 

Type of 

Inspection33  

Type of Treatment/HM 

Control(s) Inspected34 Inspection Findings or Results35 

Enforcement Action 

Taken36  Comments 

Christian 

Vigilance 

Church 

28767 Ruus Rd. No Christian 

Vigilance Church 
3/16/11 Routine 2+ Vegetated Swales Vegetated Swale appears to 

be well maintained and in 

good condition. No trash or 

sediment evident in or around 

the storm drain inlet 

None N/A 

World Oil Corp.  22253 Foothill Blvd. No World Oil 

Marketing Co. 

3/17/11 Routine Water Quality Inlet –

Oil/grit/water 

Separator (TC-50) 

Black greasy deposits evident 

in storm drain inlet  

Verbal Notice Contacted responsible 

party for maintenance 

documentation; 

interceptor was serviced 

a few weeks ago. 

World Oil Corp.  22253 Foothill Blvd. No World Oil 

Marketing Co. 

3/18/11 Follow-up Water Quality Inlet –

Oil/grit/water 

Separator (TC-50) 

Greasy deposits have been 

cleaned.  Maintenance service 

company provided reports for 

annual operation and 

maintenance 

None Storm drain inlet, 

previously considered for 

a stormwater treatment 

device sampling station, 

was converted to convey 

pollutants from the far 

side of the property to the 

stormwater interceptor  

UG Southland, 

L.P. 

24345-93 Southland 

Dr. (24299 Southland 

Dr.)  

No 24345 Southland 

Drive LLC 

6/17/11 Routine Vortex Separator No problems identified None Device services properties 

located from 24345 to 

24393 Southland Dr. 

Grand Homes 

LLC 

22879 Grand St. No Paul Wong , 

Grand Homes LLC 

6/20/11 Routine 2 Drain Inserts (MP-52) The FloGard®+PLUS™ basin 

inserts do not appear to be 

adequately maintained and 

are damaged.  Non-

conventional pollutants such as 

paper, rubber balls, rags and 

miscellaneous trash are evident 

in most inlets along with 

vegetative litter 

Verbal Notice Paul Wong was 

contacted on 6/20/11 

and instructed to repair 

and/or replace the basin 

inserts 
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C.3.h.iv. ►Installed Stormwater Treatment Systems Operation and Maintenance Verification Inspection Program Reporting  

Fill in table below or attach your own table including the same information.  

Name of 

Facility/Site 

Inspected  

Address of 

Facility/Site 

Inspected 

Newly 

Installed? 

(YES/NO)31 

Party 

Responsible32 

For Maintenance 

Date of 

Inspection 

Type of 

Inspection33  

Type of Treatment/HM 

Control(s) Inspected34 Inspection Findings or Results35 

Enforcement Action 

Taken36  Comments 

Helen Court 776-

790 West A St. 

(LSW Investment, 

Inc.) 

 

772 West A St. No Luis S. Tan, Helen 

Court HOA 

6/20/11 Routine Vortex Separator Standing water in the unit is 

likely irrigation water; no other 

problems noted 

None N/A 

Bedford Plaza 

Associates 

20800 Hesperian 

Blvd. 

No Charter Properties 6/20/11 Routine Vortex Separator Floatable materials in the CDS 

unit are comprised on non-

conventional pollutants such as 

plastic bags and cigarette 

butts. Standing water in the unit 

is likely attributed to irrigation 

water  

None N/A 

Hayward 

Commons 

Homeowner’s 

Association 

26985 Hayward 

Blvd. 

No Patrick Currin 6/20/11 Routine Vortex Separator No problems with the CDS unit 

were identified.  Standing 

water in all stormwater catch 

basins and CDS unit are from 

irrigation water 

None Annual report and 

confirmation of 

maintenance activities 

being performed per the 

SW TM O&M Agreement 

last submitted in 2010. 
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Section 4 – Provision C.4 Industrial and Commercial Site Controls 

 
 

Program Highlights  

Provide background information, highlights, trends, etc.  

The Business Inspection Plan and facilities lists have been updated for 2011/2012.  In order to provide a list of all potential industrial and 

commercial facilities to inspect that could reasonably be considered to cause or contribute to pollution of stormwater runoff, an excerpt of the 

2011 Hayward Active Business Directory is provided to meet the requirements of MRP Provision C.4.b.iii.  The list of Hayward SW Facilities Scheduled 

for Inspection 2011/2012 is an excerpt of an Excel spreadsheet annual stormwater inspection tracking log.  Inspection dates are color coded in this 

inspection log to assist in tracking the timely follow-up to non-compliant inspections.  All facilities issued enforcement actions, including verbal 

warnings, are reinspected in a timely fashion until the facility returns to a compliant status.  All industrial and commercial facilities that have had 

illicit discharges in the previous stormwater year are added to the facility inspection list for the current fiscal year.  Additional MRP reporting 

requirements are met utilizing the inspection log business category coding field or by implementing the procedural changes recommended by 

the ACCWP Database Work Group when utilizing the Microsoft Access ACCWP Facility Inspection Database.  Due to ongoing City budget 

problems resulting from the economic downturn in recent years, WPSC Program staff was reduced again during the last round of City-wide staff 

lay-offs; as a results the stormwater inspection commitments have been reduced until staffing levels return to normal.  All WPSC Inspection staff 

attended the June 9, 2011, Clean Water Program Stormwater Business Inspectors Workshop: Pollutants of Concern (POC) and Inspection Skills.   

Refer to the C.4. Industrial and Commercial Site Controls section of the Program’s FY 10-11 Annual Report for a description of activities of the 

countywide program and/or the BASMAA Municipal Operations Committee. 

 

C.4.b.i. ► Business Inspection Plan  

 Do you have a Business Inspection Plan? X Yes  No 

If No, explain: 

 

C.4.b.iii.(1) ► Potential Facilities List  

List below or attach your list of industrial and commercial facilities in your Inspection Plan to inspect that could reasonably be considered to cause 

or contribute to pollution of stormwater runoff. 

 

See attachment: Potential SW Facilities – excerpt of 2011 Hayward Business Directory 

 

 

C.4.b.iii.(2) ►Facilities Scheduled for Inspection  

List below or attach your list of facilities scheduled for inspection during the current fiscal year. 

 

See attachment: Hayward SW Facilities Scheduled for inspection 2011/2012 
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C.4.c.iii.(1) ►Facility Inspections  

Fill out the following table or attach a summary of the following information. Indicate your violation reporting methodology below. 

 X Permittee reports multiple discrete violations on a site as one violation. 

  Permittee reports the total number of discrete violations on each site. 

 Number Percent 

Number of businesses inspected 2099  

Total number of inspections conducted  240  

Number of violations (excluding verbal warnings) 7  

Sites inspected in violation 26 12% 

Violations resolved within 10 working days or otherwise deemed resolved in a longer but still timely manner 23 82% 

Comments: 

Counts listed under “sites inspected in violation” are the total number of sites that have had any violations, including verbal warnings, over the 

course of the fiscal stormwater year.  Multiple violations per site are only counted as one violation or enforcement action (EA); each infraction is 

listed on the single EA.  While more than one EA may be given to a single site over the course of multiple inspection visits, the total number “sites 

inspected in violation’’ does not double count each individual site.  28 EAs were issued in 2010/2011 at 26 sites (as reported above). 

  

During a follow-up inspection at a gas station in July 2010, it was determined that all but one of the corrective actions required during a June 2010 

inspection were implemented; enforcement was escalated and the business returned to compliance in early August 2010 by addressing the final 

outstanding item.  Due to other duties, one inspector (who has since retired) was not able to follow-up a late June 2010 inspection conducted at 

a golf course where a verbal notice was issued until early September 2010, when it was confirmed that the site had returned to compliance.  

Multiple attempts via various means of communication were made to contact the unresponsive manager of a restaurant to follow-up on 

violations noted during an inspection conducted in June 2011that resulted in the issuance of a written Warning Notice; contact was finally made 

with the manager in July 2011 and a follow-up inspection verified that the site returned to compliance.  A joint inspection of an automotive repair 

facility was conducted in February 2011 in response to an Alameda County District Attorney’s Office investigation of the facility.  A written Notice 

of Violation was issued for violations noted on site during the inspection.  Several attempts were made to conduct a follow-up site inspection and 

contact the site operator, who apparently abandoned the property when he was incarcerated.  While entry to the site was prohibited due to a 

locked gate, via visual inspection from outside the fence in March 2011, it appeared that the property owner was in the process of cleaning up 

the site; most of the vehicles that were stored outside as well as debris and miscellaneous automotive and/or motorcycle parts in exterior storage 

had been removed.   Ten inspections were conducted during the stormwater year at a metal recycling facility.  While significant site 

improvements have been made in response to enforcement actions  and implementing a corrective action plan for the site and no offsite 

migration of pollutants was noted during the last inspection in February 2011,  the facility operator has repeatedly been informed that it must 

obtain coverage under the State’s General Industrial Stormwater Permit. 

 



FY 2010-2011 Annual Report  C.4 – Industrial and Commercial Site Controls 
Permittee Name: City of Hayward 
 

FY 10-11 BASMAA Annual Report Form+Guidance_final_6-29-11 js.doc 4-3 6/29/2011 

C.4.c.iii.(2) ►Frequency and Types/Categories of Violations 

Observed 

 

Fill out the following table or attach a summary of the following information. 

Type/Category of Violations Observed Number of Violations 

Actual discharge (e.g. active non-stormwater discharge or clear evidence of a recent discharge) 4 

Potential discharge and other  24 

Comments: 

Similar to the explanation of counts listed under “sites inspected in violation” in C.4.c.iii.(1) above, multiple 

discharge streams per site are only counted as one discharge per inspection per site; only one violation or 

enforcement action (EA) would be noted with each illicit discharge stream infraction documented on the 

single EA.   

 

 

C.4.c.iii.(2) ►Frequency and Type of Enforcement Conducted  

Fill out the following table or attach a summary of the following information. 

 Enforcement Action 

(as listed in ERP)37 

Number of Enforcement 

Actions Taken 

% of Enforcement 

Actions Taken38 

Level 1 Verbal Warning 21 75% 

Level 2 Warning Notice 1 4% 

Level 3 Notice of Violation 6 21% 

Level 4 Administrative Citation 0 0% 

Total  28 100% 

 

C.4.c.iii.(3) ►Types of Violations Noted by Business Category  

Fill out the following table or attach a summary of the following information. 

Business Category39 

Number of Actual 

Discharge Violations 

Number of Potential/Other 

Discharge Violations 

Automotive Related 2 3 

Construction/Contracting 0 0 

Food Service 0 8 

                                                 
37

 Agencies to list specific enforcement actions as defined in their ERPs. 
38

 Percentage calculated as number of each type of enforcement action divided by the total number of enforcement actions. 
39

 List your Program’s standard business categories. 
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Industrial 0 0 

Machine Shop 0 0 

Miscellaneous Manufacturing 0 0 

Mobile Cleaners 0 0 

NOI Facilities - Mandatory 0 2 

NOI Facilities - Conditional 2 3 

Other Permits 0 0 

Parking Lots 0 0 

Pest Control 0 0 

Printing 0 0 

Schools 0 0 

Storage 0 0 

Transportation/Corporation Yards 0 0 

Utility 0 0 

Wholesale/Retail 0 0 

Miscellaneous 0 3 

Stormwater Permitted (neither Conditional nor Mandatory SIC Code) 0 0 

Stormwater Permitted - Mandatory SIC Code 0 4 

Stormwater Permitted - Conditional SIC Code 0 1 

 

C.4.c.iii.(4) ►Non-Filers  

List below or attach a list of the facilities required to have coverage under the Industrial General Permit but have not filed for coverage: 

American Metal Land Auto Inc., 2489 Technology Dr. 

Sun Deep Cosmetics, 31285 San Clemente St. – most likely eligible for No Exposure Certification 

Yellow Transportation, 25555 Clawiter Rd. (N.O.T. ?) – In 2007, RWQCB contact confirmed that Yellow Freight's stormwater permit was terminated at 

some time in the past however a paper (hard copy) file was not located at RWQCB and details are unable to be provided regarding the reasons 

and/or justifications for the Notice of Termination (NOT).  

 

A few additional facilities inspected in the recent past, including one facility inspected this past year, are mandatory by SIC code but have no 

exposure issues; these facilities were  instructed to file a No Exposure Certification form (N.E.C.) when the forthcoming General Industrial 

Stormwater Permit is renewed as per past RWQCB contact directive. 
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C.4.d.iii ►Staff Training Summary  

Training Name Training Dates Topics Covered 

No. of Inspectors in 

Attendance 

Percent of Inspectors 

in Attendance 

Clean Water Program 

Stormwater Business 

Inspectors Workshop: 

Pollutants of Concern 

(POC) and Inspection Skills 

June 9, 2011 BASMAA Regional Training on POCs (PCBs, Hg, & 

Cu), Identifying and Reporting PCBs, Pre-

Production Plastic Pellets, Addressing Trash during 

Inspections, Table Top Inspection Exercise, Case 

Study on Administrative Proceedings 

3 100% 
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Section 5 – Provision C.5 Illicit Discharge Detection and Elimination 
 

Program Highlights  

Provide background information, highlights, trends, etc.  

Routine surveys were conducted during the stormwater year for illicit discharges and illegal dumping in above ground check points and storm 

drain catch basins.  City staff continue to participate in the Clean Water Program Industrial & Illicit Discharge Control Subcommittee.  WPSC has 

maintained an electronic Microsoft Access database since 2004 to track illicit discharge investigations, stormwater surveys, and stormwater 

enforcement actions.  The illicit discharge reports in the database were modified from the ACCWP illicit discharge/spill response investigation 

forms.  The spill and discharge complaint tracking system contains all of the information required under the new MRP reporting requirements.  

While the database currently does not contain a field to differentiate between discharges that enter the stormwater collection system, which 

includes the gutter, from those that make it into storm drain inlets and/or receiving waters, Inspectors report this information as a matter of routine 

in the inspection comments.  

Refer to the C.5 Illicit Discharge Detection and Elimination section of countywide program’s FY 10-11 Annual Report for description of activities at 

the countywide or regional level. 

 

C.5.c.iii ►Complaint and Spill Response Phone Number and Spill 

Contact List 

 

List below or attach your complaint and spill response phone number and spill contact list. 

Contact Description Phone Number 

City of Hayward Water Pollution Source Control  Main office line w/ voicemail manned during office hours (510) 881-7900 

City of Hayward Police Department 24/7 Emergency Dispatch (510) 293-7000 

City of Hayward Water Pollution Control Facility Emergency Number connected to WPCF staff via cell phones 24/7 (510) 293-5398 

See attached City of Hayward Spill Response 

Emergency Contact List for complete list  
  

 

C.5.d.iii ►Evaluation of Mobile Business Program  

Describe implementation of minimum standards and BMPs for mobile businesses and your enforcement strategy. This may include participation in 

the BASMAA Mobile Surface Cleaners regional program or local activities.  

Description: 

As with all reported illicit discharges, staff investigate illicit discharge incidents caused by mobile businesses in the City, issue enforcement as 

necessary, and provide BMP handouts for mobile cleaning activities as well as information about the BASMAA Mobile Surface Cleaners Program.  

If other agencies contact the City regarding issues with mobile businesses that maintain a facility in the City’s jurisdiction, then contact is made 

with the facility to educate them about proper stormwater BMPs for mobile operations.  

All City of Hayward personnel that conduct sidewalk/plaza maintenance and pavement washing are BASMAA certified; all contractors hired by 

the City to conduct surface cleaning are either BASMAA certified or are in compliance with the MRP by implementing the BMPs included in 

BASMAA’s Mobile Surface Cleaner Program. 
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C.5.e.iii ►Evaluation of Collection System Screening Program  

Provide a summary or attach a summary of your collection screening program, a summary of problems found during collection system screening 

and any changes to the screening program this FY. 

Description: 

 

During FY 2010/11 WPSC staff surveyed 24 high priority areas and 20 low to medium priority areas throughout the City.  A total of 529 screening 

points were inspected during the surveys, including 141 industrial, 107 commercial and 281 residential screening points.  One illicit discharge was 

identified during the field surveys; the discharge was tracked back to its source and abated via the illicit discharge investigation tracking 

database.  An employee of a commercial car washing facility inadvertently disconnected the pump used to pump vehicle rinse water from a 

trench drain to the sanitary sewer; the pump was reconnected and determined to be functioning properly.  The remainder of the discharges 

identified were determined to be originating from exempt sources, such as irrigation water, groundwater infiltration, and individual residential car 

washing. 

 

C.5.f.iii.(1), (2), (3) ►Spill and Discharge Complaint Tracking  

Spill and Discharge Complaint Tracking (fill out the following table or include an attachment of the following information) 

 Number Percentage 

Discharges reported (C.5.f.iii.(1)) 56  

Discharges reaching storm drains and/or receiving waters (C.5.f.iii.(2)) 29 52% 

Discharges resolved in a timely manner (C.5.f.iii.(3)) 29 100% 

Comments: 

 

Discharges or spills detected by Street Maintenance staff during annual inspection and cleaning of storm drain catch basins are reported to and 

followed up on by WPSC Inspectors.  In addition to illicit discharges detected during stormwater field surveys, WPSC Inspectors are trained to note 

and report discharges whenever they are in the field, and many commercial and industrial areas have ongoing review from WPSC staff presence 

there.  In addition to published phone numbers and email addresses to report spills, complaints are also forwarded to WPSC via messages entered 

in the City’s online Access Hayward Citizen Relationship Management (CRM) system. The City’s illicit discharge database includes a section to 

record materials reported and actual materials found in the field.  The report form contains fields which indicate if a reported illicit discharge was 

not found or is exempt from stormwater regulations.  While the database currently does not contain a field to differentiate between discharges 

that enter the stormwater collection system, which includes the gutter, from those that make it into storm drain inlets and/or receiving waters, 

Inspectors report this information as a matter of routine in the inspection comments.  Almost all discharges are abated prior to reaching receiving 

waters. 
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C.5.f.iii.(4) ►Summary of major types of discharges and 

complaints  

 

Provide a narrative or attach a table and/or graph.  

 

A total of 56 spill incidents were reported to WPSC during FY 2010/11.  Each potential illicit discharge incident was investigated, and Inspectors 

confirmed 29 actual spills or discharges, most of which were abated the same day.  While most discharges did not reach receiving waters or storm 

drain inlet catch basins, many of the discharges had reached the gutter or onsite stormwater swales considered part of the stormwater sewer 

collection system.  The major type of discharge material found was food waste followed by sewage and various automotive fluids.  Two food 

waste discharges (milk and waste food grease/oil) entered the flood control channel; clean-up of these discharges were coordinated by the 

flood control district.  Other major types of discharge materials found during the reporting period were various wash waters and construction-

related discharges, including paint, and stone and concrete cutting slurries. 
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Section 6 – Provision C.6 Construction Site Controls 

 

C.6.e.iii.1.a, b, c ►Site/Inspection Totals  

Number of sites disturbing < 1 acre of soil requiring 

storm water runoff quality inspection (i.e. High Priority) 

(C.6.e.iii.1.a) 

Number of sites disturbing ≥ 1 acre 

of soil 

(C.6.e.iii.1.b) 

Total number of storm water runoff quality 

inspections conducted 

(C.6.e.iii.1.c) 

# 

0 

# 

10 

# 

93 

Comments: 

1) Totals are calculated at the bottom of the Construction Site Inspection Tracking Spreadsheet. 

 

 

C.6.e.iii.1.d ►Construction Activities Storm Water Violations  

BMP Category Number of Violations
40

 % of Total Violations
41

 

Erosion Control 5 22% 

Run-on and Run-off Control 1 4% 

Sediment Control 16 70% 

Active Treatment Systems 0 0% 

Good Site Management 1 4% 

Non Stormwater Management 0 0% 

Total 23 100% 

 

                                                 
40

 Count one violation in a category for each site and inspection regardless of how many violations/problems occurred in the BMP category. 
41

 Percentage calculated as number of violations in each category divided by total number of violations in all six categories. 
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C.6.e.iii.1.e ►Construction Related Storm Water Enforcement 

Actions 
 

 Enforcement Action 

(as listed in ERP)
42

 

Number Enforcement 

Actions Taken 

% Enforcement Actions 

Taken
43

 

Level 1 Verbal/Email Notice 23 100% 

Level 2    

Level 3    

Level 4    

Total  23 100% 

 

C.6.e.iii.1.f, g ►Illicit Discharges  

 Number 

Number of illicit discharges, actual and those inferred through evidence (C.6.e.iii.1.f) 1 

Number of sites with discharges, actual and those inferred through evidence (C.6.e.iii.1.g) 1 

 

C.6.e.iii.1.h, i ►Violation Correction Times  

 Number Percent 

Violations fully corrected within 10 business days after violations are discovered or otherwise considered 

corrected in a timely period (C.6.e.iii.1.h) 

24 100%44 

Violations not fully corrected within 30 days after violations are discovered (C.6.e.iii.1.i) 0 %45 

Total number of violations for the reporting year46 24 100% 

Comments: 

21 violations corrected within 10 days, 3 others corrected within 30 days. 

  

 

                                                 
42

 Agencies should list the specific enforcement actions as defined in their ERPs. 
43

 Percentage calculated as number of each type of enforcement action divided by the total number of enforcement actions. 
44

 Calculated as number of violations fully corrected in a timely period after the violations are discovered divided by the total number of violations for the reporting year. 
45

 Calculated as number of violations not fully corrected within 30 days after the violations are discovered divided by the total number of violations for the reporting year. 
46

 Total number of violations equals the number of initial enforcement actions (i.e. one violation issued for several problems during an inspection at a site). It does not equal the total 
number of enforcement actions because one violation issued at a site may have a second enforcement action for the same violation at the next inspection if it is not corrected. 
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C.6.e.iii.(2) ►Evaluation of Inspection Data  

Describe your evaluation of the tracking data and data summaries and provide information on the evaluation results (e.g., data trends, typical 

BMP performance issues, comparisons to previous years, etc.).  

Description: 

Private development has slowed considerably with the economic downturn.  No active grading on any large development site.  Activity was 

limited to primarily BMP maintenance.  City project, Route 238 Corridor Improvements, was actively tracked working through this tracking year.  No 

unusual issues this tracking year. 

 

 

C.6.e.iii.(2) ►Evaluation of Inspection Program Effectiveness  

Describe what appear to be your program’s strengths and weaknesses, and identify needed improvements, including education and outreach.  

Description: 

City of Hayward Construction Inspectors are a highly motivated group.  They all keep an eye on their assigned projects whether or not they are on 

site to specifically perform a stormwater inspection. 

 

 

C.6.f ►Staff Training Summary  

Training Name Training Dates Topics Covered 

No. of Inspectors 

in Attendance 

Percent of 

Inspectors in 

Attendance 

Clean Water Program’s Construction 

Inspection Workshop – Understanding the 

Requirements & Enhanced Inspection 

Skills. 

May 25, 2011 

May 26, 2011 

C.6 Requirements, CGP Requirements, 

Recognizing BMP’s, Tools to Plan and 

Conduct Inspections, Regional Board 

Inspection Highlights. 

6 100% 
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Section 7 – Provision C.7. Public Information and Outreach  

 

C.7.b.ii.1 ►Advertising Campaign   

Summarize advertising efforts. Include details such as messages, creative developed, and outreach media used. The detailed advertising report 

may be included as an attachment. If advertising is being done by participation in a countywide or regional program, refer to the separate 

countywide or regional Annual Report.   

Summary:  

Participating in the BASMAA Regional Advertising Campaign through the Program. A summary of activities is provided in Section C.7 of the 

Program’s FY 10-11Annual Report. 

 

 

C.7.b.iii.1 ►Pre-Campaign Survey  

(For the Annual Report following the precampaign survey) Summarize survey information such as sample size, type of survey (telephone survey, 

interviews etc.). Attach a survey report that includes the following information. If survey was done regionally, refer to a regional submittal that 

contains the following information: 

 Summary of how the survey was implemented.  

 Analysis of the survey results.  

 Discussion of the outreach strategies based on the survey results.  

 Discussion of planned or future advertising campaigns to influence awareness and behavior changes regarding trash/litter and pesticides.  

Place an X in the appropriate box below: 

 Survey report attached 

X Reference to regional submittal:  Not required for this Annual Report. 

 

C.7.c ►Media Relations  

Summarize the media relations effort. Include the following details for each media pitch in the space below, AND/OR refer to a regional report 

that includes these details:  

 Topic and content of pitch  

 Medium (TV, radio, print, online)  

 Date of publication/broadcast  
Summary: 

The following separate report developed by BASMAA summarizes media relations efforts conducted during FY 10-11: 

• BASMAA Media Relations Final Report FY 10-11 

This report and any other media relations efforts conducted countywide is included within the C.7 Public Information and Outreach section of 

Program’s FY 10-11 Annual Report. 
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C.7.d ►Stormwater Point of Contact  

Summary of any changes made during FY 10-11: 

No Change. 

 

 

C.7.e ►Public Outreach Events  

Describe general approach to event selection. Provide a list of outreach materials and giveaways distributed.  

Use the following table for reporting and evaluating public outreach events  

Event Details Description (messages, audience) Evaluation of Effectiveness 

Provide event name, date, and location. 

Indicate if event is local, countywide or regional.  

 

 

Identify type of event (e.g., school fair, 

farmers market etc.), type of audience 

(school children, gardeners, homeowners 

etc.) and outreach messages (e.g., 

Enviroscape presentation, pesticides, 

stormwater awareness)  

Provide general staff feedback on the event 

(e.g., success at reaching a broad spectrum of 

the community, well attended, good 

opportunity to talk to gardeners etc.). Provide 

other details such as:  

 Estimated overall attendance at the 

event.  

 Number of people that visited the 

booth, comparison with previous years  

 Number of brochures and giveaways 

distributed  

 Results of any spot surveys conducted  

 

Clean Water Program exhibit at the Alameda 

County Fair (countywide event). 

See Clean Water Program’s FY 10-11 Report. 

 

See Clean Water 

Program’s FY 2010/11 Report. 

See Clean Water 

Program’s FY 2010/11 Report. 

Hayward Downtown Street Fairs 

July 15, 2010; August 19, 2010; September 18, 

2010; June 16, 2011 

Downtown Hayward (local)  

Street Fair 

General public – adults and children 

Stormwater Awareness, FOG, Mercury, 

Nickel & Copper, Integrated Pest 

Management 

Thousands of people attended these events, 

very well attended.  Approximately 1,000 to 

1,500 of those stopped at the booth during the 

four days. 

Approximately 50% of those who stopped at 

the booth took materials. 

Stormwater Pollution Survey was taken during 
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three of the events.  60 Surveys were 

completed.  Chico bags were given to those 

who participated.  Gave away IPM “Non-Toxic” 

Recipe Labels and plant seeds.  Gave away 

Grease Scrapers. 

Water Efficient Landscaping Class 

September 25, 2010; April 9, 2011; May 14, 2011 

Hayward City Hall (local) 

Landscaping Class 

General Public 

Integrated Pest Management 

Approximately 75 people attended these 

events.  All of the participants were provided 

with IPM materials.  Gave away IPM “Non-Toxic” 

Recipe Labels and plant seeds. 

Pharmaceutical Take Back Program 

April 30, 2011 

Hayward Police Department (local) 

Pharmaceutical Drop-Off Event 

General Public  

NDDD Awareness 

Approximately 167 people attended this event.  

Gave away pill containers and NDDD 

information.  Event was well attended.  

Conducted Drug Disposal Survey with 

participants.  A total of 355 lbs of medications 

were disposed of (205 lbs of pills and 150 lbs of 

creams and liquids) 

Moreau High School Eco Faire 

April 14, 2011 

Moreau High School – Hayward (local) 

Earth Day Event 

Moreau High School Students 

Stormwater Awareness, Integrated Pest 

Management Information 

Approximately 200 students attended this 

event.  Roughly 75% of the students took 

literature and asked questions.  Displayed a 

Storm Drain Model.  Hayward has participated 

in this event every year for the past several 

years.  The students are always a good and 

interested audience.  Gave away IPM “Non-

Toxic” Recipe Labels and plant seeds. 

Chamber of Commerce Business Expo 

October 6, 2010 

St. Rose Hospital – Hayward (local) 

Business Expo 

Hayward & Union City Businesses 

Stormwater Awareness, FOG, Mercury, 

Nickel & Copper 

Approximately 500 people attended this event.  

The audience was predominantly made up of 

business owners.  Roughly 20% of the audience 

stopped by the booth and took materials. 

Alameda County Home & Garden Show 

February 19, 2011 

Alameda County Fairgrounds 

Home & Garden Show 

General Public 

Integrated Pest Management 

This was a Zone 7 booth that Hayward helped 

staff.  During Hayward’s staffing time, roughly 

100 people stopped by the booth.  The 

audience was mainly homeowners and home 

improvement individuals.  Approximately 60% of 

those who stopped at the booth took materials.  

This is a good audience for the IPM materials. 

South Hayward Stroll 

May 1, 2011 

Neighborhood Festival 

General Public 

This was the first time we attended this event as 

it is fairly new.  Approximately 100 people 
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Tennyson Park – Hayward (local) FOG Flyer and Grease Scraper give-away 

 

attended this event.    Roughly 15% of the 

audience stopped by the booth and took 

materials. Gave away Grease Scrapers. 

Green Expo 

March 11, 2011 

Hayward City Hall (local) 

Green Expo 

Hayward Residents and Businesses 

FOG, Integrated Pest Management, 

Stormwater Awareness, NDDD, Mercury, 

Copper & Nickel  

This was the first time this event was held.  

Approximately 300 people attended this event.  

Roughly 80% of the audience stopped by the 

booth and took materials.  Gave away Grease 

Scrapers. 

Baxter Healthcare Environmental Fair 

June 2, 2011 

Environmental Fair – Baxter Healthcare 

(employee event) 

Environmental Fair 

Baxter Healthcare Employees 

FOG and Integrated Pest Management 

This is a small environmental fair held for 

employees of Baxter Healthcare.  

Approximately 50 people attended.  Roughly 

15% of the audience took materials.  Gave 

away Grease Scrapers. 

 

C.7.f. ►Watershed Stewardship Collaborative Efforts    

Summarize watershed stewardship collaborative efforts and/or refer to a regional report that provides details. Describe the level of effort and 

support given (e.g., funding only, active participation etc.). State efforts undertaken and the results of these efforts. If this activity is done regionally 

refer to a regional report.  

 

Evaluate effectiveness by describing the following:  

 Efforts undertaken  

 Major accomplishments  

Summary:  

Please see the Clean Water Program’s FY 10/11 Annual Report for a summary of the Bay Friendly and the Bringing Back the Natives garden tours. 
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C.7.g. ►Citizen Involvement Events  

List the types of events conducted (e.g., creek clean up, storm drain inlet marking, native gardening etc.). Use the following table for reporting 

and evaluating citizen involvement events.  

Event Details Description Evaluation of effectiveness 

Provide event name, date, and location. 

Indicate if event is local, countywide or 

regional  

 

  

Describe activity (e.g., creek clean-up, storm 

drain marking etc.)  

Provide general staff feedback on the event.  

Provide other evaluation details such as:  

 Number of participants. Any change 

in participation from previous years.  

 Distance of creek or water body 

cleaned  

 Quantity of trash/recyclables 

collected (weight or volume).  

 Number of inlets marked.  

 Data trends  

Community Stewardship Grants Program 

  

 

See Clean Water 

Program FY 2010/11 Annual Report. 

See Clean Water 

Program FY 2010/11 Annual Report. 

Keep Hayward Clean and Green Task Force 

Clean-Up Days 

July 24, 2010, August 28, 2010, September 25, 

2010, October 23, 2010, November 20, 2010, 

January 22, 2011, February 26, 2011, April 23, 

2011, June 25, 2011 

Various Hayward Locations (local) 

Neighborhood clean-up events, trash pick-up. Approximately 45 participants per month 

attended these events.  The amount of trash 

collected was 230 cubic yards. 

Hayward Volunteer Litter Pick-Up Event 

May 21, 2011 

Hayward Weekes Park – various City locations 

(local) 

Neighborhood clean-up event, trash pick-up. Approximately 200 people attended this 

event.  This was a 25% increase over the 

previous year’s event.  They picked up 74 

cubic yards of trash and 12 cubic yards of 

recyclables. 

 



FY 2010-2011 Annual Report  C.7 – Public Information and Outreach 
Permittee Name: City of Hayward 
 

FY 10-11 BASMAA Annual Report Form+Guidance_final_6-29-11 js.doc 7-9 6/29/2011 

C.7.h. ►School-Age Children Outreach  

Summarize school-age children outreach programs implemented. A detailed report may be included as an attachment.  

Use the following table for reporting school-age children outreach efforts. 

Program Details Focus & Short Description 

Number of 

Students/Teachers 

reached Evaluation of Effectiveness 

Provide the following 

information:  

Name  

Grade or level (elementary/ 

middle/ high)  

 

 

 

  

 

Brief description, messages, methods 

of outreach used  

Provide number or 

participants  

Provide agency staff feedback. Report any 

other evaluation methods used (quiz, teacher 

feedback etc.). Attach evaluation summary if 

applicable.  

Educational Services See Clean Water Program FY 2010/11 

Report. 
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Section 8 - Provision C.8 Water Quality Monitoring 

 

C.8 ►Water Quality Monitoring  

State below if information is reported in a separate regional report. Municipalities can also describe below any Water Quality Monitoring activities 

in which they participate directly, e.g. participation in RMP workgroups, fieldwork within their jurisdictions, etc. 

Summary 

 

During FY 10-11, we contributed through the countywide Program to the BASMAA Regional Monitoring Coalition (RMC). In addition, we 

contributed financially to the Regional Monitoring Program for Water Quality in the San Francisco Estuary (RMP) and were represented at RMP 

committees and work groups. For additional information on monitoring activities conducted by the Program, BASMAA RMC and the RMP, see the 

C.8 Water Quality Monitoring section of the Program’s FY 10-11 Annual Report. 
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Section 9 – Provision C.9 Pesticides Toxicity Controls 

 

C.9.a ►Adopt an Integrated Pest Management (IPM) Policy or 

Ordinance 

 

Attach a copy of your individual IPM ordinance or policy. (Water Board staff requested 

resubmittal for FY 10-11.) 
X 

Attached 
 

Not attached, explain below 

If Not attached, explain:  

 

Describe mechanism for adopting/formalizing your agency’s IPM ordinance or policy (e.g., department head approval, integration into SOPs, 

staff training: 

 Formalized recommendation to City Council to approve resolution to adopt IPM policy. 

 Formalized City Council Resolution to adopt IPM Policy. 

 Formalized IPM Policy. 

 City Council approved resolution to adopt IPM Policy on September 13, 2011. 

 

C.9.b ►Implement IPM Policy or Ordinance  

Report implementation of IPM BMPs by showing trends in quantities and types of pesticides used, and suggest reasons for increases in use of 

pesticides that threaten water quality, specifically organophosphates, pyrethroids, carbaryl, and fipronil. A separate report can be attached as 

evidence of your implementation.   

Trends in Quantities and Types of Pesticides Used47 

Pesticide Category and Specific Pesticide Used 
Amount48 

FY 09-10 FY 10-11 FY 11-12 FY 12-13 FY 13-14 

Organophosphates *See 

Attached 

*See 

Attached 

   

 Product or Pesticide Type A Monsanto-

Round Up, 

Pro Max; 

Round Up 

Quick Pro; 

Ranger Pro 

Monsanto 

Ranger Pro 

   

 Product or Pesticide Type B BASF – Quail-Pro    

                                                 
47

 Includes all municipal structural and landscape pesticide usage by employees and contractors. 
48

 Weight or volume of the product or preferably its active ingredient, using same units for the product each year. 
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Pendulum Dithiopyr 

Pyrethroids      

 Product or Pesticide Type X      

 Product or Pesticide Type Y      

Carbaryl      

Fipronil      

 

C.9.c ►Train Municipal Employees  
Enter the number of employees that applied or used pesticides (including herbicides) within the scope of their duties this reporting 

year.  
14 

Enter the number of these employees who received training on your IPM policy and IPM standard operating procedures within the 

last 3 years.   
14 

Enter the percentage of municipal employees who apply pesticides who have received training in the IPM policy and IPM standard 

operating procedures within the last three years. 
100% 

 

C.9.d ►Require Contractors to Implement IPM  
Did your municipality contract with any pesticide service provider in the reporting year? X Yes  No 

If yes, attach one of the following: 

X Contract specifications that require adherence to your IPM policy and standard operating procedures, OR 

X Copy(ies) of the contractors’ IPM certification(s) or equivalent, OR 

 Equivalent documentation. 

If Not attached, explain: 

 

C.9.e ►Track and Participate in Relevant Regulatory Processes   

Summarize participation efforts, information submitted, and how regulatory actions were affected OR reference a regional report that summarizes 

regional participation efforts, information submitted, and how regulatory actions were affected. 

Summary: 

 During FY 10-11, we participated in regulatory processes related to pesticides through contributions to the countywide Program, BASMAA and 

CASQA. For additional information, see the Regional Pollutants of Concern Report submitted by BASMAA on behalf of all MRP Permittees. 
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C.9.f ►Interface with County Agricultural Commissioners  

Did your municipal staff observe any improper pesticide usage or evidence of improper usage (e.g., 

pesticides in storm drain systems, along street curbs, or in receiving waters) during this fiscal year?  
 

Yes 
X 

No 

If yes, provide a summary of improper pesticide usage reported to the County Agricultural Commissioner and follow-up actions taken to correct 

any violations. A separate report can be attached as your summary. 

 

 

C.9.h.ii ►Public Outreach: Point of Purchase  

Provide a summary of public outreach at point of purchase, and any measurable awareness and behavior changes resulting from outreach (here 

or in a separate report); OR reference a report of a regional effort for public outreach in which your agency participates.  

Summary:  

See the C.9 Pesticides Toxicity Control section of Program’s FY 10-11 Annual Report for information on point of purchase public outreach 

conducted countywide and regionally. 

 

 

C.9.h.vi ►Public Outreach: Pest Control Operators  

Provide a summary of public outreach to pest control operators and landscapers and reduced pesticide use (here or in a separate report);  OR 

reference a report of a regional effort for outreach to pest control operators and landscapers in which your agency participates. 

Summary:  

See the C.9 Pesticides Toxicity Control section of Program’s FY 10-11 Annual Report for a summary of our participation in and contributions towards 

countywide and regional public outreach to pest control operators and landscapers to reduce pesticide use. 

 

 



FY 2010-2011 Annual Report  C.10 – Trash Load Reduction 
Permittee Name: City of Hayward 
 

FY 10-11 BASMAA Annual Report Form+Guidance_final_6-29-11 js.doc 10-1 6/29/2011 

Section 10 - Provision C.10 Trash Load Reduction 

 

C.10.a.i ►Short-Term Trash Loading Reduction Plan  

(For FY 10-11 Annual Report only) Provide description of actions/tasks initiated/conducted/completed in developing a Short-Term Trash Loading 

Reduction Plan (due February 1, 2012).  

Description: 

 See the C.10 Trash Load Reduction section of Program’s FY 10-11 Annual Report for information on countywide and regional activities conducted 

on behalf of co-permittees. 

City staff has identified 7 trash “hot spots” that we are maintaining with regular scheduled cleanings prior to every rainy season.  Areas are 

scheduled for maintenance annually in October. 

 

 

C.10.a.ii ►Baseline Trash Load and Trash Load Reduction 

Tracking Method 
 

(For  FY 10-11 Annual Report only) Provide description of actions/tasks initiated/conducted/completed to gather trash loading data and in 

developing a Baseline Trash Load and Trash Load Reduction Tracking Method (due February 1, 2012).  

Description: 

See the C.10 Trash Load Reduction section of Program’s FY 10-11 Annual Report for information on countywide and regional activities conducted 

on behalf of Permittees. 

City staff has identified 7 trash “hot spots” that we are maintaining with regular scheduled cleanings prior to every rainy season.  Areas are 

scheduled for maintenance annually in October.  All locations are tracked and data compiled, monitoring the trash removed. 

  

C.10.a.iii ►Minimum Full Trash Capture  

(For FY 10-11 Annual Report and Each Annual Report Thereafter) Provide description of actions/tasks initiated/conducted/completed in 

implementing Minimum Full Trash Capture Devices (due July 1, 2014) within individual jurisdictions. Include information on Full Trash Capture 

Devices installed under Bay-area Wide Trash Capture Demonstration Project administered by San Francisco Estuary Partnership. 

Description: 

See the C.10 Trash Load Reduction section of Program’s FY 10-11 Annual Report for information on countywide and regional activities conducted 

on behalf of Permittees. 

City staff is in discussion with a full trash capture device vendor about the installation of a unit on Tennyson Rd. and Tyrrell Ave.  We anticipate the 

install being complete during the summer of 2012.  Additional locations will follow. 
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C.10.b.iii ►Trash Hot Spot Assessment  

(For FY 10-11 Annual Report and Each Annual Report Thereafter) Provide volume of material removed from each Trash Hot Spot cleanup, and the 

dominant types of trash (e.g., glass, plastics, paper) removed and their sources to the extent possible.  

Fill out the following table or attach a summary of the following information.   

Trash Hot Spot Cleanup Date 

Volume of Material 

Removed Dominant Type of Trash 

Trash Sources 

(where possible) 

1.  ACFC – Industrial 

Pkwy/Whipple Rd. 

10/4/2010 8 cubic yards Tires, shopping carts, and plastic 

buoyant material. 

 

2. ACFC – Whitesell 

@ R/R tracks 

12/1/2010 1 cubic yard Buoyant material such as plastic bags.  

3. ACFC – Dead-end 

of Depot Rd. 

12/1/2010 3 cubic yards Household trash and buoyant material.  

4. ACFC – Dead-end 

of West Winton 

Ave. 

12/1/2010 2 cubic yards Household trash and buoyant material.  

5. Stormwater 

Conveyance 

Channel – Western 

Blvd. 

3/1/2011 1 cubic yard Household trash and buoyant material.  

6. Stormwater 

Conveyance 

Channel – 

Rochelle Ave. 

12/6/2010 2 cubic yards Household trash and buoyant material.  

7. San Francisco Bay 

Shoreline 

9/25/2010 14 cubic yards Styrofoam, plastics, tires, and other 

man made debris. 
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C.10.d ►Summary of Trash Load Reduction Actions  

Provide summary of new trash load reduction actions or increased levels of implementation of existing actions that were implemented after 

adoption of the MRP (control measures and best management practices) including the types of actions and levels of implementation, and the 

total trash loads and dominant types of trash removed from each type of action.  

Suggested trash load reduction actions to track and report may include: 

 Anti-litter Campaigns 

 Anti-litter/Dumping Enforcement Activities 

 Curbside Recycling Programs 

 Education and Outreach Efforts 

 Free Trash Pickup/Dropoff Days 

 County HHW Program Activities 

 Improved Trash Bin Management 

 Inspection/Maintenance of Storm Drain Outfalls 

 Litter Pickup and Control 

 Removal of Homeless Encampments 

 Solid Waste Recycling Efforts 

 Source Controls/Bans/Prohibitions 

 Storm Drain Operation and Maintenance 

 Storm Drain Signage/Marking 

 Street Sweeping Activities 

 Trash Removal from Receptacles 

 Volunteer Creek Cleanups  

Type of Trash Load Reduction Action  
Date of First 

Implementation 

Level of Implementation 

(specify if level was 

increased after MRP 

adoption) 

Total Trash Load 

Removed by 

Action 

Dominant Types of Trash 

Removed by Action 

1. Storm Drain Operation and 

Maintenance 

On-Going Same 122 cubic yards  

2. Litter Pick-up and Control On-Going Same 31 cubic yards Household trash and debris. 

3. Removal of Homeless Encampments On-Going Same 96 cubic yards All types of manmade trash 

and hazardous materials 

such as needles and feces. 

4. Street Sweeping Activities On-Going Increased – Staff posted 

a total of 21 additional 

streets for “No Parking” 

during sweeping times to 

maximize amount of 

trash collected in FY11. 

820 cubic yards Mainly plastics and buoyant 

materials as well as tobacco 

related debris. 

5.    “Trash loads 

removed” were 

not tracked for all 

trash load 
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reduction actions 

this fiscal year.  

Once the Trash 

Load Reduction 

Tracking Method is 

developed (see 

Provision C.10.a.ii), 

trash loads 

removed will be 

documented for 

each load 

reduction action.  

See the Program’s 

FY10-11 Annual 

Report for 

schedule. 
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Section 11 - Provision C.11 Mercury Controls 

 

C.11.a.i ►Mercury Recycling Efforts  

List below or attach lists of efforts to promote, facilitate, and/or participate in collection and recycling of mercury containing devices and 

equipment at the consumer level (e.g., thermometers, thermostats, switches, bulbs).  

 

Refer to FY 10-11 Program Annual Report for a list of mercury collection and recycling efforts conducted countywide and regionally. 

 

 

 

C.11.a.ii ►Mercury Collection  

Provide an estimate of the mass of mercury collected through these efforts, or provide a reference to a report containing this estimate.  

Amount collected:  

Not all mercury and PCB load reduction actions were tracked using “loads removed” methods this fiscal year. In the Program's FY 09-10 Annual 

Report and/or the BASMAA Regional POC Report, an initial Mercury and PCB Load Reduction Tracking Method was presented (see Provision 

C.11.g). Based on Water Board staff comments, a revised method will be presented in the Program's FY 10-11 Annual Report and/or the BASMAA 

Regional POC Report. Based on this methodology, loads removed via the collection/recycling of mercury-containing products will be 

documented beginning in FY 11-12. 
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C.11.b ►Monitor Methylmercury 

C.11.c ►Pilot Projects to Investigate and Abate Mercury Sources 

in Drainages 

C.11.d ►Pilot Projects to Evaluate and Enhance Municipal 

Sediment Removal and Management Practices 

C.11.e ►Conduct Pilot Projects to Evaluate On-Site Stormwater 

Treatment via Retrofit 

C.11.f ►Diversion of Dry Weather and First Flush Flows to POTWs 

C.11.g ►Monitor Stormwater Mercury Pollutant Loads and Loads 

Reduced 

C.11.h ►Fate and Transport Study of Mercury In Urban Runoff 

C.11.i ►Development of a Risk Reduction Program Implemented 

Throughout the Region 

C.11.j ►Develop Allocation Sharing Scheme with Caltrans 

 

State below if information is reported in a separate regional report.  Municipalities that participate directly in regional activities to can provide 

descriptions below. 

Summary 

A summary of countywide Program and regional accomplishments for these sub-provisions are included within the C.11 Mercury Controls section 

of Program’s FY 10-11 Annual Report and/or the BASMAA Regional POC Report. 
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Section 12 - Provision C.12 PCBs Controls 

 

C.12.a.i,iii ►Municipal Inspectors Training  

(For FY 09-10 Annual Report only) List below or attach description of results of training municipal industrial inspectors to identify, in the course of 

their existing inspections, PCBs or PCB-containing equipment. 

Description: 

In FY 09-10, inspector training materials were developed by BASMAA and provided in the FY 09-10 BASMAA Regional POC Report. A description of 

efforts to train municipal industrial inspectors was provided in FY 09-10 permittee and/or Program Annual Reports. 

 

 

C.12.a.ii,iii ►Ongoing Training  

(For FY 10-11 Annual Report and Each Annual Report Thereafter) List below or attach description of ongoing training development and inspections 

for PCB identification, including documentation and referral to appropriate regulatory agencies (e.g. county health departments, Department of 

Toxic Substances Control, California Department of Public Health, and the Water Board) as necessary. 

Description: 

See the FY 10-11 Program Annual Report for a description of training provided countywide, and report on any local training efforts, if applicable. 
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C.12.b ►Conduct Pilot Projects to Evaluate Managing PCB-

Containing Materials and Wastes during Building Demolition and 

Renovation Activities 

C.12.c ►Pilot Projects to Investigate and Abate On-land 

Locations with Elevated PCB Concentrations 

C.12.d ►Conduct Pilot Projects to Evaluate and Enhance 

Municipal Sediment Removal and Management Practices 

C.12.e ►Conduct Pilot Projects to Evaluate On-Site Stormwater 

Treatment via Retrofit 

C.12.f ►Diversion of Dry Weather and First Flush Flows to POTWs 

C.12.g ►Monitor Stormwater PCB Pollutant Loads and Loads 

Reduced 

C.12.h ►Fate and Transport Study of PCBs In Urban Runoff 

C.12.i ►Development of a Risk Reduction Program Implemented 

Throughout the Region 

 

State below if information is reported in a separate regional report.  Municipalities that participate directly in regional activities to can provide 

descriptions below. 

Summary 

A summary of countywide Program and regional accomplishments for these sub-provisions are included within the C.12 PCB Controls section of 

Program’s FY 10-11 Annual Report and/or the BASMAA Regional POC Report.  
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Section 13 - Provision C.13 Copper Controls 

 

C.13.a.i and iii ► Legal Authority: Architectural Copper  

(For FY 10-11 Annual Report only) Do you have adequate legal authority to prohibit discharge of wastewater to 

storm drains generated from the installation, cleaning, treating, and washing of the surface of copper 

architectural features, including copper roofs to storm drains? 

X Yes  No 

If No, explain and provide schedule for obtaining authority within 1 year: 

 

 

 

C.13.b.i and iii ► Legal Authority: Pools, Spas, and Fountains  

(For FY10-11 Annual Report only) Do you have adequate legal authority to prohibit discharges to storm drains from 

pools, spas, and fountains that contain copper-based chemicals? 
X Yes  No 

If No, explain and provide schedule for obtaining authority within 1 year: 

 

 

 

C.13.c ►Vehicle Brake Pads  

Reported in a separate regional report. 

A summary of the countywide Program’s participation with the Brake Pad Partnership (BPP) is included within the C.13 Copper Controls section of 

Program’s FY 10-11 Annual Report and/or the BASMAA Regional POC Report. 

 

 

C.13.d.iii ►Industrial Sources Copper Reduction Results  

Based upon inspection activites conducted under Provision C.4, highlight copper reduction results achieved among the facilities identified as 

potential users or sources of copper, facilities inspected, and BMPs addressed.  

Summary 

Significant site improvements were made at a scrap metal recycling facility reported under Provision C.4 as a non-filer.  Copper was identified as 

POC at this site.  In response to enforcement actions and due to the implementation of a corrective action plan for the site, copper reduction 

BMPs were employed, such as improved material handling, increased site sweeping and screening and covering  on-site storm drain inlets, to 

reduce pollutant exposure and prevent the migration of pollutants offsite. 
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C.13.e ►Studies to Reduce Copper Pollutant Impact Uncertainties  

Report on progress of studies being conducted countywide or regionally to reduce copper pollutant impact uncertainties. State below if 

information is reported in a separate regional report. 

Summary 

A summary of the countywide Program and/or regional efforts to develop regional studies to reduce copper pollutant impact uncertainties is 

included within the C.13 Copper Controls section of Program’s FY 10-11 Annual Report and/or BASMAA Regional POC Report. 
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Section 14 - Provision C.14 PBDE, Legacy Pesticides and Selenium Controls 

 

C.14.a ►Control Programs for PBDEs, Legacy Pesticides and 

Selenium Controls 

 

Report on progress of studies being conducted countywide or regionally to characterize the distribution and pathways of PBDEs, legacy 

pesticides, and selenium. State below if information is reported in a separate regional report.  

Summary 

A summary of the countywide Program and regional efforts related to the Control Program for PBDEs, Legacy Pesticides and Selenium is included 

within the C.14 PBDE, Legacy Pesticides and Selenium section of Program’s FY 10-11 Annual Report and/or BASMAA Regional POC Report. 
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Section 15 - Provision C.15 Exempted and Conditionally Exempted Discharges 
 

C.15.b.iii.(1), C.15.b.iii.(2) ► Planned and Unplanned Discharges 

of Potable Water 

 

Is your agency a water purveyor? X Yes  No 

If No, skip to C.15.b.vi.(2): 

If Yes, Complete the attached reporting tables or attach your own table with the same information. Provide any clarifying comments below. 

Comments: 

Please note that for the “Planned Discharges”, as of FY2012 we have substantially curtailed the reservoir discharges. 

 

 

C.15.b.vi.(2) ► Irrigation Water, Landscape Irrigation, and Lawn or 

Garden Watering 

 

Provide implementation summaries of the required BMPs to promote measures that minimize runoff and pollutant loading from excess irrigation. 

Generally the categories are: 

 Promote conservation programs 

 Promote outreach for less toxic pest control and landscape management 

 Promote use of drought tolerant and native vegetation 

 Promote outreach messages to encourage appropriate watering/irrigation practices 

 Implement Illicit Discharge Enforcement Response Plan for ongoing, large volume landscape irrigation runoff. 

Summary: 

The City of Hayward has a dedicated Water Conservation website which promotes water conservation, HET and washing machine rebate 

programs, free water conservation devices; and also provides information on bay-friendly landscaping.  http://www.hayward-ca.gov/Water-

Conservation/   The City of Hayward, in conjunction with BAWSCA (Bay Area Water Supply and Conservation Agency) also hosts free water 

efficient landscaping classes to the public approximately 2-3 times per year.    These classes also promote Integrated Pest Management and less 

toxic means of pest control.  The City also provides public outreach at City Events and Street Fairs promoting these programs and classes.  The City 

has also passed both a “Bay Friendly Water Efficient Landscape” Ordinance and a “Bay Friendly Landscaping” Ordinance which cover 

watering/irrigation practices and use of drought tolerant and native vegetation.  The City also employs a full-time Landscape Architect to review 

plans and assist customers to comply with the landscaping ordinances.   

 
 

 

http://www.hayward-ca.gov/Water-Conservation/
http://www.hayward-ca.gov/Water-Conservation/
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C.15.b.iii.(1) ►Planned Discharges of the Potable Water System  

Site/ Location Discharge Type 

Receiving 

Waterbody(ies) 

Date of 

Discharge 

Duration of 

Discharge 

(military time) 

Estimated 

Volume 

(gallons) 

Estimated Flow 

Rate 

(gallons/day) 

Chlorine 

Residual 

(mg/L) 

pH 

(standard 

units) 

Discharge 

Turbidity
49

 

(NTU) 

Implemented BMPs & Corrective 

Actions 

 

D Street 

Reservoir Dump 

 

Storm Drain 7/1/10 28.00 367,063 314,626 0.00 8.99 0.70 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

 

D Street Reservoir 

Reservoir Dump 

 

Storm Drain 7/8/10 21.00 367,063 419,501 0.00 8.76 0.70 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 7/14/10 11.00 635,102 1,385,677 0.00 8.47 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

D Street Reservoir Reservoir Dump 

 

Storm Drain 7/15/10 9.50 384,542 971,476 0.00 8.90 1.40 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 7/22/10 47.00 653,892 333,902 0.00 7.96 0.80 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 7/23/10 17.00 338,220 477,487 0.00 8.96 0.80 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

                                                 
49

 Monitor the receiving water for turbidity if necessary and feasible. Include data in this column if available. 
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C.15.b.iii.(1) ►Planned Discharges of the Potable Water System  

Site/ Location Discharge Type 

Receiving 

Waterbody(ies) 

Date of 

Discharge 

Duration of 

Discharge 

(military time) 

Estimated 

Volume 

(gallons) 

Estimated Flow 

Rate 

(gallons/day) 

Chlorine 

Residual 

(mg/L) 

pH 

(standard 

units) 

Discharge 

Turbidity
49

 

(NTU) 

Implemented BMPs & Corrective 

Actions 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 7/30/10 5.80 522,362 2,161,498 0.00 8.02 0.60 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 8/5/10 14.00 405,864 695,767 0.00 8.74 0.60 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 8/12/10 7.25 157,836 522,492 0.00 9.11 0.70 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 8/13/10 7.00 240,512 824,613 0.00 9.11 0.70 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 8/16/10 10.25 338,220 791,930 0.00 9.13 0.60 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 8/25/10 18.50 293,124 380,269 0.00 8.56 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump Storm Drain 9/16/10 26.90 375,800 335,286 0.00 9.12 0.50 Dechlorinated water and 
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C.15.b.iii.(1) ►Planned Discharges of the Potable Water System  

Site/ Location Discharge Type 

Receiving 

Waterbody(ies) 

Date of 

Discharge 

Duration of 

Discharge 

(military time) 

Estimated 

Volume 

(gallons) 

Estimated Flow 

Rate 

(gallons/day) 

Chlorine 

Residual 

(mg/L) 

pH 

(standard 

units) 

Discharge 

Turbidity
49

 

(NTU) 

Implemented BMPs & Corrective 

Actions 

 monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 9/18/10 28.50 338,220 284,817 0.00 9.12 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 9/20/10 24.25 413,380 409,118 0.00 9.12 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 9/22/10 24.00 127,772 127,772 0.00 9.11 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 9/22/10 20.00 304,398 365,278 0.00 9.11 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 9/23/10 16.00 300,640 450,960 0.00 9.11 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 9/24/10 16.00 293,124 439,686 0.00 9.11 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 
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C.15.b.iii.(1) ►Planned Discharges of the Potable Water System  

Site/ Location Discharge Type 

Receiving 

Waterbody(ies) 

Date of 

Discharge 

Duration of 

Discharge 

(military time) 

Estimated 

Volume 

(gallons) 

Estimated Flow 

Rate 

(gallons/day) 

Chlorine 

Residual 

(mg/L) 

pH 

(standard 

units) 

Discharge 

Turbidity
49

 

(NTU) 

Implemented BMPs & Corrective 

Actions 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 9/27/10 26.75 563,700 505,750 0.00 9.11 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 9/29/10 20.25 353,252 418,669 0.00 8.90 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 10/2/10 9.90 248,028 601,280 0.00 8.90 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 10/6/10 6.00 300,640 1,202,560 0.00 8.90 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 10/7/10 5.50 296,882 1,295,485 0.00 8.90 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 10/13/10 2.50 131,530 1,262,688 0.00 8.61 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 
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C.15.b.iii.(1) ►Planned Discharges of the Potable Water System  

Site/ Location Discharge Type 

Receiving 

Waterbody(ies) 

Date of 

Discharge 

Duration of 

Discharge 

(military time) 

Estimated 

Volume 

(gallons) 

Estimated Flow 

Rate 

(gallons/day) 

Chlorine 

Residual 

(mg/L) 

pH 

(standard 

units) 

Discharge 

Turbidity
49

 

(NTU) 

Implemented BMPs & Corrective 

Actions 

1285’ Reservoir Reservoir Dump 

 

Storm Drain 10/20/10 8.40 492,001 1,405,718 0.00 9.36 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

D Street Reservoir Reservoir Dump 

 

Storm Drain 10/20/10 2.25 192,271 2,050,893 0.00 9.27 0.30 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

1530’ Reservoir Reservoir Dump 

 

Canyon 10/27/10 15.75 2,020,284 3,078,528 0.00 8.89 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

250’ Reservoir Reservoir Dump 

 

Storm Drain 10/27/10 22.30 250,863 269,987 0.00 8.91 0.40 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

D Street Reservoir Reservoir Dump 

 

Storm Drain 10/27/10 2.05 410,761 4,808,912 0.00 9.26 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

D Street Reservoir Reservoir Dump 

 

Storm Drain 11/3/10 2.00 305,886 3,670,632 0.00 9.41 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 11/3/10 5.00 304,398 1,461,110 0.00 8.96 0.70 Dechlorinated water and 

monitored chlorine residual of 
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C.15.b.iii.(1) ►Planned Discharges of the Potable Water System  

Site/ Location Discharge Type 

Receiving 

Waterbody(ies) 

Date of 

Discharge 

Duration of 

Discharge 

(military time) 

Estimated 

Volume 

(gallons) 

Estimated Flow 

Rate 

(gallons/day) 

Chlorine 

Residual 

(mg/L) 

pH 

(standard 

units) 

Discharge 

Turbidity
49

 

(NTU) 

Implemented BMPs & Corrective 

Actions 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

D Street Reservoir Reservoir Dump 

 

Storm Drain 11/9/10 2.50 340,844 3,272,106 0.00 9.20 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

250’ Reservoir Reservoir Dump 

 

Storm Drain 11/12/10 10.55 197,530 449,357 0.00 8.54 0.60 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

D Street Reservoir Reservoir Dump 

 

Storm Drain 11/16/10 14.50 646,730 1,070,450 0.00 9.30 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

1530’ Reservoir Reservoir Dump 

 

Canyon 11/18/10 25.73 1,731,672 1,615,240 0.00 9.10 0.80 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 11/18/10 24.00 360,178 360,178 0.00 8.85 0.60 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Treeview 

Reservoir 

Reservoir Dump 

 

Storm Drain 11/18/10 26.75 826,805 741,806 0.00 9.15 0.70 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 
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C.15.b.iii.(1) ►Planned Discharges of the Potable Water System  

Site/ Location Discharge Type 

Receiving 

Waterbody(ies) 

Date of 

Discharge 

Duration of 

Discharge 

(military time) 

Estimated 

Volume 

(gallons) 

Estimated Flow 

Rate 

(gallons/day) 

Chlorine 

Residual 

(mg/L) 

pH 

(standard 

units) 

Discharge 

Turbidity
49

 

(NTU) 

Implemented BMPs & Corrective 

Actions 

discharge water was 0.0 mg/L 

1530’ Reservoir Reservoir Dump 

 

Canyon 11/23/10 19.55 1,625,848 1,995,925 0.00 9.41 0.60 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

1285’ Reservoir Reservoir Dump 

 

Storm Drain 11/24/10 10.00 1,042,266 2,501,438 0.00 9.29 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

250’ Reservoir Reservoir Dump 

 

Storm Drain 11/24/10 23.00 221,234 230,852 0.00 9.11 0.60 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 11/24/10 11.25 379,968 810,598 0.00 9.18 0.70 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

1530’ Reservoir Reservoir Dump 

 

Canyon 12/1/10 16.50 1,500,782 2,182,956 0.00 9.30 0.40 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Treeview 

Reservoir 

Reservoir Dump 

 

Storm Drain 12/1/10 17.50 816,843 1,120,242 0.00 9.20 0.60 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

1530’ Reservoir Reservoir Dump Canyon 12/15/10 14.75 1,596,986 2,598,486 0.00 8.90 0.60 Dechlorinated water and 
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Site/ Location Discharge Type 
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Waterbody(ies) 

Date of 

Discharge 

Duration of 

Discharge 

(military time) 
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Volume 

(gallons) 

Estimated Flow 

Rate 

(gallons/day) 

Chlorine 

Residual 

(mg/L) 

pH 

(standard 

units) 

Discharge 

Turbidity
49

 

(NTU) 

Implemented BMPs & Corrective 

Actions 

 monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 12/22/10 15.50 712,440 1,103,133 0.00 9.02 0.60 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Treeview 

Reservoir 

Reservoir Dump 

 

Storm Drain 12/22/10 13.00 1,294,995 2,390,760 0.00 8.89 0.70 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

1530’ Reservoir Reservoir Dump 

 

Canyon 12/27/10 21.50 1,539,264 1,718,248 0.00 8.70 0.70 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 1/17/11 7.00 174,152 597,093 0.00 9.26 0.40 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

High School 

Reservoir 

Reservoir Dump 

 

Creek 1/19/11 24.00 873,960 873,960 0.00 8.96 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Canyon 2/9/11 9.00 91,034 242,757 0.00 9.18 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 
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units) 

Discharge 

Turbidity
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(NTU) 

Implemented BMPs & Corrective 

Actions 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Canyon 2/10/11 13.50 471,002 837,337 0.00 9.18 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Canyon 2/11/11 35.00 458.476 314,384 0.00 9.18 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

1530’ Reservoir Reservoir Dump 

 

Canyon 2/16/11 11.00 317,473 692,669 0.00 9.10 0.60 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

D Street Reservoir Reservoir Dump 

 

Storm Drain 2/16/11 29.00 926,398 766,674 0.00 9.00 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Canyon 2/16/11 13.50 548,668 975,410 0.00 9.18 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

1530’ Reservoir Reservoir Dump 

 

Canyon 2/17/11 21.00 1,279,513 1,462,301 0.00 9.10 0.60 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 
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(NTU) 

Implemented BMPs & Corrective 

Actions 

1530’ Reservoir Reservoir Dump 

 

Canyon 3/2/11 26.75 105,824 94,945 0.00 9.20 0.40 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Canyon 3/2/11 21.10 255,544 290,666 0.00 9.08 0.40 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Treeview 

reservoir 

Reservoir Dump 

 

Storm Drain 3/2/11 8.00 209,192 627,575 0.00 9.18 0.60 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

1530’ Reservoir Reservoir Dump 

 

Canyon 3/9/11 11.60 269,371 557,320 0.00 9.30 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

1530’ Reservoir Reservoir Dump 

 

Canyon 3/16/11 6.00 211,649 846,595 0.00 9.25 0.40 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir Reservoir Dump 

 

Storm Drain 3/16/11 9.00 199,174 531,131 0.00 9.36 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

1530’ Reservoir Reservoir Dump 

 

Canyon 3/30/11 16.00 654,187 981,281 0.00 9.26 0.60 Dechlorinated water and 

monitored chlorine residual of 
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(NTU) 

Implemented BMPs & Corrective 

Actions 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

1530’ Reservoir Reservoir Dump 

 

Canyon 4/6/11 12.00 663,808 1,327,615 0.00 9.26 0.60 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

1530’ Reservoir Reservoir Dump 

 

Canyon 4/27/11 10.15 202,932 479,839 0.00 8.94 0.60 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Treeview 

Reservoir 

Reservoir Dump 

 

Canyon 4/27/11 10.00 1,643,648 3,944,754 0.00 9.01 0.70 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

1530’ Reservoir 

 

Reservoir Dump 

 

Canyon 5/19/11 13.00 432,918 799,233 0.00 9.04 0.60 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

1530’ Reservoir 

 

Reservoir Dump 

 

Canyon 5/25/11 9.50 86,584 218,738 0.00 8.94 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Garin Reservoir 

 

Reservoir Dump 

 

Storm Drain 6/9/11 6.50 157,836 582,779 0.00 9.11 0.40 

 

 

Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 
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(NTU) 

Implemented BMPs & Corrective 

Actions 

discharge water was 0.0 mg/L 

 

1530’ Reservoir 

Reservoir Dump 

 

Canyon 6/16/11 16.00 634,946 952,420 0.00 9.04 0.50 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 

Treeview 

Reservoir 

 

Reservoir Dump 

 

Storm Drain 6/16/11 12.10 1,842,878 3,655,294 0.00 8.93 0.60 Dechlorinated water and 

monitored chlorine residual of 

discharge, testing every four hours 

to ensure chlorine residual of 

discharge water was 0.0 mg/L 
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Site/ Location 

Discharge 

Type 

Receiving 

Waterbody(ies) 

Date of 

Discharge 

Discharge 

Duration 

(military 

time) 

Estimated 

Volume 

(gallons) 

Estimated 

Flow Rate 

(gallons/day) 

Chlorine 

Residual 

(mg/L)
51

 

pH 

(standard 

units) 52 

Discharge 

Turbidity 

(Visual) 52, 

Implemented 

BMPs & 

Corrective 

Actions 

Time of 

discharge 

discovery 

Regulatory 

Agency 

Notification 

Time
52

 

Inspector 

arrival 

time 

Responding 

crew arrival 

time 

Boardwalk 

Way/Chance 

St 

Main/Svc Leak Storm Drain 7/12/10            

Foothill 

Blvd/Mission 

Blvd 

Main/Svc Leak Storm Drain 7/16/10            

25514 Delmar St Main/Svc Leak Storm Drain 7/22/10            

Oakes Drive Main/Svc Leak Storm Drain 8/12/10            

Arbutus Ct. Main/Svc Leak Storm Drain 9/18/10            

Hancock & 

13th 

Main/Svc Leak Storm Drain 10/1/10            

25200 Santa 

Clara 

Main/Svc Leak Storm Drain 10/13/10            

24339 Wilding 

way 

Main/Svc Leak Storm Drain 10/16/10            

27548 Tampa 

Way 

Main/Svc Leak Storm Drain 10/18/10            

Grand & Dean 

St 

Main/Svc Leak Storm Drain 10/26/10            

Darwin & 

Lauderdale 

Main/Svc Leak Storm Drain 11/15/10            

Nassau & 

Prestwick 

Main/Svc Leak Storm Drain 11/16/10            

                                                 
50

 This table contains all of the unplanned discharges that occurred in this FY. 
51

 Monitoring data is only required for 10% of the unplanned discharges. If you monitored more than 10% of your unplanned discharges, report all of the data collected. 
52

. Notification to Water Board staff is required for unplanned discharges where the chlorine residual is >0.05 mg/L and total volume is ≥ 50,000 gallons. Notification to State Office of Emergency Services is required after becoming aware of aquatic impacts as a 
result of unplanned discharge or when the discharge might endanger or compromise public health and safety.  
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Site/ Location 

Discharge 

Type 

Receiving 

Waterbody(ies) 

Date of 

Discharge 

Discharge 

Duration 

(military 

time) 

Estimated 

Volume 

(gallons) 

Estimated 

Flow Rate 

(gallons/day) 

Chlorine 

Residual 

(mg/L)
51

 

pH 

(standard 

units) 52 

Discharge 

Turbidity 

(Visual) 52, 

Implemented 

BMPs & 

Corrective 

Actions 

Time of 

discharge 

discovery 

Regulatory 

Agency 

Notification 

Time
52

 

Inspector 

arrival 

time 

Responding 

crew arrival 

time 

30527 San 

Antonio 

Main/Svc Leak Storm Drain 12/1/10            

Hayward High 

School 

Main/Svc Leak Storm Drain 12/1/10            

Hesperian Blvd 

@ Pepsi Plant 

Main/Svc Leak Storm Drain 12/20/10            

27751 Leidig Ct Main/Svc Leak Storm Drain 12/27/10            

Hugh 

Way/Elizabeth 

Ave 

Main/Svc Leak Storm Drain 12/30/10            

452 Craven St Main/Svc Leak Storm Drain 12/31/10            

27850 Tyrell Ave Main/Svc Leak Storm Drain 1/2/11            

24773 Mission 

Blvd 

Main/Svc Leak Storm Drain 1/15/11            

Russell & Dole Main/Svc Leak Storm Drain 1/7/11            

Industrial Blvd Main/Svc Leak Storm Drain 3/15/11            

1401 Golf 

Course Rd 

Main/Svc Leak Storm Drain 3/30/11            

Compass Pt & 

Highland 

Main/Svc Leak Storm Drain 4/11/11            

Thunderbird Ct Main/Svc Leak Storm Drain 4/18/11            

25523 Seabord 

Lane 

Main/Svc Leak Storm Drain 5/2/11            

1299 Russell Main/Svc Leak Storm Drain 5/16/11            

30830 Prestwick 

Ave 

Main/Svc Leak Storm Drain 5/26/11            

Gassett Ct & Main/Svc Leak Storm Drain 6/7/11            
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Site/ Location 

Discharge 

Type 

Receiving 

Waterbody(ies) 

Date of 

Discharge 

Discharge 

Duration 

(military 

time) 

Estimated 

Volume 

(gallons) 

Estimated 

Flow Rate 

(gallons/day) 

Chlorine 

Residual 

(mg/L)
51

 

pH 

(standard 

units) 52 

Discharge 

Turbidity 

(Visual) 52, 

Implemented 

BMPs & 

Corrective 

Actions 

Time of 

discharge 

discovery 

Regulatory 

Agency 

Notification 

Time
52

 

Inspector 

arrival 

time 

Responding 

crew arrival 

time 

Harvey Ave 

27942 Maron 

Ave 

Main/Svc Leak Storm Drain 5/30/11            

32085 Dkepot 

Rd 

Main/Svc Leak Storm Drain 6/30/11            

26135 Mission 

Blvd 

Main/Svc Leak Storm Drain 1/28/11            

1224 

Henderson 

Main/Svc Leak Storm Drain 1/25/11            

944 C St Main/Svc Leak Storm Drain 1/19/11            

Firestone Ct Main/Svc Leak Storm Drain 1/19/11            

304 Elmwood 

Lane 

Main/Svc Leak Storm Drain 1/14/11            

2635 Bal Harbor Main/Svc Leak Storm Drain 1/3/11            

2621 Sleepy 

Hollow 

Main/Svc Leak Storm Drain 1/5/11            

27961 

Constellation 

Main/Svc Leak Storm Drain 2/3/11            

31187 Mission 

Blvd 

Main/Svc Leak Storm Drain 2/14/11            

1649 Industrial 

Blvd 

Main/Svc Leak Storm Drain 3/14/11            

29124 Dixon Rd Main/Svc Leak Storm Drain 3/5/11            

23067 

Brenhardt St 

Main/Svc Leak Storm Drain 3/11/11            

26597 Joshua St Main/Svc Leak Storm Drain 3/11/11            

181 Gloria St Main/Svc Leak Storm Drain 3/10/11            
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Site/ Location 

Discharge 

Type 

Receiving 

Waterbody(ies) 

Date of 

Discharge 

Discharge 

Duration 

(military 

time) 

Estimated 

Volume 

(gallons) 

Estimated 

Flow Rate 

(gallons/day) 

Chlorine 

Residual 

(mg/L)
51

 

pH 

(standard 

units) 52 

Discharge 

Turbidity 

(Visual) 52, 

Implemented 

BMPs & 

Corrective 

Actions 

Time of 

discharge 

discovery 

Regulatory 

Agency 

Notification 

Time
52

 

Inspector 

arrival 

time 

Responding 

crew arrival 

time 

28123 Karn Dr Main/Svc Leak Storm Drain 3/29/11            

30408 Treeview Main/Svc Leak Storm Drain 3/23/11            

32555 Pulaski Dr Main/Svc Leak Storm Drain 3/23/11            

22949 Sutro Main/Svc Leak Storm Drain 1/4/11            

102 Goodrich Main/Svc Leak Storm Drain 1/3/11            

134 Goodrich Main/Svc Leak Storm Drain 1/2/11            

31093 

Meadowbrook 

Main/Svc Leak Storm Drain 3/17/11            

1638 E St Main/Svc Leak Storm Drain 2/4/11            

333 Revere Main/Svc Leak Storm Drain 4/4/11            

18020 Silverado Main/Svc Leak Storm Drain 4/5/11            

255 Revere Main/Svc Leak Storm Drain 4/15/11            

27882 Manon  Main/Svc Leak Storm Drain 3/31/11            

281 Jacaranda Main/Svc Leak Storm Drain 4/18/11            

71 Revere Main/Svc Leak Storm Drain 4/20/11            

695 Blaine Wy Main/Svc Leak Storm Drain 4/23/11            

26751 Contessa Main/Svc Leak Storm Drain 4/26/11            

24919 Mission Main/Svc Leak Storm Drain 5/5/11            

27842 Biscayne Main/Svc Leak Storm Drain 5/3/11            

29196 Lassen Main/Svc Leak Storm Drain 5/10/11            

27801 Norwich Main/Svc Leak Storm Drain 5/19/11            

27669 

Coronado 

Main/Svc Leak Storm Drain 5/18/11            

24011 

Hesperian 

Main/Svc Leak Storm Drain 5/17/11            
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Site/ Location 

Discharge 

Type 

Receiving 

Waterbody(ies) 

Date of 

Discharge 

Discharge 

Duration 

(military 

time) 

Estimated 

Volume 

(gallons) 

Estimated 

Flow Rate 

(gallons/day) 

Chlorine 

Residual 

(mg/L)
51

 

pH 

(standard 

units) 52 

Discharge 

Turbidity 

(Visual) 52, 

Implemented 

BMPs & 

Corrective 

Actions 

Time of 

discharge 

discovery 

Regulatory 

Agency 

Notification 

Time
52

 

Inspector 

arrival 

time 

Responding 

crew arrival 

time 

2223 

Commerce 

Main/Svc Leak Storm Drain 5/24/11            

101 Lafayette Main/Svc Leak Storm Drain 5/26/11            

30703 San 

Clemente 

Main/Svc Leak Storm Drain 5/26/11            

3295 Depot Rd Main/Svc Leak Storm Drain 5/29/11            

28210 Harvey Main/Svc Leak Storm Drain 5/27/11            

31260 

Wiegman 

Main/Svc Leak Storm Drain 5/27/11            

24913 Joyce Main/Svc Leak Storm Drain 6/3/11            

3530 

Breakwater 

Main/Svc Leak Storm Drain 5/21/11            

26714 Patrick Main/Svc Leak Storm Drain 4/27/11            

27723 Miami Main/Svc Leak Storm Drain 6/15/11            

125 Virginia Main/Svc Leak Storm Drain 4/21/11            

27421 Brenda Main/Svc Leak Storm Drain 6/24/11            

2383 Cabrillo Main/Svc Leak Storm Drain 6/23/11            

1088 Central Main/Svc Leak Storm Drain 6/22/11            

25458 Belhaven Main/Svc Leak Storm Drain 6/29/11            

30873 San 

Antonio 

Main/Svc Leak Storm Drain 6/30/11            

32565 Dearborn  Main/Svc Leak Storm Drain 6/27/11            

457 Harris Rd Hydrant Shear Storm Drain 7/14/10            

1114 Roxanne 

St 

Hydrant Shear Storm Drain 7/21/10            

22189 Mission Hydrant Shear Storm Drain 7/22/10            
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Discharge 
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Waterbody(ies) 

Date of 

Discharge 

Discharge 
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time) 
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Volume 
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Flow Rate 

(gallons/day) 

Chlorine 

Residual 

(mg/L)
51

 

pH 
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units) 52 

Discharge 

Turbidity 

(Visual) 52, 
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Corrective 
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discharge 
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Agency 

Notification 

Time
52

 

Inspector 

arrival 

time 

Responding 

crew arrival 

time 

Blvd 

26323 Flamingo 

Ave 

Hydrant Shear Storm Drain 7/27/10            

24257 

Hesperian Blvd 

Hydrant Shear Storm Drain 8/30/10            

417 Ranker Ct Hydrant Shear Storm Drain 8/1/10            

1810 Pacheco Hydrant Shear Storm Drain 8/26/10            

1394 B St Hydrant Shear Storm Drain 8/8/10            

24131 Clinton Hydrant Shear Storm Drain 8/25/10            

29451 

Chesterfield Ct 

Hydrant Shear Storm Drain 9/1/10            

417 Ranker Pl Hydrant Shear Storm Drain 9/4/10            

906 Culp Hydrant Shear Storm Drain 9/20/10            

1654 B St Hydrant Shear Storm Drain 9/22/10            

29262 Mission 

Blvd 

Hydrant Shear Storm Drain 9/27/10            

47 Lafayette 

Ave 

Hydrant Shear Storm Drain 9/27/10            

309 Arrowhead Hydrant Shear Storm Drain 9/19/10            

Enterprise @ 

Whitesell 

Hydrant Shear Storm Drain 9/30/10            

28538 

Coleridge 

Hydrant Shear Storm Drain 10/5/10            

23668 Nevada Hydrant Shear Storm Drain 10/5/10            

29404 Mission 

Blvd 

Hydrant Shear Storm Drain 10/12/10            

671 Carmar Hydrant Shear Storm Drain 10/20/10            
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Site/ Location 

Discharge 

Type 

Receiving 

Waterbody(ies) 

Date of 

Discharge 

Discharge 

Duration 

(military 

time) 

Estimated 

Volume 

(gallons) 

Estimated 

Flow Rate 

(gallons/day) 

Chlorine 

Residual 

(mg/L)
51

 

pH 

(standard 

units) 52 

Discharge 

Turbidity 

(Visual) 52, 

Implemented 

BMPs & 

Corrective 

Actions 

Time of 

discharge 

discovery 

Regulatory 

Agency 

Notification 

Time
52

 

Inspector 

arrival 

time 

Responding 

crew arrival 

time 

28153 Riggs Hydrant Shear Storm Drain 10/21/10            

27377 

Portsmouth Ave 

Hydrant Shear Storm Drain 10/29/10            

2467 

Constellation 

Hydrant Shear Storm Drain 10/29/10            

27234 Whitman Hydrant Shear Storm Drain 11/2/10            

1754 B St Hydrant Shear Storm Drain 11/8/10            

24772 Mohr Dr Hydrant Shear Storm Drain 11/10/10            

27941 Biscayne 

Ave 

Hydrant Shear Storm Drain 11/12/10            

30279 

Oakbrook Dr 

Hydrant Shear Storm Drain 12/19/10            

751 Sandoval Hydrant Shear Storm Drain 12/3/10            

Traynor/ 

Orchard 

Hydrant Shear Storm Drain 12/8/10            

1573 Stafford 

Ave 

Hydrant Shear Storm Drain 12/9/10            

28035 Ziele 

Creek Dr 

Hydrant Shear Storm Drain 12/10/10            

3619 Skyline Dr Hydrant Shear Storm Drain 12/28/10            

Main @ Green 

Shutter Hotel 

Hydrant Shear Storm Drain 12/5/10            

27884 Tampa Hydrant Shear Storm Drain 12/14/10            

27736 

Portsmouth 

Hydrant Shear Storm Drain 12/16/10            

31408 Hugh 

Way 

Hydrant Shear Storm Drain 12/30/10            
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398  O’Harron Hydrant Shear Storm Drain 12/28/10            

17799 Leidig Ct Hydrant Shear Storm Drain 12/27/10            

 



COMPANY NAME ADDRESS ZIP CODE

A AIRCRAFT PARTS & ACCESSORIES
AERO FLIGHT AVIATION 21015 SKYWEST DR 94541
FLYING VIKINGS INC  ‐ AIRCRAFT DIVISION 21593 SKYWEST DR 94541
ACLAN PRO AIR 20511 SKYWEST DR 94541
AIR SPEED AVIATION LLC 20511 SKYWEST DR 94541
BUD FIELD AVIATION 22005 SKYWEST DR 94541
HARBINGER AVIATION LLC 19990 SKWEST 94541
HAYWARD FBO LLC 21889 SKYWEST DR 94541
INSTRUMENT PRO,INC 3423 INVESTMENT BLVD 94545
NI‐CAD SYSTEMS INC 25216 CYPRESS AVE 94544
SAVAGE MAGNETO SERVICE 2415 RADLEY CT 94544
SONIC HORSE AVIATION 20511 SKYWEST DR 94541
SOUTH BAY HELICOPTER SERVICE INC 19990 SKYWEST DR 94541
TURBINE AIR 20511 SKYWEST DR 94541
VOLO HOLDINGS HAYWARD, LLC 21889 SKYWEST DR 94541

AMBULANCES
KMA EMERGENCY SVC. DBA WESTMED 2424 WHIPPLE RD 94544
NORCAL AMBULANCE 31909 HAYMAN ST 94544

AUTO BODY SHOP
A & H AUTO REPAIRS 21590 CLOUD WAY 94545
A & K AUTOBODY/PAINT 27425 MISSION BLVD 94544
A & S AUTO SERVICES 727 INDUSTRIAL PKWY 94544
A1 AUTO BODY 29501 RUUS RD 94544
AAA AUTO & BODY WORKS, INC 1421 INDUSTRIAL PKWY W 94544
AARON'S BODY SHOP 27751 INDUSTRIAL BLVD 94545
ABSOLUTE AUTO 22420 FLAGG ST 94541
AFFORDABLE AUTO BODYWORK PAINT 27369 MISSION BLVD 94544
ALBERTO'S PAINT,BODY, & FRAME 29401 RUUS RD 94544
ALFA BODY & PAINT 1967 W WINTON AVE 94545
ALL STAR II 23888 CONNECTICUT ST 94545
AMERICAN AUTO REPAIR & BODY 1405 INDUSTRIAL PKWY W 94544
ASCO AUTO BODY & REPAIRS 1557 INDUSTRIAL PKWY W 94544
AUTO & TRUCK BUMPERS RECYCLERS 29699 PACIFIC ST 94544
AUTO EXCELLENCE 25185 HUNTWOOD AVE 94544
AUTO FAB 25153 O'NEIL AVE 94545
AUTO MANAGEMENT, INC DBA MAACO 1942 NATIONAL AVE 94541
AUTO STYLE COMPANY 23782 CONNECTICUT ST 94545
AUTOHOUSE BODY & REPAIR SHOP 2551 W WINTON AVE 94545
AUTOMOBILE COLLISION CENTER INC 3125 DEPOT RD 94545
AUTOMOTIVE COLLISION SERVICE INC 760 SMALLEY AVE 94541
B R AUTO BODY & REPAIR 29501 RUUS RD 94544
B. G. BODY SHOP 29523 RUUS RD 94544
B‐2 AUTO BODY & REPAIR 25191 HUNTWOOD AVE 94544
BAY AREA AUTOBODY & REPAIR 29565 RUUS RD 94544
BAY AUTOBODY & REPAIR 1895 W WINTON AVE 94545
BPICKENS AUTO CENTER 25655 DOLLAR ST 94544
COLLISION DOCTOR 24625 INDUSTRIAL BLVD 94545
CUSTOM AUTO AND BODY SHOP 3385 ENTERPRISE AVE 94545
CUSTOM MODIFIED EXPERTS 1204 W WINTON AVE 94545
DESTINY AUTO COLLISION 23888 CONNECTICUT ST 94545
DISCOUNT AUTO BODY & REPAIR 29501 RUUS RD 94544
EAST BAY AUTO BODY & REPAIR 24625 INDUSTRIAL BLVD 94545
ECO COLLISION 23520 CLAWITER RD 94545
EL PUEBLA 23888 CONNECTICUT ST 94545
FAIRWAY AUTO CENTER 1421 INDUSTRIAL PKWY W 94544
FARIAS BODY SHOP 25486 MISSION BLVD 94544
FRESH AUTOBODY 2301 AMERICAN AVE 94545
GENESIS AUTO & COLLISION 21602 CLOUD WAY 94545
GILBERT'S BODY & PAINT 2964 ARF AVE 94545
GOLDEN WEST AUTO BODY SPECIALTIES 23970 CLAWITER RD (REAR) 94545
GRAND COLLISION CENTER 22765 GRAND ST 94541
GTO 22145 MISSION BLVD 94541
INTERNATIONAL COLLISION REPAIR CENTER 23951 CLAWITER RD 94545
J & B AUTO BODY & REPAIR 23520 CLAWITER RD 94545
J & J AUTO BODY 2551 W WINTON AVE 94545
JBC CUSTOM BODY SHOP 839 SMALLEY AVE 94541
K & A AUTOBODY PAINT 25195 HUNTWOOD AVE 94544



K.D. PETERSEN TRUCKING 3450 ENTERPRISE AVE 94545
LARRY & JOHN'S BODY SHOP DBA THE MASTERS 28232 INDUSTRIAL BLVD 94545
LEE'S AUTO BODY SHOP 25733 DOLLAR ST 94544
LINO'S AUTO BODY SHOP 2511 W WINTON AVE 94545
M & H AUTO BODY & REPAIR 25191 HUNTWOOD AVE 94544
MILLENNIUM AUTO BODY AND REPAIR 27689 INDUSTRIAL BLVD 94545
NOVA AUTO BODY 22431 MISSION BLVD 94544
P & H AUTO SERVICE 23888 CONNECTICUT ST 94545
PARKWAY AUTO BODY 877 INDUSTRIAL PKWY W 94544
PENA AUTO BODY & FRAME 2535 W WINTON AVE 94544
PERFORMANCE PAINT & TOWING 25197 HUNTWOOD AVE 94544
PLATINUM AUTO BODY 23782 CONNECTICUT ST 94545
PORSCHE AUTO BODY, INC 22431 MISSION BLVD 94549
PRIDE AUTO BODY 23000 CONNECTICUT 94545
PRISTINE AUTO BODY 27633 INDUSTRIAL BLVD 94545
PUBLIC AUTO BODY PAINT & REPAIR 25193 HUNTWOOD AVE 94544
R F AUTO BODY 29547 RUUS RD 94544
RELIANCE AUTOBODY 29547 RUUS RD 94544
RIZO'S BODY SHOP 27645 INDUSTRIAL BLVD 94545
SPAUTOS 22205 MISSION BLVD 94541
TKO COLLISION REPAIR 25401 MISSION BLVD 94544
UNITED AUTO BODY & PAINT / UNTIED AUTO 1 21660 CLOUD WAY 94545
V & V COLLISION CENTER 29411 RUUS RD 94544
VARGAS AUTOBODY 3361 ENTERPRISE AVE 94545
WHIPPLE AUTO BODY & TRUCK REPAIR 2436 WHIPPLE RD 94544
ZAKI AUTO BODY 25711 DOLLAR ST 94541

AUTO PARKING LOT
FORMULA 1 MOTORS 25697 MISSION BLVD 94544
MANHEIM SAN FRANCISCO BAY 967 INDUSTRIAL PKWY W 94544

AUTO PARTS & ACCESSORIES
A & H USED AUTO PART WAREHOUSE 21602 CLOUD WAY 94545
ACME AUTO PARTS, INC 22161 MISSION BLVD 94541
ADVANCED TUNING PRODUCTS, INC 28988 HOPKINS ST 94545
AKMI CORPORATION 2361 DAVIS AVE 94545
ANNEX HAYWARD, INC 3250 ARDEN ROAD 94545
ASP ALTERNATOR STARTER PARTS 22168 MISSION BLVD 94541
AUTOZONE PARTS, INC. DBA AUTOZONE # 2847 24060 MISSION BLVD 94544
BAY AREA AFTERMARKET, INC 23674 FOLEY ST 94545
CALDERON QUALITY TIRES #2 536 JACKSON ST 94544
CALIFORNIA CONNECTIONS INC 25017 VIKING ST 94545
CASTELAN & RICHARD 27957 LEIDIG CT 94544
CC AND E AUTO AND PARTS LOCATOR 22103 VISTA DEL PLAZA 94541
CORVETTE FACTORY 21739 MISSION BLVD 94541
CYK TRUCK TECHNIC LLC 820 SMALLEY AVE 94541
DAPPER TIRE CO INC 20380 CORSAIR BLVD 945451025
DEALER TIRE,  LLC 26549 DANTI CT 94545
DOUBLE 02 SALVAGE 2034 AMERICAN AVE 94545
EXCLUSIVE WHEELS AND TIRES 25449 MISSION BLVD 94544
FIRESTONE COMPLETE AUTO CARE 3668‐012580 24019 MISSION BLVD 94544
G BAY INTERNATIONAL, INC 30502 HUNTWOOD AVE 94544
GLOBAL AUTO BODY PART 1273 INDUSTRIAL PARK WAY 94544
HAYWARD COLOR INC 590 W HARDER RD 94544
JORDAN ENTERPRISES 23000 CONNECTICUT ST 94545
JOSE'S TIRE SERVICE 2829 DEPOT RD 94545
KTO AUTOMOTIVE INC 28301 INDUSTRIAL BLVD 94545
LEGEND AUTOMOTIVE INDUSTRIAL INC 21048 FORBES ST 94545
LUXE HOME HARDWARE CORP. 3478 DEPOT RD 94545
M K D ACCESSORIES 3526 INVESTMENT BLVD 94545
MIGHTY AUTO PARTS 2487 AMARAL CT 94544
NATIONAL OAK DISTRIBUTORS INC 2852 W WINTON AVE 94545
NEW ERA 2752 PLOVER CT 94545
NORTH STAR AUTO PARTS 23511 BERNHARDT ST 94544
O'REILLY AUTO PARTS #2853 268 JACKSON ST 94544
O'REILLY AUTO PARTS #3482 800 JACKSON ST 94541
O'REILLY AUTO PARTS #3484 24247 HESPERIAN BLVD 94545
O'REILLY AUTO PARTS #3497 1194 W TENNYSON RD 94544
P & S SALES INC 20943 CABOT BLVD 94544
PACIFIC AUTOMOTIVE SOLUTIONS, INC 3475 INVESTMENT BLVD 94545
PARTS HEAVEN INC 23694 BERNHARDT ST 94545
POWER CONCEPTS 1341 RUSSELL WAY 94541
TEE FREEMAN & CO 2752 PLOVER CT 94545



TIRE WORKS, THE 25655 DOLLAR ST 94544
TRANS WORLD SERVICES, INC 23497 EICHLER 94545
TYRE TREDS , INC 22314 MISSION BLVD 94545
VALLEY AUTO PARTS 452 W TENNYSON RD 94544
WAGAN CORPORATION 31088 SAN CLEMENTE ST 94544
WAR MOTORSPORTS, INC. 2439 INDUSTRIAL PLWY W 94545
WESTERN TIRE INC 29440 MISSION BLVD 94544
WESTERN TRUCK FABRICATION INC 1923 W WINTON AVE 94545

AUTO REPAIRS
002 SERVICE 24623 SANTA CLARA ST 94544
4 STROKE SMOG 2492 WHIPPLE RD 94544
88 TEST ONLY 24087 MISSION BLVD 94544
880 TRUCK REPAIR 27635 INDUSTRIAL BLVD 94545
A & M AUTO REPAIR 727 INDUSTRIAL PRKWY W 94544
A & S AUTO REPAIR 29649 PACIFIC ST 94544
A M R SERVICES 811 D ST 94541
A+ AUTOHOUSE 636 A ST 94541
A‐1 AUTO BODY & REPAIR 25183 HUNTWOOD AVE 94544
AAMCO TRANSMISSIONS MANGO INVESTMENTS,IN 22351 MISSION BLVD 94541
ABC MUSTANG PARTS & SERVICES 25613 DOLLAR ST 94544
ADRIEL'S AUTO COLLISION REPAIR 3387 ENTERPRISE AVE 94544
ADVANCE AUTO REPAIR 24641 INDUSTRIAL BLVD 94545
ADVANCE AUTO REPAIR 24641 INDUSTRIAL BLVD 94545
ADVANCED INSTALLATIONS 2748 SHELLGATE CIR 94545
AFFORDABLE & QUICK SMOG 29900 MISSION BLVD 94544
ALL STAR AUTO CARE 27165 MISSION BLVD 94544
ALL TUNE AND LUBE 24609 INDUSTRIAL BLVD 94545
AMC SMOG ONLY 22366 MISSION BLVD 94541
ANA AUTO REPAIR UNIT A 29649 PACIFIC ST 94544
ANDRADE'S AUTOMOTIVE REPAIR 27656 INDUSTRIAL BLVD 94545
ANDRE'S AUTOMOTIVE 25711 DOLLAR ST 94545
ANTONIO'S COMPLETE AUTO REPAIR 387 A ST 94541
A‐ONE AUTO REPAIR 727 INDUSTRIAL PKWY W 94544
ASCO AUTO REPAIR 29583 RUUS RD 94544
ASCO AUTOMOTIVE REPAIRS 29583 RUUS RD 94544
ASM AUTO BODY & REPAIR 29565 RUUS RD 94544
AUTO 2000 528 JACKSON ST 94541
AUTO CLINIC SERVICE CENTER 29699 PACIFIC ST 94544
AUTO TOUCH‐UP EXPRESS 27424 PONDEROSA CT 94545
AUTOBRAINS 25751 DOLLAR ST 94544
AUTOFIX GARAGE 727 INDUSTRIAL PKWY W 94541
AUTOMOBILE ELECTRONIC CONTROL 24030 PARK ST 94541
AUTOMOTIVATED PART & SERVICE 25711 DOLLAR ST 94544
AUTO'S UNLIMITED SERVICE 29294 MISSION BLVD 94544
AUTO'S UNLIMITED SERVICE 29294 MISSION BLVD 94544
AVTAR TRUCK REPAIR 3336 BRIDGE RD 94545
AZAHU AUTO REPAIR & SMOG 27451 MISSION BLVD 94544
BAY AREA TRUCK & TRAILER REPAIR 1413 INDUSTRIAL PKWY W 94544
BAY CITIES AUTO REPAIR 25751 DOLLAR ST 94544
BAY EQUIPMENT & REPAIR / PAINT PRODUCTIN 3393 ENTERPRISE AVE 94545
BEVILACQUA FOREIGN CAR SPECIALIST 593 INDUSTRIAL PKWY W 94545
BO'S IMPORTS 28184 INDUSTRIAL BLVD 94545
BRIDGEWAY MOTORSPORTS 2179 AMERICAN AVE 94544
C + D AUTOMOTIVE 27155 MISSION BLVD 94544
CABILAN AUTO 727 INDUSTRIAL PKWY 94544
CALIFORNIA AUTO DIAGNOSTICS 29651 PACIFIC ST 94545
CALIFORNIA FLEET MAINTENANCE 2450 WHIPPLE RD 94544
CAN ‐ AM AUTOSPORT 2551 W WINTON AVE 94545
CARLOS AUTO REPAIR 25751 DOLLAR ST 94544
CELAYA AUTO REPAIR #2 387 A ST 94541
CLAIRE STREET AUTOMOTIVE 512 CLAIRE ST 94541
COMP‐U‐TUNE AND BRAKE 1659 WHIPPLE RD 94544
COOPER'S AUTO REPAIR & SERVICE 27451 MISSION BLVD 94544
CUSTOM STREET TOYZ 25710 INDUSTRIAL BLVD 94545
D.D.M. ENTERPRISES 1581 INDUSTRIAL PKWY W 94544
DAVIES TRUCK REPAIR & DETAILING 575 C ST 94541
DE LEON'S AUTO REPAIR 28160 INDUSTRIAL BLVD 94545
DEREK'S AUTO TECH 820 SMALLEY AVE 94541
DLA AUTOMOTIVE SERVICE 1974 W TENNYSON RD 94545
DON & TERRY'S GM AUTO 3117 DEPOT RD 94545
EAST BAY AUTO 22164 MISSION BLVD 94541
ECONO GLASS & ALUMINUM 30139 INDUSTRIAL PKWY SW 94544



ECONOMY TRUCK REPAIR 29393 PACIFIC ST 94544
EL RAYO TIRES & AUTO REPAIR 23888 CONNECTICUT ST 94545
ELENES AUTO REPAIR 402 JACKSON ST 94545
EMILIO AUTO SERVICE 21872 MISSION BLVD 94541
ESQUIVEL MECHANIC SERVICE 27656 SEBASTIAN WAY 94544
EXCELLENT MOBILE AUTO SERVICE, LLC. 2490 TECHNOLOGY DR 94545
EXPRESS AUTO GLASS 3788 DEPOT RD 94545
FABRICATION SYSTEMS 90 W JACKSON ST 94544
FAST N CHEAP SMOG 727 INDUSTRIAL PKWY W 94545
FAST TRACK AUTO CENTER 25425 MISSION BLVD 94544
FIL REPAIR & SERVICE 727 INDSUTRIAL PKWY 94544
FIVE STAR AUTO CARE 1220 W TENNYSON RD 94544
FOREIGN AUTO SERVICE 21791 FOOTHILL BLVD 94541
FOREIGN AUTO WORKS 23000 CONNECTICUT ST 94545
G & G ENTERPRISES 1571 INDUSTRIAL PKWY W 94545
GANTZ ENTERPRISES INC/MOBILE AUTO REPAIR 1261 RADCLIFF LN 94545
GASOLINE DREAMS PERFORMANCE SPECIALISTS 21663 CLOUD WAY 94545
GBR AUTO REPAIR 25417 MISSION BLVD 94544
GDL AUTO MECHANIC 23720 CLAWITER RD 94545
GEARHEAD AUTOMOTIVE 27515 INDUSTRIAL BLVD 94545
GENERAL FORKLIFT, INC 25362 CYPRESS AVE 94544
GERMANS COMPETITION MTRS 25437 MISSION BLVD 94544
GOGEE AUTO REPAIR 1581 INDUSTRIAL PKWY W 94544
GREGS AUTOMOTIVE SERVICE 1812 NATIONAL AVE 94545
GROSS, R. ESQ. 23000 CONNECTICUT ST 94541
GTECH AUTO PERFORMANCE 22683 MAIN ST 94541
GUARANTEED AUTO SERVICE 23673 CONNECTICUT ST 94545
H & R AUTO CLINIC 28485 MISSION BLVD 94544
H & R AUTOCLINIC 28485 MISSION BLVD 94544
HARDER AUTOMOTIVE REPAIR 197 W HARDER RD 94544
HART'S AUTOMOTIVE 2543 W WINTON AVE 94545
HAYWARD AUTO & TRUCK 22135 MISSION BLVD 94541
HAYWARD AUTO & TRUCK INC 22135 MISSION BLVD 94541
HAYWARD AUTO CARE 22250 MISSION BLVD 94541
HAYWARD BODY SHOP INC 25087 MISSION BLVD 94544
HAYWARD MAIN AUTO REPAIR 25427 MISSION BLVD 94544
HAYWARD SMOG TEST ONLY 25224 MISSION BLVD 94544
HI TECH AUTO & TRUCK REPAIRS 24617 INDUSTRIAL BLVD 94545
IMPERIAL TRUCK & TRAILER REPAIR 3138 DEPOT RD 94545
INSTA LUBE 1294 W WINTON AVE 94545
J & J AUTO REPAIR 1655 WHIPPLE RD 94544
JACKSON TEST ONLY CENTER 402 JACKSON ST 94544
JEFFERSON AUTO 629 JEFFERSON ST 94544
JIM'S AUTOMOTIVE 27283 MISSION BLVD 94544
JIREH AUTO REPAIR 23888 CONNECTICUT ST 94545
JJJR'S TRUCK REPAIR & MAINTENANCE 3428 ENTERPRISE AVE 94545
KEITH'S BODY SHOP INC 25401 MISSION BLVD 94545
KHK AUTO PERFORMANCE 767 LILLY AVE 94544
KUICK AUTO WORKS 1802 NATIONAL AVE 94545
LEGACY TRANSMISSION INC. 19839 CABOT BLVD 94542
LESTER'S TIRES & AUTOMOTIVE 22421 MISSION BLVD 94541
LIM EXPRESS TUNE & BRAKES 2440 WHIPPLE RD 94544
LOUIS AUTO BODY REPAIR 3387 ENTERPRISE AVE 94544
LUBE BOYS AUTO REPAIR 24087 MISSION BLVD 94544
M & F AUTO ELECTRIC & REPAIR 22101 MISSION BLVD 94541
M R MOTORS 629 JEFFERSON ST 94544
MAGIC DENT 1467 FRY LN 94545
MANGALE MOTORS 24588 MISSION BLVD 94544
MA'S AUTO INC 28160 INDUSTRIAL BLVD 94545
MC LLC, DBA JIFFY LUBE #1404 153 W JACKSON ST 94544‐1809
MECHANICS R US 25403 MISSION BLVD 94544
MICO'S CUSTOM DESIGNS & CONCEPT 25751 DOLLAR ST (5‐6) 94544
MIKHO ENTERPRISE LOW PRICE AUTO GLASS 2885 W WINTON AVE 94545
MIKHO ENTERPRISE,INC DBA LOW PRICE GLASS 2829 DEPOT RD 94545
MILLENNIUM AUTO REPAIR 26978 HESPERIAN BLVD 94545
MIRANDA'S AUTO ELECTRIC REPAIR 1999 NATIONAL AVE 94545
MOUSE SERVICES 418 INDUSTRIAL PKWY 94545
NEWTECH PERFORMANCE LLC 2557 W WINTON AVE 94545
NEXTGEN AUTO9SPORT 22104 MISSION BLVD 94541
NOR CAL CUSTOMS 25370 CYPRESS AVE 94544
NOR‐CAL TRUCK REPAIR & TIRE SERVICE 29303 PACIFIC ST 94545
OIL CHANGERS #601 994 W WINTON AVE 94544
OSYNE, INC. DBA A STREET TIRE & SERVICE 1015 A ST 94541



P AND M AUTO REPAIR 23392 CONNECTICUT ST 94545
P R MOTORSPORTS 19845 CABOT BLVD 94545
PANKEY'S RADIATOR REPAIR 21805 FOOTHILL BLVD 94541
PEPE'S BODY SHOP 30 A ST 94541
PETE'S AUTO SRVCE DBA RAINBOW AUTO CENTE 22328 MISSION BLVD 94544
PHIL'S AUTO SERVICE 1659 WHIPPLE RD 94544
PISTONS/PISTONS CAR CARE CENTER 22484 MISSION BLVD 94541
PRECISION MOTIVE, INC. 25789 DOLLAR ST 94544
PREMIER AUTO GLASS 23338 IDA LN 94541
QUALITY TUNE #56, INC. 580 W A ST 94541
QUICK TUNE & BRAKE 141 JACKSON ST 94544
QUIK SMOG 22326 MISSION BLVD 94541
R C CYCLES 30872 HUNTWOOD AVE 94544
R P M CO #2 25870 MISSION BLVD 94544
RAFAEL'S AUTO RESTORATION 727 INDUSTRIAL PKWY W 94544
RAYMOND AUTOMOTIVE 539 CLAIRE ST 94541
ROB'S AUTO DIAGNOSTICS 21854 MISSION BLVD 94541
RYDER TRUCK RENTALS 3453 ENTERPRISE AVE 94545
S & S AUTO REPAIR 727 INDUSTRIAL PKWY W 94544
SAM'S CARCARE 25495 BELMONT AVE 94542
SARAI TRUCKING 2342 INDSUTRIAL PKWY W 94545
SCHUCK'S TRANSMISSION OF HAYWARD 84 W JACKSON ST 94544
SERVICE 1 25200 CARLOS BEE BLVD 94542
SHANKLIN'S BODY SHOP 25486 MISSION BLVD 94544
SMART AUTO REPAIR 575 C ST 94541
SMOG N SAVE 29294 MISSION BLVD 94544
SMOG N SAVE DBA SHINE N SAVE 29294 MISSION BLVD 94544
SPECIAL INTEREST AUTOMOBILE SERVICES INC 25751 DOLLAR ST 94544
SPEEDEE MUFFLER III 25711 DOLLAR ST 94544
STOLLER'S AUTO REPAIR 90 W JACKSON ST 94544
STOP AND GO TIRE AND AUTO 451 W TENNYSON RD 94544
STOP AND GO TIRE AND AUTO 451 W TENNYSON RD 94544
SUPER OIL CHANGE & TUNE UP LUBE 27423 MISSION BLVD 94544
TENNYSON TEST ONLY 1974 W TENNYSON RD 94545
THE CANDY SHOP 575 C ST 94541
THRASHER REPAIR SHOP 3160 ARDEN RD 94545
TICOMEX AUTO REPAIR 822 W A ST 94541
TRI AUTO REPAIR 22154 MISSION BLVD 94541
U.S. AUTOMOTIVE 25789 DOLLAR ST 94544
ULISES SERVICE CENTER 23978 CONNECTICUT ST 94545
UNIQUE ENGINES & AUTO REPAIR 44 A ST 94541
UNIVERSAL AUTO BODY SHOP & REPAIR 1551 INDUSTRIAL PKWY W 94544
US SMOG AND LUBE 29874 MISSION BLVD 94544
WHEEL WORKS 1957 W WINTON AVE 94545
WHIPPLE AUTO CENTER 2436 WHIPPLE RD 94544
WILMA'S COLLISION REPAIR 25571 DOLLAR ST 94544
WINTON AUTOTECH INC 23990 HESPERIAN BLVD 94541
ZEPEDA REPAIR 27290 TYRRELL AVE 94544
ZOOM AUTO TRANSMISSION CENTER 727 INDUSTRIAL PKWY W 94544

AUTO SALES, USED ONLY
AUTO QUEST 25226 MISSION BLVD 94544
AWA AUTO 26073 ELDRIDGE AVE 94544
B & E AUTOTRADING 0 CONNECTICUT ST 94544
B & K MOTORING INC. DBA B & K AUTO WHL 23712 CLAWITER RD 94545
BAY AREA AUTO SALES 1413 INDUSTRIAL PKWY W 94544
BAY AUTO DEALERS 25375 MISSION BLVD 94544
BAY CITY AUTO, LLC 27795 MISSION BLVD 94544
BUDGET RENT A CAR SYSTEM INC. 27295 MISSION BLVD 94544
CALIFORNIA EXPRESS MOTORS 25375 MISSION BLVD 94544
CALIFORNIA LUXURY AUTO IMPORTS 2505 TECHNOLOGY DR 94545
CAR CRAFT 2535 W WINTON AVE 94545
CERTIFIED AUTO SALES 27151 MISSION BLVD 94544
CITY AUTO SALES 727 INDUSTRIAL PKWY W 94544
COAST TO COAST MOTORS 21872 MISSION BLVD 94541
CONSIGNMENT MOTORS INC DBA ENTRUST MOTOR 25640 MISSION BLVD 94544
DESERT VIEW AUTO AUCTIONS INC 2348 INDUSTRIAL PKWY 94545
EAST BAY MOTORS 2215 NATIONAL AVE 94545
EIGHTY EIGHT AUTO GROUP, LLC. 727 INDUSTRIAL PRKWY W 94544
EXECUTIVE MOTORS 22209 MISSION BLVD 94541
EXPRESS MOTOR GROUP INC 22268 MISSION BLVD 94541
FAIRWAY AUTO SALES 1421 INDUSTRIAL PKWY 94544
GOLDIE'S AUTO 31823 HAYMAN ST 94544



INNOVATIVE AUTO SALE 2436 WHIPPLE RD 94544
K & T INC. DBA STERLING MOTORS 1122 B ST 94541
KAL MOTORS 25858 MISSION BLVD 94544
KAR COLLECTION 25000 MISSION BLVD 94544
KAR COLLECTION 25718 MISSION BLVD 94544
KARCO INC 1525 CROCKER AVE 94544
KJ AUTO SALES 27572 MISSION BLVD 94544
L. W. ENTERPRISES 727 INDUSTRIAL PKWY W 94544
LEMAY AUTO CENTER 575 C ST 94541
LUX AUTO INC 27736 INDUSTRIAL BLVD 94545
LUX AUTO INC DBA PREMIER MOTORS 27708 INDUSTRIAL BLVD 94545
MCCAULEY AUTOMOTIVE COMPANY 25655 DOLLAR ST 94544
MEGA AUTO CONNECTION & SALES, INC. 1122 B ST 94541
MICHAEL WORSTER MOTORSPORTS 2535 W WINTON AVE 94545
MILLENNIUM AUTO SALE 27689 INDUSTRIAL BLVD 94545
MODERN MOTORS INC 25091 COPA DEL ORO DR 94545
MOTOR TEAM INC, THE 25962 & 25962 MISSION BLVD 94544
MOTORSPORT AUTOSALES 1428 W WINTON AVE 94545
N1 CONCEPTS, INC. DBA N1 MOTORS 2505 AMARAL CT 94544
NAS MOTORS 29839 CLEARBROOK CIR 94544
NASIR FARAH AUTO 2201 CATALPA WAY 94545
NATIONAL RESEARCH BROKERAGE 26603 CALL AVE 94542
PREMIER AUTO 25354 CYPRESS AVE 94544
SAHAR EXPORT 266 CARRICK CIR 94542
SIGNATURE AUTO WHOLESALE 1593 INDUSTRIAL PKWY W 94544
SNN AUTO EXPORT 829 HANCOCK ST 94544
STANDARD MOTORS 25375 MISSION BLVD 94541
TARGET LEASING/GH REMARKETIN,G, ACUAA 727 INDUSTRIAL PKWY W 94544
TDEXPO CO 24976 PLUM TREE ST 94544
TEMPTATION MOTORS, LTD 21300 CLOUD WAY 94545
TIME 2 SHINE MOTORS 26230 INDUSTRIAL BLVD 94545
TIMELESS MOTORS, INC 25439 MISSION BLVD 94544
UNIVERSAL 25385 CAMPUS DR 94542
UP NORTH AUTO GROUP 2499 AMERICAN AVE 94544
WE SHOW‐YOU SELL INC 747 BERRY AVE 94544
WORLD CLASS AUTO SALES 1122 B ST 94541

AUTO WRECKING
AAA TRUCK PARTS, INC 3884 DEPOT RD 94545
AMERICAN AUTO DISMANTLERS 3744 DEPOT RD 94545
DEPOT AUTO WRECKER 3764 DEPOT RD 94545
E & J AUTO WRECKERS 2851 W WINTON AVE 94545
IMPORT CENTER 3898 DEPOT RD 94545

AUTO, TRUCK, VEHICLE RENTALS
PENSKE TRUCK LEASING CO., L.P. 751 SANDOVAL WAY 94544
RELIANCE RENTAL CARS 29547 RUUS RD 94544
RYDER TRUCK RENTALS, INC 1901 W WINTON AVE 94545
TRANSPORT INTERNATIONAL POOL INC 30000 INDUSTRIAL PKWY SW 94544
U‐HAUL CO OF CALIFORNIA ( 2468 WHIPPLE) 2468 WHIPPLE RD 94544
U‐HAUL CO OF CALIFORNIA (23782 CONNECTIC 23782 CONNECTICUT ST 94545
U‐HAUL CO OF CALIFORNIA (27938 BALDWIN) 27938 BALDWIN ST 94544
U‐HAUL CO OF CALIFORNIA (29404 MISSION) 29404 MISSION BLVD 94544
U‐HAUL CO OF CALIFORNIA (30166 INDUSTRIA 30166 INDUSTRIAL PKWY SW 94544
U‐HAUL CO OF CALIFORNIA (32681 MISSION 32681 MISSION BLVD 94544
U‐HAUL CO OF CALIFORNIA (98 W JACKSON) 98 W JACKSON ST 94544
U‐HAUL CO OF CLAIFORNIA (21854 MISSION) 21854 MISSION BLVD 94541

AUTOS, NEW / USED
9 MOTORS 3401 INVESTMENT BLVD 94545
AAHL MOTORS 577 C ST 94541
AMERICAN AUTO LINK 29565 RUUS RD 94544
AMG AUTO 2673 HOME AVE 94542
APEX AUTO WHOLESALE, INC 28424 CENTURY ST 94545
AUTO ACCEPTANCE CO 727 INDUSTRIAL PKWY W 94544
AUTO EXPORTZ 943 C ST 94541
AUTO MISSION LTD, DBA AUTOWEST TOYOTA 24773 MISSION BLVD 94544
AUTOBAHN MOTORS 22187 MISSION BLVD 94541
AUTOS 2008 27090 BELVEDERE CT 94544
B A I M, INC DBA AUTO DEPOT 25125 MISSION BLVD 94544
BAY AREA AUTOMOBILES 27467 MISSION BLVD 94544
BAYSHORE INTERNATIONAL TRUCKS, INC 24353 CLAWITER RD 94545
BLUE STAR MOTORS 25856 MISSION BLVD 94544



CALIFORNIA EXPRESS MOTORS 25375 MISSION BLVD 94544
CALIFORNIA SPECIALTY SALES 22177 MISSION BLVD 94541
CARS UNLIMITED LLC 27574 MISSION BLVD 94544
CLASSIC VANS MOBILITY VANS USA 25700 MISSION BLVD 94544
COPART 1964 SABRE ST 94545
D & N AUTO GROUP 24326 MISSION BLVD 94544
DIBODO AUTO CENTER 727 INDUSTRIAL PKWY W 94544
DIRECT AUTO SALES 23888 CONNECTICUT ST 94545
DUBAI TRADING COMPANY 1975 NATIONAL AVE 94545
EL DORADO BUS SALES 29220 PACIFIC ST 94544
ELIAS MOTORS, INC 28546 MISSION BLVD 94544
FORMULA ONE MOTORS 22196 MISSION BLVD 94541
FRANCISCO E CHAVEZ JR SERVICES 21670 CLOUD WAY 94545
G M CLASSICS 29605 PACIFIC ST 94544
GAR‐REAL INC DBA AUTO PRIME 727 INDUSTRIAL PKWY W 94544
GOLDEN APPLE (CA) CORP 3532 ARDEN RD 94545
HACIENDA IMPORTS 22209 MISSION BLVD 94541
HAYWARD AUTO CENTER. INC 21854 MISSION BLVD 94541
HAYWARD NISSAN 24644 MISSION BLVD 94544
HERTZ CORPORATION, THE 28001 MISSION BLVD 94544
HOT RIDERS AUTO 22268 MISSION BLVD 94541
IMPERIUM MOTORS 26222 INDUSTRIAL BLVD 94545
LUCAS WINDWARD INC DBA HONDA OF HAYWARD 24919 MISSION BLVD 94544
MANHEIM SAN FRANCISCO BAY 29900 AUCTION WAY 94544
MISSION MOTOR COMPANY 25030 MISSION BLVD 94544
MK MOTOR 27467 MISSION BLVD 94544
NORTHWESTERN AUTO BROKERS 727 INDUSTRIAL PKWY W 94544
PERFECT REFLECTION WHOLESALE 23000 CONNECTICUT ST 94545
PHIL'S AUTO SALES & BROKERAGE 24013 EDEN AVE 94545
QUALITY AUTO DEALER 28534 MISSION BLVD 94544
SMART AUTOS WHOLESALE 1122 B ST 94541
ST AYLA INC DBA BAJA MOTORS 22250 MISSION BLVD 94541
STANFORD CAR COMPANY 1825 ADDISON WAY 94544
STERLINA 1122 B ST 94541
SUNNY DEALER 31135 SAN BENITO ST 94544
TCB AUTO SALES & SERVICE 1070 A ST 94541
TEAM VOLKSWAGEN OF HAYWARD 25115 MISSION BLVD 94544
TEAM VOLKSWAGEN OF HAYWARD 22196 MISSION BLVD 94541
ULTIMATE AUTO SALE 27702 MISSION BLVD 94544
YANIS AUTO SALES 575 C ST 94541
ZZ AUTO SALES 1122 B ST 94541

B BLDG MATERIALS AND/OR HARDWARE
AMERICAN ROAD DEVELOPMENT SOLUTIONS, INC 2489 TECHNOLOGY DR 94545
CALIF WHSLE MATERIAL SUP CO,(DBA CALPLY) 31625 HAYMAN ST 94544
CASA VIVA CONCEPTS,LLC 21087 CABOT BLVD 94545
CLOSE BLDG MATERIALS I 1441 INDUSTRIAL PKWY W 94545
COMMUNICATIONS SUPPLY CORPORATION 31028 HUNTWOOD AVE 94544
CR FLOORING & CABINET INC 2301 INDUSTRIAL PKWY W 94545
DAWN KITCHEN & BATH PRODUCTS  (27688‐90) 27688 INDUSTRIAL BLVD 94545
EUREKA PLASTICS OF AMERICA, INC 24301 SOUTHLAND DR 94545
FASTENAL COMPANY 25073 VIKING ST 94545
FOREST FLOORING TRADING INC 25058 VIKING ST 94545
FORTUNA MARBLE AND GRANITE, INC 1619 WHIPPLE RD 94544
GLOBAL SYN‐TURF, INC 2157 COMMERCE PL 94545
GOLDEN STONE GRANITE/MARBLE & BUILDING 21615 HESPERIAN BLVD 94541
H.A.P.P. SUPPLY COMPANY 26203 PRODUCTION AVE 94545‐3815
HOME DEPOT, THE #1017 21787 HESPERIAN BLVD 94541
HVAC SOLUTION 26010 EDEN LANDING RD 94545
IMER USA, INC 3654 ENTERPRISE AVE 94545
J VOGEL SALES COMPANY 25366 CYPRESS AVE 94543
JONESMATERIALS, INC 26218 INDUSTRIAL BLVD 94545
LA BODEGUITA 251 JERILYNN LN 94541
MASTER‐HALCO, INC. 3135 DIABLO AVE 94545
MCKILLICAN AMERICAN INC 2388 LINCOLN AVE 94545
MERCHANTS METALS INC 1580 W WINTON AVE 94545
NANA'S ICE CREAM 16929 MEEKLAND AVE 94541
NATIONAL DOOR CONTROL, INC. 28301 INDUSTRIAL BLVD 94545
PACIFIC HOME PRODUCTS 3602 MUNSTER ST 94545
PAN AMERICAN SCREW DBA SURE DRIVE USA 2039 AMERICAN AVE 94545
PIETRA FINA 23190 CONNECTICUT ST 94545
PJML INDUSTRIES, INC 2231 COMMERCE PL 94545
POLYSTONE, INC 23588 CONNECTICUT ST 94545



QUALL'S STUD WELDING PRODUCTS, INC. 2391 AMERICAN AVE 94545
RAMIREZ FOAM 28300 INDUSTRIAL BLVD 94544
RDM SUPPLY 789 DEAN PL 94541
ROOTS ROCK GRANITE 2491 AMERICAN AVE 94545
STATE PIPE & SUPPLY, INC. 24785 CLAWITER RD 94545
SUPERIOR STONE & CABINET, LLC 27279 INDUSTRIAL BLVD 94545
SUPERIOR WINDOWS & DOORS 2227 COMMERCE PL 94545
TRESCO PAINT CO 21595 CURTIS ST 94545
US FABRICATIONS 1841 NATIONAL AVE 94545 1707
VENEGAS CUSTOM CABINETS 21020 CORSAIR BLVD 94542
WEST COAST BUILDING MATERIAL COMPANY 21066 CABOT BLVD 94545

BOATS SALES & ACCESSORIES
BAILEY, MICHAEL 21063 CABOT BLVD 94545

C CAR WASHER/MOBILE CAR WASHER
A P HIGH QUALITY A/P WASH 1413 MACATERA AVE 94544
A TINY BUBBLE MACHINE 22235 MISSION BLVD 94541
ALDENGATE CAR WASH 2151 ALDENGATE WAY 94557
AUTO‐CITY‐CAR‐WASH 22196 MISSION BLVD 94541
CAR WASH MOBILE EL PATO 24660 AMADOR ST 94544
HAYWARD CAR WASH 133 JACKSON ST 94544
HAYWARD CAR WASH, L.P. 1367 A ST 94541
HAYWARD QUICK LUBE LP 1360 B ST 94541
HAYWARD SELF SERVE, LLC 494 ROUSSEAU ST 94544
HT HIGH PRESSURE CAR WASH 630 EASTWOOD WAY 94544
HWA'S MISSION HAND CARWASH 23981 MISSION BLVD 94544
JCNT WASH TIME 561 W HARDER RD 94544
JIMMIE BASS AIRCRAFT DETAIL 22005 SKYWEST DR 94551
MARK'S DETAILING 24454 WILLIMET WAY 94544
SUPERWAY CAR WASH 27989 LEIDIG CT 94544

CEMENT/CONCRETE CONTRACTOR
CELL‐CRETE CORPORATION 995 ZEPHYR AVE 94544
FUEL OIL SYSTEMS 1558 B ST 94541
GOLDEN BAY CONSTRUCTION 3826 DEPOT RD 94545
INTERSTATE CONCRETE PUMPING INC 29303 PACIFIC ST 94544
LANDAVAZO BROS. INC 29280 PACIFIC ST 94544
LIBERTY CONCRETE 27444 MANON AVE 94544
PEDROS CONCRETE CO 29442 PACIFIC ST 94544
T‐BAR CONCRETE 26003 EASTMAN CT 94544

D DELIVERY/SERVICE TRUCK
A B C EXPRESS 20903 LOCUST ST 94541
A ST PLUMBING & HARDWARE 769 W A ST 94541
AAA TREE SERVICE, INC 2816 HIDDEN LN 94541
ALL BAY GARAGE DOORS 260 BLOSSOM WAY 94541
ANAND XPRESSIA 22783 HAPPYLAND AVE 94541
ARCHITECTURAL FORMS 1806 WEIR DR 94541
B.E.S.T. II FLOORING 3375 SADDLE DR 94541
BMB CONSTRUCTION LLC 1334 C ST 94541
BRYANT'S ELECTRONIC SERVICING & TESTING 3375 SADDLE DR 94541
C & L CONCRETE PUMPING 26652 VOLTAIRE ST 94544
CANDY'S PAMPERED PETS 1647 E ST 94541
COASTAL EXPRESS 27445 CORONADO ST 94545
CORPORATE EXPRESS 30830 SAN CLEMENTE ST 94544
COTA'S ELECTRIC 21265 TIMES AVE 94541
DO IT RIGHT HANDYMAN SERVICE 3222 URSA WAY 94541
EL SABROSITO‐PALACIOS CATERING 937 PARADISE BLVD 94541
GM HOUSE REPAIR 21162 HAVILAND AVE 94541
GUSMAN'S CONCRETE PUMPING 2392 DUNN RD 94545
HECTOR'S MOBILE WASH & DETAILING 18331 HUNTER AVE 94541
HOLUMS APPLIANCE SERVICE 20914 LOCUST ST 94541
ICMD /ISAAC CARANCO MEDICAL DELIVERY 21391 LOCUST ST 94541
JEB'S WASHERS & DRYERS 847 E LEWELLING BLVD 94541
K & L MOBILE HOME SERVICE 2263 D ST 94541
KEITH'S PLANT & TREE SERVICES 192 LAUREL AVE 94541
LAKHAN MAINTENANCE 22783 HAPPYLAND AVE 94541
LLCC GARDENING 164 MEDFORD AVE 94541
MJDJ EXPRESS 21037 ROYAL AVE 94541
MY HANDYMAN 654 YORTON LN 94541
NUNEZ MAINTENANCE GARDENING & LANDSCAPIN 124 POPLAR AVE 94541
PC & NETWORK SERVICE 21037 ROYAL AVE 94541



PICUDO LANSCAPING 16922 HARVARD AVE 94541
PLASCENCIA, GUILLERMO 231 ALDEN RD 94541
PROFESSIONAL GARDENING 879 POINCIANA ST 94545
R.S. TRANSPORT 26761 CLARKFORD ST 94544
ROSARIO'S HOUSE KEEPING 173 MEDFORD AVE 94541
RUBENS MOBILE DETAILING 22643 LINDEN ST 94541
RUSHWAY DELIVERY SERVICES 23669 EICHLER ST 94545
SILVA, E MICHAEL 19900 TIMES AVE 94541
SMITH'S ADVANCED CARPETING 658 CHERRY WAY 94541
STAY CLEANED UP SUP CARPET/UPHOLS LLC 2579 RALSTON WAY 94541
TORRES GARDEN SERVICE 163 SUNSET BLVD 94541
TRAVEL IN GOOD COMPANY SHARE THE JOURNEY 635 BLOSSOM WAY 94541
VALENZUELA GARDEN MAINTENANCE 19748 CAMDEN AVE 94541
ZARAGOZA LANDSCAPING 20450 MEEKLAND AVE 94541
ZOLLER, ROLAND 220 FLINT CT 94541

DISTRIBUTION/WAREHOUSE
A & A QUALITY SHIPPING SERVICE 3623 MUNSTER AVE 94545
CAL‐STEAM HAYWARD 1595 CROCKER AVE 94544
CAL‐STEAM INC. (1563 CROCKER AVE) 1563 CROCKER AVE 94544
CAL‐STEAM,INC. (30711 WIEGMAN RD) 30711 WIEGMAN RD 94544
INLINE DIST. CO. 31650 HAYMAN ST 94544
MCNICHOLS COMPANY 19266 CABOT BLVD 94545
OLD MASTER PRODUCTS INC 26250 CORPORATE AVE 94545
PEPPERTREE WAREHOUSE & DISTRIBUTION CO 30527 SAN ANTONIO ST 94544
PLUMBERY, THE 26534 DANTI CT 94545
PORTEOUS FASTENER CO 1660 DELTA CT 94544
PROLOGIX DISTRIBUTION SERVICES WEST,LLC 3544 ARDEN RD 94545
ROYAL INDUSTRIES, INC. 1497 ZEPHYR AVE 94545
SPECIAL DISTRIBUTION CALIFORNIA LLC 2842 W WINTON AVE 94545

E ELECTRICAL CONTRACTOR
1ST CLASS ELECTRIC 22889 KINGSFORD WAY 94541
A PRECISION ELECTRIC 18965 MEEKLAND AVE 94541
A+ ELECTRICAL SERVICES 1710 CANTERBURY LN 94544
ABINESH'S ELECTRIC 28419 THACKERAY AVE 94544
ABT ELECTRIC 30042 MISSION BLVD 94544
AECO SYSTEMS INC 3512 BREAKWATER CT 94545
ALVIN W. ELECTRIC 28247 KARN DR 94544
AUTOMATIC CONTROLS ENGINEERING 20788 CORSAIR BLVD 94545
B JORGENSEN ELECTRIC 30166 INDUSTRIAL PRKWY SW 94544
BRENNAN ELECTRIC 25634 CLOVER RD 94542
BROTHERS ELECTRIC INC 25439 MISSION BLVD 94544
CAL SOLAR WORKS 2612 BARRINGTON CT 94545
CALIFORNIA FIRE & ELECTRIC 23762 FOLEY ST 94545
CONVERGINT TECHNOLOGIES 26252 EDEN LANDING 94556
DISCOUNT ELECTRIC 1657 WELFORD CIR 94544
DONS ELECTRICAL WORKS 23954 MAYVILLE DR 94541
ENERGY MANAGEMENT TECHNOLOGIES 28310 INDUSTRIAL BLVD 94545
ENERGY SOLUTIONS LIGHTING 2613 BARRINGTON CT 94545
FRAIRE ELECTRIC INC 1478 B ST 94541
G S C ELECTRIC 30998 HUNTWOOD AVE 94544
GENESIS COMMUNICATIONS 28306 INDUSTRIAL BLVD 94545
HACKLEY ARCHITECHURAL SIGNAGE 1999 ALPINE WAY 94545
HASSAN, MUNEER 26649 MISSION BLVD 9454
HAYWARD ELECTRIC COMPANY 3150 DIABLO AVE 94545
HI‐TECH ELECTRIC,LLC 24209 CLAWITER RD 94545
HSQ TECHNOLOGY 26227 RESEARCH RD 94545
INTEGRATED MEDIA SYSTEMS 20956 CORSIAR 94545
LC COMMUNICATIONS 820 POINCIANA ST 94545
LENORMAND ELECTRIC 2002 CHIPLAY CT 94545
M E B ELECTRIC 31628 TREVOR AVE 94544
MAINSTREAM ELECTRIC INC 24989 PLUM TREE ST 94544
MBV SYSTEMS 23605 STRATTON CT 94541
MELCO ELECTRIC 3125 BRIDLE DR 94541 5007
MOORE, REX ELECTRICAL CONTRACTORS & ENG. 23098 CONNECTICUT ST 94545
NATE'S ELECTRICAL SERVICES 812 ADELINE ST 94544
NICHOLSON, D W CORP 24747 CLAWITER RD 94545
ONE MAN ELECTRIC 22962 CLAWITER RD 94545
PEEBLES ELECTRIC SERVICE 1951 HILLSDALE ST 94541
PIM ELECTRIC SERVICE CO INC 20692 CORSAIR BLVD 94545
PSS ELECTRONIC SYSTEMS DIV OF PREDATOR 22924 SUTRO ST 94541
QUALITY AIR SVC 29229 PACIFIC ST 94544



RAGO NEON 235 LAUREL AVE 94541
RIX, JOHN 1328 THAIS LN 94544
RN SECURITY COMPANY 1520 W WINTON AVE 94545
RODRIGUEZ ELECTRIC INC. 1467 SKOKIE LN 94545
SAM'S ELECTRIC 27787 VASONA CT #15 94544
TALAI'S ELECTRIC 25858 CLAWITER RD 94545
THETA ELECTRIC CO 22414 MONTGOMERY ST 94541
TRINITY ASSOCIATES INC DBA GROOM ELEC CO 26221 GADING RD 94544
UNION ELECTRIC CONST INC 31851 HAYMAN ST 94544
VADEN INDUSTRIES INC 2479 INDUSTRIAL PKWY W 94545
VOECKS ELECTRIC 22273 PROSPECT ST 94541
WB ELECTRIC 25141 DEL MAR CT 94542
WL ELECTRIC,INC 461 REDBUD LN 94541

ELECTRICAL EQUIPMENT MAINTENANCE CONTRACTOR
MB & CO ELECTRICAL 1522 WEST ST 94545
POWER SYSTEMS TESTING CO INC 2267 CLAREMONT CT 94545

F FIRE SYSTEMS/SECURITY EQUIPMENT CONTRACTOR
ADDITIONAL TECHNOLOGY SECURITY INC. DBA 1336 W WINTON AVE 94545
HAMILTON PACIFIC 19446 CABOT BL 94545
HAMILTON PACIFIC 1526 W WINTON AVE 94545
SENTINEL FIRE PROTECTION SERVICE 23270 KIDDER ST 94545

FLIGHT SCHOOL
BAYAREA FLIGHTSIM, LLC 20511 SKYWEST DR 94541
FLYING VIKINGS INC ‐ RETAIL DIVISION 21593 SKYWEST DR 94541
GOLDEN GATE HELICOPTERS 19990 SKYWEST DR 94541
HAYWARD FLIGHT 19990 SKYWEST DR 94541
JATO AVIATION 19990 SKYWEST DR 94541
MAKIN AIR 20995 SKYWEST DR 94541
SKYWEST FLIGHT ACADEMY 22693 HESPERIAN BLVD 94541
VERTICAL CFI HELICOPTERS 20995 SKYWEST DR 94541

FOOD SALES
7 STAR FOOD & LIQUOR 29633 MISSION BLVD 94544
7‐ELEVEN 130 HARDER RD 94541
7‐ELEVEN STORE #14175 F / 2232 24883 SANTA CLARA ST 94544
7‐ELEVEN STORE #18348 C / 2232 24476 MISSION BLVD 94544
7‐ELEVEN STORE 2232‐18825G 339 JACKSON ST 94544
7‐ELEVEN STORE 2234‐14182G 2175 ALDENGATE WAY 94545
7‐ELEVEN, INC #141866 375 W TENNYSON RD 94544
AFGHAN MARKET 27521 TAMPA AVE 94544
ALI'S HALAL MEAT MARKET 161 HARDER RD 94544
ALLIED MEAT SERVICES 25447 INDUSTRIAL BLVD 94545
ALONSO FOODS 2479 INDUSTRIAL PKWY W 94545
AMERICAN BLUE MILLS, INC 30502 HUNTWOOD AVE 94544
AMERICAN POLY SALES COMPANY INC 21064 CABOT BLVD 94545
ARMANINO FOODS OF DISTINCTION INC 30588 SAN ANTONIO ST 94544
ARTEAGAS FOOD CENTER 226 JACKSON ST 94544
ATLANTIC SPECIALTY COFFEE, INC 24301 SOUTHLAND DR 94545
AUNTIE ANNE'S SOFT PRETZELS 267 SOUTHLAND MALL 94545
B.Y. TRADING INC 23284 EICHLER ST 94545
BAY VALLEY PETROLEUM INC 193 WINTON AVE 94544
BAYCO, INC 30900 HUNTWOOD AVE 94544
BEREAN CIRCLE & ASSOCIATES LLC 341 BRIDGECREEK 94544
BERKELEY FARMS INC 25500 CLAWITER RD 94545
BHOOJA KING 1581 INDUSTRIAL PKWY W 94544
BLUE MARINE, INC 1737 ADDISON WAY 94544
C & C INTERNATIONAL DBA CHI GLOBAL FOODS 30512 SAN ANTONIO ST 94544
CAFFE CULINAIRE‐JAVE ROASTERIES 23595 CABOT BLVD 94545
CARMEL FOOD GROUP, INC 31128 SAN CLEMENTE ST 94544
CARNICERIA VILLANUEVA 27556 TAMPA AVE 94544
CHICAGO SWEETENERS OF CALIFORNIA 2282 DAVIS STREET 94545
CNL INC 3684 ENTERPRISE AVE 94545
COTO'S MOTHER BABY FOOD CENTERS 27531 TAMPA AVE 94544
CROSSROADS WORLD MARKET 230 JACKSON ST 94544
DAY‐LEE FOODS, INC S.F. BRANCH 1520 CROCKER AVE 94544
DISCOVERY FOODS LLC 2395 AMERICAN AVE 94545
DONGNAM‐MART 22361 MISSION BLVD 94541
EDEN PRODUCE MARKET 24253 HESPERIAN BLVD 94545
EDNER CORP 1200 ZEPHYR AVE 94544
EDS WRAP AND ROLL FOODS LLC 2545 BARRINGTON CT 94545



EL CHARRO MARKET 480 W TENNYSON RD 94544
EL RINCONCITO MEAT MARKET #1 30030 MISSION BLVD 94542
ELIZABETH TIPOAN INC /E HAYWARD GROCERY 22660 VERMONT ST 94541
EON FOODS INTERNATIONAL, LLC 23585 FOLEY ST 94545
EUROAMERICANA INC 770 SANDOVAL WAY 94544
FAST & EASY MART HAYWARD 898 A ST 94541
FCW IMPORTS 3536 ARDEN RD 94545
FIJI SWEETS & SNACKS 26661 MISSION BLVD 94544
FINK'S BAKERY 1024 B ST 94541
FOOD DEPOT 1681 DELTA CT 94544
FOOD MAXX #406 27300 HESPERIAN BLVD 94545
FOOD SOURCE #710 26905 MISSION BLVD 94544
FOOTHILL 76 21494 FOOTHILL BLVD 94541
FRESH & EASY NEIGHBORHOOD MARKET 31049 MISSION BLVD 94544
FREUND BAKING CO 3265 INVESTMENT BLVD 94545
GIFTO STORE 46 W TENNYSON RD 94544
GLOBAL COMMODITIES CORP 23759 EICHLER ST 94545
GLOBAL QUALITY FOODS INC 3524 INVESTMENT BLVD 94545
GOLDEN 8 DISTRIBUTION SYSTEMS 24959 HUNTWOOD AVE 94544
GOLDEN BAKE DISTRIBUTOR 30754 SAN ANTONIO ST 94545
GOLDIGLO RETAIL AND TRADING FIRM 27098 HESPERIAN BLVD 94545
GOOD CHOICE TRADING INC 23759 EICHLER ST 94545
GREEN MORNING, INC. 3684 ENTERPRISE AVE 94545
GREEN VALLEY PRODUCE LLC 1975 B ST 94541
GRUMA CORPORATION DBA MISSION FOODS 23423 CABOT BLVD 94545
H T EVERGREEN INC 1055 WHIPPLE RD 94544
HALWANI BAKERY 2297 AMERICAN AVE 94545
HAPPY FAMILY FOOD 306 A ST 94541
HARVEST FOOD PRODUCTS CO, INC 710 SANDOVAL WAY 94544
HAYWARD GROCERY OUTLET 426 W HARDER RD 94544
HAYWARD PRODUCE MARKET 370 WINTON AVE 94544
HIGH CLASS VEGETARIAN FOOD, INC 21087 CABOT BLVD 94545
HONG HAE USA INC 1465 CROCKER AVE 94544
J R RICE CAKE BAKERY 22458 MISSION BLVD 94541
JAGPREET ENTER DBA QUICK‐N‐EZEE INDIAN 23682 CLAWITER RD 94545
JOE PUCCI & SONS SEAFOODS 25447 INDUSTRIAL BLVD 94545
JOS.BUCHWALD & SONS,INC‐AKA JBS BAKE SVC 23125 BERNHARDT ST 94545
JOYTI SUPERMARKET 27938 BALDWIN ST 94544
K & Y ENTERPRISES CO 23762 FOLEY ST 94545
KAO'S BAKING INC 1655 WHIPPLE RD 94544
KBV WHOLESALERS, INC 3482 DIABLO AVE 94545
LA ESPERANZA TRICOLOR 340 A ST 94541
LA GRANDE MARKET 22766 3RD ST 94541
LA MEXICANA INC 236 A ST 94541
LA PERLITA MARKET 112 A ST 94541
LAI YOUNG 2609 OLIVER DR 94545
LEO BONBONNIERE 23392 CONNECTICUT ST 94545
LUCKY #715 (MISSION) 22555 MISSION BLVD 94541
LUCKY #716 (SANTA CLARA) 25151 SANTA CLARA ST 94544
LY BROTHERS CORP DBA SUGAR BOWL BAKERY 20389 CORSAIR BLVD 94545
MEXICO MEAT MARKET 22648 VERMONT ST 94541
MEXICO SUPER 32575 MISSION BLVD 94544
MI PUEBLO FOOD CENTER # 1 28012 HESPERIAN BLVD 94541
MI PUEBLO FOOD CENTER #11 187 HARDER RD 94544
MISSION SMOKE STOP 411 INDUSTRIAL PKWY 94544
MON CHONG LOONG TRADING CORP. 23783 EICHLER ST 94545
MONTALVAN'S SALES INC 30502 SAN ANTONIO ST 94544
MONTEROS MARKET 22481 FOOTHILL BLVD 94541
NAKED JUICE CO OF GLENDORA, INC. 3586 ARDEN RD 94545
NANYANG CO INC 20953 CABOT BLVD 94545
NATIONAL MKT 2331 TRIPALDI WAY 94545
NEW DAQIN CORPORATION 22430 THUNDERBIRD PL 94545
NEXT SEAFOOD CO, INC 3524 INVESTMENT BLVD 94545
NIMITZ CHEVRON 30151 INDUSTRIAL PKWY SW 94544
OCEAN FARMS MARKETING, LLC 22308 VICTORY DR 94541
OLD CALIF SOURDOUGH PIZZA CRUST & MINING 25613 DOLLAR ST 94544
OTIS SPUNKMEYER, INC 26251 RESEARCH RD 94545
PAISANO SUPERMARKET 22164 MISSION BLVD 94541
PAL & PAL ENTP, INC. DBA BREAKWATER 76 3500 BREAKWATER AVE 94545
PANADERIA CORONA BAKERY 1162 W TENNYSON RD 94544
PARMAR DHANRAJ INC 20615 MACK ST 94545
PEPCOL INTERNATIONAL FOODS 1540 W WINTON AVE 94545
PRASAD ISLAND MARKET 25462 MISSION BLVD 94544



PRIMIZIE FOODS INC 23840 FOLEY ST 94545
PRODUCTOS LATINOS 2815 DEPOT RD 94545
QUICK SERVICE MARKET 27826 MISSION BLVD 94544
QUIK STOP MARKET #127 505 A ST 94541
RIBBON LINK CORP 1689 SABRE ST 94545
ROTISYSTEMS INC 24829 HUNTWOOD AVE 94544
SAFEWAY STORES #971 22280 FOOTHILL BLVD 94541
SAFEWAY STORES INC #797 231 W JACKSON ST 94544
SAPAR USA INC DBA FABRIQUE DELICES 1610 DELTA CT 94544
SAUDAGAR SUPERMARKET 26643 MISSION BLVD 94544
SEE'S CANDIES INC #58 269 SOUTHLAND MALL 94545
SERVO GAS AND SNACK 22810 FOOTHILL BLVD 94541
SHAMA'S HALAL MARKET 28293 MISSION BLVD 94544
SHIN HWA WHOLSALE DISTRIBUTOR, INC 1465 CROCKER AVE 94544
SMART & FINAL #401 1094 SUEIRRO ST 94544
STANDARD COFFEE SERVICE CO 21350 CABOT BLVD 94545
SUN LEE, INC 2274 DAVIS CT 94545
SUNRISE DONUTS 505 A ST 94541
SUNRISE MARKET INC 1625 INDUSTRIAL PRKWY W 94544
SUPERWAY MARKET 121 W TENNYSON RD 94544
TAHALS ENTERPRISES INC 25655 DOLAR ST 94544
TAHAL'S GROCERY OUTLET 27937 MANON AVE 94544
TENNYSON SHELL 1097 W TENNYSON RD 94544
THAL GOLDEN SPICES,INC 2349 INDUSTRIAL PRKWY W 94545
UNIVERSAL FOOD EXPORT 23762 FOLEY ST 94545
VICOLO WHOLESALE 31112 SAN CLEMENTE ST 94544
WELCOME MARKET, INC 31056 GENSTAR RD 94545
WESTLAKE CALIFORNIA COMPANY 23767 FOLEY ST 94545
WIN FOODS CORPORATION 30560 SAN ANTONIO ST 94544
WIN WOO TRADING, LLC 22950 CLAWITER RD 94545
XALISCO PRODUCE (RUIZ‐RODRIGUEZ,INC) 2488 TRIPALDI WAY 94545
YEYO'S MEAT SUPER CARNICERIA 26718 GADING RD 94544

FUNERAL DIRECTOR
BAY AREA ISLAMIC FUNERAL HOME 29414 MISSION BLVD 94544
HOLY ANGELS FUNERAL AND CREMATION CENTER 1051 HARDER RD 94542
MISSION FUNERAL HOME 22297 MISSION BLVD 94541
SORENSEN BROS 1140 B ST 94541

G GARDENING
A & S LANDSCAPE SERVICE 1060 KEATS LN 94544
AGUILERA'S GARDENING 26752 GADING RD 94544
ALAN'S LANDSCAPING SERVICE 1108 REX RD 94541
ALFONSO NUNEZ LANDSCAPING 1215 GOMER ST 94541
ALL GAL GARDENING 1433 HIGHLAND BLVD 94542
ALOHA LANDSCAPING AND CO 27678 SEMINOLE WAY 94544
AL'S GARDENING SERVICES 2240 KELLY ST 94541
ANDY GARDENING 30239 CEDARBROOK RD 94544
ARBORTECH TREE CARE, INC 1413 INDUSTRIAL PKWY W 94544
BOSKO'S LANDSCAPING 544 TEHAMA AVE 94541
BTM 1089 EDGEMERE LN 94545
CASTILLO TREE SERVICE 25798 FRANKLIN AVE 94544
CHIU NGUYEN'S GARDENING SERVICES 597 HARRIS RD 94544
CHOE'S GARDENING SERVICE 2793 OCALA ST 94545
CORTEZ GARDEN MAINTENANCE 25792 FRANKLIN AVE 94544
D LANDSCAPING 544 TEHAMA AVE 94541
DAISY'S GARDEN LANDSCAPING 321 BERRY AVE 94544
DANIEL MARTINEZ LANDSCAPE 411 BERRY AVE 94544
DEL SOL GARDENS: GARDENING SERVICE 791 OVERHILL DR 94544
DINH, THUAN 26533 CHISHOLM CT 94544
DUNG CHAU NGUYEN 414 FAIRWAY ST 94544
EDENS GARDENING SERVICE 22232 WESTERN BLVD 94541
EFREN ORTIZ GARDENING 2726 BAL HARBOR LN 94545
ESTRADA'S GARDENING SERVICE 1148 IRIS PL 94544
FESTIVA TROPICAL PLANT SERVICES 1461 C ST 94544
FLORES GARDENING SERVICE 987 LESTER AVE 94541
FUENTES GARDEN SERVICES 465 C ST 94541
FUENTES, DOMINGO & JOSE 374 A ST 94541
G.C. GENERAL MAINTENANCE & GARDENING 26566 VOLTAIRE ST 94544
GARDEN LIFE LANDSCAPING 32423 PULASKI DR 94544
GARDENING SERVICES 25888 GADING RD 94544
GARDENING SERVICES 1895 ELDER CT 94545
GILBERTO FLAMENCO GARDENING 26539 STANWOOD AVE 94544



GODINEZ, PORFIRIO 325 SMALLEY AVE 94541
GREEN CITY LANDSCAPING 548 SIMON ST 94541
GUTIERREZ GARDENING 144 NEWHALL ST 94544
GUTTER SHOP, THE 2255 DRACENA ST 94545
GUZMAN'S GARDENING & LANDSCAPING 534 FAIRWAY ST 94544
HERNANDEZ LANDSCAPING 22620 LINDEN ST 94541
HEYBUBS RESIDENTIAL/MAINT.SERVICES 27806 DOBBEL AVE 94542
HIRAKAWA GARDENING & LANDSCAPING 24137 EDEN AVE 94545
HO GARDENER 1154 C ST 94541
HO, THANH 27501 LA PORTE AVE 94545
IBARRA'S GARDENING SERVICE 27813 MANDARIN AVE 94544
J & A RUIZ GARDENING 1976 FLORIDA ST 94545
J Q LANDSCAPE 28520 FOX HOLLOW DR 94542
J R GARDENING SERVICE 26267 VENTURA AVE 94544
JESUS GARDENING & MAINTENANCE 27779 MANON AVE 94544
KHANH'S GARDENING 1136 GASSETT CT 94544
LAM, CO GARDEN'S 29110 HUNTWOOD AVE 94544
LANDSCAPE MAINTENANCE AND GRADING 27953 MANDARIN AVE 94544
LANDSCAPE PUERTO ESCONDIDO 25969 MEADOWMIST DR 94544
LANDSCAPING GARDENING SERVICE 595 HARRIS RD 94544
LARA'S TREE SERVICE 24781 BROADMORE AVE 94544
LE 573 SHIRLEY AVE 94541
LENI'S GARDENING SERVICE 2526 HERMOSA TERRACE 94541
LET IT BE LAWNS 25248 BELMONT 94542
LORENZO GARDEN 26014 STANWOOD AVE 94544
MACABE'S LANDSCAPE SERVICES 1463 THIEL RD 94544
MACIEL GARDENING 22831 FIRST ST 94541
MANHOSO, TONY 492 PAMELA CT 94541
MARCELINO'S LANDSCAPING 28592 VENUS ST 94544
MARTIN AVALOS GARDENING 633 DIANA PL 94544
MARTIN LANDSCAPING 28189 ORMOND AVE 94544
MILLAN'S GARDENING SERVICE 23700 NEVADA RD 94541
MR LEE YARD WORK 1235 HOMESTEAD LN 94545
MR VASQUEZ GARDEN 28271 ROCHELLE AVE 94544
NEVAREZ LANDSCAPING 3664 LA MESA DR 94542
NUNEZ EL RATON GARDEN SERVICES 26218 MOCINE AVE 94544‐3432
NUNEZ GARDEN MAINTENANCE 23046 HOPPER RD 94541
OKI GARDENING SERVICE 2571 TAHOE AVE 94545
ORGANIC GARDENS 25688 LANDER AVE 94544
ORIENTAL GARDENER 25833 GUSHUE ST 94544
ORIENTAL GARDENING SERVICE 27453 VERONA AVE 94545
ORNELAS LANDSCAPING 334 LION ST 94541
OSEGUERA'S GARDENING 124 NEWHALL ST 94544
PALMIRA LANDSCAPING & MAINTENANCE 21103 GARY DR 94546
PEREZ LANDSCAPING 1982 LILAC AVE 94545
PHAN GARDENER SERVICE 24816 TOWNSEND AVE 94544
PHAN'S GARDENING 2049 DUVAL LN 94545
PRADO MAINTENANCE/LANDSCAPING SRV, JUAN 27672 HAVANA AVE 94544
RAMIREZ AND SON GARDENING 397 FAIRWAY ST 94544
RAMON VILLANUEVA GARDENING & MAINTENANCE 24825 WILLIMET WAY 94544
RAMON'S GARDENING 22633 SONOMA ST 94541
REINALDO'S GARDENING 998 SUEIRRO ST 94541
RENE'S LANDSCAPING 604 SUNSET BLVD 94541
REY LANDSCAPING 191 NEPTUNE AVE 94544
RIVAS, LUIS A 22555 YOLO ST 94541
RODRIGUEZ GARDENING SERVICE 25861 PETERMAN AVE 94545
ROSA'S GARDEN SERVICE 317 CHAMBOSSE DR 94544
RUIZ GARDEN SERVICE 25991 CASCADE ST 94544 2631
S. MENDOZA LANDSCAPING 20309 CONCORD AVE 94541
SOLORZANO LANDSCAPING 1269 HOMESTEAD LN 94545
SOLORZANO'S LANDSCAPE MAINTENANCE 27537 E 12TH ST 94544
THAO TRUONG LANDSCAPE GARDENING 630 SHEPHERD AVE 94544
TOM'S GARDENING 2314 BERMUDA LN 94545
TONY'S YARDWORK 26880 PETERMAN AVE 94545
TRAN, KEN 2471 COLUMBINE DR 94545
TRAN, TU DINH 29165 SUNRISE CT 94544
TUAN'S BOBCAT SERVICES 25792 SCRIPPS ST 94544
V.P. JANITORIAL AND GARDENING 24694 EDEN AVE 94545
VE TRAN GARDENER 951 FOLSOM AVE 94544
VICENTE MACIEL'S COMPANY 68 REVERE AVE 94544
VILLANUEVA GERARDO 386 MACKENZIE PL 94544
ZARAGOZA LANDSCAPING 22457 FULLER AVE 94541
ZARAGOZA, PEDRO GARDENING MAINTENANCE 26555 CHISHOLM CT 94544



GENERAL CONTRACTOR
A & D CONSTRUCTION 294 GROVE WAY 94541
A J STONE BUILDERS INC 3755 ARBUTUS CT 94542
ABLE CONSTRUCTION 549 MINERVA ST 94544
AFFORDABLE CONTRACTOR 27285 MANON AVE 94544
ALANDALE CONSTR CO 30960 HUNTWOOD AVE 94544
ALEXANDER A CONSTRUCTION 23220 SALLY CT 94541
ALL ABOUT PLASTERING INC 22634 2ND ST 94541
ALL PHASE CONSTRUCTION 19089 MEEKLAND AVE 94541
AMCON SUNROOMS INC 23358 CLAWITER RD 94545
AMCOR CONSTRUCTION 140 BLOSSOM WAY 94541
AMERICAN DESIGN & BUILD, INC 2482 TECHNOLOGY DR 94545
AMERICAN TECHNOLOGIES INC 30911 WIEGMAN RD 94544
ANTES CONSTRUCTION & PLUMBING 3258 ARDEN RD 94545
AXIS CONSTRUCTION 2566 BARRINGTON CT 94545
BALCH ENTERPRISES 30960 HUNTWOOD AVE 94544
BASTIAO, JOSE C 418 WILLOW AVE 94541
BAY CONSTRUCTION SERVICES, INC 3561 ARDEN RD 94545
BEL AIRE ENGINEERING INC 22740 ALICE ST 94541
BELFOR USA GROUP 2365 INDUSTRIAL PKWY W 94545
BETH HOME REMODELING 2658 KELLY ST 94541
BETTER HOME REMODELING 2658 KELLY ST 94541
BG CONSTRUCTION, INC. 850 W SUNSET BLVD 94541
BLACK, MICHAEL, CONSTRUCTION INC 30998 HUNTWOOD AVE 94544
BLUE RIBBON STAIRS INC  (BAY DIVISION) 2609 BARRINGTON CT 94545
BONIFACIO CONSTRUCTION 2648 NAPLES ST 94545
BUILDERS UNLIMITED INC 28302 INDUSTRIAL BLVD 94545
BUILTWELL CONSTRUCTION 3432 LA MESA DR 94542
C & J CONSTRUCTION 816 SUNSET BLVD 94541
C J STRINGENT CONSTRUCTION 30872 HUNTWOOD AVE 94544
CARTER CO. 2503 OAKES DR 94542
CASEY‐FOGLI CONCRETE 1970 NATIONAL AVE 94545
CELESTE CONSTRUCTION CO. 2615 SLEEPY HOLLOW AVE 94545
CESS MAR CONSTRUCTION 3323 D ST 94541
CHRISTY CONSTRUCTION 21750 MEEKLAND AVE 94541
CRB PARTNERS 31153 SAN ANTONIO ST 94544
D W LONG GENERAL CONTRACTOR 22521 LINDEN ST 94541
D.L. FALK CONSTRUCTION 3526 INVESTMENT BLVD 94545
DAVID GRIMES CONSTRUCTION 24815 TOWNSEND AVE 94544
DAZ CONSTRUCTION INC 30930 HUNTWOOD AVE 94544
DE GUZMAN CONSTRUCTION 2516 CONSTELLATION DR 94545
DIAMOND EDGE CONSTRUCTION 26761 CAMPECHE ST 94545
DIB CONSTRUCTION 777 SOUTHLAND DR 94545
EBM CONSTRUCTION INC 31010 SAN CLEMENTE ST 94544
EDEN REHAB CORPORATION 21758 PRINCTON ST 94541
ELCO BAY AREA 781 FLETCHER LN 94544
ELITE FLOOR COVERING 28150 MONTJOY CT 94544
EPIC LTD COMPANY 3619 OAKES DR 94542
EXCEL CONSTRUCTION 26661 WAUCHULA WAY 94545
FELSON COMPANIES INC 1290 B ST 94541
FENCES & CONCRETE 420 SMALLEY AVE 94541
G & E SERVICES 28140 KARN DR 94544
GARCIA CONSTRUCTION 3766 EAST AVE 94542
GARCIA, GILBERT C 21603 MONTGOMERY ST 94541
GEMINI DESIGN & CONSTRUCTION 2701 SPINDRIFT CT 94545
GES EXPOSITION SERVICES,INC 3815 BAY CENTER PL 94545
GILMAN CONSTRUCTION CO. 26249 STRYKER ST 94545
GL DESIGN 1273 INDUSTRIAL PKWY W 94545
GOLD BAY CONSTRUCTION 26215 VENTURA AVE 94544
GRIFFON INDUSTRIES 1289 B ST 94541
GROGAN CONSTRUCTION 666 GLENEAGLE AVE 94544
GUTIERREZ, BENJAMIN 850 W SUNSET BLVD 94541
HAMAN CONSTRUCTION 3371 DAISY CT 94542
HAR‐BRO OF NORTHERN CALIFORNIA 23067 BERNHARDT ST 94545
HOME IMPROVEMENT SERVICE 23420 LAKERIDGE AVE 94541
HOME REMODELING SOLUTIONS 3161 BRIDLE DR 94541
HONEST EXPERIENCE CONSTRUCTION 22774 MYRTLE ST 94541
ICENOGLE CONSTRUCTION MGMT INC 27467 DOBBLE AVE 94542
J C CONSTRUCTION & SON INC 2543 W WINTON AVE 94545
J H BRYANT JR INC 19809 CABOT BLVD 94545
J LOBO CONSTRCUTION 18826 STANDISH AVE 94541
JACKSON CONSTRUCTION 26999 LAKEWOOD WAY 94544



JDB CABINETRY, INC. 25358 CYPRESS AVE 94544
KEN KWAN CONSTRUCTION COMPANY 1693 SABRE ST 94545
KIWI CONSTRUCTION 257 LAUREL AVE 94541
KSYC CONSTRUCTION 24704 MAGNOLIA ST 94545
LAL BUILDERS 648 CHERRY WAY 94541
LEE CONSTRUCTION 2211 DEXTER CT 94541
LEWIS, N T CONST CO INC 25001 O'NEIL AVE 94544
LLOYD W AUBRY CO, INC 2148 DUNN RD 94544
LOZA CONSTRUCTION INC 24080 MADEVIOUS AVE 94541
LUNA CONSTRUCTION 788 GROVE WAY 94541
LUTZ CONSTRUCTION 1361 C ST 94541
M.D. SIEVER GENERAL CONTRACTOR 527 PARADISE BLVD 94541
MADSEN CONSTRUCTION 319 CHERRY WAY 94541
MALDONADO'S CONSTRUCTION 32153 SENECA ST 94544
MARCOTTE, CHAS J DEV CO 23441 FOLEY ST 94545
MARCOTTE, RENE J CONSTRUCTION CO 29151 SIMS CT 94544
MARIAN GHEORGHE CONSTRUCTION 25355 CYPRESS AVE 94544
MARINAI CONSTRUCTION 3643 OAKES DR 94542
MB CONSTRUCTION 1494 MACATERIA AVE 94544
MBG NEW YORK ELECTRIC & CONST. 2086 E ST 94541
MCRAE, K M INC 29326 MISSION BLVD 94544
MER CONSTRUCTION 322 WHITE DR 94544
MG REMEDIATION, INC 26062 EDEN LANDING RD 94545
MONARCA GENERAL CONSTRUCTION 24717 FAIRVIEW AVE 94544
MORENO CARPENTRY 618 ROSSMORE LN 94544
MURRAY CONSTRUCTION SERVICES 22358 MEEKLAND AVE 94541
NANCO ELECTRONICS, INC 2209 AMERICAN AVE 94545
NEIL MOORE CONSTRUCTION 2621 D ST 94541
NEW HORIZONS CONSTRUCTION 1521 DENTON AVE 94545
NGUYEN CONSTUCTION CO. 21003 MISSION BLVD 94541
NORCAL CONSTRUCTION 30872 HUNTWOOD AVE 94544
O'BRIEN CONSTRUCTION 27765 BALDWIN ST 94544
OREA 30932 SAN CLEMENTE ST 94544
ORION LOGISTICS INC 2188 W WINTON AVE 94545
OUTSTANDING CONSTRUCTION 18863 MEEKLAND AVE 94541
P & S CONSTRUCTION 24042 ALICE ST 94541
PACIFIC OVERLAND CONSTRUCITON CO. 234 CHERRY WAY 94541
PANTHER INDUSTRIES 23782 CONNECTICUT ST 94545
PASHA CONSTRUCTION CO 2356 CABRILLO DR 94545
PECK & HILLER COMPANY 2461 TRIPALDI WAY, 2463 94545
PERFORMANCE ABATEMENT SERVICES,INC. 23485 CONNECTICUT ST 94545
PERFORMANCE CONTRACTING INC 23485 CONNECTICUT ST 94545
PHILLIPS CONSTRUCTION, STEVEN L.  DBA 20993 FOOTHILL BLVD 94541
PONTE CONSTRUCTION 31285 BRAE BURN AVE 94544
PRAMENDRA NAIKER CONSTRUCTION 22835 MONO ST 94541
PROJECT & SECURITY SOLUTIONS INC 2036 W WINTON AVE 94545
PSI3G, INC DBA PARTITION SPECIALTIES INC 20996 CABOT BLVD 94545
QUALITY TILE,CARPET & CONSTRUCTION INC 2408 WHIPPLE RD 94544
R A ADAMSON GENERAL CONTRACTING 1204 ACACIA DR 94541
R E G CONSTRUCTION 24534 SYBIL AVE 94542
R S CONSTRUCTION CO 2463 HIBISCUS DR 94545
R V ESAU DEVELOPMENT CO. INC. 3620 OAKES DR 94542
RAB COM LTD 25613 DOLLAR ST 94544
RACE CONSTRUCTION 22326 MAIN ST 94541
RE‐BATH OF ALAMEDA COUNTY 23762 FOLEY ST 94545
REDWOOD CONSTRUCTION 31123 MISSION BLVD 94544
REED, L B CONSTRUCTION INC 27879 PALOMARES RD 94552
REEDS CONSTRUCTION 2455 REYNA DR 94541
REMODELER, THE 1661 CHENEY LN 94545
RENEWAL BY ANDERSEN CORP 30800 SANTANA ST 94544
RESCINO CONSTRUCTION 1674 E ST 94541
REYES, RAYMUNDO F 27690 MISSION BLVD 94542
RLP CONSTRUCTION 115 TURLOCK WAY 94544
ROBERT MICKELE CONSTRUCTION 3571 STAR RIDGE RD 94542
ROBILLARD CONSTRUCTION 24482 GROOM ST 94544
SAINT LAZARUS 26653 JOSHUA ST 94544
SCHELLENBERG CONSTRUCTION 693 CORRINE ST 94544
SCHLEY CONSTRUCTION 3214 D ST 94541
SCOTT'S QUALITY KITCHENS 2064 AMERICAN AVE 94545
SECURITY VAULT WORKS, INC 25079 VIKING ST 94545
SERVICE PLUS CONSTRUCTION 1725 ADDISON WAY 94544
SIEMENS INDUSTRY, INC 25821 INDUSTRIAL BLVD 94545
SILVA CONSTRUCTION 22041 VICTORY DR 94541



SOLID ROCK CONSTRUCTION 31578 MEDINAH ST 94544
SONRISE ENTERPRISES INC 23394 KLAMATH RD 94541
SOUTHLAND CONSTRUCTION (HAYWARD) 21813 WESTFIELD AVE 94541
SRH RESTORATION, INC 23158 BERNHARDT ST 94545
STEVENS, R L CO 22254 MEEKLAND AVE 94541
STUCHLIK JR, DONALD VICTOR 3644 ROXBURY LN 94542
SUAREZ & MUNOZ CONSTRUCTION, INC 20975 CABOT BLVD 94545
SUNGATE ENERGY SOLUTIONS 20986 CORSAIR BLVD 94545
SWARAN CONSTRUCTION 140 BLOSSOM WAY 94541
T & J REMODELING 1273 INDUSTRIAL PKWY 94544
T A S CONST 185 LUND AVE 94544
T T M CONSTRUCTION 28151 RUUS RD 94544
TAYLORMADE SHEET METAL & CONSTRUCTION 553 PERKINS DR 94541
TEAM ONE GENERAL CONSTRUCTION 2301 INDUSTRIAL PKWY W 94545
TKL CONSTRUCTION 17754 MEEKLAND AVE 94541
TOLL BROTHERS INC 186 ARUNDEL PL 94542
TRADITIONS FINE CERAMIC TILE & STONE 22733 ATHERTON ST 94541
TRAVCON 24782 INDUSTRIAL BLVD 94542
TRI‐CITY CONTRACTORS 3600 STAR RIDGE RD 94542
TRUJILLO CONST CO 2546 PAPPAS PL 94542
UTAMA CONSTRUCTION CORP 26034 EDEN LANDING RD 94545
VERTICAL EDGE CONSTRUCTION 29137 MARSHBROOK DR 94545
VICTORY CONSTRUCTION INC 3475 INVESTMENT BLVD 94545
WALDEMER BUILDING SUPPLY 22370 MEEKLAND AVE 94541
WEBCOR CONST LP  DBA WEBCOR BUILDERS 31145 SAN ANTONIO ST 94544
WELL BEING CONSTRUCTION, INC 21063 CABOT BLVD 94545
YANG'S CONSTRUCTION CO. 22075 LUCIA ST 94541
YONG HONG CONSTRUCTION INC 27688 INDUSTRIAL BLVD 94545
YZ COMMERCIAL & RESIDENTIAL SVCS INC 2579 JACOBS ST 94541
ZABALLOS, R & SONS INC 22320 FOOTHILL BLVD 94541
ZADEREY CONSTRUCTION, INC 28021 FALLBROOK DR 94542

GENERAL ENGINEER
ABSL CONSTRUCTION 29334 PACIFIC ST 94544
AMERICAN ASPHALT R & R, INC 24200 CLAWITER RD 94545
CLAY GENERAL ENGINEERING, JOHN 778 MARIN AVE 94541
DECON ENVIRONMENTAL SERVICES INC 23490 CONNECTICUT ST 94545
EVERETT'S EXCAVATION 26048 FAIRVIEW AVE 94542
FARWEST COROSION CONTROL 2223 COMMERCE PL 94545
GENERAL ENVIRONMENTAL MGMT., INC 30991 SAN CLEMENTE ST 94545
ICS NORCAL 26120 EDEN LANDING RD 94545
JUN'S ASSOCIATES 976 A ST 94541
MALCOLM DRILLING CO.,INC. 3503 BREAKWATER CT 94545
NORTHERN CALIFORNIA EXCAVATING, INC 23839 CONNECTICUT ST 94545
PACHECO BROS GARDENING INC 795 SANDOVAL WAY 94545
PRISM ENGINEERING, INC. 23953 SAKLAN RD 94545
R J S & ASSOCIATES 1675 SABRE ST 94545
SOMA CONSULTING INC 2535 W WINTON AVE 94545
TALAS ENGINEERING INC 26291 PRODUCTION AVE 94545

J JUNK DEALER/RECYCLER‐FIXED PLACE OF BUSINESS
A‐1 RECYCLING & WASTE REDUCTION INC. 1273 INDUSTRIAL PKWY W 94544
AARON METALS COMPANY 25101 CLAWITER RD 94545
ANHEUSER‐BUSCH RECYCLING CORP 3495 BREAKWATER CT 94545
ARC INTERNATIONAL CORP 2227 COMMERCE PL 94545
RECLAMATION LLC 30970 SAN BENITO ST 94544
SIMS GROUP USA, CORP 30104 INDUSTRIAL PKWY SW 94544‐6906
SIMS RECYCLING SOLUTIONS 23270 EICHLER ST   BLDG 9 94545
STRATEGIC MATERIALS INC 31775 HAYMAN ST 94544

JUNK/RECYCLED GOODS COLLECTOR ‐ VEHICLE
E‐RECYCLING OF CALIFORNIA 31775 HAYMAN ST 94544
ET RECYCLING & HAULING 27696 ORLANDO AVE 94545
SECONDARY FIBRE 31775 HAYMAN ST 94544

L LANDSCAPING CONTRACTOR
AMBIUS INC 3481 ARDEN RD 94545
ARBORWELL, INC 2337 AMERICAN AVE 94545
BAYSCAPES ‐ LANDSCAPING CONTRACTOR 29210 LASSEN ST 94544
CADINHA'S  LANDSCAPING 30540 OAKMONT WAY 94544
FLORATECH LANDSCAPE MANAGEMENT, INC. 25670 NICKEL PL 94545
GOULART DESIGNS 22244 MAIN ST 94541
HIGHLAND LANDSCAPE 3520 CANYON DR 94541



MASUKO LANDSCAPING 26382 PARKSIDE DR 94542
NGUYEN LANDSCAPES 24211 SILVA AVE 94544
SOUTH BAY LANDSCAPE MAINTENANCE 30872 HUNTWOOD AVE 94544
T.N.J. LANDSCAPE 1831 WELFORD LN 94544
VALLEY CREST LANDSCAPE MAINTENANCE, INC. 25619 NICKEL PL 94545
WRIGHT WAY LANDSCAPE 1251 REX RD 94541

LIMITED SPECIALTY CONTRACTOR
ADVANCED SHADING SYSTEMS 20976 CORSAIR BLVD 94545
AJR DOOR SERVICE 3518 ARDEN RD 94545
ALLIED ENVIRONMENTAL, INC. 26291 PRODUCTION AVE 94545
AMERICAN CHIMNEY SERVICE 19162 HATHAWAY AVE 94541
BAY AREA HIGH REACH INC 22390 THUNDERBIRD PL 94545
BIG JOE CALIFORNIA NORTH 25932 EDEN LANDING RD 94545
BOX APPLIANCE SERVICE CO 30940 SAN CLEMENTE ST 94544
CENTURY SHOWER DOOR CO., INC 23785 CABOT BLVD 94545
COMMERICAL REFRIGERATION SPECIALISTS,INC 3480 ARDEN RD 94545
DT FLOORMASTERS,INC. 1678 DELTA CT 94545
EUROPLEX WINDOWS & DOORS 1542 W WINTON AVE 94545
IBS USA INC 1897 NATIONAL AVE 94545
MARBLE SMITH 250 NEWHALL ST 94544
MCKINLEY ELEVATOR CORPORATION 28301 INDUSTRIAL BLVD 94545
MIRACLE DESIGN & RENOVATION 26224 INDUSTRIAL BLVD 94545
PACIFIC MATERIAL HANDLING SOLUTIONS, INC 3428 ARDEN RD 94545
PROGRESSO HARDWOOD FLOORS 2731 HAWTHORNE CT 94545
PUGLIESE INTERIOR SYSTEMS INC 30864 HUNTWOOD AVE 94544
R & B EQUIPMENT, INC 2215 DUNN RD 94545
R P COATINGS INC 31851 HAYMAN ST 94544
SOLCOM, INC. 24801 HUNTWOOD AVE 94544
TELECOM NETWORKING SYSTEMS INC 26250 INDUSTRIAL BLVD 94545
TWO PALM MOUNTAIN INC DBA MONSTER VAC 29229 PACIFIC ST 94544
WEST EDGE DESIGN 25064 VIKING ST 94544

M MANUFACTURER
A & D MACHINE SHOP INC. 2120 DUNN RD 94545
AMERICAN FOOD EQUIPTMENT COMPANY, INC 21040 FORBES ST 94545
ANDERSEN BAKERY, INC. 30703 SAN CLEMENTE ST 94544
BAYTECH CORPORATION 28310 INDUSTRIAL BLVD 94545
COLUMBUS MANUFACTURING, INC. 3190 CORPORATE PL 94545
CROWN WORKS GARAGE 23673 CONNECTICUT ST 94544
DANWORTH MFG CO 30991 HUNTWOOD AVE 945447005
DISCOVERY FOODS LLC 2188 ALPINE WAY 94545
FLORENCE & NEW ITALIAN ART 2976 ARF AVE 94545
IMPAX LABORATORIES, INC 30831 HUNTWOOD AVE 94544
MARELICH MECHANICAL CO, INC. 25601 CLAWITER RD 94545
MC MULLEN MEL 3143 ARDEN RD 94545
PHOENIX MACHINING, INC 23700 CLAWITER RD 94545
RED RIBBON BAKESHOP 3434 ENTERPRISE AVE 94545
ROHM AND HAAS CHEMICALS, LLC 25500 WHITESELL ST 94545
SHASTA BEVERAGES INC 26901 INDUSTRIAL BLVD 94545
STILES PAINT MFG, INC 21595 CURTIS ST 94545
SUMMER HILL, LTD. 26596 CORPORATE AVE 94545
TEGRANT CORPORATION 3466 ENTERPRISE AVE 94545
THERMIONICS LABORATORIES II 3124 DEPOT RD 94545
UNITED PRECISION, LP 1209 SAN LUIS OBISPO AVE 94544
VALDOR FIBER OPTIC, INC. 3116 DIABLO AVE 94545
VUTEQ CALIFORNIA CORPORATION 21118 CABOT BLVD 94545

MANUFACTURING ‐ RETAIL
ARM FABRICATION, INC 1273 INDUSTRIAL PKWY W 94544
BIOTIUM, INC. 3423 INVESTMENT BLVD 94545
BROWN COMPANY, THE 28897 MACK ST 94545
BTAC INDUSTRIES,INC. 22960 BERNHARDT ST 94545
CHARISMA INTERIORS 27948 FARM HILL DR 94542
CHAWK TECHNOLOGY INTL INC 1256 SAN LUIS OBISPO ST 94544
CUSTOM LABEL & DECAL, LLC 3392 INVESTMENT BLVD 94545
DCM INDUSTRIES,INC. 20900 CORSAIR BLVD 94545
DECOR & COMPANY 28971 HOPKINS ST 94545
ENDLESS STITCHES 1506 RIEGER AVE 94544
FELIX MFG CO, INC 2033 AMERICAN AVE 94545
H JAY MANUFACTURING CO 2317 AMERICAN AVE 94545
JIMEX CORPORATION 1575 ZEPHYR AVE 94544
LARRY VANDERBEEK'S CABINETS 27365 INDUSTRIAL BLVD 94545



MARTHA'S DRAPES 27656 LOYOLA AVE 94545
MCDANIEL FIRE CONTROL CORP DBA FIRE FAB 23315 CONNECTICUT ST 94545
METAL MASTERS 23679 BERNHARDT ST 94545
MOORE CUSTOM FABRICATION 2535 W WINTON AVE 94545
POWERS FASTENERS 28976 HOPKIN ST (B & C) 94545
REAL SENSORS INC 20977 CABOT BLVD 94545
RED FEATHER COMPANY, THE 2710 MC CONE AVE 94545
SOUTH BAY SPORTS WEAR 2323 INDUSTRIAL PKWY W 94545
STEELDECOR 2329 AMERICAN AVE 94545
TRD MACHINING 1655 WHIPPLE RD 94544
ULTIMATE NA TRANSPORTATION EQUIP LLC 30914 SAN ANTONIO ST 94544
ULTIMATE TRANSPORTATION N. AMERICA 30914 SAN ANTONIO ST 94544
UNION DOOR CO., INC 1813 NATIONAL AVE 94545
VALUE TECHNOLOGY 24902 MOHR DR 94545

MANUFACTURING ‐ WHOLESALE
A & E MACHINE SHOP 22962 CLAWITER RD 94545
ACE IRON, INC 31626 HAYMAN ST 94544
ACTION LAMINATES, LLC 2289 INDUSTRIAL PKWY W 94545
ACUTHERM LP 1766 SABRE ST 94545
ADAM SOLUTIONS 2487 AMARAL CT 94544
ADAM WIRELESS INC 27343 INDUSTRIAL BLVD 94545
ADVANCE CARBON PRODUCTS INC 2036 NATIONAL AVE 94545
AIR CONCEPTS & CONTROLS 30993 HUNTWOOD AVE 94544
ALLIED FOAM CORP 1530 W WINTON AVE 94545
ALLSTATE PLASTICS LLC 1763 SABRE ST 94545
ALLURE LAB, INC 30901 WIEGMAN RD 94544
ALOHA SHOYU COMPANY WEST, LLC 2898 W WINTON AVE 94545
ALPHA MAGNETICS, INC 1876 SABRE ST 94546
AMERICAN BLINDS & DRAPERIES INC 1168 SAN LUIS OBISPO AVE 94544
AMERICAN STEEL FABRICATING 1809 SABRE ST 94545
APACHE STONE 1959 W WINTON AVE 94545
APPLIED PHOTON TECHNOLOGY, INC 3346 ARDEN RD 94545
AQUA CRAFT INC 22960 BERNHARDT ST 94545
ASSOCIATED SCREW MACHINE 23978 CONNECTICUT ST 94545
AZUMA FOODS INTERNATIONAL INC USA 20201 MACK ST 94545
BARMATIC PRODUCTS INC 2382 AMERICAN AVE 94545
BATEMAN MFG CO INC 2379 AMERICAN AVE 94545
BAY EXTRUSIONS 25029 VIKING ST 94545
BELILOVE COMPANY ‐ ENGINEERS 21060 CORSAIR BLVD 94545
BENCHMADE WOODWORKS 25358 CYPRESS AVE 94544
BEST ACQUISITION, LLC 25000 INDUSTRIAL BLVD 94545
BIOCHAIN INSTITUTE INC (RESEARCH & DEV) 3517 BREAKWATER AVE 94545
BLUM‐PACK, INC 2479 INDUSTRIAL PKWY W 94545
BOBBY JONES GOLF CO. LLC, THE 3582 ARDEN RD 94545
BRECHTEL MFG. INC 1789 ADDISON WAY 94544
CALIFORNIA OPTICAL CORP 30577 HUNTWOOD AVE 94544
CAPERT ELECTRONICS 28306 INDUSTRIAL BLVD 94545
CARSON RESEARCH & DEVELOPMENT, INC 2479 INDUSTRIAL PKWY W 94545
CAZARES STONEWORKS MANUFACTURERS 23287 FOLEY ST 94545
CENICO INDUSTRIES 23104 BERNHARDT ST 94545
CG GLASSWARE INC 3466 ARDEN RD 94545
CHOLESTECH CORPORATION 3347 INVESTMENT BLVD 94545‐3877
CLARK SPRING AND MFG 23001 KIDDER ST 94545
CLOTHES‐UNI CO 29006 SEBRING CT 94544
COMPASS INTERNATIONAL TRADING INC 3674 ENTERPRISE AVE 94545
COMPUTER PLASTICS INC 1914 NATIONAL AVE 94545
CORAD 25181 HUNTWOOD AVE 94544
CORTEZ MARINE 3144 DIABLO AVE 94545
COSMOPROF 8814 1651 INDUSTRIAL PKWY 94544
COVERMATE INC 2241 NATIONAL AVE 94545
CREAGRI 25551 WHITESELL ST 94545
CREATIVE BLENDING & SPICES 30950 HUNTWOOD AVE 94545
CS CUSTOM METALS 22155 MAIN ST 94541
CYPRESS FURNITURE INC 26602 CORPORATE AVE 94545
D & J PRECISION MACHINING, INC. 1980 NATIONAL AVE 94545
DATELINE KAVA WHOLESALERS 458 BERRY AVE 94544
DAVIS INSTRUMENTS CORP 3465 DIABLO AVE 94545
DELPHON INDUSTRIES, LLC 31398 HUNTWOOD AVE 94544
DG PRECISION MACHINING INC 23673 CONNECTICUT ST 94545
DMM MACHINING 23762 FOLEY ST 94545
DOMINO'S PIZZA  LLC 30852 SAN ANTONIO ST 94544
DUST NETWORKS, INC 30695 HUNTWOOD AVE 94544



E HA CO. 1761 NATIONAL AVE 94545
EDM EXOTICS 1984 NATIONAL AVE 94545
EKC TECHNOLOGY, INC 2520 BARRINGTON CT 94545
EWING IRRIGATION PRODUCTS, INC 30928 SAN ANTONIO ST 94544
FELLOWSHIP FOUNDRY 2479 INDUSTRIAL PKWY 94545
FOSTER MANTELS 30489 SAN ANTONIO ST 94544
FRASE ENTERPRISES DBA KORTICK 2230 DAVIS CT 94545
GENTURA DX‐USA INC 24590 CLAWITER RD 94545
GEO MANUFACTURING INC 1659 WHIPPLE RD 94544
GILLIG LLC 25800 CLAWITER RD 94545
GREAT WESTERN INK 2645 BARRINGTON CT 94544
GREENMAX CUTTING SERVICE 23679 BERNHARDT ST 94545
HAIG'S DELICACIES LLC 25673 NICKEL PL 94545
HAYWARD RUBBER STAMP CO 415 A ST 94541
HI SIGNS COMPANY 28971 HOPKINS ST 94545
HIGH LUSTRE METAL FINISH 2466 AMERICAN AVE 94545
HSU'S GINSENG ENTERPRISES INC 23589 FOLEY AVE 94545
I.M.T. PRECISION INC. 31902 HAYMAN ST 94544
ILM TOOL, INC 23301 CLAWITER RD 94545
INDELIBLE OPPORTUNITY 24565 SOTO RD 94544
INDUSTRIAL BOXBOARD CORP 2249 DAVIS CT 94545
INTERNATIONAL MANUFACTURING 1745 ADDISON WAY 94544
INTERNATIONAL WINDOW NO CALIF 30526 SAN ANTONIO ST 94544
J W DONE CORP 1984 NATIONAL AVE 94545
JOHN MASTERS ORGANIC HAIRCARE, INC 31125 SAN CLEMENTE BLVD 94544
K D ENGINEERING 23376 CONNECTICUT ST 94545
K S AVIONICS INC 25216 CYPRESS AVE 94544
KLA‐TENCOR CORPORATION 2260 AMERICAN AVE 94545‐1815
KORDON LLC 2242 DAVIS CT 94545
KRUG‐BIXBY ASSOCIATES 26269 RESEARCH RD 94545
LAB17 30997 HUNTWOOD AVE 94544
LANETON CALIFORNIA INC 3656 ENTERPRISE AVE 94545
LASER BASICS INC 25515 WHITESELL ST 94545
M.C. CLAYTON 25613 DOLLAR ST 94544
M/B PICHAY ASSOCIATES 327 BROOKHAVEN CT 94544
MARBLE 2000 22372 THUNDERBIRD PL 94545
MCCULLY INDUSTRIES INC 3678 ENTERRPISE AVE 94545
MECHATRONICS TECHNOLOGY LAB (MTL) 945 FLETCHER LN 94544
MENCHES TOOL & DIE INC 30995 SAN BENITO ST 94544
MHT LUXURY ALLOYS 28312 INDUSTRIAL BLVD 94544
MISSION TOOL & MFG CO 3440 ARDEN RD 94545
MODERN DRAPERY INC 2655 BARRINGTON CT 94541
MONTAGUE COMPANY 1830 STEARMAN AVE 94545
MORGAN ADVANCED CERAMICS, INC 2425 WHIPPLE RD 94544
NEAL'S CNC 1424 W WINTON AVE 94542
NEIGHBORHOOD ELIXIRS 3401 INVESTMENT BLVD 94545
NEW CENTURY BEVERAGE CO, INC (PEPSI) 29000 HESPERIAN BLVD 94545
PACIFIC FOAMS 30630 SAN ANTONIO ST 94544
PAN PACIFIC PLASTICS MFG., INC 26551 DANTI CT 94545
PARTS HEAVEN MANUFACTURING, LLC 23694 BERNHARDT ST 94545
PENCOM ‐ ACCURACY 2729 CAVANAGH CT 94545
PERRY TOOL & RESEARCH, INC 3415 ENTERPRISE AVE 94545
PERSA PRECISION 1655 WHIPPLE RD 94544
PLASTIKON INDUSTRIES 688 SANDOVAL WAY 94544
PORIFERA INC 3507 BREAKWATER AVE 94545
POWERCUT MODERN TECHNOLOGIES 1930 W WINTON AVE 94545
PRECISION PRODUCT, LLC 23694 BERNHARDT ST 94545
PROTEMP,INC. 3464 DIABLO AVE 94545
PROTO QUICK 30993 HUTNWOOD AVE 94544
RANGSONS INC DBA EXCELSIOR INCENSE WORKS 1932 W WINTON AVE 94545
RETAIL DIRECT EXPORTERS OF AMERICA 2140 W WINTON AVE 94545
RMC STAIRS & CUSTOM MILLWORK 1655 WHIPPLE RD 94544
RODAK PLASTICS CO INC 31721 KNAPP ST 94544
RODRIGUEZ CABINETS 2445 INDUSTRIAL PKWY W 94545
ROY'S WOKS & SPINNING 23762 FOLEY ST 94545
RSM PRODUCTS , INC 31943 AMARAL ST 94544
SAN FRANCISCO TUBE 23099 CONNECTICUT ST 94545
SEGALE BROS. WOOD PRODUCTS, INC. 1705 SABRE ST 94545
SENBA USA INC 23578 BERNHARDT ST 94545
SENBA USA INC  (DRY) 23447 CABOT BLVD 94545
SIAM CONTAINER LLC 3275 RED LEAF CT 94542
SIERRA PACKAGING 31790 HAYMAN ST 94544
SIGMATRON INT'L, INC 31033 HUNTWOOD AVE 94544 7822



STANTON PRECISION MACHINE 23958 CLAWITER RD 94545
SUNTEK PRECISION MACHINING 1655 WHIPPLE RD 94544
SW CUSTOM CABINETS 1813 NATIONAL AVE 94545
T & S IMPORTING/EXPORTING SERVICE 22187 MISSION BLVD 94541
TECNO DISPLAY, INC. 2277 NATIONAL AVE 94545
THORN TECH 945 FLETCHER LN 94544
TIERRA MADRE HERBS 2273 AMERICAN AVE 94545
TNB ENTERPRISE INC. 3156 DIABLO AVE 94545
TOSHI'S INTERIOR DESIGN WORKROOM 3214 ARDEN RD 94545
TOURNESOL SITEWORKS LLC 30955 SAN ANTONIO ST 94544
TRIDECS CORPORATION 3513 ARDEN RD 94545
TUNG FEI PLASTIC, INC. 1859 SABRE ST 94545
ULTRA CLEAN TECHNOLOGY, INC 26462 CORPORATE AVE 94545
WASHINGTON CHEMICAL SALE 2498 AMERICAN AVE 94545
XIA, LLC 31057 GENSTAR RD 94544

MASONRY CONTRACTOR
EMERSON, MIKE MASONRY 247 FOLSOM AVE 94544
MB MARBLE RESURFACING 27921 CAPETOWN AVE 94545
NOEL MORENO MASONRY 23824 CLAWITER RD 94545

MINI BUSES
DURHAM SCHOOL SERVICES L.P. 27577 INDUSTRIAL BLVD 94545

MISCELLANEOUS CONTRACTOR
#1 ACOUSTICS INC 30998 HUNTWOOD AVE 94544
A‐1 SEPTIC TANK SERVICE 1111 INDUSTRIAL PKWY W 94544
ACCURATE FIRESTOP, INC. 25613 DOLLAR ST 94544
ACCURATE FLOORING 3254 ARDEN RD 94545
AHC GLASS 31054 SAN ANTONIO ST 94544
ALLAN AUTOMATIC SPRINKLE CORPORATION 20303 MACK ST 94545
AMERICAN PORTABLE WELDING 3329 BAUMBERG AVE 94545
APPLIED WATERPROOFING SYSTEMS 2076 AMERICAN AVE 94545
ARROW ACOUSTICS INC 23773 FOLEY ST 94545
ASSOCIATED SIGN CO. 1930 W WINTON AVE 94545
ATLAS MARBLE & GRANITE 27643 INDUSTRIAL BLVD 94545
BACHMANN GLASS 1171 COTTER WAY 94541
BAY AREA FENCE CO 27236 PARKSIDE DR 94542
BOYETT CONSTRUCTION, INC 2404 TRIPALDI WAY 94545
BULLS TERMITE CONTROL 20449 MEEKLAND AVE 94541
CA GENERAL CONTRACTOR INC 22041 VICTORY DR 94541
CAMPANELLA CORP 2216 DUNN RD 94545
CAPITOL GLASS CO & RATTO RENOVATIONS 2112 AMERICAN AVE 94545
CLOSET DIMENSIONS,INC. 23768 EICHLER ST 94545
CLUB PRICE FLOORING 1241 MC BRIDE LN 94544
COLDICOTT WOODWORKS 23839 CONNECTICUT ST 94545
COMMERCIAL DOOR & FRAME 25005 VIKING ST 94545
CONTROL AIR NORTH, INC 30655 SAN CLEMENTE ST 94544
CORBAN FLOOR COVERINGS, INC 29233 PACIFIC ST 94544
CROSSFIRE PEST CONTROL 27751 DEL NORTE CT 94545
DANCO WATER PROOFING CRP 3142 DIABLO AVE 94545
DEL SECCO DIAMOND CORE & SAW, INC 31739 KNAPP ST 94544
DEMCON STOMPING COMPANY 2188 NATIONAL AVE 94545
DISH NETWORK CALIFORNIA SERVICES 21355 CABOT BLVD 94545
DIXON FENCE COMPANY 2451 COLUMBINE CT 94545
DYNAMIC SECURITY TECHNOLOGIES, INC 28301 INDUSTRIAL BLVD 94545
ECONOMY GLASS SERVICES 27365 INDUSTRIAL BLVD 94545
F.I. GRANITE‐MARBLE INC. 25012 VIKING ST 94541
FERGUSON WELDING SERVICE 30050 INDUSTRIAL PKWY SW 94544
GLAZIER IRON WORKS,INC 650 SANDOVAL WAY 94545
GOLDEN BEAR FIRE PROTECTION INC. 22315 CONNECTICUT ST 94544
HAYWARD GLASS CO, INC 21365 FOOTHILL BLVD 94541
INDUSTRIAL PLANT ENGINEERING 28435 CENTURY ST 94545
J & H INSTALLERS 2999 SUNNYBANK LN 94541
J M SERVIN 3479 BAUMBERG AVE 94545
JERRY'S CHIMNEY (SWEEP) SERVICE 23585 CONNECTICUT ST 94545
JM WELDING SERVICE 1773 ADDISON WAY 95444
J'S CONCRETE 1990 OSAGE AVE 94545
KIM'S FLOORING, INC 22376 THUNDERBIRD PL 94545
LIFETIME SALES‐HAPPY FRANK & SON 2645 LEEWARD ST 94545
LVI ENVIRONMENTAL SERVICES/DBA INCONCO 31500 HAYMAN ST 94544
MASTER PIECE WINDOWS 27445 CORONADO WAY 94544
MAZZY'S FIRE 2551 W WINTON AVE 94545



MC KINNEY, LLOYD F ASSOC INC 25350 CYPRESS AVE 94544
NATIONAL METAL FABRICATORS 2250 DAVIS CT 94545
NEZA TILE CO 32136 TREVOR AVE 94544
NOBREGA CONSTRUCTION CO 669 CHEVY CHASE WAY 94544
NORTH VALLEY CONSTRUCTION 434 BALMORAL WAY 94544
NORTHERN ENERGY, INC 29265 PACIFIC ST 94544
PACIFIC SPACE DESIGN CORP 2628 BARRINGTON CT 94545
PETER MECHANICAL 3401 INVESTMENT BLVD 94545
POTTER FIRE PROTECTION 22156 MEEKLAND AVE 94541
R & S ERECTION OF SOUTHERN ALAMEDA CO 31298 SAN ANTONIO ST 94544
REFRIGERATION EQUIPMENT PARTS & SERVICE 28983 JETTY WAY 94545
REFRIGERATION SYSTEMS 1273 INDUSTRIAL PKWY W 94544
RES‐COM INSULATION INC. 3474 INVESTMENT BLVD 94545
RESTEC CONTRACTORS INC 22959 KIDDER ST 94545
RQS CONCRETE, INC 27324 DOBBEL AVE 94542
SENIOR CITIZENS T.C. 24936 CYRESS AVE 94544
SSI 2000 INC 1728 W WINTON AVE 94545
STATEWIDE RENT A FENCE 2620 MC CONE AVE 94545
SUPERIOR FLOORING 300 INWOOD LN 94544
SUPERIOR WINDOW TINTING 1780 D ST 94541
SYNERGY COMPANIES 28436 SATELLITE ST 94545
V.E.M. GENERAL ENGINEERING INC 23520 FOLEY ST 94545
VAP INTERNATIONAL, INC. 27057 INDUSTRIAL BLVD 94545
VS‐COMM, INC 23785 CABOT BLVD 94545
XLR8‐SERVICES 28312 INDUSTRIAL BLVD 94545

  MISCELLANEOUS SALES
  A F METALS 2247 W WINTON AVE 94545

A PROMOS CORPORATION 28971 HOPKIN ST 94545
AA ROTATING APPARATUS CORP 2031 AMERICAN AVE 94545
ACCELERATED TUBE 19424 CABOT BLVD 94545
AD LINE INDUSTRIES INC 3777 DEPOT RD 94545
ADVANTAGE ELECTRIC SUPPLY 31857 HAYMAN ST 94544
AEGIS GLOBAL CORPORATION 30509 SAN ANTONIO 94544
AIT‐DFW, INC 1519 ZEPHYR ST 94545
AMEDICA BIOTECH, INC. 28301 INDUSTRIAL BLVD 94545
AMERICAN BEST CO, INC / GOLDEN CROWN ENT 3482 DEPOT RD 94545
AMERICAN BLOSSOM CORPORATION 2695 MC CONE AVE 94545
AMERICAN PET PRO 22962 CLAWITER RD 94545
AMERICAN TRANSIT SUPPLY, INC 2416 RAVLEY CT 94545
AMERICAN VALUE PRODUCTS CORP 23285 EICHLER ST 94545
ANGEL WHOLESALE 29010 BERKELEY RD 94544
ANGELICA TRADING 2007 ROCKSPRING DR 94545
ARROW WIRE & CABLE INC 2368 W WINTON AVE 94545
ARTEC DIGITAL INC 31669 HAYMAN ST 94544
ATA DISTRIBUTION SERVICES INC 30773 WIEGMAN RD 94544‐7819
ATEXSTOP 531 A ST 94541
ATLANTA AUTO DISMANTLER 3760 DEPOT RD 94545
ATLAS ELECTRONICS 26371 CHAPMAN CT 94545
ATLAS SPICES IMPORT & EXPORT 1932 W WINTON AVE 94544
AUTOMOTIVE LIFTS & EQUIPMENT, INC. 23759 FOLEY ST 94545
AXL MUSICAL INSTRUMENTS CO, LTD CORP 31067 SAN CLEMENTE ST 94544
BACKSPLASH FAUCETS 933 NORTHFIELD DR 94544
BAMBOO CHIC 337 ARROWHEAD WAY 94544
BARNETT MEDICAL SERVICE, LLC 30620 SAN ANTONIO ST 94944
BAYTRONICS 27773 INDUSTRIAL BLVD 94545
BEAR INFORMATION SYSTEMS 30620 SAN ANTONIO ST 94544
BELL ELECTRICAL SUPPLY INC 2409 PRATT AVE 94544
BIG WON ENTERPRISES INC. 28312 INDUSTRIAL BLVD 94545
BIOLOG INC 21124 CABOT BLVD 94545
BLACK GARLIC, INC 2499 AMERICAN AVE 94545
BLUEPACK INC. 1942 SABRE ST 94545
BOOKS FOR LIFE ENTERPRISES 921 CHERYL ANN CIR 94544
BRISTOL PUBLISHING ENTERPRISES, DBA 2714 MC CONE AVE 94545
BRONZELINE LABORATORIES 725 AUBURN PL 94544
BRUML MGMT,LLC DBA TECHSTYLES SPORTSWEAR 2051 ALPINE WAY 94545
C & C ELECTRICAL SUPPLY & MANAGEMENT LLC 292 ARROWHEAD WAY 94544
C&C INVESTMENT GROUP INC 25091 COPA DEL ORO DR 94545
CALSAK PLASTICS 30936 SAN CLEMENTE ST 94544
CENTROMAX GROUP 23188 FOLEY ST 94545
CHENMING USA, INC 30631 SAN ANTONIO ST 94544
CITY WIRELESS 1655 WHIPPLE RD 94544
CMT GROUP, LLC 20273 MACK ST 94545



CONTAINER MANAGEMENT SVC LLC 21301 CLOUD WAY 94545
CONTRAST,INC. 31800 HAYMAN ST 94544
CRAFTSMAN PACKAGING 1515 ZEPHYR AVE 94544
CROWN PACKAGING CORP 3680 ENTERPRISE AVE 94545
CTC SUPPLY INC 19833 CABOT BLVD 94545
D Z COOK COMPANY 23284 EICHLER ST 94545
DALO INTERNATIONAL 1944 SABRE ST 94545
DERMA QUEST, INC 1600 DELTA CT 94544
DETENTION DEVICE SYSTEMS, INC 25545 SEABOARD LN 94545
DORRIS AUTO WRECKERS, INC 3720 DEPOT RD 94545
DRYKLEAN EQUIPMENT & PARTS 3583 INVESTMENT BLVD 94545
DYING VINES LLC 2378 AMERICAN AVE 94545
DYNACOM CORPORATION 31082 SAN ANTONIO ST 94544
EARTHQUAKE SOUND CORP 2727 MC CONE AVE 94545
ECOFLAX, INC. 25200 CARLOS BEE BLVD 94542
EDE GROUP, INC 23541 EICHLER ST 94545
ELECTRO PLATING SPECIALTIES, INC 2436 AMERICAN AVE 94545
EMPERADOR MARBLE & GRANITE 3385 ENTERPRISE AVE 94545
EUROLAMINATES, L.P 30489 SAN ANTONIO ST 94544
EXCELLENT BEER AND WINE INC. 2274 DAVIS CT 94545
F & B COMPANY, INC. 23285 EICHLER ST 94545
FACTORY DIRECT WHOLESALE INC 2152 W WINTON AVE 94545
FALCON GLOBAL DISTRIBUTION 1065 WHIPPLE RD 94544
FEATHER HUB LLC 3447 INVESTMENT BLVD 94545
FIL‐BAY IMPORT 2726 BEACHWOOD CT 94545
G A TRADING GROUP INC 30887 SAN ANTONIO ST 94544
GALAXY INTERNATIONAL 656 FOSTER CT 94544
GENERAL INSULATION CO INC 2276 COMMERCE PL 94545
GENIKAR DISTRIBUTOR 2587 SPINDRIFT CIR 94545
GLIMMERGLASS NETWORKS 26142 EDEN LANDING RD 94545
GLORY IMPORTS CO., INC. 23759 EICHLER ST 94545
GNLD INT'L LLC DBA:NATURAL FORMULAS 2125 AMERICAN AVE 94545
GOGO SPORTS INC 23385 FOLEY ST 94545
GOGOCASE INC 30621 SAN ANTONIO ST 94544
GOLDEN COAST PLASTICS 21074 CABOT BLVD 94545
GOLDEN GATE OPTICAL MFG, INC 22378 THUNDERBIRD PL 94545
GOODMAN DISTRIBUTION, INC 2364 W WINTON AVE 94545
GREAT WESTERN CONVEYOR 2428 PRATT AVE 94544
GREENHILLS INTERNATIONAL INC 22320 FOOTHILL BLVD 94541
GROUND ZERO GAMES 330 HURLEY DR 94544
GUANG CI TANG HEALTH CO 30970 HUNTWOOD AVE 94544
H.K. EVERGREEN TRADING CO. INC 30988 SAN BENITO ST 94544
HAN'S IMPORTS TRADING INC 30940 SAN CLEMENTE ST 94544
HARMONY FLOORS 20952 CORSAIR BLVD 94545
HIBISCUS MUSIC COMPANY 1123 ARMSTRONG ST 94541
HM/MANUFACTURE & ASSEMBLY 913 HIGHLAND BLVD 94542
HUBBARD, VIC SPEED & MARN 411 W A ST 94541
HUMPAL WHOLESALE 2479 INDUSTRIAL PKWY W 94545
IMAGE DESIGN & FRAMING 20950 CORSAIR BLVD 94545
IMATECH MANUFACTURING 23762 FOLEY ST 94545
INNOVATIVE WOODWOORKS, INC 31673 HAYMAN ST 94544
INTERNATIONAL FOOD PACKAGING, INC. 20638 CORSAIR BLVD 94545
INTERNATIONAL MARINE PRODUCTS, INC 1650 DELTA COURT 94545
INTOUCH TRADING COMPANY 27044 FIELDING DR 94542
J & J HOME FASHION INC 1603 WHIPPLE RD 94544
JC IMPORTS & EXPORTS INC 1680 W WINTON AVE 94545
JDB GROUP LLC 31912 HAYMAN ST 94544
JESSEN ENTERPRISES DBA TIMELESS TOYS 2534 BARRINGTON CT 94545
JMS NORTH AMERICA CORPORATION 22320 FOOTHILL BLVD 94541
JOHN E GLENDON COMPANY 23677 FOLEY ST 94545
KG&C, INC 23462 BERNHARDT ST 94545
KING MAX PRODUCTS, INC. 31790 HAYMAN ST 94544
KIRIN ENTERPRISES 30982 HUNTWOOD AVE 94544
KOREA EXPRESS U.S.A., INC 1688 DELTA CT 94544
KREATIVE PAPER AND MORE 23739 IDA LN 94541
L & L TRADING 27686 INDUSTRIAL BLVD 94545
LANZA PRODUCTS, INC 1857 SABRE ST 94545
LAU'S PACKAGING INC 1751 SABRE ST 94545
LNT FRAMING, THE 27343 INDUSTRIAL BLVD 94545
LUPICIA PACIFIC, INC 3556 INVESTMENT BLVD 94545
M.S. INTERNATIONAL INC 22300 HATHAWAY AVE 94541
MALCOMTECH INTERNATIONAL 26230 INDUSTRIAL BLVD 94545
MARINER TRADING COMPANY, INC 3165 DIABLO AVE 94545



MAX SELLING LLC 31669 HAYMAN ST 94544
MEB DISTRIBUTING, INC 25014 VIKING ST 94545
METRIC EQUIPMENT SALES INC 3486 INVESTMENT BLVD 94545
MICRO CONNECTORS 2700 MC CONE AVE 94545
MIDWEST SIGN & SCREEN PRINTING SUPPLY CO 21054 ALEXANDER CT 94545
MINERS & PISANI, INC 3551 ARDEN RD 94545
MOETORSPORT 1869 NATIONAL AVE 94545
NATIONAL BEAUTY GROUP, INC 1698 DELTA CT 94544
NEW YORK TRANSIT INC 24610 INDUSTRIAL BLVD 94545
NORM'S REFRIGERATION & ICE EQUIPMENT 23759 FOLEY ST 94545
NUTRITION BEST PRODUCTS 30982 HUNTWOOD AVE 94544
OFFICE MART INC 28971 HOPKINS ST 94545
O‐PLUS PLASTICS, LLC 1752 SABRE ST 94545
P & R PAPER SUPPLY COMPANY 2351 LINCOLN AVE 94545
PACIFIC EAST COMPANY 3466 DIABLO AVE 94545
PACIFIC HOME & GARDEN INC 2195 ALPINE WAY 94545
PACIFIC MAX INTERNATIONAL 23285 EICHLER ST 94545
PACIFIC TRADELINK CORP. 1296 YOSEMITE WAY 94545
PALMER JOHNSON DISTRIBUTORS LLC 28970 HOPKINS ST 94545
PATTERSON LIFT TRUCKS, INC 975 INDUSTRIAL PKWY W 94544
PHILIP MAUER PHOTOMOUNT 25652 NICKEL PL 94545
PINNACLE DIVERSIFIED, INC 30680 HUNTWOOD AVE 94544
PINTA INTERNATIONAL, INC 25063 VIKING ST 94545
POPS DISTRIBUTION USA 27852 LA PORTE AVE 94545
POWERTRACK INTERNATIONAL INC. 3482 DIABLO AVE 94545
PRIME AUTO BROKERS 575 C ST 94541
PRIMO INDUSTRIAL INC. 31918 HAYMAN ST 94544
PRINOVA CO., INC 30925 WIEGMAN RD 94544
PRO TECH MATERIALS 2560 BARRINGTON CT 94545
PROFESSIONAL POLICE SUPPLY, INC. 3290 ARDEN RD 94545
PROJECT 'A' IMPORTS, INC. 1930 W WINTON AVE 94545
PROZYME INC 3832 BAY CENTER PL 94545
QUALITY HOUSE, INC 23520 FOLEY ST 94545
R & B WHOLESALE DISTRIBUTORS 25425 INDUSTRIAL BLVD 94545
RAIDMAX INC. 30928 SAN CLEMENTE ST 94544
REDWOOD COAST PETROLEUM 3111 DEPOT RD 94545
ROCKET DOG BRANDS, LLC 24610 INDUSTRIAL BLVD 94545
ROMAN'S WHOLESALE 2791 DEPOT RD  (#5‐#30) 94545
ROYOLA PACIFIC WESTERN INC 31259 WIEGMAN RD 94544
S.A. MARKET 2445 INDUSTRIAL PKWY 94545
S.A. MARKET 2439 INDUSTRIAL PKWY W 94545
SALOMON TRADERS 29316 CHANCE ST 94544
SAMRAT 1 24782 INDUSTRIAL BLVD 94545‐2231
SCIENTIFIC SUPPORT, INC 23449 FOLEY ST 94545
SCOKOLADEN 3536 ARDEN RD 94545
SCREAMIN MUSIC ENTERTAINMENT GROUP 582 MINERVA ST 94544
SEALOGIC INTERNATIONAL 2461 AMERICAN AVE 94545
SHOP EQUIPMENT USA 23759 FOLEY ST 94545
SINGH DISTRIBUTORS 1536 W WINTON AVE 94545
SOLONICS, INC 31072 SAN ANTONIO ST 94544
ST. MED,INC 22428 THUNDERBIRD PL 94545
STEEL CITY TOOL WORKS LLC 3656 ENTERPRISE AVE 94545
STUDIO ARTS, LLC 23595 CABOT BLVD 94545
SUNDOG INTERNATIONAL, INC 2271 NATIONAL AVE 94545
TECHNICHEM, INC 2349 LINCOLN AVE 94545
TENAJAH LOCAL TO GLOBAL 1003 CHERYL ANN CIR 94544
TESOROS MISTICOS INC DBA LAZO WHOLESALE 23785 CABOT BLVD 94545
THERMO FISHER SCIENTIFIC (ASHEVILLE) LLC 21066 ALEXANDER CT 94545
TOTALPC.COM 3475 INVESTMENT BLVD 94545
TPS AVIATION INC 1515 CROCKER AVE 94544‐7038
TRI‐STAR PACKAGING, INC 20668 CORSAIR BLVD 94545
TURBO AIR INC 1617 WHIPPLE RD 94544
U.S. KOI, LLC 2804 MC CONE AVE 94545
UNIVERSAL VACUUM TECHNOLOGY LLC 4560 RIDING CLUB CT 94542
VEDANT TRADING INC 2479 INDUSTRIAL PKWY W 94545
VIVA PHOTO ALBUMS CO 25652 NICKEL PL 94545
WELLMADE TOOLS 3676 ENTERPRISE AVE 94545
WESTCHEM EQUIPMENT CO 24782 INDUSTRIAL BLVD 94545
WILSON BICYCLE SALES 31157 WIEGMAN RD 94544
WINPACK INTERNATIONAL 23482 FOLEY ST 94545
WOODBOX SPECIALTIES  INC 23308 KIDDER ST 94545
WORLDWIDE LIGHTING CORPORATION 2350 DAVIS AVE 94545
XINYA (USA) ELECTRONICS,INC 23785 CABOT BLVD 94545



XPEDX PACKAGING & FACILITY SUPPLIES 31129 WIEGMAN RD 94544
XTENDED BEAUTY INC /REESE ROBERT BEAUTY 2707 MC CONE AVE 94545
ZALDA TECHNOLOGY CORPORATION 30998 HUNTWOOD AVE 94544
ZEMARC CORP 1801 ADDISON WAY 94544
ZENTEK 27738 INDUSTRIAL BLVD 94545
ZINUS INC 30799 WIEGMAN RD 94544

MOTELS/HOTELS
AMERICA'S BEST VALUE INN 2460 WHIPPLE RD 94544
BEST WESTERN INN ‐ HAYWARD 360 W A ST 94541
BUDGET INN OF HAYWARD 21598 FOOTHILL BLVD 94541
CASABLANCA MOTEL 1029 D ST 94541
DAYS INN & SUITES 24400 MISSION BLVD 94544
DISCOVERY INN 333 JACKSON ST 94544
FAIRFIELD INN & SUITES 25921 INDUSTRIAL BLVD 94545
GREEN SHUTTER RESIDENCE ‐ CROWN MGT 22650 MAIN ST 94541
HAMPTON INN/METRO HOTELS, INC 24137 MISSION BLVD 94544
HAYWARD HOTEL INVESTORS,LLC DBA LAQUINTA 20777 HESPERIAN BLVD 94541
HERITAGE INN 410 W A ST 94541
ISLANDER MOTEL 29083 MISSION BLVD 94544
MOTEL 6 #1328 30155 INDUSTRIAL PKWY SW 94544
OHM SHREE LAXMI LLC DBA AIRPORT DAYS INN 450 W A ST 94541
PAN ‐ M LLC DBA COMFORT INN 24997 MISSION BLVD 94544
PHOENIX LODGE ‐ A ST 500 W A ST 94541
PHOENIX LODGE ‐ INDUSTRIAL PKWY 2286 INDUSTRIAL PKWY W 94545
SUPER 8 MOTEL 21800 FOOTHILL BLVD 94541

MOTORCYCLE DEALERS/PARTS & ACCESSORIES
EAST BAY MOTORSPORTS 21756 FOOTHILL BLVD 94541

O OTHER BUSINESSES
1ST CLASSIC LIMOUSINE SERVICE 239 EBONY WAY 94544
A PARATRANSIT 22990 CLAWITER RD 94545
AFTER HOURS LIMOUSINES LLC 30872 HUNTWOOD AVE 94544
ALCATEL‐LUCENT USA INC 30971 SAN BENITO CT 94544
ALICIA'S SHUTTLE (A.S.C.) 21629 FOOTHILL BLVD 94541
ALLIANCE HEALTHCARE SERVICES,INC. 27200 CALAROGA AVE 94545
ALOHA HOME CARE SERVICES 1143 ROXANNE AVE 94542
ALVAMEXX LEON‐BERNAL DISTRIBUTION 27917 CAPETOWN AVE 94545
AMTECH MECHANICAL 730 GROVE WAY 94541
ASTRAZENECA PHARMACEUTICALS, LP 24500 CLAWITER RD 94545
ATS NURSING SERVICES 2779 SEA HORSE CT 94545
B M W TRANSPORTATION, INC 3146 DIABLO AVE 94545
BACTIV 2149 EDGEBROOK PL 94541
BELLA'S LIMOUSINES 31818 TREVOR ST 94544
BEST WAY LIMO INC 29085 EDEN SHORES DR 94545
BINDER & BINDER‐NATL SOCIAL SECURITY DIS 24301 SOUTHLAND DR 94545
BLOW IT UP ENTERPRISES 2748 CAVANAUGH CT 94545
BROWN HOUSE INVESTMENTS, LLC 22309 PERALTA ST 94541
BUSYBEE PAYROLL SERVICES 2542 OAKES DR 94542
CALIFORNIA EMERGENCY PHYSICIANS 27200 CALAROGA AVE 94545
CALIFORNIA INDEPENDENT LIVING CONSORTIUM 930 C ST 94541
CAPITAL DELIVERY SYSTEMS, INC 1680 W WINTON AVE 94545
CASTELLO LIMO SERVICE 896 CENTRAL BLVD 94542
CATERPILLAR INC 25972 EDEN LANDING RD 94545
CHRISTIANSEN & CO. 23356 SAKLON RD 94544
COMMUNITY INTEGRATED WORK PROGRAM, INC. 1875 WHIPPLE RD 94544
COMPUTER TOTS COMPUTER EXPLORER #245 448 BIANCA LANE 94541
CZARNOWSKI DISPLAY SERVICE, INC 25821 INDUSTRIAL BLVD 94545
DAISO HOLDING USA INC 26527 DANTI CT 94545
DIAMOND CROSSING ASSOCIATES L P 1290 B ST 94541
DJ 27435 MANON AVE 94544
DOUBLE D TRANSPORTATION CO 22991 CLAWITER RD 94545
EAGLE MOUNTAIN GROUP LLC 27709 TYRRELL AVE 94544
EAGLE TOWN CAR 29078 STRATFORD RD 94544
EARLY START MUSIC 2835 SUNNYBANK LN 94541
EAST BAY CARDIOLOGY, KWAN SIAN CHEN, MD 27206 CALAROGA AVE 94545
ECONOMY TRUCKING SERVICES INC 29393 PACIFIC ST 94544
EXCEL PROPERTY CONSTRUCTION,INC. 25222 CYPRESS AVE 94544
EXPO SERVICES COMPANY INC 3875 BAY CENTER PL 94545
EXTREMELY LOGISTICAL INC 2344 INDUSTRIAL PKWY W 94545
FEDEX FREIGHT WEST INC 29001 HOPKINS ST 94545
FELSON, S PROPERTIES 22237 MAIN ST 94541



FILTER RECYCLING SERVICES, INC 3200 DEPOT RD 94545
FIRST CAPITAL & ASSOCIATES 3526 INVESTMENT BLVD 94545
FOX TRANSPORTATION, INC 24201 CLAWITER RD 94545
GARZA AGUILAR TRUCKING 27419 PONDEROSA CT 94545
GLOBAL PROPERTIES AND INVESTMENT 22694 MISSION BLVD 94541
HAWAIIAN EXPRESS SERVICE INC 3623 MUNSTER AVE 94545
HELICOPTERS INC 21599 SKYWEST DR 94541
ILS LLC DBA INNOVATIVE LIMOUSINE SERVICE 31675 HAYMAN ST 94544
INFANTA INTERNATIONAL 25014 VIKING ST 94545
INFINATE INVESTMENTS 23974 2ND ST 94541
IRONRIDGE INC. 26120 EDEN LANDING RD 94545
JOE GREENGO COFFEE CO 25406 CHARLES AVE 94544
JORDAN'S TRUCKING 2364 CATALPA WAY 94545
JOSH JAMES BRAND NEW SPECIALTY POWER WSH 1155 GROVE WAY 94541
JUST LIKE GRAMMA'S COOKIN' 2285 STILLWELL DR 94545
KHATIJA GHANI SHAH CANCER FOUNDATION 25006 LUCIEN WAY 94544
KRISALIS MACHINING 28216 INDUSTRIAL BLVD 94545
L.K. CYCLE DESIGNS 24925 BLAND ST 94541
LA CASITA TRICOLOR 326 A ST 94541
LARSON SHORES ARCHITECTS INC 3315 GRAND AVE 94610
LEE JONES & ASSOC. 26610 CORPORATE AVE 94545
LIFE HOUSE LLC 926 ROSE ST 94541
LIGA DE LAS AMERICAS 98 W JACKSON ST 94544
LINDE, LLC 2389 LINCOLN AVE 94545
LION HEART TRANSPORTATION 1852 CEDAR ST 94541
LOGISTICARE SOLUTIONS, LLC 777 SOUTHLAND DR 94545
MAMMOTH TRUCKING 22991 CLAWITER RD 94545
MANUEL Z 1689 WEST ST 94545
MARINE AIR LAND INTL SERVICES, LLC. 3478 INVESTMENT BLVD 94545
MARINER HEALTH CARE 22398 FOOTHILL BLVD 94541
MARQUARDT PROPERTY MANAGEMENT 4164 MACARTHUR BLVD 94619
MDM PROPERTIES,  LLC 3530 BREAKWATER CT 94545
MISS T‐SAS LUMPIA 2185 W TENNYSON RD 94545
MOSES (EXODUS) LIMO'S 24633 WILLIMET WAY 94544
MOUNT EDEN CEMETERY ASSOC., INC 2440 DEPOT RD 94545
NELIA'S HOME SERVICE SALON 655 RIVER OAK WAY 94544
NEW BIRTH CHRISTIAN MINISTRY, CTR 3565 ARDEN RD 94545
OCEAN TRANSPORT & SALES INC 3160 ARDEN RD 94545
OUTDOOR MARKETPLACE, LLC @ HAYWARD HILLS 25976 CARLOS BEE BLVD 94542
PACIFIC BELL INFORMATION SERVICES 1129 B ST 94541
PACIFIC COAST JET LLC 19990 SKYWEST DR 94541
POST PRESS SERVICES 3524 INVESTMENT BLVD 94545
PRESSURE GROUT COMPANY 1975 NATIONAL AVE 94545‐1709
PRINCE MICHAEL GOMEZ 27963 ORMOND AVE 94544
PROFESSIONAL CONSTRUCTION GROUP, INC 2748 CAVANAGH CT 94545
PRXN TOXICOLOGY, LLC 1558 B ST 94541
Q‐D‐S TRANSPORTATION 23572 CLAWITER RD 94545
QUEST DIAGNOSTICS #6833491 22331 MISSION BLVD 94541
QUICK TEST INC 688 SOUTHLAND MALL 94545
RAM TRUCKING 24173 CLARENDALE ST 94544
RED EYE LIMO 541 CULP AVE 94544
ROCSTEDY PRODUCTIONS 29045 ROSECLIFF LN 94544
RONSIN PHOTOCOPY , INC 26250 INDUSTRIAL BLVD 94545
RUNWAYS LIMOUSINE 21701 FOOTHILL BLVD 94541
S AND S TOUR,USA,LLC 28068 DICKENS AVE 94544
S T C CONTROLS 24418 CALAVERAS RD 94545
SCHEIDT & BACHMANN USA 26203 PRODUCTION AVE 94545
SINGH LIMOUSINE 473 BERRY AVE 94544
SOUTHLAND MALL 1 SOUTHLAND MALL 94545
SPECIALIZED MEDICAL SERVICES INC. 83 JACKSON ST 94544
SUNWEST GROUP OF COMPANIES 19422 CABOT BLVD 94545
T S M GENERAL BUILDING CONTRACTOR 3458 ENTERPRISE AVE 94545
TELEPORT COMMUNICATION GROUP‐SF (TCG) 22320 FOOTHILL BLVD 94541
U S ENTERPRISE CORP 30560 SAN ANTONIO ST 94544
UNILAB CORP #6833423 24100 AMADOR ST 94544
UPS SUPPLY CHAIN SOLUTION, INC 2208 COMMERCE PL 94545
VINET TRUCKING 27908 FARM HILL DR 94542
VIVAVE TRADING USA 22804 PARKHILL CT 94541
VOGUE INVESTMENTS, LLC 1080 SILVER MAPLE LN 94544
WELL SPRING S.F. INC 23785 CABOT BLVD 94545
WEST PROPERTIES 1352 A ST 94541
YUNTEK INTERNATIONAL, INC 2416 TRIPALDI WAY 94545



P PAINTING‐DECORATING CONTRACTOR
A. G. NATURAL STONE 23139 KIDDER ST 94545
AGAPE PAINTING INC 26381 WHITMAN ST 94544
AUTHORITY PAINTING 24057 PARK ST 94541
AWARD PAINTING 471 MEDINAH CT 94544
BAL' S CUSTOM PAINTING 22099 LUCIA ST 94541
BOBBY THE PAINTER 2331 AMERICAN AVE 94545
CC COMMERCIAL COATINGS, INC. 1991 NATIONAL AVE 94545
DAVEY, RICHARD PAINTING 28345 THACKERAY AVE 94544
DECK PRESERVATION 2519 BRADFORD AVE 94545
DEREK DISON,DISON TILE 2053 SARASOTA LN 94545
DIAZ GALAXY PAINTING & DECORATING 22157 VICTORY DR 94541
ENRIQUE GONZALEZ PAINTING 25130 2ND ST 94541
FULLER'S PAINTING 357 WHITE DR 94544
GOLDWEST 2273 AMERICAN AVE 94545
GRAFFITI PROTECTIVE COATINGS INC 24782 INDUSTRIAL BLVD 94545
HERB MUNOZ PAINTING/VIP MAINTENANCE 1177 THIEL RD 94544
HUY'S PAINTING 1971 TULIP AVE 94545
J.R. PAINTING AND DECORATING 2543 W WINTON AVE 94545
KEVIN STREET PAINTING 24653 BROADMORE AVE 94544
MARZ PAINTING 22736 4TH ST 94541
RESENDES O., PAINTING CO. 305 JANE CT 94544
ROMANO'S PAINTING & PAPERHANGING INC 21062 ALEXANDER CT 94545
ROY'S PAINTING & DECORATING 684 VALLEJO CT 94541
SEA BREEZE PAINTING/GENERAL MAINTENANCE 495 CULP AVE 94544
SHINE BRIGHT PAINTING 28345 THACKERAY AVE 94544
SHINE PAINTING CO 31671 HAYMAN ST 94544
SIDNEY D REED PAINTING 22755 SIXTH ST 94541
STONE ETC,INC. 2148 DUNN RD 94545
TINGLEY, STEVE PAINTING 22472 LINDEN ST 94541
UNITED PRO PAINTING 22345 MEEKLAND AVE 94541
UNIVERSAL PAINTING & DECORATING 26950 LAUDERDALE AVE 94545
WONDERLIN PAINTING & DECOR 361 ROTARY ST 94541

PEDDLERS,BEVERAGE,CONFECTIONS BY VEHICLE
AMERICAN ICE CREAM 29225 SIMS CT 94544
CINDY'S SOFT ICE CREAM 27575 CORONADO WAY 94545
EUREKA ICE CREAM 29225 SIMS CT 94544
GILL ICE CREAM 29225 SIMS CT 94544
HAYWARD FRUIT BAR #4 22962 CLAWITER RD 94545
HAYWARD ICE CREAM 29225 SIMS CT 94544
HEAVEN IN A CUP ITALIAN WATER ICE 1048 OLD OAK LN 94541
KING ICE CREAM 27903 THORNTON CT 94544
LUCKY ICE CREAM 27223 SLEEPY HOLLOW AVE 94545
MOMI ICE CREAM 29225 SIMMS CT 94544
NS ICE CREAM 29225 SIMS CT 94545
P.K. ICE CREAM 29225 SIMS CT 94544
PAUL ICE‐CREAM 29225 SIMS CT 94544
TOOR ICE CREAM 27436 LYFORD ST 94544
AMERICO CATERING 2430 WHIPPLE RD 94544
BIG AL'S CATERING 2430 WHIPPLE RD 94544
DANA'S EAT & RUN 25555 HESPERIAN BLVD 94545
FRESH & NATURAL 25555 HESPERIAN BLVD 94545
GENERAL CATERING 1681 DELTA CT 94545
LAS 3 HERMANAS 1681 DELTA CT 94544
LAS PENITAS 2430 WHIPPLE RD 94544
LINDA TACOS 1681 DELTA CT 94544
LOMELI, JESUS R. 2430 WHIPPLE RD 94544
MAREL'S MEXICAN FOOD 2430 WHIPPLE RD 94544
MELENDEZ'S FOOD 2430 WHIPPLE RD 94544
NGUYEN, VANESSA 2430 WHIPPLE RD 94544
NHINH NGUYEN ‐ LUNCH TRUCK 1681 DELTA CT 94544
TACOS EL AMIGO 352 JACKSON ST 94544
TACOS EL PRIMO 2430 WHIPPLE RD 94544
TACOS ESTRELLA 1681 DELTA CT 94544
TACOS JUANITO 2699 PACIFIC ST 94544
TACOS Y BURRITOS LA GORDA 1681 DELTA CT 94544
UNITED HOT DOGS‐SOUTH HAYWARD BART 28601 DIXON ST 94544

PLASTERING CONTRACTOR
ANNING‐JOHNSON COMPANY 22955 KIDDER ST 94545
DIAMOND CONTRACTORS 24951 HUNTWOOD AVE 94544
G.C. PLASTERING 30246 BROOKFIELD RD 94544



LAKEVIEW PROFESSIONAL SERVICES, INC DBA 1992 NATIONAL AVE 94545
NAVA LATH & STUCCO 2278 EAST AVE 94541
PACIFIC STATES INSULATION & ACOUSTICAL 1810 EGRET LN 94545
S NAVA & SON PLASTERING CO., INC 31097 SAN BENITO ST 94544

PLUMBING CONTRACTOR
ALPHA PLUMBING & ROOTER 30059 BRIDGEVIEW WAY 94544
AQUA CLEAR PLUMBING 24147 MAGNA AVE 94544
AQUA‐DUCT PLUMBING 1037 B ST 94541
BISCHOFF PLUMBING AND DESIGN 625 EVANGELINE WAY 94544
BURK, J M PLUMBING & HEATING 257 VIRGINIA ST 94544
BVK PLUMBING & WATER HEATER 25958 GADING RD 94544
C WILLIAMS PLUMBING 25530 BARNARD ST 94545
CALIFORNIA WATER HEATERS & PLUMBING 523 BERRY AVE 94544
CALVILLO PLUMBING 24648 PONTIAC ST 94544
CLEMONS PLUMBING 2188 DEXTER CT 94541
EVENFLOW PLUMBING CO 2035 NATIONAL AVE 94545
E‐Z PLUMBING COMPANY 178 SHEPHERD AVE 94544
FAIRWAY PLUMBING, HEATING & COOLING 31346 OAKHILL WAY 94544
GARZAC PLUMBING 27343 INDUSTRIAL BLVD 94545
GRADE PLUMBING INC 2797 DEPOT RD 94545
J A PLUMBING 28302 INDUSTRIAL BLVD 94545
J CARRILLO PLUMBING & DRAINS 453 NASSAU LN 94544
J.R.'S FAMILY PLUMBING AND ASSOCIATES 24918 BROADMORE AVE 94544
JESMAR MECHANICAL 2523 AMARAL CT 94544
JJ COMMERCIAL WATER HEATERS 2236 OCCIDENTAL RD 94545
JUST WATER HEATERS / AUTHORIZED PLUMBING 3400 INVESTMENT BLVD 94545
KBECK PLUMBING & HEATING, INC 1038 REDSTONE PL 94542
MITCHELL PLUMBING 55 REVERE AVE 94544
NICODEMUS PLUMBING & MECHANICAL 2610 BARINGTON CT 94545
PIPING SYSTEMS EXPERTS INC 17085 E 14TH ST 94541
PROFESSIONAL PLUMBING SERVICE 1811 JUNE MARIE CT 94541
QUEEN, RON PLUMBING 23320 SALLY CT 94541
SANTOS PLUMBING 449 BERRY AVE 94544
SUPERIOR PLUMBING SOLUTIONS INC. 1181 WESTWOOD ST 94544
SYSTEMS UNLIMITED PLUMBING 27815 MIAMI AVE 94545
VILLA PLUMBING 21950 MEEKLAND AVE 94541
WOODRIDGE PLUMBING 22711 WOODRIDGE DR 94541

PRINTING PLANT OR SHOP
A S A P PRINTING & PROMOTIONS 1206 W WINTON AVE 94545
AAA LABEL COMPANY 31284 SAN ANTONIO ST 94544
ADMAIL EXPRESS INC 31640 HAYMAN ST 94544
ASAP QUALITY PRINTING 30970 HUNTWOOD AVE 94544
BAY AREA VISUAL 2557 W WINTON AVE 94545
DIGITAL PAPER SOURCE 23482 FOLEY ST 94545
FOLGERGRAPHICS 2339 DAVIS AVE 94545
GOLDEN OAKS PRINTING 2416 RADLEY CT 94545
INDUSTRIAL SPECIALTIES LTD 30872 HUTNWOOD AVE 94541
KADY LITHO INC DBA SUBURBAN PRESS 22426 THUNDERBIRD PL 94545
MELROSE NAMEPLATE & LABEL CO. 26575 CORPORATE AVE 94583
MINUTEMAN PRESS 22523 2ND ST 94541
QUAD EXPRESS PRINTING, INC. 3266 INVESTMENT BLVD (3266‐3324 94545
SILKSCREENED PLASTICS INC 1967 NATIONAL AVE 94545
THERMO JADE PRINTING INC 23575 CABOT BLVD 94545
TRADE ONLY SCRN PRTNG INC/CURRY GRAPHICS 23482 FOLEY ST 94545
UNI PRINTING SERVICE CO 1264 W WINTON AVE 94547

PROFESSIONAL SERVICES
A STEP BEYOND 23481 NEVADA RD 94541
A T E CONSULTING 4655 QUICKSILVER CT 94542
ACOLOGIX, INC 3960 POINT EDEN WAY 94545
ACT EAST MARKETING, INC 3448 DEPOT RD 94545
AFFORDABLE PARALEGAL OF HAYWARD 24301 SOUTHLAND DR 94545
ALLIED MANAGEMENT ASSOCIATES 24663 JOYCE ST 94544
ANGER AND ADICTION CONTROL W/RON OWENS 22780 MOURA CT 94541
APEXCARE 22455 MAPLE CT 94541
APPLIED BIOMICS INC 23785 CABOT BLVD 94545
ARADIGM CORPORATION 3929 POINT EDEN WAY 94545
ARCE, LUCIA 1275 A ST 94541
ART OF RUSSIAN MUSIC 980 CHERYL ANN CIR 94544
AURORA AGAS NOTARY SERVICE;AA NOTARY SVC 28066 THORUP LN 94542
BABY SIGNS BY ARLENE FRYLING 24362 CHANDLER RD 94545



BAY VALLEY TUTORING SERVICES 28225 HESSE DR 94545
BENNETT MFT, LINDA 1325 B ST 94541
BLAKE, LES / WALKER, CHERYL 28620 FOX HOLLOW DR 94544
BUCKEYE TITLE LOANS 255 A ST 94541
C & E PRECISION PROTOTYPES INC 2308 AMERICAN AVE 94545
C H MEDIA SERVICE 78 CROSSING CT 94544
CAA INTERNATIONAL,INC(DBA UNITED INVEST) 22320 FOOTHILL BLVD 94541
CECELIA'S EDUCATIONAL CONSULTING 3618 DEERFORK CT 94542
CELLASIC CORP. 2544 BARRINGTON CT 94545
CENTRAL SYSTEM COMMUNICATION, INC 2196 AMERICAN AVE 94545
CHABOT NEPHROLOGY MEDICAL GROUP, INC 27206 CALAROGA AVE 94545
CHAN, WILSON 26031 HUNTWOOD AVE 94544
CHARITY MANAGEMENT SERVICES 691 FIESTA PL 94544
CHILDREN'S CHOICE EDUCAR 185 W HARDER RD 94544
CHRIS B. RICKRODE, MFT 22248 MAIN ST 94541
CLAUDIA HYPNOSIS CONSULTANT 24309 SOUTHLAND DR 94545
COMPREHENSIVE FACILITY SUPPORT SERVICES 24576 2ND ST 94541
CORAM HEALTHCARE CORP OF NO. CA. 3160 CORPORATE PL 94545
CXS 3513 SANDPIPER CT 94542
D DANTZ PRODUCTIONS 26937 HAYWARD BLVD 94542
DANCHIRE 29029 SEBRING CT 94544
DAO,QUY 3539 SKYLINE DR 94542
DBA DYNAMICALLY SPEAKING 2665 WARWICK PL 94542
DISCOVERY JUDGMENT RECOVERY 1309 XAVIER AVE 94545
DMG‐SIGMA PACIFIC 22380 FOOTHILL BLVD 94544
DOMBROWER, JAN  M.F.C.C 1345 B ST 94541
EAST BAY SLEEP MEDICAL CENTER 27001 CALAROGA AVE 94545
ENERGY HEALING CENTER 26785 PETERMAN AVE 94545
FINANCIAL SOLUTIONS 3395 DAISY CT 94542
FIND A WAY PRODUCTIONS 25039 MOHR DR 94545
FITNESS FINALE 1438 SALAMANCA AVE 94544
FRANKLIN, VERIA R 3590 SENTINEL CT 94542
FRESH START COMMUNITY OUTREACH 2193 FLORIDA ST 94545
FRYE CLAIMS CONSULTATION & ADM 3500 BREAKWATER CT 94545
G C OWEN & ASSOCIATES 1080 EDGEMERE LN 94545
HAAVIK MFT, PAMELA J. 2275 W WINTON AVE 94544
HANDS THAT CARE HOME HEALTH INC 98 W JACKSON ST 94544
HILLMON NOTARY SERVICES 579 ERICA PL 94544
HOME DRAW AND MEDICAL SERVICES (HDMS) 26525 GADING RD 94544
HOWARD BURTON REALTY GROUP 3620 SKYLINE DR 94542
HUSTON, KATHLEEN W, M.S. MFCC 1345 B ST 94541
ICON SOLUTIONS 29040 EDEN SHORES DR 94545
IN SESSION! 613 BARRON WAY 94544
INNOVATIVE DESIGN & ENGINEERING ASSOC 3583 INVESTMENT BLVD 94545
INTARCIA THERAPEUTICS INC 24670 INDUSTRIAL BLVD 94545
INTEGRATED H.R. SOLUTIONS 24266 WILLIMET WAY 94544
INTERWOVEN COMMUNICATIONS 1316 W WINTON AVE 94545
INVERNESS HOUSE PRESS 3245 ROUND HILL DR 94542‐2141
INVITEK, INC 26120 EDEN LANDING RD 94545
JANINE D MONSON, LCSW 1290 B ST 94541
JMASON 1638 E ST 94541
KANION USA, INC 3906 TRUST WAY (3906‐3916) 94541
KAUZMIC INTERACTIVE, INC 22527 MAIN ST 94541
KDH ADJUSTING SERVICES 3261 WATERVIEW CT 94542
KEN'S FLIGHT INSTRUCTION 3507 LA MESA DR 94542
KING ULI PRODUCTIONS 231 GOODRICH ST 94544
KITTY CAPONE'S A.M.G. 543 LAUREL AVE 94541
KLEINFELDER 2601 BARRINGTON CT 94545‐1100
KPETI SYSTEMS, INC 31598 GREENBRIER LN 94544
L AND S FINANCE WEST CORP 21854 MISSION BLVD 94541
LEGAL DOCUMENT SERVICES 390 JANE CT 94544‐2922
LEONARD L. LEAVITT, PROCESS SERVING 24728 MAGNOLIA ST 94545
LIFETOUCH NATIONAL SCHOOL STUDIOS INC 30351 HUNTWOOD AVE 94544
LIQUID VIDEO LAB 2419 CONSTELLATION DR 94545
LS FINANCE GROUP, INC. 21854 MISSION BLVD 94541
LUMWORLD, INC 347 SOUTHLAND MALL 94545
MACS LABS, INC/ 3137 DIABLO AVE 94545
MARIBETH P. SAYRE, MD 922 A ST 94541
MASSARSKY, BRUCE E 22530 THIRD ST 94541
MC BUSINESS DEVELOPMENT CORPORATION 30865 SAN CLEMENTE ST 94544
MEDLINK / STATCON 667 ALQUIRE PKWY 94544
MEGA SERVICES 2110 SLEEPY HOLLOW AVE 94545
MELO‐SON ENTERTAINMENT PARALEGAL & TAX 25400 CARLOS BEE BLVD 94544



METABOLEX, INC. 3876 BAY CENTER PL 94545
MITSUI ZOSEN (USA) INC 25503 WHITESELL ST 94545
MKH PRODUCTIONS CO., LLC 22289 PERALTA ST 94541
MMF HOLDINGS, INC DBA KUMON 1251 W TENNYSON RD 94544
MMF HOLDINGS,INC DBA KUMAN MATH & READNG 24150 HESPERIAN BLVD 94545
MOXIMED INC 26460 CORPORATE AVE 94545
MOYERS, MA, MFT JIM 1345 B ST 94541
MULTISPAN,INC. 26219 EDEN LANDING RD 94545
NATION QUEENS ORG 24409 SOTO RD 94544
NAVEENPAL S BHATTI PROFESSIONAL CORP 29200 MARSHBROOK DR 94545
NEWTECH DENTAL LABORATORY 1379 B ST 94541
NO‐BULL PRODUCTIONS 27923 MANDARIN AVE 94544
ODYSSEY HEALTH CARE OF ALAMEDA COUNTY 22320 FOOTHILL BLVD 94541
OEC LOGISTICS INC 24301 SOUTHLAND DR 94545
OMEGA‐C‐TAU, INC DBA ADTECH TAX SERVICE 30100 MISSION BLVD 94544
ONCOLOGY DATA ABSTRACTING & MGMNT 29016 TERN PL 94545
OPTISCAN BIO MEDICAL CORP 21021 CORSAIR BLVD 94545
OUTER OFFICE, THE 808 PINEDALE CT 94544
PACIFIC BLUE PROFESSIONAL SERVICES 24555 EDEN AVE 94545
PC‐TECHS.NET 468 LAWTON PL 94544
PETER'S SKIN ART TATTOOING 381 JACKSON ST 94544
PORTAMEDIC 24301 SOUTHLAND DR 94545
PRECISE CUTS 29057 ROSECLIFF LANE 94544
PRIMUS POWER CORPORATION 3967 TRUST WAY 94545
PRK INVESTMENTS 24651 FAWN MEADOW LN 94541
PROFESSIONAL TOUCH SERVICES 26897 HUNTWOOD AVE 94544
RANDOLPH INSTITUTE 25200 CARLOS BEE 94542
REHABREWARDS, INC 771 JACKSON ST 94544
RELAXATION CONNECTION 23627 IDA LN 94541
REVERIE NURSING RESOURCES 22963 GRAND ST 94541
RIGHT FINANCIAL INVESTMENT SERVICES INC 27718 DEL NORTE CT 94545
S.A.A.C.S. INC 795 FLETCHER LN 94544
SCHENONE & PECK 1260 B ST 94541
SOMOSOMO, INC 24297 HESPERIAN BLVD 94545
SUMMIT TECHNOLOGY 646 DENSLOWE LN 94544
SUPERIOR VIDEO PRODUCTION 26275 REGAL AVE 94544
SUPERWAY TAX & BUSINESS SERVICES 123 W TENNYSON RD 94544
SUZY CAD 1069 EDGEMERE LN 94545
T Y GRAPHICS 2607 SPENCER LN 94542
TAYLEUR, DEBRA ‐ MFT 1345 B ST 94541
TECHNOLOGY ASSOCIATES INT'L CORP 3541 INVESTMENT BLVD 94545
TECHNOTEXT 943 MALCOLM LN 94545
TECLYNK.COM 459 CRAVEN CT 94541
TERLINGUA 2247 SLEEPY HOLLOW AVE 94545
TERRA FIRMA DIVERSION / EDUCATIONAL SVC 30086 MISSION BLVD 94544
TERRIFIC JUDGMENT RECOVERY 1530 D ST 94541
TETS MANIWA & ASSOCIATES, LLC 2519 LANCASTER RD 94542
THIRTY SEVEN MEDIA 24324 MISSION BLVD 94544
THMD 1463 HAMRICK LN 94544
TIME SERVICE INC 660 W WINTON AVE 94545
TOTAL ASSURANCE 20620 ANGUS WAY 94541
TRACEY VARGAS ENTERPRISE 238 FAIRWAY ST 94544
TRIPLETT,MARY  MFT 25400 HESPERIAN BLVD 94545
VANISHING ART PRODUCTIONS 27911 INDUSTRIAL BLVD 94545
VINEYARD SERVICES 1544 B ST 94541
VIROVEK, INC 3521 INVESTMENT BLVD 94545
WANG IMAGING SERVICES 1673 WELFORD CIR 94544
WEST COAST PERIPHERALS 28837 BAY HEIGHTS RD 94542
WRIGHT, GEORGIA A 748 PINEDALE CT 94544
XPLOSIVE ENTERTAINMENT 21658 HESPERIAN BLVD 94541

R RESTAURANT
A & B SUBWAY REST 22549 2ND ST 94541
ACAPULCO TAQUERIA 310 W A ST 94541
AKAIHANA JAPANESE RESTAURANT 22560 FOOTHILL BLVD 94541
AMERICAN FOOD DIST. 2430 WHIPPLE RD 94544
AMERICANA PIZZA & TAQUERIA 22530 MAIN ST 94541
AMY'S CAFE GRILL 31103 MISSION BLVD 94544
ANNA'S COFFEE SHOP 444 JACKSON ST 94544
ARAMARK 25800 CARLOS BEE BLVD 94542
ARAMARK (1901 HARDER RD) 1901 HARDER RD 94542
ASIA DELIGHT 26930 HESPERIAN BLVD 94545
ASIAN WOK RESTAURANT 24933 SANTA CLARA ST 94544



BASKIN ROBBINS MISSION‐HAYWARD 26953 MISSION BLVD 94544
BCL JONES, INC   DBA JACK IN THE BOX 24175 MISSION BLVD 94544
BEST BURGER 251 A ST 94541
BEST KEPT SECRET BBQ 24036 HESPERIAN BLVD 94545
BIJOU RESTAURANT & BAR 1036 B ST 94541
BIRRIERIA Y TAQUERIS PUERTO ESCONDIDO 214 HARDER RD 94544
BISTRO 92 26010 EDEN LANDING RD 94545
BISTRO THYME CATERING 1202 W WINTON AVE 94544
BOB'S HOAGY STEAKS 29623 MISSION BLVD 94544
BRONCO BILLY'S PIZZA PALACE INC. 26775 HAYWARD BLVD 94542
BUDDY'S BITES AND BREWS 24297 HESPERIAN BLVD 94545
BUON APPETITO 917 A ST 94541
BURGER KING #7426 26251 HESPERIAN BLVD 94545
BURGER KING / RT GROUP ENTERPRISE, INC. 950 W A ST 94541
BURGER KING RESTAURANT 16 SOUTHLAND MALL 94545
CAFE DE LAGNIAPPE 24100 AMADOR ST 94577
CAFE VASILIKI 25202 HESPERIAN BLVD 94545
CAFFE' CARIBE LLC 26775 HAYWARD BLVD 94542
CAFFINO INC 27150 HESPERIAN BLVD 94545
CALIFORNIA GYROS & PIZZA INC 29587 MISSION BLVD 94544
CALIFORNIA HALAL MARKET & GRILL 1156 W TENNYSON RD 94544
CARAVAN RESTAURANT 28285 MISSION BLVD 94544
CARLS JR 27467 HESPERIAN BLVD 94541
CARMEN & FAMILY BAR‐B‐Q 692 W A ST 94544
CARROWS RESTAURANT #116 20413 HESPERIAN BLVD 94541
CASA DE LOS TAMALES (EL NICOYA) 214 HARDER RD 94544
CASA MARIA 3499 BREAKWATER CT 94545
CASPERS HOT DOGS 951 C ST 94541
CASPERS HOT DOGS II 21670 FOOTHILL BLVD 94541
CECILS DRIVE IN 547 W TENNYSON RD 94544
CELIA'S MEXICAN RESTAURANT 25010 HESPERIAN BLVD 94545
CHARLES HAHN ENTERTAINMENT GROUP, LLC 24134 MISSION BLVD 94544
CHARLEY'S GRILLED SUB 17 SOUTHLAND MALL 94545
CHAVEZ SUPERMARKET & TAQUERIA LTD 1157 W TENNYSON RD 94544
CHEF MING INC 1169 W A ST 94541
CHEF'S CHINA BISTRO 22436 FOOTHILL BLVD 94541
CHESSE STEAK SHOP, THE 19631 HESPERIAN BLVD 94541
CHINA BEST RESTAURANT 26775 HAYWARD BLVD 94542
CHINA COOK 27320 HESPERIAN BLVD 94545
CHINA GARDEN 213 W WINTON AVE 94544
CHINA GARDEN RESTUARANT 213 W WINTON AVE 94544
CHINA KITCHEN 392 A ST 94541
CHINESE GOURMET EXPRESS 20 SOUTHLAND MALL 94545
CHUCK E CHEESE'S 24039 HESPERIAN BLVD 94545
CHURCH'S CHICKEN 390 W TENNYSON RD 94544
CINNABON OF HAYWARD 1 SOUTHLAND MALL 94545
CITY BISTRO 30162 INDUSTRIAL PKWY SW 94544
COASTAL VALLEY ENTERPRISES/EL POLLO LOCO 24119 MISSION BLVD 94544
COCINA MEXICANA 32681 MISSION BLVD 94544
COLD STONE CREAMERY 22503 MISSION BLVD 94541
COLD STONE CREAMERY #756 24381 SOUTHLAND DR 94545
COUNTRY WAFFLES HAYWARD 30182 INDUSTRIAL PKWY SW 94544
CREPES DE ART 22554 FOOTHILL BLVD 94541
CRISTINA FOODS INC DBA LIFE BISTRO 25001 INDUSTRIAL BLVD 94545
CURRY CORNER TAKEAWAYS 26657 MISSION BLVD 94544
D & K RESTAURANT 320 JACKSON ST 94545
DAIRY BELLE FREEZE #47 2285 W TENNYSON RD 94545
DAIRY QUEEN/ORANGE JULIUS /STOWAN CORP 349 SOUTHLAND MALL 94545
DA'SKANIQUE'S CATERING, LLC 995 FORSELLES WAY 94544
DENNY'S INC #1261 30163 INDUSTRIAL PKWY SW 94544
DIGGER'S DINER 217 W WINTON AVE 94544
DOMINO'S PIZZA 22962 CLAWITER RD 94545
DOMINO'S PIZZA 22525 MAIN ST 94541
DOMINO'S PIZZA 29619 MISSION BLVD 94544
DON POLVORON 669 W TENNYSON RD 94544
DONUT EXPRESS 430 WINTON AVE 94544
DONUT FACTORY, THE 790 JACKSON ST 94544
DONUT LAND 29605 MISSION BLVD 94541
EASTERN WINDS NO2 22626 VERMONT ST 94541
EASTERN WINDS NO2 22626 VERMONT ST 94541
EDEN PLAZA CAFE 3541 INVESTMENT BLVD 94545
EDNA'S DONUT BY GEORGE 113 W TENNYSON RD 94544
EL DORADO MEXICAN RESTAURANT 384 WINTON AVE 94544



EL GRULLENSE TAQUERIA 1925 B ST 94541
EL PARAISO RESTAURANT 29097 MISSION BLVD 94544
EL TAQUITO ENTERPRISES INC 22354 MISSION BLVD 94544
EL TAQUITO RESTAURANT #2 215 W WINTON AVE 94544
ELEPHANT BAR RESTAURANT 24177 SOUTHLAND DR 94545
ELITE CAFE OF MISSION HILL 275 INDUSTRIAL PKWY 94544
EMIL VILLA'S ‐ HAYWARD 24047 MISSION BLVD 94544
EON COFFEE 24970 HESPERIAN BLVD 94545
EVERETT & JONES BARBEQUE HAYWARD 296 A ST 94541
EXPRESS PIZZA 505 A ST 94541
FAIRWAY PARK DONUT 31125 MISSION LBVD 94544
FAMILY HOUSE OF FISH & POULTRY 25140 MISSION BLVD 94545
FAVORITE INDIAN RESTAURANT 1235 A ST 94541
FAVORITE INDIAN RESTAURANT 24052 MISSION BLVD 94544
FIESTA MEXICANA RESTAURANT 225 W WINTON AVE 94544
FISH AND CHIPS CHICKEN STOP 7 400 W HARDER RD 94544
FRANNIE'S RESTAURANT 219 HARDER RD 94544
FRESH & NATURAL 25555 HESPERIAN BLVD 94545
FRESH & NATURAL CAFE LLC 77‐2 27400 HESPERIAN BLVD 94545
FRODO JOE'S COFFEE & TEA 31101 MISSION BLVD 94544
FU ZHOU KITCHEN 1687 INDUSTRIAL PKWY 94544
GARRY'S DONUTS 990 B ST 94541
GENERAL MILLS RESTAURANT DBA OLIVE GARDE 24688 HESPERIAN BLVD 94545
GHETTI HOUSE 2123 BRANDYWINE PL 94542
GOLDEN MOUNTAIN RESTAURANT 21933 FOOTHILL BLVD 94541
GOLDEN MOUNTAIN RESTAURANT 21933 FOOTHILL BLVD 94541
GOLDEN PHOENIX FAST FOOD 27560 TAMPA AVE 94544
GOLDEN TEA GARDEN 22630 MAIN ST 94541
GOODBURGER, INC. DBA BAY CITY BISTRO 3979 TRUST WAY 94545
GRAND TAIPEI RESTAURANT INC 25036 HESPERIAN BLVD 94545
GREAT KHAN 18 SOTHLAND MALL 94545
GREAT RIVER RESTAURANT 22218 FOOTHILL BLVD 94541
GREEN TEA CHINESE REST. 29615 MISSION BLVD 94544
GUZMAN CORPORATION 904 ROSE ST 94541
HAN YANG BBQ KOREAN RESTAURANT 22365 MISSION BLVD 94541
HARMAN‐RANCATORE INC DBA KENTUCKY FRIED 1299 W TENNYSON RD 94544
HAWAIIAN DRIVE IN #28 24251 HESPERIAN BLVD 94545
HAYWARD ASIAN BUFFET 24100 MISSION BLVD 94544
HAYWARD FISHERY 22701 FOOTHILL BLVD 94541
HAYWARD HB INC DBA L & L HAWAIIAN BBQ 27328 HESPERIAN BLVD 94545
HAYWARD RANCH, THE 22877 MISSION BLVD 94541
HILL'S COFFEE SHOP 21458 FOOTHILL BLVD 94541
HOMESTYLE PIZZA 22 SOUTHLAND MALL 94545
HOMETOWN BUFFET #339 704 SOUTHLAND MALL 94545
HONG KONG SEAFOOD RESTAURANT 661 W TENNYSON RD 94544
HOT DOG ON A STICK #73 13 SOUTHLAND MALL 94545
HUNAN RESTAURANT #2 600 W HARDER RD 94544
I Q SUB 251 JACKSON ST 94545
JACK IN THE BOX 31005 MISSION BLVD 94544
JACK IN THE BOX #3423   ATTN: CORP ACCT 1490 W WINTON AVE 94545
JACK IN THE BOX #424 25198 HESPERIAN BLVD 94545
JACK IN THE BOX 405  ATTN: CORP ACCT 1075 W TENNYSON RD 94545
JAMBA JUICE #495 22501 MISSION BLVD 94545
JAMBA JUICE #800 19651 HESPERIAN BLVD 94541
JAPAN GRILL 920 C ST 94541
JAY'S FISH & CHIPS 21439 FOOTHILL BLVD 94541
JUICY DOG 26027 EDEN LANDING RD 94545
KABUL AFGHAN RESTAURANT & BANQUET HALL 24046 HESPERIAN BLVD 94545
KABUL BANQUET HALL 24046 HESPRIAN BLVD 94545
KASPERS 24020 HESPERIAN BLVD 94545
KENKOY'S GRILL 24973 SANTA CLARA ST 94544
KENTUCKY FRIED CHICKEN ‐ KFC #298 31077 MISSION BLVD 94544 7601
KNR FOODS INC 25175 SANTA CLARA ST 94544
KNUDSON #601 LLC DBA IHOP 22222 FOOTHILL BLVD 94541
KOKYO SUSHI BUFFET 1071 B ST 94541
KONO BBQ & GRILL 32513 MISSION BLVD 94544
KOREA HOUSE 702 A ST 94541
LA BONNE BAKERY 26647 MISSION BLVD 94544
LA CASITA RESTAURANT 320 A ST 94541
LA IMPERIAL 948 C ST 94541
LA SALSA 792 B ST 94541
LA VICTORIA TAQUERIA 26953 MISSION BLVD 94544
LE PARADIS & LA PATISSERIE 22809 MISSION BLVD 94541



LEE YOUNG HOLDINGS, INC DBA BASKIN ROBBI 247 W JACKSON ST 94544
LEEE'S DONUTS #8 21471 FOOTHILL BLVD 94541
LEE'S SANDWICHES 24788 AMADOR ST 94544
LI FOODS INC DBA HUNGRY HOWIES 24456 MISSION BLVD 94544
LITTLE CAESARS PIZZA #5041 358 W TENNYSON RD 94545
LOS COMPADRES 944 C ST 94541
LOS DOS HERMANOS 28257 MISSION BLVD 94544
LOS PLANES DE RENDEROS 22841 MISSION BLVD 94544
LUMWORLD'S MRS. FIELDS COOKIES #63 347 SOUTHLAND MALL 94545
M MISSION INC DBA MCDONALD'S 26253 MISSION BLVD 94544
M. TENNYSON, INC DBA MCDONALD'S 2299 W TENNYSON RD 94545
M.G. EL JALICIENSE RESTAURANTE 24458 MISSION BLVD 94544
MAIN STREET DINER 22622 MAIN ST 94541
MANILA GARDEN'S GRILL RESTAURANT 20500 HESPERIAN BLVD 94541
MAR Y TIERRA TAQUERIA 754 W A ST 94541
MARIA'S RESTAURANT 27973 LEIDIG CT 94544
MA'S WOK 1687 INDUSTRIAL PKWY W 94544
MC DONALDS #5536 (INDUSTRIAL PKWY SW) 30147 INDUSTRIAL PKWY SW 94544
MC DONALDS #7352 (WATKINS ST) 23989 WATKINS ST 94541
ME RESTAURANT & LOUNGE 926 B ST 94541
MEZA TAQUERIA 25125 SANTA CLARA ST 94544
MI COCINA 467 JACKSON ST 94544
MIA PIZZA & TAQUERIA 26712 GADING RD 94544
MIKE'S SPORT'S LOUNGE & GRILL 25037 CLAWITER RD 94545
MIMI'S CAFE 24542 HESPERIAN BLVD 94545
MIRAVALLE MEXICAN RESTAURANT 25125 SANTA CLARA ST 94544
MISSION PARADISE     (31113 & 31115) 31113 MISSION BLVD 94544
MOON INDIAN CUISINE 600 W HARDER RD 94544
MOUNTAIN MIKE'S PIZZA 31083 MISSION BLVD 94544
MOUNTAIN MIKE'S PIZZA OF HAYWARD 410 W HARDER RD 94544
MR PHO LLC 20500 HESPERIAN BLVD 94541
N AND D RESTAURANTS,INC. 24688 HESPERIAN BLVD 94545
NAKED FISH JAPANESE CUISINE 24703 AMADOR ST 94544
NATION'S FOODSERVICCE,INC. DBA NATION'S 24999 SANTA CLARA ST 94544
NEUMANALI WINES INC 742 B ST 94541
NEW BURGER ROAD 2010 AMERICAN AVE 94545
NEW YORK PIZZA 665 W TENNYSON RD 94544
NEW YORK PIZZA 1086 A ST 94541
NRK TRUCKING 555 TELFORD CT 94544
OASIS GRILL 400 W HARDER RD 94544
OHANA HAWAIIAN BARBECUE (FREMONT) INC 25175 SANTA CLARA ST 94544
OM SAI INVESTMENT INC C/O MAGGIE MOOS 19641 HESPERIAN BLVD 94641
ONO HAWAIIAN BBQ 2472 WHIPPLE RD 94544
ONO HAWAIIAN BBQ DBA HAYWARD HESPERIAN 20493 HESPERIAN BLVD 94541
PACIFIC PARADISE CATERING 30970 HUNTWOOD AVE 94544
PAKWAN RESTAURANT 25168 MISSION BLVD 94544
PANDA EXPRESS #1113 30150 INDUSTRIAL PKWY SW 94544
PANDA EXPRESS #748 783 A ST 94541
PANDA EXPRESS #972 24387 SOUTHLAND DR 94545
PANERA BREAD #1101 24133 SOUTHLAND DR 94545
PAYA THAI RESTAURANT 1149 B ST 94541
PEPE'S TAQUERIA 27915 MISSION BLVD 94544
PHO HOA TY RESTAURANT 21849 MISSION BLVD 94541
PHO PHUONG NAM 855 B ST 94541
PHO TIEN HUNG 410 W A ST 94541
PHO TY II 27461 HESPERIAN BLVD 94545
PICK‐A‐DELI 23149 CLAWITER RD 94545
PIXIE DONUTS 27080 HESPERIAN BLVD 94545
PIZZA HOUSE, THE 954 B ST 94541
PIZZA HUT (MISSION) 22859 MISSION BLVD 94541
PIZZA HUT / WING STREET 1199 WEST A ST 94541
POPEYES CHICKEN & BISCUITS 24901 SANTA CLARA ST 94544
POP'S DELI & GRILL 30982 HUNTWOOD AVE 94544
POT PIE PARADISE & DELI 3522 ARDEN RD 94545
PRINCE BEEF CHINESE RESTAURANT 766 A ST 94541
PRINCE OF BEEF RESTAURANT 766 A ST 94541
PRINCESS FAST FOOD 2613 OLIVER DR 94545
PUPUSERIA LAS CABANAS 30030 MISSION BLVD 94544
PUPUSERIA Y TAQUERIA LOS COCOS 29617 MISSION BLVD 94544
PUPUSERIA Y TAQUERIA LOS COCOS 29617 MISSION BLVD 94544
QUICKLY 25034 HESPERIAN BLVD 94545
QUIZNOS 251 W JACKSON ST 94544
QUIZNOS SUB 2472 WHIPPLE RD 94544



QUIZNOS SUB 1693 INDUSTRIAL PKWY W 94544
QUIZNO'S SUB 26960 HESPERIAN BLVD 94545
QUIZNOS SUB/PRIMSUB CORPORATION 22312 FOOTHILL BLVD 94541
QUIZNO'S SUBS #7354 26007 EDEN LANDING RD 94545
R&D ENTERPRISES DBA APPLEBEE'S 24041 SOUTHLAND DR 94545
RAJA INDIAN CUISINE & BAR 1275 W WINTON AVE 94545
RAY'S SUSHI INC 888 W A ST 94541
RED CHILI THAI‐VIETNAMESE NOODLE/CUISINE 29583 MISSION BLVD 94544
RIBS‐N‐THINGS BBQ 22616 VERMONT ST 94541
RICKSHAW EXPRESS 151 W JACKSON ST 94544
RICO MACTACO TAQUERIA 25125 SANTA CLARA ST 94545
RIGATONI'S RESTAURANT 20501 HESPERIAN BLVD 94541
ROUND TABLE PIZZA 22457 FOOTHILL BLVD 94541
ROUND TABLE PIZZA‐HARDER 157 HARDER RD 94541
SAIGON NOODLE HOUSE 2613 OLIVER DR 94545
SAML, INC. 1236 W WINTON AVE 94545
SAPPORO JAPANESE RESTAURANT 22507 MAIN ST 94541
SEBASTIAN CAFE 24301 SOUTHLAND DR 94544
SHARK SHACK 871 B ST 94541
SHELLY'S DESSERTS 1202 W WINTON AVE 94544
SHELLY'S ICE CREAM 25 SOUTHLAND MALL 94545
SIAM PALACE 22545 FOOTHILL BLVD 94541
SISTER'S HOUSE, THE 21851 MISSION BLVD 94541
SIZZLER USA RESTAURANT INC 24107 HESPERIAN BLVD 94545
SMILING JACK PIZZA & WINGS 32681 MISSION BLVD 94544
SMOOTHIE ONE LLC (SURF CITY SQUEEZE) 1 SOUTHLAND MALL 94545
SNAPPY'S CAFE 978 A ST 94541
SOL AZTECA MARKET 603 A ST 94541
SOMETHING SWEET 1049 B ST 94541
SONIC DRIVE IN 31187 MISSION BLVD 94544
STAR CATERING & CAFE 1202 W WINTON AVE 94545
STARBUCKS COFFEE #10105 22288 FOOTHILL BLVD 94541
STARBUCKS COFFEE #10887 20523 HESPERIAN BLVD 94541
STARBUCKS COFFEE #5483 245 W JACKSON ST 94544
STARBUCKS COFFEE #6596 23948 HESPERIAN BLVD 94541
STARBUCKS COFFEE #6624 1695 INDUSTRIAL PKWY W 94544
STARBUCKS COFFEE #6645 799 A ST 945441
STARBUCKS COFFEE #9512 2480 WHIPPLE RD 94544
STEINBECK BREWING CO DBA BUFFALO BILLS 1082 B ST 94541
STONEBRAE COUNTRY CLUB 222 COUNTRY CLUB DR 94542
STRAW HAT PIZZA 1653 INDUSTRIAL PKWY W 94544
STRAW HAT PIZZA 24748 HESPERIAN BLVD 94545
SUBWAY 24351 SOUTHLAND DR 94545
SUBWAY #24870 26953 MISSION BLVD 94544
SUBWAY #40394 20513 HESPERIAN BLVD 94541
SUBWAY SANDWICH & SALADS #24870 26953 MISSION BLVD 94544
SUBWAY SANDWICHES 791 A ST 94541
SUBWAY SANDWICHES & SALAD 31147 MISSION BLVD 94541
SUBWAY SANDWICHES & SALAD    (SOUTHLAND) 1 SOUTHLAND MALL 94545
SUBWAY SANDWICHES & SALADS 26775 HAYWARD BLVD 94542
SUBWAY SANDWICHES & SALADS #653   (HESP) 25040 HESPERIAN BLVD 94545
SUHANI FOODS/ISLAND MEMORIES 2365 TRIPALDI WAY 94545
SUNFLOWER #2 1213 A ST 94541
SUNN HUNAN RESTAURANT 22532 FOOTHILL BLVD 94541
SUPERWAY KITCHEN 44 W TENNYSON RD 94544
SWEET FACTORY SOUTHLAND MALL 595 SOUTHLAND MALL 94545
SWISS DELICES 22521 MAIN ST 94541
TACO BELL #019389   (W JACKSON) 215 W JACKSON ST 94544
TACO BELL #16916   (HESPERIAN) 27316 HESPERIAN BLVD 94544
TACO BELL #3039     (FOOTHILL) 21600 FOOTHILL BLVD 94541
TACOS URUAPAN 29950 HUNTWOOD RD 94544
TAGUERIA ARANDAS 512 W TENNYSON RD 94544
TANDOOR INDIAN RESTAURANT 27167 MISSION BLVD 94544
TAQUERIA EDUARDO #2 1104 W TENNYSON RD 94544
TAQUERIA EL MEZCAL 194 HARDER RD 94544
TAQUERIA EL PASTORCITO 507 W TENNYSON RD 94544
TAQUERIA ESMERALDA 2010 B ST 94541
TAQUERIA LA PLACITA INC 27548 TAMPA AVE 94544
TAQUERIA LOS GALLOS #2, INC 31081 MISSION BLVD 94544
TAQUERIA LOS PERICOS 24369 SOUTHLAND DR 94545
TAQUERIA LOS PORTALES #2 30200 INDUSTRIAL PKWY SW 94545
TAQUERIA SAN MARCOS 436 W HARDER RD 94544
TAQUERIA SENAIDA'S 150 W TENNYSON RD 94544



TASTE OF MANILA 2619 OLIVER DR 94545
TENNYSON PIZZA 1108 W TENNYSON RD 94544
TENNYSON PIZZA 1108 W TENNYSON RD 94544
TENNYSON PIZZA & CHICKEN 1108 W TENNYSON RD 94544
TIN FU RESTAURANT 448 W HARDER RD 94544
TIP THAI & TEA HOUSE 19 SOUTHLAND MALL 94545
TKNOODLE #15 303 SOUTHLAND MALL 94545
TOGO'S 798 JACKSON ST 94544
TOGO'S EATERY      (HESPERIAN) 21190 HESPERIAN BLVD 94545
TOKYO STATION (2) 15 SOUTHLAND MALL 94545
TOMMYS DONUTS 21863 FOOTHILL BLVD 94541
TOMODACHI SUSHI BISTRO 24123 HESPERIAN BLVD 94545
TORPEDOS SUBS BY LORETTA/CATERING 22435 SANTA CLARA ST 94541
TRAIN STATION RESTAURANT 2294 INDUSTRIAL PKWY W 94545
TUTTI FRUTTI SOUTHLAND MALL 1 SOUTHLAND MALL 94545
VALS BURGERS 2115 KELLY ST 94541
VIDA SALUDABLE 27512 TAMPA AVE 94544
VIVA AUTLAN MEXICAN FOODS LLC 195 HARDER RD 94544
VIVA BURRITO 11 SOUTHLAND MALL 94545
WAKAMATSU 22724 FOOTHILL BLVD 94541
WENDY'S OLD FASHIONED HAMBURGERS 23969 MISSION BLVD 94544
WIENERSCHNITZEL #672 1010 A ST 94541
WING FIESTA 790 B ST 94541
WINGSHIP & ASSOCIATES IV DBA WING STOP 1093 B ST 94541
WINGSTOP 2490 WHIPPLE RD 95127
WINTON DELI 2042 W WINTON AVE 94545
WINTON DELI 2042 W WINTON AVE 94545
WORLD'S FARE DONUT 20770 HESPERIAN BLVD 94541
YANNI'S GRILL CAFE 29900 AUCTION CT 94544
YO‐BOWL 8 SOUTHLAND MALL 94545
YOGURT ESPRESSO 2063 B ST 94541
YOUNG'S CAFE 26462 CORPORATE AVE 94545
YUMMY RESTAURANT 1160 W TENNYSON RD 94544
ZORBA'S DELICATESSEN 24703 AMADOR ST 94544
ZUCKERSUSS LLC 1681 B ST 94541

RETAIL SALES
1856 PRODUCTIONS 24779 MULBERRY ST 94545
2000 DREAM HOUSE INC 22683 MAIN ST 94541
510 CLOTHING 26240 STANWOOD AVE 94544
99CENT STORE & OVER 364 W TENNYSON RD 94544
A & FOOTHILL TRUE VALUE HARDWARE 22500 FOOTHILL BLVD 94541
A.L.COMPANY 30920 HUNTWOOD AVE 94544
A1 HOME DECORS 26721 ELDRIDGE AVE 94544
AAMKHAO GROUP DBA KHAZANA GIFTS 1650 WELFORD CIR 94544
AARON'S SALES & LEASE OWNERSHIP 730 A ST 94541
ABACUS PRODUCTS INC 23155 KIDDER ST 94545
ABC THOMPSON & THOMPSON DISTRIBUTION 2299 BENNINGTON LN 94545
ABE'S UNLIMITED FURNITURE 2209 AMERICAN AVE 94545
ACCESSORIZING DIVA 610 BUCKWHEAT CT 94544
ACME PHARMACY 22138 MISSION BLVD 94541
ADRIANA'S FASHION 156 FAGUNDES ST 94544
AIRPORT HOME APPLIANCE (RETAIL) 1950 ALPINE WAY 94545
ALLIANCE MANUFACTURED HOMES, INC. 1641 INDUSTRIAL PKWY W 94544
AL‐MUQADAS 20 W TENNYSON RD 94544
ALPHA SCIENTIFIC ELECTRONICS 1868 NATIONAL AVE 94545
AMELIA‐JADE 1737 DAHILL LN 94541
AMERICA'S BEST BATTERY,INC. 29588 MISSION BLVD 94544
AMIR DESIGN 2101 THISTLE CT 94542
AMRITA JEWELERS 26651 MISSION BLVD 94544
ANCHOR BLUE # 259 384 SOUTHLAND MALL 94545
ANIYAN 26953 HAYWARD BLVD 94542
ANTIQUE CONNECTION 1033 B ST 94542
AQUATIC COLLECTION 1212 W WINTON AVE 94545
ARNOLD ENTERPRISES 1082 HIGHLAND BLVD 94542
ART MONUMENT CO 26295 MISSION BLVD 94544
ASAP METRO WIRELESS 24475 MISSION BLVD 94544
ASHLEY STEWART # 420 394 SOUTHLAND MALL DR 94545
ASIAN LINK 1 SOUTHLAND MALL DR 94545
ATIRA AKSHITA HOLDING GROUP, INC 1 SOUTHLAND MALL DR 94545
ATIRA AKSHITA PILLOW PETS 1 SOUTHLAND MALL DR 94545
ATLANTIS FENCE & IRONWORKS 26563 CORPORATE AVE 94544
AUTO CREATION 22137 MISSION BLVD 94541



AVALON JEWELERS 1051 B ST 94541
AVA'S SPORTS CARDS & COLLECTIBLES 231 STANISLAUS WAY 94544
AYURVEDA HEALING CENTER 29621 MISSION BLVD 94544
B & B DISTRIBUTION, LLC 3326 ARDEN RD 94545
B & W CAR CARE PRODUCTS 24804 MISSION BLVD 94544
BAABYCAKEZ.COM 548 GARIN AVE 94544
BABYBLOSSOMZZZ 673 ROYSTON LN 94544
BAMM'S COLLECTIBLES 943 C ST 94544
BARGAIN CIGARETTES 27512 TAMPA AVE 94544
BASIC & BASIC PLUS 362 SOUTHLAND MALL 94545
BASKETS GALORE & MORE! 603 GLENEAGLE AVE 94544
BATH & BODY WORKS LLC #819 517 SOUTHLAND MALL 94545
BAY LINE TOOL 2479 INDUSTRIAL PKWY W 94545
BAYSICCALI, INC. DBA BAYSIC MOTORSPORTS 1949 W WINTON AVE 94544
BC JEWELRY                     (MISSION) 31117 MISSION BLVD 94544
BEDROSIAN TILE & MARBLE 27695 MISSION BLVD 94544
BEELINE GLASS INC 24689 MISSION BLVD 94544
BELIEVE UNLIMITED 22262 MAIN ST 94541
BELLA FASHION JEWELRY INC 2385 LINCOLN AVE 94545
BELT BLISS 1 SOUHTLAND MALL DR 94541
BENEDICT, BERNADETTE M 2671 CRYER ST 94545
BENINNI 1 SOUTHLAND MALL 94545
BEST PRICE MATTRESS, INC 925 W WINTON RD 94545
BIBI'S FASHION 27518 TAMPA AVE 94544
BIG JOE CALIFORNIA NORTH, INC 25932 EDEN LANDING RD 94545
BISMILLAH JEWELRY 38 W TENNYSON RD 94544
BLAZE HOOKAH LOUNGE 26663 MISSION BLVD 94541
BOLANDER, JAMES 24687 TIOGA RD 94544
BOOK SHOP, THE 1007 B ST 94541
BOOKS ON THE RUN 26775 HAYWARD BLVD 94544
BOTANICA & NOVEDADES EL TREBOL 27516 TAMPA AVE 94544
BOTANICA MIS OJOS 24567 SOTO RD 94544
BOTAS MAZATLAN 1104 W TENNYSON RD 94544
BRAS & MATTOS MONUMENT CO. 26359 MISSION BLVD 94544
BROTHERS' FURNITURE WAREHOUSE 24031 MISSION BLVD 94544
BURLINGTON COAT FACTORY #183 /HAYWARD 1000 LA PLAYA DR 94545
CALIFORNIA FENCE SUPPLY 687 OLYMPIC AVE 94544
CALIFORNIA PET PHARMACY 3250 ARDEN RD 94545
CAMPWAY'S TRUCK ACCESSORY WORLD 28168 MISSION BLVD 94544
CAN AM MINERALS INC DBA KLEEN BLAST ABRA 30028 INDUSTRIAL PKWY SW 94544
CARDAN GIFTS & JEWELS 32159 AMELIA AVE 94544
CARQUEST AUTO PARTS #7336 24005 CLAWITER RD 94545
CARQUEST AUTO PARTS #7337 163 W TENNYSON RD 94544
CARQUEST AUTO PARTS #7338 22385 MISSION BLVD 94541
CARTRIDGE WORLD 22306 FOOTHILL BLVD 94541
CASH 1 255 A ST 94541
CASH FOR GOLD 5527 SOUTHLAND MALL 94545
CATHERINES #5737 633 SOUTHLAND MALL 94545
CEC PRINT SOLUTIONS INC 20939 CABOT BLVD 94545
CENTRAL COAST PAULOWNIA 748 B ST 94541
CHAMPS #14570 586 SOUTHLAND MALL 94545
CHANFLE SPORTS 28204 LUSTIG CT 94544
CHAOSIUM, INC 728 A ST 94541
CHARMS & CRYSTALS 29288 CHANCE ST 94544
CHAYIL PURSES & ACCESSORIES 26203 REGAL AVE 94544
CHILDREN'S PLACE, THE  #1238 602 SOUTHLAND MALL 94545
CIGARETTE DEALER 26905 MISSION BLVD 94544
CIGARETTES 4 LESS 25125 SANTA CLARA ST 94544
CIGERETTES CITY 1960 B ST 94541
CITY CIGARETTES 27072 HESPERIAN BLVD 94545
CITY HOME MATERIALS 21087 CABOT BLVD 94545
CLAIRE'S BOUTIQUE #3317 110 SOUTHLAND MALL 94545
CLARKS HOME AND GARDEN, INC 2407 INDUSTRIAL PKWY W 94545
CLARK'S HOME AND GARDEN, INC #3 30132 INDUSTRIAL PKWY SW 94544
CLASSIC MATERIALS 1 SOUTHLAND MALL 94541
CLOSE FEED & SUPPLY 727 INDUSTRIAL PKWY W 94544
CLOUD NINE BALLROOM SUPPLY 22449 FOOTHILL BLVD 94541
COKER  ENTERPRISES 21666 CLOUD WAY 94545
COLORS FROM PERU 24885 LIMETREE PL 94544
CONCEPTS BATHS & INTERIORS 1680 W WINTON AVE ( #10 & # 11 ) 94545
CONCRETE SCIENCE,INC/MOISTURE TESTKIT CO 1534 B ST 94541
CONTINENTAL INDUSTRIAL DIAMOND INC 3190 DIABLO AVE 94545
CONTINENTAL TIRES 27208 TYRRELL AVE 94544



CONTRACTORS CHEMICAL INC 3130 DEPOT RD 94545
COOCON 1 SOUTHLAND MALL DR 94545
COPY PACIFIC 1090 B ST 94541
COSMIC HOLDINGS, LLC 24659 MISSION BLVD 94544
COSMIC HOLDINGS, LLC 1078 LA PLAYA DR 94545
COSTCO WHOLESALE #1061 28505 HESPERIAN BLVD 94545
COSTCO WHOLESALE #823 22300 HATHAWAY AVE 94541
COUGAR MINI MART 27945 MANON AVE 94544
COUTCHES ENTERPRISE INC DBA AMERICAN AIR 21015 SKYWEST DR 94541
CREACIONES LIZ 22570 FOOTHILL BLVD 94541
CREATIVE LEARNING CENTER 1014 B ST 94541
CREATIVE N IMAGINARY 1824 CEDAR ST 94541
CRITICAL CARE SYSTEMS, INC. 1326 W WINTON AVE 94545
CROWN YOUR GLORY 25903 PETERMAN AVE 94545
CT‐SPORT 90 W JACKSON ST 94544
CVS PHARMACY  #09622/JACKSON ST 243 W JACKSON ST 94544
CVS PHARMACY  #816 (FOOTHILL) 22501 FOOTHILL BLVD 94541
D & L CREATIONS 24807 SINCLAIR ST 94545
DANIELA'S STORE 508 W TENNYSON RD 94544
DAUNA'S SELF EXPRESSION 1122 B ST 94541
DAVIS INTERNATIONAL 1721 DAHILL LN 94541
DBA WORLD WIDE WINDOWS 23312 CABOT BLVD 94545
DC DESIGNS 25800 INDUSTRIAL BLVD 94545
DD'S DISCOUNTS #5024 24055 HESPERIAN BLVD 94545
DD'S DISCOUNTS #5075 1163 W TENNYSON RD 94544
DESIGN CARPET & FLOORING 29156 CHUTNEY RD 94544
DESIGNS BY DEITRA 3515 PINEWOOD DR 94542
DESIGNS BY GERI 24446 BROADMORE AVE 94544
DESTINATION CURVES,LLC 29501 HOLYOKE AVE 94544
DIAMOND DIVAS BOUTIQUE 405 SYCAMORE AVE 94544
DIAMOND EXCHANGE 306 SOUTHLAND MALL DR 94545
DIAMOND RING CO, THE 674 SOUTHLAND MALL 94545
DIAMOND WIRELESS 1 SOUTHLAND MALL 94545
DIGITAL SHIRTS 1 SOUTHLAND MALL 94545
DIOKOU 1315 A ST 94541
DISCOTECA LLUVIA 594 A ST 94541
DISCOTECA MAYA 32575 MISSION BLVD 94544
DISCOTECA SONIDO SANTOS #2 127 W TENNYSON RD 94544
DISCOUNT CIGARETTES 27072 HESPERIAN BLVD 94545
D‐N‐M GIFTS 25551 SOTO RD 94544
DOLEX DOLLAR EXPRESS INC 480 W TENNYSON RD 94544
DOLLAR JOE'S 26953 MISSION BLVD 94544
DOLLAR TREE STORE# 4118 31047 MISSION BLVD 94541
DOLLAR TREE STORES INC 20800 HESPERIAN BLVD 94541
DOWNTOWN MUFFLER SERVICE 22419 MISSION BLVD 94541
DUNGEON, THE 677 W TENNYSON RD 94544
DUPOISE 31333 OAKHILL WAY 94544
EAST BAYZ CUSTOMS 22177 MISSION BLVD 94541
EDWARD KISSACK 1785 HIGHLAND BLVD 94542
EOS 252 SOUTHLAND MALL 94545
ERZ INDUSTRIES,LLC 1680 W WINTON AVE 94545
EURO‐KITCHEN, INC 2341 INDUSTRIAL PKWY W 94545
EXTREME ENERGY 1 SOUTHLAND MALL 94545
EYE CANDY 27996 EL PORTAL DR 94542
EZ CHECK CASHING 589 W TENNYSON RD 94544
FALSKEN, ERLENE 984 ST BEDE LN 94544
FAME 407 SOUTHLAND MALL 94545
FANCY IT UP 2379 BOURBON DR 94545
FANTI SUTARDJI 1018 JOLEEN CT 94544
FIESTA DEPOT 206 A ST 94541‐4927
FINISH LINE, THE (837) 390 SOUTHLAND MALL 94545
FIRESTONE STORES #36F6 715 LA PLAYA DR 94545
FIRST QUALITY HEALTHCARE PRODUCTS 22595 6TH ST 94541
FLORERIA JOHANA 22666 MISSION BLVD 94541
FOCAL POINT GRAFIX 27828 MANDARIN AVE 94544
FOOT EXPRESS 25125 SANTA CLARA ST 94544
FOOTACTION #281 368 SOUTHLAND MALL 94545
FOOTLOCKER #7542 / FOOTLOCKER RETAIL INC 618 SOUTHLAND MALL 94545
FOOTWEAR 306 A ST 94541
FOREVER ABBA 328 TOSCANA 94545
FOUR DIMENSIONS INC 3138 DIABLO AVE 94545
FURNITURE EXPRESS 22401 FOOTHILL BLVD 94541
FUTBOL USA 21615 HESPERIAN BLVD 94541



G J ENTERPRIZE 27566 STROMBERG CT 94545
G.Y.J. GIFTS 24783 2ND ST 94541
GARCIA, MARIA 150 W TENNYSON RD 94544
GARDEN OF ADORNMENTS 24820 CANYON VIEW CT 94541
GIFTIQUE II 1154 W TENNYSON RD 94544
GLOBAL CHOCOLATES 814 VOYAGER WAY 94544
GLORIA'S FASHION 24633 TOWNSEND AVE 94544
GO MAC INC 31087 MISSION BLVD 94544
GOD'S BOUNTIFUL DESIGNS 27340 TYRRELL AVE 94544
GOLD CENTER 251 SOUTHLAND MALL 94545
GOLDEN STATE FLOORS 28724 MISSION BLVD 94544
GOLDMEN ELECTRONICS 24070 GRAND ST 94541
GONZALES, EULA 26593 FLAMINGO AVE 94544
GOODFELLAS SMOKING NOVELTIES 414 W HARDER RD 94544
GRAND & BENEDICTS STORE FIXTURES 2368 TRIPALDI WAY 94545
GRAPHIC EQUIPMENT 2036 W WINTON AVE 94545
GRAPHICS'Z SNOW 1418 SALAMANCA AVE 94544
GRAY WOLF BOOKS 24676 SYLVAN GLEN CT 94541 6824
GREEN BIKE EFFECT, THE 619 ARTISAN PL 94541
GRIZZLY NORCAL LLC 25886 CLAWITER RD 94545
GVL ENTERPRISES 24651 WOODACRE AVE 94544
GYMBOREE STORES, INC, DBA CRAZY 8 401 SOUTHLAND MALL 94545
HAN KOOK BOOKS & VIDEO 21995 MISSION BLVD 94541
HARRAH'S AMUSEMENTS INC 25613 DOLLAR ST 94544
HATEM BARHUM INC 1 SOUTHLAND MALL 94545
HAWGS AND DAWGS MAGAZINE 31687 HAYMAN ST 94544
HAYWARD CYCLES 22537 MAIN ST 94541
HAYWARD FLORAL 26295 MISSION BLVD 94544
HAYWARD GIFT BOUTIQUE 22368 MISSION BLVD 94541
HAYWARD MEDICAL MARKET 22656 FOOTHILL BLVD 94541
HAYWARD PALLET CO 29270 PACIFIC ST 94544
HAYWARD RENTALS & SALES 27823 MISSION BLVD 94544
HAYWARD SELF STORAGE 24801 INDUSTRIAL BLVD 94545
HEALTHCARE UNIFORM COMPANY, INC. 607 SOUTHLAND MALL 94545
HELLO MARKET 24032 HESPERIAN BLVD (24032‐2403 94541
HERRERA JEWELERS 22356 MISSION BLVD 94541
HICKORY FARMS INC #10210 303 SOUTHLAND MALL 94545
HIGGINS JEWELRY CENTER 22439 FOOTHILL BLVD 94541
HIRA INTERNATIONAL, DBA HIRA JEWELRY 1 SOUTHLAND MALL 94545
HOME INTERIORS FURNITURE 1 SOUTHLAND MALL 94545
HOPE CHEST 923 A ST 94541
HOUSE OF FLOWERS, THE 1631 INDUSTRIAL PKWY W 94544
HUYNH, TIN 2314 BERMUDA LN 94545
I & H ENTERPRISE 25960 GUSHUE ST 94544
I LOVE STAINED GLASS SHOPPE 24052 GRAND ST 94541
IMPROVE YOUR HEALTH 22620 VERMONT PL 94541
INFINITE CUSTOM MOTORS 25200 CARLOS BEE BLVD 94542
INK THEORY 304 SOUTHLAND MALL 94545
INNVALUE HOSPITALITY SUPPLY, INC 2415 RADLEY CT 94545
INVU 240 SOUTHLAND MALL 94545
IPOD/IPHONE ACCESSORIES 1 SOUTHLAND MALL 94545
IVANA'S JEWELRY BOX 29444 CHANCE ST 94544
I‐WEN NATURALS 4150 MYSTIC VIEW CT 94542
J & M DECORATIONS INC 23000 CONNECTICUT ST 94545
J C PENNY'S CO #1844 340 SOUTHLAND MALL 94545
J. V. MANUFACTORY 2273 AMERICAN AVE 94545
JAZZIE CREATIONS 28537 E 13TH ST 94544
JENALYN LORENZO JEWELRY 1300 DENTON AVE 94545
JENUINE 407 SOUTHLAND MALL DR 94545
JO‐ANN STORES,INC #109 24022 HESPERIAN BLVD 94545
JOYERIA MEXICO 32575 MISSION BLVD 94544
JOYERIA PEREGRINA 306 A ST 94541
JPS HOSE 28306 INDUSTRIAL BLVD 94545
KAMPS PROPANE 3664 DEPOT RD 94545
KARMIC BITCHSLAP AROMATHERAPY 485 SCHAFER RD 94544
KASH FABRICS 29576 MISSION BLVD 94544
KAY JEWELERS #563 674 SOUTHLAND MALL 94545
KEEN‐KUT PRODUCTS INC DBA NWDT CO 3190 DIABLO AVE 94545
KEEP U IN STITCHES 26339 STANWOOD AVE 94544
KELLERIN INC DBA BUSINESS PRODUCTS & SUP 3475 INVESTMENT BLVD 94545
KERSEY'S GLASS WORKS 23962 CLAWITER RD 94545
KESLER, JAMES H 895 ST BEDE LN 94544
KHANOUM MARKET 25102 BELMONT AVE 94542



KIDS FOOTLOCKER #46743 312 SOUTHLAND MALL 94545
KIM PACIFIC MARTIAL ARTS, LLC 24453 MISSION BLVD 94544
KIM'S KUSTOM EMBROIDERY 1651 WHIPPLE RD 94544
KING KUSTOM KOVERS INC 22357 MISSION BLVD 94545
KMS UNIQUE ANGELS & GIFTS 22722 6TH ST 94541
KOGAN'S KOLLECTIBLES 29444 MIDDLEBOROUGH WAY 94544
KOHL'S DEPARTMENT STORE #1380 545 SOUTHLAND MALL 94545
KRASKIS NUTRITION FD SHO 22475 FOOTHILL BLVD 94541
KYT CORPORATION 25555 HESPERIAN BLVD 94545
L & M RENTALS INC 2408 WHIPPLE RD 94544
L.A. HAIR STRAIGHTENER, INC 1 SOUTHLAND MALL 94545
LABORATORY EQUIPMENT CO 2506 TECHNOLOGY DR 94545
LACED BY DIOR 27320 MARIGOLD CT 94545
LADY FOOTLOCKER #6102/FOOTLOCKER RETAIL 618 SOUTHLAND MALL 94545
LANI LATRE'S SANCTUARY BOUTIQUE 561 TEHAMA AVE 94541
LAS BONITAS FASHIONS 382 W TENNYSON RD 94544
LAVASANI DESIGNS 27621 CAPRI AVE 94545‐4005
LEEDS SHOE STORE #3954 559 SOUTHLAND MALL 94545
LERNER NEW YORK / NEW YORK & CO #480 262 SOUTHLAND MALL 94545
LEWARE GROUP INC, THE DBA IFINET SYSTEMS 2493 INDUSTRIAL PKWY W 94545 5007
LIBERTY FLOOR COVERING 30139 INDUSTRIAL PKWY SW 94544
LILY'S CREATION 50 AUSTIN AVE 94544
LITTLE ANGEL 218 SOUTHLAND MALL 94545
LITTLE BIT ACCESSORIES 26893 PATRICK AVE 94544
LONG RAP INC DBA UP AGAINST THE WALL #25 324 SOUTHLAND MALL 94545
LOTT, SABRINA 74 GENEVA AVE 94544
LOVE BEYOND 25938 KAY AVE 94545
LOVIN LIFE MUSIC & ASSESSORIES 1385 MANTILLA AVE 94544
LUCIO ISAAC ROMERO 27915 HAVANA AVE 94544
LYNA'S BEAUTY DEPOT 21995 MISSION BLVD 94541
M & M GIFTS & MORE 27512 TAMPA AVE 94544
M & P CENTRAL, INC DBA BLOOM 1 SOUTHLAND MALL 94545
M ALTAMIRANO HERBALIFE IND.DIST. 26050 MOCINE ST 94544
M AND B PENS AND PENTURNING 27506 LA PORTE AVE 94545
M.G. FURNITURE & DESIGN 20677 CORSAIR BLVD 94545
MAC'S DISCOUNT GLASS CO 691 W TENNYSON RD 94544
MACY'S WEST STORES INC 800 SOUTHLAND MALL 94545
MARK CHRISTIAN CO 2587 SPINDRIFT CIR 94545
MARLANE ART GALLERY 26545 SUNVALE CT 94544
MARTIN, JIM SALES 805 FLETCHER LN 94544
MATTRESS DISCOUNTERS 23918 HESPERIAN BLVD 94545
MATTRESS DISTRIBUTORS 23917 CLAWITER RD 94545
MEME BEAUTY SUPPLY STORE 25125 SANTA CLARA ST 94544
METRO DISTRIBUTING CO 29982 BELLOVIEW PL 94544
METROCOM / DAOUD BARHUM INC 533 W TENNYSON RD 94544
METROCOM‐HARDER 450 W HARDER RD 94544
MGS HYDROPONIC SUPPLY 22420 FOOTHILL BLVD 94541
MICABELLA 1 SOUTHLAND MALL 94545
MIDNIGHT BEADERY, THE 1113 D ST 94541
MILLENIUM WIRELESS 153 JACKSON ST 94544
MIMEO.COM, INC 3525 ARDEN RD 94545
MISS PUMPKINS ENTERPRISES 22359 MONTGOMERY ST 94541
MOBILE SYSTEMS WIRELESS 304 SOUTHLAND MALL 94545
MONEY BOYZ/TIME IS MONEY ENTERTAINMENT 614 ATHERTON PL 94541
MONEY MART #3016 26953 MISSION BLVD 94544
MONICA'S TREASURE'S 391 LEXINGTON AVE 94544
MONIQUE FASHION ACCESSORIES 1 SOUTHLAND MALL 94545
MOTHERHOOD MATERNITY #1903 1 SOUTHLAND MALL 94545
MSP INCORPERATED 2663 BAL HARBOR LN 94545
MUSIC DEPOT 944 B ST 94541
MY HOME AND BATH VANITY 2741 MCCONE AVE 94545
MY STARS BAGS 25200 CARLOS BEE BLVD 94542
N & M RICH DESIGNS 26937 HAYWARD BLVD 94542
NADROWSKI, JUDY 22874 MAIN ST 94541
NANDANS SCREEN PRINTING 30872 HUNTWOOD AVE 94544
NAPA AUTO PARTS 28700 MISSION BLVD 94544
NATH WORLD MARKET 22253 FOOTHILL BLVD 94541
NATURE SECRETS 1 SOUTHLAND MALL 94545
NEIGHBORHOOD DISCOUNT STORE 1201 C ST 94544
NEW NATIONAL MATTRESS DISCOUNT CENTER 21354 FOOTHILL BLVD 94541
NORCAL TRAILERS 2327 AMERICAN AVE 94545
NORTH AMERICAN KIOSK, LLC 1 SOUTHLAND MALL 94545
NOVA SALES 1264 HENDERSON LN 94544



NSW CREATIONS 372 MARINERS CT 94544
NU FASHION 1104 W TENNYSON RD 94544
NU REVELATIONS 22431 FOOTHILL BLVD 94541
OBATALA Y LAS SIETE POTENCIAS AFRICANAS 27880 CORONADO WAY 94545
OFFICE & CABINET WORKS 727 INDUSTRIAL PKWY W 94544
OFFICE DEPOT #2160 23882 HESPERIAN BLVD 94541
OFFICE JUNKY 28301 INDUSTRIAL BLVD 94545
OLGA CIENFUEGOS 27833 BISCAYNE AVE 94544
OLIVER BROTHERS FARMS 28905 HESPERIAN BLVD 94545
OPHTHALMIC INSTRUMENTS, INC 3322 ARDEN RD 94545
P & S EAST BAY, INC. 362 A ST 94541‐4929
PACIFIC CAPITAL TRADING CORP 19707 CABOT BLVD 94545
PACIFIC GLASS & DOOR 26 RAINTREE CT 94544
PACIFIC MACHINERY EXCHANGE 3402 ENTERPRISE AVE 94545
PARROT CELLULAR 24901 W SANTA CLARA ST 94544
PARTY TIME 22257 MISSION BLVD 94544
PAYLESS SHOE SOURCE #1144 339 SOUTHLAND MALL 94545
PAYLESS SHOE SOURCE #1667 20483 HESPERIAN BLVD 94541
PAYLESS SHOE SOURCE #2235 26135 MISSION BLVD 94544
PEACHES 'N' PETALS 24284 BROADMORE AVE 94544
PEARSON DENTAL SUPPLY CO 31172 HUNTWOOD AVE 94544
PEERLESS BUILDING SUPPLIES 25408 MADOC CT 94542
PENNY ANNIE'S 25937 MEADOW MIST DR 94544
PERFECT PAST ASSOCIATES 24692 WOODACRE AVE 94544
PERFUME USA INC DBA FRAGANZA 255 SOUTHLAND MALL 94545
PHAT PLANTZ 22138 MISSION BLVD 94541
PLANET MUSIC ENTERTAINMENT 2299 BENNINGTON LN 94545
PNEUMATIC TUBE PRODUCTS 2407 INDUSTRIAL PKWY W 94545
POSTAL ANNEX & SERVICE CENTER 4017 30166 INDUSTRIAL PKWY SW 94544‐6906
PRASHIL PAL 27715 POMPANO AVE 94544
PRAXIAR DISTRIBUTION, INC 23133 KIDDER ST 94545
PREMIER 1 PLEASURE PRODUCTS 2080 ALDENGATE WAY 94545
PRESCIENT SYSTEMS 21300 CLOUD WAY 94545
PRETTY IN PINK PLUS 388 SOUTHLAND MALL 94545
PRICER ENTERPRISES, INC 1961 NATIONAL AVE 94545
PROLIFIC SCREEN PRINTING CO. 2301 INDUSTRIAL PKWY W 94545
PS ORANGE   (2525 WHIPPLE RD) 2525 WHIPPLE RD 94544
PS ORANGE (29824 MISSION BLVD) 29824 MISSION BLVD 94544
PS ORANGE CO INC (1639 WHIPPLE RD) 1639 WHIPPLE RD 94544‐7928
PUT OUT RECORDS 2392 SLEEPY HOLLOW AVE 94545
QUALITY FLOOR COVERINGS 22269 MISSION BLVD 94541
QUALITY METAL DECKING 2227 DUNN RD 94545
QUALITY ONE SAFETY 29064 MENDEZ RD 94544
RACKS & SHELVING 529 C ST 94541
RADIO SHACK #3220 249 SOUTHLAND MALL 94545
RADIO SHACK #3849 24901 SANTA CLARA ST 94544
RAHAB MEDICAL SUPPLY 826 B ST 94541
RAIDER IMAGE, LLC‐911, THE 216 SOUTHLAND MALL 94545
RAMOS 27770 MANDARIN AVE 94544
RAMOS SPORT CENTER 21192 HESPERIAN BLVD 94541
REPTILE ROOM 1223 A ST 94541
RESTAURANT EQUIP. PRO,INC. 26046 EDEN LANDING RD 94545
ROLLING THUNDER TECHNOLOGIES 1165 A ST 94541
ROSAS BROTHERS WESTERN WEAR 2612 DARWIN ST 94545
ROSE APPAREL 22408 MISSION BLVD 94541
ROSS DRESS FOR LESS #391 1 SOUTHLAND MALL 94545
ROYAL HANDICRAFTS, INC 1932 W WINTON AVE 94545
RPP MCKINLEY GROUP 1505 BALEIN CT 94544
SALLY BEAUTY SUPPLY #897 26953 MISSION BLVD 94544
SALUD PERFECTA/PERFECT HEALTH 21192 HESPERIAN BLVD 94541
SAMUELS JEWELERS #262 398 SOUTHLAND MALL 94545
SAN JOSE ADVANTAGE HOMES COMPANY 1677 INDUSTRIAL PKWY W 94544
SANCO‐BY‐RITE PET SUPPLY 23450 KIDDER ST 94545
SAND RIVER GALLERY 28870 BAY HEIGHTS RD 94542
SANRIO SOUTHLAND 302 SOUTHLAND MALL 94545
SAUDAGAR 26643 MISSION BLVD 94544
SCOOTER KING OF CALI HELMETS & ACCESSORI 1101 RUSSELL WAY 94541
SEARS OUTLET #9497 680 W WINTON AVE 94545
SEARS ROEBUCK AND COMPANY #1248‐6771 660 W WINTON AVE 94545
SEYCHELLE BLANCHE 684 ATHERTON PL 94541
SHAHILS BOUTIQUE 27943 MANON AVE 94544
SHAREE'S CREATIONS 971 FALL RIVER DR 94544
SHIEKH SHOES 332 SOUTHLAND MALL 94545



SHIEKH SHOES 356 SOUTHLAND MALL 94545
SHINGAR EMPORIUM 28521 MISSION BLVD 94544
SHINWA INTERNATIONAL INC 3667 DEPOT RD 94545
SHK BOUTIQUE (AN ELEGANT FORM) 2704 OCALA ST 94545‐4023
SHOP AT LYNN'S 27455 BAHAMA AVE 94545
SILICON XCHANGE INC 1930 W WINTON AVE 94545
SMARTE CARTE INC 1 SOUTHLAND MALL 94545
SMOKE SHOP 31089 MISSION BLVD 94544
SMOKER FRIENDLY HAYWARD 24068 GRAND ST 94545
SMOKER'S GIFT SHOP 24703 AMADOR ST 94544
SMOKEY'S SMOKE SHOP & GIFTS 25088 HESPERIAN BLVD 94544
SOCHOZS COLLECTION 2871 SEADRIFT CIR 94545
SOLTA MEDICAL INC 25881 INDUSTRIAL BLVD 94545
SPECTRUM LABEL CORPORATION 30803 SAN CLEMENTE ST 94544
SPORTS EXTREME 1 SOUTHLAND MALL DR 94545
SPORTS FANATIC INC 668 SOUTHLAND MALL 94545
ST GABRIEL'S CATHOLIC BOOK STORE & GIFTS 946 B ST 94541
STEREO MAXX INC 21715 MISSION BLVD 94541
STEVE & BARRY'S CALIFORNIA LLC 1 SOUTHLAND MALL 94545
STILL US 25113 COPA DEL ORO 94545
STUPID PRICES 24601 MISSION BLVD 94544
STYLES FOR LESS #51 1 SOUTHLAND MALL 94545
SUN AUTO 22164 MISSION BLVD 94541
SUNGLASS HUT #5921 (INSIDE MACYS) 800 SOUTHLAND MALL 94545
SUNSHINE PRINT & GRAPHICS 80 W JACKSON ST 94544
SUPERIOR SPAS & WOODSTOVES 22755 FOOTHILL BLVD 94541
SUPERWAY AQUARIUM 177 W TENNYSON RD 94544
T S S ENTERPRISE 24650 AMADOR ST 94544
TAKKEN'S COMFORT SHOES 351 SOUTHLAND MALL 94545
TARGET STORE T2185 (HESPERIAN) 19661 HESPERIAN BLVD 94541
TARGET STORES T‐1472 (WHIPPLE) 2499 WHIPPLE RD 94544
TERRY'S INCENSE 22880 WATKINS ST 94541
THE UPS STORE #4013 30042 MISSION BLVD 94544
THINKMETRIC.COM 25800 INDUSTRAIL BLVD 94545
THIZ IZ IT! BY LATRICE 26953 MISSION BLVD 94544
THRIFTY DRUG STORE #V‐16504 31091 MISSION BLVD 94544
THRIFTY DRUG STORE #V‐16504 24536 HESPERIAN BLVD 94545
TITA'S BOUTIQUE 309 SPARLING DR 94544
T‐MOBILE 1 SOUTHLAND MALL 94541
T‐MOBILE 20473 HESPERIAN BLVD 94544
TOM'S FLOWERS AKA TOM'S FLOWER STOP 26685 MISSION BLVD 94544
TOOL & DESIGN 31284 SAN ANTONIO ST 94544
TOP OPTION INC 28306 INDUSTRIAL BLVD 94545
TOSHIBA BUSINESS SOLUTIONS 19422 CABOT BLVD 94545
TOTO'S GIFT SHOP 528 W TENNYSON RD 94544
TOYCAPTOR COLLECTIBLES 27402 WHITETREE ST 94544
TOYS "R" US ‐ DELAWARE,INC. 24011 HESPERIAN BLVD 94545
TOYS ZONE 1 SOUTHLAND MALL 94545
TROPIK SUN 211 SOUTHLAND MALL 94545
TU TIENDA AZTECA 1014 B ST 94541
TUIVAITA 26953 HAYWARD BLVD 94542
TULLY‐WIHR COMPANY 1672 DELTA CT 94541
TUNNEL VISION 22434 THUNDERBIRD PL 94545
TWILIGHT ZONE 24058 MISSION BLVD 94544
U S KOI SALES 903 MALCOLM LN 94545
UNDEFEATED APPAREL INC, THE 356 SOUTHLAND MALL 94545
UNIVERSAL FLOOR COVERING INC. 30139 INDUSTRIAL PKWY SW 94544
UNIVERSITY BOOKSTORE #1106 ‐ CSUEB 25976 CARLOS BEE BLVD 94542
UNLIMITED AUTOMOBILE PRODUCTS LLC 23762 FOLEY ST 94545
UNLIMITED ELECTRONICS 24703 AMADOR ST 94544
U‐SAVE ROCKERY, HAYWARD 30132 INDUSTRIAL PKWY SW 94544
V K BOUTIQUE 1018 B ST 94541
VARNI‐LITE COATINGS ASSOCIATES INC 21595 CURTIS ST 94545‐1307
VELOCITY WIRELESS 28559 TRITON ST 94544
VELU COUTURE 27862 ORLANDO AVE 94545
VERIZON WIRELESS EVO2 22400 FOOTHILL BLVD 94541
VICTORIA'S SECRET STORES LLC #1083 1 SOUTHLAND MALL 94545
VIDEO Z LIBROS 1114 W TENNYSON RD 94544
VIRY'S & VIVIAN GIFT SHOP 187 HARDER RD 94544
VIRY'S JEWELRY 187 HARDER RD 94544
VITAMIN WORLD INC #4920 297 SOUTHLAND MALL 94545
VIVA WIRELESS, INC. 3521 INVESTMENT BLVD 94545
WALGREENS 1138 W TENNYSON RD 94544



WALGREENS 21463 FOOTHILL BLVD 94541
WALGREENS #04659 164 W JACKSON ST 94544
WALGREENS #05310 26781 MISSION BLVD 94544 3040
WALGREENS #06502 23958 HESPERIAN BLVD 94541‐7241
WARRAICH INC DBA STOP N SAVE #106 338 W TENNYSON RD 94544
WEST CABINETS, INC 2459 RADLEY CT 94545
WEST COAST HEARING LLC 660 W WINTON AVE 94545
WESTERN HERBAL & NUTRITION, INC 26046 EDEN LANDING RD 94545
WIRELESS ACCESSORIES 1 SOUTHLAND MALL 94545
WIRELESS ACCESSORIES 1 SOUTHLAND MALL 94545
WIRELESS ONE 596 A ST 94541
WIRELESS WAVE #2 27949 LEIDIG CT 94544
WITT'S BICYLCE & HOBBY 22125 MISSION BLVD 94541
WORKWORLD 339 SOUTHLAND MALL 94545
WORLD FURNITURE SHOWCASE 24582 HESPERIAN BLVD 94545
WYPOINT TELECOM INC 576 JANICE AVE 94544
XCESS YOURSELF BOUTIQUE 22408 MISSION BLVD 94541
ZALES JEWELERS #1964 530 SOUTHLAND MALL 94545
ZIYAH 89 CARRICK CIR 94542
ZORR ZARATHUSTRA 1 SOUTHLAND MALL 94545

ROOFING CONTRACTOR
A MENDOZA ROOFING 21458 OCEANVIEW DR 94541
A‐1 ROOFING 23000 CONNECTICUT ST 94545
ALL AMERICAN ROOFING 1347 D ST 94541
A‐N‐T ROOFING 27878 THACKERAY AVE 94544
ARAUJO'S ROOFING CO. 23529 EDEN AVE 94545
BECK ROOFING CO 21123 MEEKLAND AVE 94541
BEST CONTRACTING SERVICES 29300 PACIFIC ST 94544
BIGHAM‐TAYLOR ROOFING 22721 ALICE ST 94541
BRAUNS ROOFING CONTRACTOR 2535 ERSKINE LN 94545
BRAWDUS ROOFING 31932 OLEAN ST 94544
CENTIMARK CORPORATION 2380 W WINTON AVE 94541
CENTURY ROOF AND SOLAR, INC. 23135 SAKLAN RD 94545
IMR ROOFING CORP 24967 HUNTWOOD AVE 94544
MACIEL ROOFING 21767 MEEKLAND AVE 94541
MANADA ROOFING INC 1593 INDUSTRIAL PKWY W 94544
MCKEE ROOFING 2591 JACOBS ST 94541
NORTHSTAR ROOFING CO 1273 INDUSTRIAL PKWY W 94544
RAINDEER ROOFING INC 2255 DRACENA ST 94545
RAMCO 638 CHERRY WAY 94541
RCR, INC.(RESIDENTIAL & COMM. ROOFING) 3993 STAR RIDGE RD 94542
REGEVIG, K ROOFING 2600 MC CONE AVE 94545
ROMERO ROOFING 796 WEBSTER ST 94544
SEALTIGHT ROOFING 1487 HIGHLAND BLVD 94542
TWO BROTHERS ROOFING & REPAIR 333 WILLOW AVE 94541
VINCENT ROOFING INC 2181 DUNN RD 94545
VOONG'S ROOFING COMPANY 1265 XAVIER AVE 94545

S SALES/SERVICES
"HUE" 21701 FOOTHILL BLVD 94541
1ST AUTOCARE, LLC 27343 MANON AVE 94544
1ST FINANCIAL GROUP 1090 LA PLAYA DR 94545
1ST RECORDING, LLC 26203 PRODUCTION AVE 94545
2‐R CLEANING 1438 ROOSEVELT AVE 94544
3 KINGS INDEPENDENT COURIERS 25128 LINDEN WOOD WAY 94545
317 COLLECTIVE 21679 MONTGOMERY ST 94541
341 PAINTBALL 1059 WESTWOOD ST 94544
3M SERVICES 2445 CABRILLO DR 94544
4 AIR SMOG TEST ONLY LLC 24649 INDUSTRIAL BLVD 94545
50 ONE 50 TOYZ, MOTORCYCLES & AUTOS 2770 NAPLES ST 94545
5050 ENTERTAIMENT LLC 2787 BREAKER CIR 94545
7100 REPUBLIC 26001 TARRAGON ST 94544
99 CENT STORE & UP 1114 W TENNYSON RD 94544
A & A JANITORIAL SERVICE 24054 DOTSON CT 94544
A & F RENOVATIONS LTD.GENERAL CONTRACTIN 355 CARSON DR 94544
A & M 24HR EXPRESS COURIER DELIVERY 1510 WELFORD CIR 94544
A & M PALLET RECYCLERS 2493 DUNN RD 94545
A & M TRADE BINDERY 23588 CONNECTICUT ST 94545
A & S GARAGE DOOR SERVICES 31414 GREENBRIER LN 94544
A C PAINTING 25200 CARLOS BEE BLVD 94542
A C T GLASS 30993 HUNTWOOD AVE 94544
A K M RECYCLING & HAULING 25766 DONALD AVE 94544



A PRASAD TRANSPORT 24959 KAY AVE 94545
A TO Z  CARPET FLOORING 1210 W WINTON AVE 94545
A TO Z BUILDING 1210 W WINTON AVE 94541
A. ASILO APPRAISAL SERVICES 28263 CAPITOLA ST 94545
A. HANDYMAN MAINTENANCE CO 643 BLUEFIELD LN 94541
A. RENEE EMBROIDERY 24355 WILLIMET WAY 94544
A.C.S. HOME CARE 24564 SANTA CLARA ST 94544
A.L. FAKAVA 24695 2ND ST 94541
A.S.A.P. JANITORIAL 1054 OLD OAK LN 94541
A.S.T. TOURS 24530 DIAMOND RIDGE DR 94544
A.V.L. TRUCKING 27660 MELBOURNE AVE 94545
A+ LANDSCAPING & HAULING SERVICES 1775 B ST 94541
A+ SUPERIOR HANDYMAN SERVICE 31304 MEADOWBROOK AVE 94544
A1 CONTRACTOR STORAGE LLC 23222 CLAWITER 94545
A1 GREEN JANITORIAL 605 SORENSON RD 94544
A‐1 INTERIOR DECORATION, INC. 1244 W WINTON AVE 94541
A1 MORALES SERVICES 31687 CHICOINE AVE 94544
A‐1 PIANO MOVERS 23673 CONNECTICUT ST 94545
A1 PRO CLEANING GLASS & DETAIL 22140 MISSION BLVD 94541
A‐1 REO SERVICES 2505 CABRILLO DR 94545
A‐1 TRUCK DRIVING SCHOOL, INC 2977 BAUMBERG AVE 94545
A‐1 VACUUM AND SEWING 24048 HESPERIAN BLVD 94545
AA CARGO 1221 RADCLIFF LN 94545
AA COPIER BUSINESS SYSTEMS 22758 OLIVE PL 94541
AA MAINTENANCE 79 CASSIA CT 94544
AAA CADWORKS 1386 THIEL RD 94544
AAAA GENERATOR SERVICES 1174 RUSSELL WAY 94541
AAAAA BEST RATES HAULING 27546 DREXEL WAY 94545
AAA'S HOME CARE 27773 TYRRELL AVE 94544
AABLE WOODS 25358 CYPRESS AVE 94544
AAL‐STAR TIRE MOBILE SERVICE BROKERS 31162 SAN CLEMENTE ST 94544
AARC COURIER AND LOGISTICS 145 LUND AVE 94544
AB SOLAR 23000 CONNECTICUT ST 94545
ABBUSHI, NABBHI 24836 O'NEIL AVE 94544
ABC ADVANCED COMPUTER 28855 MACK ST 94545
ABC CLEANING SERVICE 29899 VANDERBILT ST 94544
ABC COOLING AND HEATING SERVICES 31845 HAYMAN ST 94544
ABDUL KAIYUM COURIER 760 FLETCHER LN 94544
ABEYTA, VICTORIA 957 COLLINS CT 94544
ABILITY MAINTENANCE 26329 GADING RD 94544
ABLESYS CORPORATION 20954 CORSAIR BLVD 94545
ABOINGO ACQUISITION INC 225 W WINTON AVE 94544
ABONCE CLEANING SERVICES 24059 PARK ST 94541
ABSOLUTE WASHWORKS 26222 GADING RD 94544
ABSOLUTE WIRELESS INC 26250 INDUSTRIAL BLVD 94545
AC CONSTRUCTION 22282 CITY CENTER DR 94541
ACAPULCO DETAIL & MOBILE CARWASH 687 SCHAFER RD 94544
ACCCRC 1122 B ST 94541
ACCOUNTABLE RECORD KEEPING 22193 VICTORY DR 94541‐5933
ACCURATE SMOG CHECK & TEST ONLY STATION 24649 INDUSTRIAL BLVD 94545
ACES UP CASINO PARTIES LLC 23785 CABOT BLVD 94545
ACHAL JANITORIAL 27415 SUNVIEW PL 94544
ACME TROPHIES & SPORTING GOODS 25613 DOLLAR ST 94544
ACQ OFFICE/ELECTRONIC WASTE MGMNT 27607 INDUSTRIAL BLVD 94545
ACTIVE PROTEIN INC 26010 EDEN LANDING RD 94545
ACUITY ASSOCIATES 22034 CASTILLE LN 94541
ADAM TRANSPORTATION SERVICES 3455 HIBISCUS DR 94545
ADAMS ESTATES LLC 27668 LOYOLA AVE 94545
ADAM'S PROPERTIES 26363 CHAPMAN CT 94545
ADAN HANDYMAN SERVICE 26974 MANON AVE 94544
ADCOMM 26034 EDEN LANDING RD 94545
ADRIANA CLEANER 27526 E 10TH ST 94544
ADRIANA'S CLEANER 399 SCHAFER RD 94544
ADVANCED CELL DIAGNOSTICS 26229 EDEN LANDING RD 94545
ADVANTAGE FLOORING, INC. 3330 ARDEN RD 94545
AERC COM INC 30677 HUNTWOOD AVE 94544
AERC.COM DBA AERC RECYCLING SOLUTIONS 1475 CROCKER AVE 94544
AGAPE LOVE CLEANING SERVICES 417 RANKER PL 94544
AGE OF INNOCENCE 29952 SUGAR MAPLE CT 94544
AGENCIA DE INMIGRACION 501 W TENNYSON RD 94544
AGI PUBLISHING DBA:VALLEY YELLOW PAGES 3857 BREAKWATER AVE 94545‐3606
AGUILLERAS JUMPING 1209 HENDERSON LN 94544
AHM ASSOCIATES,INC. 3120 DIABLO AVE 94545



AIR FILTER SALES & SERVICE CO., INC. 20671 CORSAIR BLVD 94545
AIR INSTRUMENTATION OF CA 25789 DOLLAR ST 94544
AIR LINK COMPRESSOR & VACUUM 242 HARDER RD 94544
AIRBORNONE 24819 2ND ST 94541
AIRGAS NORTHERN CA & NV 30131 INDUSTRIAL PKWY SW 94544
AJIT TRUCKING 26753 CLARKFORD ST 94544
AJPM LANDSCAPING 415 SYCAMORE AVE 94544
AKEKOS TILE 22788 TEMPLETON ST 94541
AKU CONTRACT NURSING 1192 HURON LN 94545
ALADDIN'S SASH & GLASS 1414 W WINTON AVE 94545
ALARM CCTV DISTRIBUTION,INC. 1336 W WINTON AVE 94545
ALBA'S CLEANING SERVICES 1628 TROWVILLE LN 94545
ALBRECHT SERVICES 2050 BOCA RATON ST 94545
ALEX SUPPLY 21239 GARY DR 94546
ALEXANDER JEWELERS 415 SMALLEY AVE 94541
ALEXANDER'S CLEANING SERVICES 817 WEBSTER ST 94544
ALEXANDER'S MOBILITY SERVICES 3528 ARDEN RD 94545
ALEXTREMO DESIGNS 24411 THOMAS AVE 94544
ALFREDO'S CLEANING SERVICE 2310 SLEEPY HOLLOW AVE 94545
ALI ENTERPRISE 27450 HEMLOCK RANCH RD 94544
ALI'S CLEANERS 981 W TENNYSON RD 94544
ALI'S EXPRESS SERVICES 161 HARDER RD 94544
ALL AROUND TIRES SERVICE 2493 AMERICAN AVE 94545
ALL GUARD ALARM SYSTEMS, INC 23194 KIDDER ST 94545
ALL IN ONE IMPORT EXPORT 29596 DIXON ST 94544
ALL MIGHTY CLEANING 2293 BOURBON DR 94545
ALL MODULAR SYSTEMS 23663 FOLEY ST 94545
ALL SECURITY 30158 BRIDGEVIEW WAY 94544
ALL STAR 1746 BOBOLINK CT 94545
ALL STAR GLASS 2447 INDUSTRIAL PKWY W 94545
ALL‐BAY CONCRETE PUMPING 1713 OSAGE CT 94545
ALLEN, CYNTHIA M 1712 D ST 94541
ALLENDORPH TRADING, CO 1680 W WINTON AVE 94545
ALLIED INDUSTRIAL FORKLIFT 733 INDUSTRIAL PKWY W 94544
ALL‐IN‐ONE LOGISTICS 2323 INDUSTRIAL PKWY W 94545
ALLISON'S FISHING GUIDE SERVICE 31095 BRAE BURN AVE 94544
ALLPRO HANDYMAN 2490 KELLY ST 94541
ALLSTAR FIRE EQUIPMENT INC 2552 BARRINGTON CT 94545
ALMA'S CREATIONS 998 A ST 94541
ALPHA AUTO GLASS 521 SPALDING ST 94544
ALPHA CLEANING SERVICE 529 RAVENNA WAY 94545
ALPINE NETWORK SYSTEMS, LLC 28301 INDUSTRIAL BLVD 94545
AL'S THOROUGH CLEANING SERVICE 25800 INDUSTRIAL BLVD 94545
ALTA VISTA EQUESTRIAN CENTER 1275 CALHOUN ST 94544
ALTALIDA, LISA 21103 GARY DR 94546
ALTAS CARGO 1500 W WINTON AVE 94545
ALTERNATIVE ENERGY SOURCES TECHNOLOGIES 22320 FOOTHILL BLVD 94541
ALVARO TRUCKING 24201 CLAWITER RD 94545
AM/PM COURIER DELIVERY 25800 INDUSTRIAL BLVD 94545
AMANDEE'S MIRACLE MAKEOVER 673 MINARET WAY 94541
AMAZING INTERIOR DESIGN BY TAMMY 28325 FOX HOLLOW DR 94542
AMERICAN AVE HYDROPONICS 1208 W WINTON AVE 94545
AMERICAN DISTILING INSTITUTE 22752 BAYVIEW AVE 94541
AMERICAN DREAM HOME INSPECTION 489 CARMAR ST 94544
AMERICAN HOMECARE PROVIDER, INC. 2692 DRIFTWOOD ST 94545
AMERICAN ONE 517 SOUTHLAND MALL 94545
AMERICAN WEST LABELS 22962 CLAWITER RD 94545
AMERICA'S BEST CPR 29656 PERIWINKLE RD 94544
AMERITON 55 AMADOR VILLAGE CIR 94544
AMITESHNI LAL'S CLEANING CREW 22274 WESTERN BLVD 94541
AMPAC FREIGHT SERVICE, INC 3234 ARDEN RD 94545
AMTEC INDUSTRIES INC 2501 INDUSTRIAL PKWY W 94544
AN EVENT TO REMEMBER 30658 VANDERBILT ST 94544
ANACOMP INC 1290 B ST 94541
ANA'S CLEANING 27539 CORONADO WAY 94545
ANA'S CLEANING SERVICE 25673 ELDRIDGE AVE 94544
AND SEW IT IS 2446 CATALPA WAY 94545
ANESTHESIA.BILLING 28301 INDUSTRAIL BLVD 94544
ANGEL CLEANING 32164 SENECA ST 94544
ANGEL HEART QUALITY CARE 2850 SEA HAVEN CT 94545
ANGEL JANITORIAL 27526 E 10TH ST 94544
ANGELE THAI VAN DAT 27063 BELFAST LN 94542
ANGEL'S CLEANING 455 B ST 94541



ANGULO, ERNESTO 1626 C ST 94541
ANGUS PRINTING EQUIPMENT SERVICE 1074 CITRON WAY 94545
ANNA FERNANDES CLEANING SERVICE, CO 31500 HAYMAN ST 94544
ANNAS JANITORIAL & HOUSE CLEANING SERV 25190 CYPRESS AVE 94544
ANNE'S CLEANING SERVICE 22427 VICTORY DR 94541
AN'S GARDENING 25039 CYPRESS AVE 94544
ANTERPRICE LOS PANCHOS 27677 MIAMI AVE 94545
ANYTIME HANDYMAN 25857 BRYN MAWR ST 94542
A‐P CLEANER 24822 BROADMORE AVE 94544
AP GRAPHIC DESINGS 870 OVERHILL DR 94544
A‐PLUS HAYWARD ELECTRONICS 1197 A ST 94541
APPIAN PARTY JUMPS, INC 20952 CORSAIR BLVD 94545
APPLAUSE POOL AND SPA SERVICE 1638 E ST 94541
APPLIED CORE TECHNOLOGY, INC 28302 INDUSTRIAL BLVD 94545
APRIL FRESH HOUSECLEANING 26435 CHATHAM CT 94542
AQUA CLEAN AIR 2112 DUNN RD 94545
AQUA GENERAL SYSTEMS 2112 DUNN RD 94544
AQUA READY 3541 INVESTMENT BLVD 94545
AQUAPRIX, INC. 2026 W WINTON AVE 94545
ARACELI DBA JANPRO CLEANING SYSTEMS 27714 SEMINOLE WAY 94544
ARAMARK UNIFORM SERVICE, INC 31148 SAN ANTONIO ST 94544
ARBON EQUIPMENT CORPORATION 23595 CABOT BLVD 94545
ARCHER INTERNATIONAL, LLC 2730 CAVANAGH CT 94545
ARCHITECTURAL LIGHTING WORKS 30984 SANATANA ST 94544
ARK TIRES INC 1022 LA PLAYA DR 94545
ART OF EARS 21087 CABOT BLVD 94545
A'S HARDWOOD FLOORING 970 SUEIRRO ST 94541
A'S NY P 27285 SLEEPY HOLLOW AVE 94545
AS SEEN ON TV 234 SOUTHLAND MALL 94545
AS WOOD AS IT GETS 3238 HARVEST CT 94542
AS YOU WILL CONSULTING 512 CULP AVE 94544
ASCEND DEVELOPMENT HWD,LLC 20193 SKYWEST DR 94541
ASG PLUMBING 714 BERYL PL 94544
ASHTEAD TECHNOLOGY,INC. 23575 CABOT BLVD 94545
ASIANA CARPET CLEANING 22830 HIGH ST 94541
ASME, INC 21561 FOOTHILL BLVD 94541
ASPIRE BUSINESS SOLUTIONS, LLC 510 CARRICK CT 94542
ASSIST2INTERPRET 25348 MEREDITH CT 94545
ASSOCIATED CONSOLIDATORS EXPRESS 1273 INDUSTRIAL PKWY W 94544
AT HOME CARE REGISTRY, LLC 19240 STANDISH AVE 94541
ATASK 22254 PROSPECT ST 94541
ATILLIO'S TRUCKING CO 26703 WAUCHULA WAY 94545
ATLANTIC AVIATION 19990 SKYWEST DR 94541
ATMC INC 23785 CABOT BLVD 94545
ATMOSPHERIC SOLUTIONS 25200 CARLOS BEE BLVD 94542
ATWAL TRUCKING 27322 TYRRELL AVE 94544
AUJLA EXPRESS 28859 GRANADA DR 94544
AUTO BODY SOLUTIONS 30431 VANDERBILT ST 94544
AUTO DRIVEAWAY 28402 CENTURY ST 94545
AUTOMATIC VENDING 30970 HUNTWOOD AVE 94544
AVALON FIELD SERVICES 25850 KAY AVE 94545
AVIADO ENTERPRISES 1131 COTTER WAY 94541
AVIATION JET COMP 20963 CABOT BLVD 94545
AVILLANOZA'S ART 1 SOUTHLAND DR 94545
AWNING RECOVERY SYSTEMS 23909 WATKINS ST 94541
AYALA TRUCKING 570 VAN CT 94544
AZ STUDY GUIDE COMPANY 2247 SLEEPY HOLLOW AVE 94545
B & B SELECTIONS, LLC 3326 ARDEN RD 94545
B & N ENTERPRISE 25836 WESTVIEW WAY 94542
B & R TEST PUMPS 1447 ALMERIA DR 94544
B BALDOCK R A M S 28302 CAPITOLA ST 94545
B3 ENTERTAINMENT 350 VALLE VISTA AVE 94544
BA LOCKSMITH 31355 HUGH WAY 94544
BAGGER MOTORSPORTS LLC 21994 MISSION BLVD 94541
BAGS & MOORE 2373 TALLAHASSEE ST 94545
BAILEY FENCE CO INC 3205 BAUMBERG AVE 94545
BALLARD, TOM 31385 HUGH WAY 94544
BALLET FOLKLORICO 22230 S GARDEN AVE 94541
BALLOONS & TOONS & GREAT STUFF 3840 AQUA VISTA CT 94542
BALTAZAR'S PAINTING 25452 DONALD AVE 94544
BAMBOOPLUM 661 CHASE AVE 94541
BARAJAS, MARIA CLEANING SERVICES 791 OVERHILL DR 94544
BARAKAH LIFE 22733 ATHERTON ST 94541



BARBARA'S TUTORING SERVICE 30145 BRIDGEVIEW WAY 94544
BARGAIN PLACE, THE 25555 HESPERIAN BLVD 94545
BARRAGAN, JULIO CESAR 26562 FLAMINGO AVE 94544
BARZAM LOGISTICS 29245 ALBATROSS RD 94545
BASIC DOCUMENT COMPANY 930 C ST 94541
BASKETBALLZONE 561 JANICE AVE 94544
BASULTO'S SALES & MERCHANDISING 818 W A ST 94544
BAY AREA AMBASSADORS FC 26226 INDUSTRIAL BLVD 94545
BAY AREA BUSINESS SYSTEMS INC 2479 INDUSTRIAL PKWY W 94545
BAY AREA CLEANERS 27537 DECATUR WAY 94545
BAY AREA CUSTOM CLEANING SVC. 2853 TRIBUNE AVE 94542
BAY AREA EXPRESS DELIVERY FOR LESS 2019 ALDENGATE WAY 94545
BAY AREA GENERAL JANITORIAL 794 FLETCHER LN 94544
BAY AREA HISPANIC FIELD SERVICES 794 RESOTA ST 94545
BAY AREA JUMP 31 W JACKSON ST 94544
BAY AREA LIVE SCAN 24326 MISSION BLVD 94544
BAY AREA MODULAR 22962 CLAWITER RD 94545
BAY AREA REGLAZER, THE 27696 SEMINOLE WAY 94544
BAY AREA TOOL REPAIR 24656 SOTO RD 94544
BAY AREAS WOMEN SOCCER LLC/FC GOLD PRIDE 22320 FOOTHILL BLVD 94541
BAY CAR LOAN 587 BLUE JAY DR 94544
BAY CITY BOUNCERS 24638 SOTO RD 94544
BAY CITY SCALE, INC 25352 CYPRESS AVE 94544
BAY CONCIERGE 552 B ST 94541
BAY COUNTY CASH REGISTER SYSTEMS 22466 MAPLE CT 94541
BAY EXPRESS CARE 2211 AMERICAN AVE 94545
BAY POINT TECHNOLOGY CORP 28301 INDUSTRIAL BLVD 94545
BAY SMOG 258 W TENNYSON RD 94544
BAY VALLEY MANAGEMENT, INC. 27212 CALAROGA AVE 94545
BAY WEST SALES, INC 3334 ARDEN RD 94545
BAYCAL TRANSPORT 30077 BRIDGEVIEW WAY 94544
BAYDATE/BAY NET COMMUNICATIONS 24871 TOWNSEND AVE 94544
BAYFUNKTION EXCLUZIVE PRODUCTIONS 30235 OAKBROOK RD 94544
BAY‐METRO EXPRESS LLC 30740 WIEGMAN RD 94542
BAYSIDE LOCKSMITH SERVICE 1395 XAVIER AVE 94545
BAYSIDE RIMS & TIRE 966 W WINTON AVE 94545
BBB STORE 938 B ST 94541
BC JEWLERY 121 W TENNYSON RD 94544
BEDFORD LIMOUSINE SERVICE 2380 CABRILLO DR 94545
BEES CLEANINGS C & U 240 VALLE VISTA 94544
BELLA MEDICAL SKIN CARE 27225 CALAROGA AVE 94545
BELLA VISTA POOLS 24607 AMADOR ST 94544
BENEDIKT FREIGHTLINER 623 EASTWOOD WAY 94544
BERGHAMMER MACHINING 27943 THORNTON CT 94544
BERKLEY AND BERKLEY GENERAL SERVICES 29009 DIXON ST 94544
BEST 4 BABY 22287 PERALTA 94541
BEST CLEANING SERVICES 21803 THELMA ST 94541
BEST HOME CARE, INC 26220 INDUSTRIAL BLVD 94545
BETSON COIN‐OP DISTRIBUTING CO., INC. 3470 DEPOT RD 94545
BEVERAGE DISTRIBUTORS, INC 22320 FOOTHILL BLVD 94541
BEYOND‐HELI.COM 24900 SANTA CLARA ST 94544
BIANCO'S TRUCKING 113 LUND AVE 94544
BIBIANA'S CLEANING & REPAIR SERVICE 22269 MAIN ST 94541
BIG TWIN RACERS 23159 KIDDER ST 94545
BINARY FILTH RECORDINGS 26337 WHITMAN ST 94544
BINGO EXPRESS 1364 SHERIDAN LN 94544
BIOASSAY SYSTEMS LLC 3191 CORPORATE PL 94545
BIOLOGIC ENVIRONMENTAL SVCS. & WASTE SOL 3340 ARDEN RD 94545
BIOMED‐REPAIR SERVICE 760 FLETCHER LN 94545
BIRDI HANDYMAN 340 INDUSTRIAL PKWY 94544
BIRO TRANSPORT, INC. 29588 MISSION BLVD 94544
BIT LEASING INC 22409 THUNDERBIRD PL 94545
BIZI BEATTIE SERVICE 24627 WOODACRE AVE 94544
BK UNIVERSAL NET 1437 CARTAGENA AVE 94545
BLACK & DECKER (U.S.) INC 2512 TRIPALDI WAY 94545
BLACK DIAMOND HOST 4510 RIDING CLUB CT 94542
BLACK WING TATTOO + PIERCING, LLC 22622 MISSION BLVD 94541
BLACKWOOD PROPERTY MAINTENANCE 26051 STANWOOD AVE 94544
BLESTEK 24263 ALICE ST 94544
BLIND EXPRESS 27920 E 11TH ST 94544
BLOSSOM IMAGE FASHIONS 27293 SLEEPY HOLLOW AVE 94545
BLUE & WHITE PAINTING COMPANY 1502 SUMATRA ST 94544
BLUE CUTT LLC 2283 DUNN RD 94545



BLUE SKY PURE WATER 27552 TAMPA AVE 94544
BLUE STAR ELECTRONICS,LLC 23196 FOLEY ST 94545
BLUEFOOT ENTERPRISES 24344 BROADMORE AVE 94544
BNX SHIPPING INC 3456 DEPOT RD 94545
BOBA JEWELS AND GIFTS 25779 WHITMAN ST 94544
BODHAN TUTORIAL SERVICE 27933 EL PORTAL DR 94542
BODY OF WORK TOTAL FITNESS 29405 DIXON ST 94544
BODY SOUL & APPAREL 22406 MISSION BLVD 94544
BONNY HAIR ACCESSORIES 1 SOUTHLAND MALL 94545
BOYD, SYLVIA 27768 ROSS PL 94544
BOYDEN, DAVID C 22140 PROSPECT ST 94541
BRENDA HOUGHTELLING MEDICAL BILLING SVCS 3500 PINEWOOD DR 94542
BREWERS SUPPLY GROUP, INC 3624 MUNSTER ST 94545
BRIAN LE 30840 MEADOWBROOK AVAE 94544
BRIANS' OFFICE EQUIPMENT 31213 TEPIC PL 94544
BRIGHT KIDZ 28550 STARBOARD LN 94545
BRITTANY MAGALLANES DOG TRAINING 137 VIRGINIA ST 94544
BROKERS WORLDWIDE, LLC 3678 ENTERPRISE AVE 94545 3206
BROOK FURNITURE RENTAL, INC 30985 SANTANA ST 94544
BROOKS JEWELERS 22449 FOOTHILL BLVD 94641
BROTHERS HANDYMAN 27787 MELBOURNE AVE 94545
BROWN GRP RETAIL INC/FAMOUS FOOTWEAR1286 1 SOUTHLAND MALL 94545
BROWN/VASQUEZ ENTERPRIZES‐TAKE CHARGE/RE 2511 ERSKINE LN 94545
BSN SUPPLIES 2672 DARWIN ST 94545
BTR SOLUTIONS, LLC 30944 SAN CLEMENTE ST 94544
BUFFALO DISTRIBUTION 30750 SAN CLEMENTE ST 94544
BUSINESS SERVICES NETWORK 3390 ENTERPRISE AVE 94545
BUTTNER 1871 ELDER CT 94545
C & J SERVICES 26843 NEW DOBBEL AVE 94542
C & S EXPRESS 1898 TULIP AVE 94545
C & Y CUSTOM CABINETS 2416 RADLEY CT 94545
C F & T AVAILABLE CONCRETE PUMPING INC 1970 NATIONAL AVE 94545
C H L TRANSPORTATION 26949 CREOLE PL 94545
C V SPORTS 5 SOUTHLAND DR 94545
CABALEN IHAW‐IHAW FILIPINO CUISINE,LLC 27461 HESPERIAN BLVD 94545
CABBAGES AND KINGS 26933 CLAIRBORNE CT 94542
CABRAN 26917 PATRICK AVE 94544
CABRERA, ROSARIO 24684 THOMAS AVE 94544
CACTUS CREATIONS/LOVELY GIFTS GALORE 401 BERRY AVE 94544
CAKES4PRESENT.COM 26287 REGAL AVE 94544
CAL HI‐TEC FINISHING LLC 1680 W WINTON AVE 94545
CAL TILE DESIGNS INC 1671 INDUSTRIAL PKWY W 94544
CAL TREE CARE 24871 TOWNSEND AVE 94544
CALDERON TIRES & WHEELS INC. 2416 WHIPPLE RD 94544
CALICO BUILDING SERVICES, INC 2332 TRIPALDI WAY 94545
CALIFORNIA AIR SMOG 25356 CYPRESS AVE 94544
CALIFORNIA AIRWAY, INC 22693 HESPERIAN BLVD 94541
CALIFORNIA BUDGET FINANCE 794 JACKSON ST 94545
CALIFORNIA CHECK CASHING STORES INC 20500 HESPERIAN BLVD 94541
CALIFORNIA CLEANING DISCOUNT 1366 INGLEWOOD ST 94544
CALIFORNIA DECK AND PATIO PLANTS 22244 MAIN ST 94541
CALIFORNIA DISCOUNTS STORE 24058 GRAND ST 94541
CALIFORNIA SOLAR REFERRAL NETWORK 28039 DOBBEL AVE 94542
CALIFORNIA STATE AUTO ASSOC (TRAVEL) 1580 CHABOT CT 94545
CALIFORNIA'S FINEST MOBILE NOTARY SVC 766 MUIRFIELD CT 94544
CALLAS, JEAN A. 31355 BIRKDALE WAY 94544
CALLIE'S 28258 EAST 11TH ST 94544
CAL‐TECH SCIENTIC,INC. 30246 BROOKFIELD RD 94541
CALWEST COURIER COMPANY 98 W JACKSON ST 94544
CAMARILLE JANITORIAL 24920 JOYCE ST 94544
CANIZALES, MAYRA ‐ JANITORIAL SERVICE 24237 SOTO RD 94544
CAPITOL JANITORIAL 22984 SUTRO ST 94541
CAPTAIN AQUA'S DIVE CENTER INC. 250 JACKSON ST 94544
CARE AND COMPLIANCE GROUP INC 26010 EDEN LANDING RD 94545
CARE PARTNERS 2463 OLIVER DR 94545
CAREMAX OF THE BAY 30970 HUNTWOOD AVE 94544
CARGO PLUS INC 1930 W WINTON AVE 94545
CARLOS CRUZ DRYWALL 190 GOODRICH ST 94544
CARLOS' WATER TRUCK SERVICE 25072 SOTO RD 94544
CARLOS, DON MAINTENANCE 605 SORENSON RD 94544
CARPET WIZARD 22883 ARNOLD CT 94541
CARRILLO, JAIME 28133 E 12TH ST 94544
CASABLANCA BRIDAL & TUXEDO INC 22415 FOOTHILL BLVD 94541



CASE PORTA COMP, INC 1345 THIEL RD 94544
CASH FEDERAL INC 3541 INVESTMENT BLVD 94545
CASPIAN MACHINING 3363 ENTERPRISE AVE 94545
CASTLE HOME INSPECTION, LLC 605 TEHAMA AVE 94541
CASTRO, MARIO E. 28186 HARVEY AVE 94544
CATALINAS HOUSE CLEANING 30587 MIDLOTHIAN WAY 94544
CATERED AFFAIRS UNLIMITED 30970 HUNTWOOD AVE 94544
CATHY'S STYLE 25493 SCRIPPS ST 94545
CAT'S PAWS CATERING 29348 PROVIDENCE WAY 94544
CBK DESIGNS 30002 WOODTHRUSH PL 94544
CDS MOVING EQUIPMENT, INC. 26557 DANTI CT 94545
CEILING PRO JANITORIAL SERVICES 22962 CLAWITER RD 94545
CEJA FAMILY 300 ELMHURST ST 94544
CELEBRATION PARTY EQUIPMENT RENTAL 2492 TECHNOLOGY DR 94545
CELISFER CLEANING SERVICE 26058 COLEMAN AVE 94544‐3261
CELL GENESYS 24590 CLAWITER RD 94545
CEMIHESA PC‐REPAIR AND DESIGN 24607 AMADOR ST 94544
CENTURY CARPET, INC 703 A ST 94541
CENTURY THEATERS, INC. 1069 B ST 94541
CERRILLO'S HOUSE CLEANING 25098 SILVERTHORNE PL 94544
CG & G AUTO PLACEMENT/PLUS 1137 WALPERT ST 94541
CGIANG TRUCKING 28550 HARVEY 94544
CHACON HOUSECLEANING 646 CORRINE ST 94544
CHAMORRO TRUCKING 27539 SEBASTIAN WAY 94544
CHAND'S HANDYMAN 24631 SOTO RD 94544
CHAU‐YU WONG 2671 MC CONE AVE 94545
CHAVEZ GARDENING 77 SCHUYLER AVE 94544
CHAVOYA TIRE SERVICE 28122 E 11TH ST 94544
CHECK CENTER 24933 SANTA CLARA ST 94544
CHEERING TELECOM INC 3210 DIABLO AVE 94545
CHEF D'S CAFE, INC 369 NASSAU LN 94544
CHELITA 431 HARRIS RD 94544
CHEM QUIP,INC. 26312 CORPORATE AVE 94545
CHERIE'S ENERGY THERAPIES 2750 HILLCREST AVE 94542
CHILDREN'S GRACE 28968 VENUS ST 94544
CHINESE GLOBAL LANGUAGE SERVICE 827 HANCOCK ST 94544
CHIQUI MOBILE SALON 222 SHEPHERD AVE 94544
CHISPA'S HANDY SERVICES 450 C ST 94541
CHL MASONARY 24660 AMADOR ST 94544
CHOATE TABLES 2519 W WINTON AVE 94545
CHRIS HOUSE CLEANING 27776 CALAROGA AVE 94545
CHRISTENSEN CONTROLLERS 539 BLUE JAY DR 94544
CIANO'S HANDYMAN SERVICES 27222 CAPRI AVE 94545
CIMPOAIE, ALIN 22282 CITY CENTER DR 94541
CINEMA DEVELOPMENT CO. 3363 ENTERPRISE AVE 94545
CIPRESSO CHIC CLOTHING 300 ELMHURST ST 94544
CITY LOOP NETWORKS INC 3401 INVESTMENT BLVD 94545
CJC‐HANDYMAN 27823 DECATUR WAY 94545
CJPRO 2670 SPINDRIFT CIR 94545
CLAAS CONCEPTS 1255 ZEPHYR AVE 94544
CLARA'S PIANO STUDIO 24418 CALAVARES RD 94545
CLASSIC CUSTOM FASHIONS 24301 SOUTHLAND DR 94545
CLAUDIA MAYORGA 27285 MANON AVE 94544
CLAVEL, ROSA 26030 GADING RD 94544
CLAYTON/NATIONAL COURIER SYS, DBA CD & L 19410 CABOT BLVD 94545
CLEAN AIR IMAGE 3494 DEPOT RD 94545
CLEAN AUTHORITY 1313 MC BRIDE LN 94544
CLEAN SHINE COMPANY 22542 AMADOR ST 94541
CLEANING CONCEPTS & DETAILS 20729 TIMES AVE 94541
CLEANING CONTRACTS TEAM 27978 THACKERAY AVE 94544
CLEANING GENIUS JANITORIAL SERVICE 110 LUND AVE 94544
CLEANREO 2749 SUNSET DUNE WAY 94545
CLEAR BLU POOL CARE 22620 LINDEN ST 94541
CLEAR THE CLUTTER 28110 THORUP LN 94542
CNS SALES AND MARKETING 3563 INVESTMENT BLVD 94545
COCHRAN'S HOUSECLEANING 265 WINTON AVE 94544
COCOA PUP PUBLISHING 691 ALQUIRE PKWY 94544
COLBY,WALTER 25729 WESTVIEW WAY 94542
COLEMAN TROPHY & ENGRAVING CO, INC 109 TRAYNOR ST 94544
COLEMAN, D T‐NORTHWESTERN LAMINATING 2486 TECHNOLOGY DR 94545
COLIMAN IMPORTS 650 HARRIS RD 94544
COLLOPY, BONNIE 27466 DOBBLE AVE 94542
COMCAST OF SAN LEANDRO INC 23525 CLAWITER RD 94545



COME, LOOK, SEE PRODUCTION 27501 STROMBERG CT 94545
COMMUNITY MARKETING 1554 CATHY WAY 94545
COMPLETE WELDING 27832 HUMMINGBIRD CT 94545
COMPUTER APPLICATION TECHNOLOGIES, INC 23575 CABOT BLVD 94545
COMPUTER REPAIR & MAINTENANCE SERVICES 1796 RUUS LN 94544
COMPUTER SOURCE INC. 1218 W WINTON AVE 94545
COMPUTER TRAINING SOURCE 3486 INVESTMENT BLVD 94545
COMTEMPORARY ART BY RABEA 32388 PAYNE ST 94544
CONSTRUCTION 375 INDUSTRIAL PKWY 94544
CONSTRUCTION SALINAS 24552 SYBIL AVE 94544
CONTACTOS INTERNACIONALES 27229 SLEEPY HOLLOW AVE 94545
COOK N'COOL, INC 2479 INDUSTRIAL PKWY W 94545
COOKIE LEE‐SYREETA L MOORE 25129 COPA DEL ORO DR 94545
COOL GUYS 2757 GAMBLE CT 94542
COPIER CENTER WEST 951 JEAN WAY 94545
COPYMAT 22470 FOOTHILL BLVD 94541
CORAM HEALTHCARE CORP OF NORTHERN CALIF 3160 CORPORATE PL 94545
CORA'S FOOD & PASTRIES 24378 CHANDLER RD 94545
CORNEJO'S TRUCKING 1453 THORNWALL LN 94545
CORONA HANDYMAN SERVICES 369 NASSAU LN 94544
CORONADO TIRE REPAIR 22275 S GARDEN AVE 94541
CORPORATE INTERIOR SOLUTIONS 25546 SEABOARD LN 94545
CORPORATE JET SUPPORT, INC 21889 SKYWEST DR 94541
CORRALES CLEANING SERVICES 695 SUNSET BLVD 94541
CORT BUSINESS SERVICES 19360 CABOT BLVD 94545
COUNTERTOP'S WAREHOUSE CORP 2301 INDUSTRIAL PKWY W 94545
COVERALL THOROUGH CLEANING 717 ELLEN AVE 94544
CPA MOUNTAIN 27842 THACKERAY AVE 94544
CPF (CALIF PRISONERS FAMILIES) 27533 STROMBERG CT 94545
CRAWFORD, J L & SON 587 SMALLEY AVE 94541
CREATEDBYJOY.COM 996 MALCOLM LN 94545
CREATIVE SHUTTER INSTALLATIONS 1178 C ST 94541
CREATIVE SOLUTIONS 123 NEWHALL ST 94544
CREATURE COMFORTS 2436 SEBASTOPOL LN 94542
CRESCENT HEALTHCARE 2547 BARRINGTON CT 94545
CROSSTOWN CARPET CARE 31321 OAKHILL WAY 94544
CROWN LIFT TRUCKS 1400 CROCKER AVE 94544
CRUZ JANITORIAL SERVICES 1043 INGLEWOOD ST 94544
CT DIAMONDS 1137 WALPERT ST 94541
CTP AVIATION, LLC 19995 SKYWEST DR 94541
CURICA TRUCKING 21691 MONTGOMERY ST 94541
CUSTOM COMMERCIAL,INC 3201 INVESTMENT BLVD 94545
CUTE CLEANING HOUSES 32164 SENECA ST 94544
CUTSPOT 24172 SAKLAN RD 94545
CY PRODUCTION 26318 JANE AVE 94544
CYBER DISPLAY SERVICE,INC DBA IDEALITY 1201 SAN LUIS OBISPO ST 94544
CYCLE GEAR 22249 MISSION BLVD 94545
CYCLEPATH 22510 FOOTHILL BLVD 94541
CYCLEPATH, LLC DBA HAYWARD BICYCLES 22420 FOOTHILL BLVD 94541
D & A BUMPERS PLATING 1593 INDUSTRIAL PKWY W 94544
D & G HANDYMAN REPAIR 22283 S GARDEN AVE 94541
D G F ENTERPRISES 27865 PEBBLE CT 94542
D K HANDYMAN SERVICES 31304 MEADOWBROOK AVE 94544
D2 DISTRIBUTORS, LLC 225 W WINTON AVE 94545
DA HIEU MAGAZINE 28151 RUUS RD 94544
DAGLOW JANITORIAL & MEDICAL SUPPLY 22535 MAIN ST 94541
DAISIES 26090 MOCINE AVE 94544
DAN WILL DELIVER 29183 COLORADO RD 94544
DANIEL ZABALA GARDENING 25407 CHARLES AVE 94544
DANIELS MAINTENANCE & REMODELING 28433 TRITON ST 94544
DANILO & DAD TRUCKING 26609 GADING RD 94544
DARENS JANITORIAL SERVICES 343 HURLEY DR 94544
DASS TAILORS 28529 MISSION BLVD 94544
DATA IMAGES 3390 ENTERPRISE AVE 94545
DATADOG SYSTEMS/MASSA ENTERPRISES 29306 SANDBURY WAY 94544
DAVE HACKETT PRINTING SERVICES 23704 CLAWITER RD 94545
DAVE'S CYCLE SERVICE 21791 FOOTHILL BLVD 94541
DAVE'S GLASS 182 LAFAYETTE ST 94544
DAVIS CLEANING SERVICE 22886 ALICE ST 94544
DAVIS, TOM 25308 MORSE CT 94542
DB CONSTRUCTION 27064 CAPRI AVE 94545
DC FUNDING RV/STORAGE 73 W JACKSON ST 94544
DD DETAIL 147 GOODWIN ST 94544



DEAN'S JANITORIAL SERVICES 26161 GETTYSBURG AVE 94545
DEBORAH ALMASON, RDA, DENTAL OFFICE SVC 1853 OSAGE AVE 94545
DEBT TERMINATOR FINANCIAL SERVICE 26208 INDUSTRIAL BLVD 94545
DEDE GIRL DESIGNS 26655 GADING RD 94544
DEE SIGN USA 24001 WATKINS ST 94544
DEEP TRANSPORT 3687 SKYLINE DR 94542
DEE'S JANITORIAL 351 PEYTON DR 94544
DEL RIO DEVELOPMENT INC 46 TRAYNOR ST 94544
DELIVEREX ACQUISITION CORP 2688 W WINTON AVE 94545
DELIVERY AT YOUR SERVICE COURIER 27494 LEMON TREE CT 94545
DELIVERY LA ARDIUITA 27920 MANON AVE 94544
DELLAFOSSE TRUCKING,INC. 23953 SAKLAN RD 94545
DEMO FOR MEN 544 SOUTHLAND MALL 94545
DENISE STUDIO 627 GISLER WAY 94544
DERICKSON ENTERPRISES 23647 NEVADA RD 94541
DESI ESSNETIALS 300 ELMHURST ST 94544
DESI PRODUCTION 27458 WHITETREE ST 94544
DESIGN CARPETS & LINOLEUM 23762 FOLEY ST 94545
DESIGNS BY LYDIA 1510 E ST 94541
DESIREE DESIGN DBA CORNER CREATIONS 22787 FOOTHILL BLVD 94541
DEUX DESIGN 29125 LASSEN ST 94544
DIANA'S CLEANING SERVICES 27475 HESEPRIAN BLVD 94545
DIANA'S GREEN CLEANING SERVICES 24524 MOHR DR 94545
DIASPORA PROCESS SERVERS 24524 SECOND ST 94541
DIGICOM WIRELESS, INC 22505 MISSION BLVD 94541
DIGITEC 2038 W WINTON AVE 94545
DIGNA BAQUEDANO 725 SHEPHERD AVE 94544
DIOSHI 26459 MONTANA WAY 94544
DIRDY BIRDY RECORDS 22306 CITY CENTER DR 94541
DIRECT FACTORY FORMS, INC 31038 HUNTWOOD AVE 94544
DIRECTORY DISTRIBUTING ASSOCIATES INC 3454 DEPOT RD 94545
DISASTEC, LLC 25954 EDEN LANDING RD 94545
DISCOFECA EL INDITO 26013 EDEN LANDING RD 94545
DISCOTECA EL INDITO 536 TENNYSON RD 94545
DISCOTECA ROSY #3 506 W TENNYSON RD 94544
DISCOTECAS EL INDITO 26013 EDEN LANDING RD 94545
DISCOUNT CIGARETTES AND RETAIL 24289 MISSION BLVD 94544
DISCOUNT CLEANING SERVICES 31435 MEADOWBROOK AVE 94544
DISCOUNT HOME FURNITURE 22850 MISSION BLVD 94541
DISPLAY UR WAY 27923 MANDARIN AVE 94544
DIVERSIFIED CABLING CONTRACTORS 511 SIMON ST 94541
DIVERSIFIED EMBROIDERY & SPORTSWEAR 1030 B ST 94541
DK EQUIPMENT CO. 2415 RADLEY CT 94545
DM WINDSHIELD REPAIR 26250 UNDERWOOD AVE 94544
DMP CONSTRUCTION 25342 2ND ST 94541
DNR PERFORMANCE 25710 INDUSTRIAL BLVD 94545
DOG GONE PET MART 26073 HICKORY AVE 94544
DOMARCH DELIVERIES 24559 AMADOR ST 94544
DOMINGUEZ, NORMA DBA JAN‐PRO CLEANING SV 27783 BISCAYNE AVE 94544
DOMINO'S PIZZA DISTRIBUTION LLC 30852 SAN ANTONIO ST 94544
DONNA LEE ENTERPRISES 27704 PERSIMMON CT 94544‐4728
DOOR TO DOOR STORAGE 2391 W WINTON AVE 94545
DOPPLERSONIC 30970 HUNTWOOD AVE 94544
DORENE'S FULL SERVICE HOME CARE AGENCY 928 FLETCHER LN 94544
DOROTHY KIZIRIAN'S HOUSE TO HOUSE 2270 ROMEY LN 94541
DOS TACOS PARTIES 28871 GRANADA DR 94544
DOUGLAS BRIZUELA DBA COVERALL 240 TRAYNOR ST 94544
DOUGLAS FREY INSPECTIONS 732 B ST 94541
DOWNTOWN CONSIGNMENTS 1098 A ST 94541
DR. EDGAR & CONSULTING 771 MEMORIAL WAY 94541
DRAGONFLY DESIGNS 950 COTTONWOOD AVE 94541
DRAGOO REPAIR SERVICE‐DRS 1010 SAHARA CT 94541
DRE Z TRUCKIN 29098 HILLVIEW ST 94544
DREAD NOUGHT RECORDS 28301 INDUSTRIAL BLVD 94545
DREAM HOME INVESTMENTS 1131 LOVELOCK WAY 94544
DRY CLEANING STATION 1661 INDUSTRIAL PKWY W 94545
DULCERIA TAZ 27517 MISSION BLVD 94544
DUNGEON HOUSEKEEPEN 22335 WESTERN BLVD 94541
DUSK TO DAWN CLEANING SERVICES 2513 CABRILLO DR 94545
DV HOME REPAIR 474 RAMOS AVE 94544
DYNAMEX OPERATIONS WEST,INC 21053 ALEXANDER CT 94545
DYNAMIC MEDICAL SYSTEMS 2622 BARRINGTON CT 94545
E & D ENVIRONMENTAL SAFETY TRAINING 30139 INDUSTRIAL PKWY SW 94544



E & N ENTERPRISE 2018 SARASOTA LN 94545
E CROW AQUATICS 1162 COTTER WAY 94541
E.M. JANITORIAL SERVICES 26718 PATRICK AVE 94544
E.M.E. ENTERPRISE INC. 1158 DENTON AVE 94545
E.R.S.S. 2387 BERMUDA LN 94545
EAST BAY AFFORDABLE TREE SERVICE 30553 TROON PL 94544
EAST BAY AUTOGLASS 32997 MISSION BLVD 94544
EAST BAY FLOORCOVERING,INC. 2215 NATIONAL AVE 94545
EAST BAY HEARING SERVICES 1260 A ST 94541
EAST BAY REFRIGERATION 472 CUSTER RD 94544
EASY ASSEMBLY AND HANDYMAN SERVICE 23684 NEVADA RD 94541
EBREA TRADING CO. 765 MARIN AVE 94541
EC LANDSCAPING 22122 VICTORY DR 94541
ECO FRIENDLY 27740 MANDARIN AVE 94544
ECO‐HOME CLEANING SERVICES 1902 ELDER WAY 94545
EDEN SHORES INSURANCE SERVICES 501 W TENNYSON RD 94544
EDGAR CABLE SERVICES 1003 CHERYL ANN CIR 94544
EDGE TECH SALES AND SERVICE LLC 22071 MONTGOMERY ST 94541
ED'S CRANKSHAFTS 1412 W WINTON AVE 94545
EDWARD MILLINGTON STOUT, INC. 21800 HESPERIAN BLVD 94541
EFFICIENT MOVING SERVICES INC 29903 RED MAPLE CT 94544
EIFFEL GIRL HANDBAGS & ACCESSORIES 450 C ST 94541
EKAM DIESEL SERVICE 27975 ORMOND AVE 94544
EL AZTECA SUPPLIES 23271 EICHLER ST 94545
EL GAUCHO‐COURIER SERVICES 26646 CALAROGA AVE 94545
EL Z'S FACES 2067 B ST 94541
ELAVON,INC. 24299 SOUTHLAND DR 94545
ELECTRIC LOCK SOLUTIONS, INC 25344 CYPRESS AVE 94544
ELECTRIC MOTOR & CON INC 549 CLAIRE ST 94541
ELEGANT CATERING 27512 LOYOLA AVE 94545
ELENA'S JANITORIAL 3415 OTTER CT 94542
ELITE LOGISTICS WORLDWIDE 26261 RESEARCH RD 94545
ELITE SECURITY SOLUTIONS 3583 INVESTMENT BLVD 94545
ELITE TRANSLINGO 1203 C ST 94541
ELITE‐E 2797 DEPOT RD 94544
ELIZABETH JAN PRO 21690 WESTERN BLVD 94541
ELLSWORTH CORPORATION 3777 DEPOT RD 94545
ELO'S HOUSECLEANING 952 TORRANO AVE 94542
ELW TECH 816 W A ST 94541
ELZDAI CLEANING SERVICES 355 HARRIS RD 94544
EMANNUEL CARE HOME HEALTH, LLC. 22245 MAIN ST 94544
EMCEGGHEAD ATM 26072 CASCADE ST 94544
EMILIE'S CLEAN 250 W JACKSON ST 94541
EMPOWERED WELLNESS 620 ARTISAN PL 94541
EMS PRODUCTIONS 2432 MISTLETOE DR 94545
ENDRIES INTERNATIONAL.INC. 26010 EDEN LANDING RD 94545
ENRIQUES PLANTS 71 W TENNYSON RD 94544
ENSERV WEST, LLC 3668 ENTERPRISE AVE 94545
ENTERPRISE RENT A CAR CO 25900 MISSION BLVD 94544
ENVIRONMENTAL LOGISTICS, INC 3200 DEPOT RD 94545
ERBO PACKAGING ENGINEERING 23850 CLAWITER RD 94545
ERMINIO LEMOS MUSIC 31683 HAYMAN ST 94544
ES EXQUISITE BLDG.SERVICES 26556 CALAROGA AVE 94545
ESAM INC DBA, ADAM'S WATCH REPAIR 1 SOUTHLAND MALL 94545
ESCOBAR 488 SYCAMORE AVE 94544
ESCOLTA ENTERTAINMENT 23145 CLAWITTER RD 94544
ESPECIALLY 4 YOU 1419 ALCAZAR AVE 94544
ESPERANZA HOUSE CLEANING 24969 TARMAN AVE 94544
ESPINOZA HANDYMAN SERVICES 29112 LONE TREE PL 94544
ESQUIVEL, RICARDO JANITOR SERVICE 22032 THELMA ST 94541
ESTRADA'S HANDYMAN 26552 UNDERWOOD AVE 94544
ESTRELLA HAULING 477 HARRIS RD 94544
ETJ HANDYMAN SERVICES 26644 VOLTAIRE ST 94544
EUDA'S JANITORIAL AND CLEANING SERVICE 24660 AMADOR ST 94544
EVANS & ASSOCIATES 31694 CHICOINE AVE 94544
EVERIX CONSULTING 25085 PLUM TREE ST 94544
EVERLATING ASHES 27757 PORTSMOUTH AVE 94545
EVOLUTION EFFECTS 28300 INDUSTRIAL BLVD 94545
EXCELLENT WORK 25200 CARLOS BEE 94542
EXCLUSIVE HOUSEKEEPING 27711 PORTSMOUTH AVE 94545
EXCLUSIVELY YOU 2471 CREEKSIDE CT 94547
EXECUTIVE PHONE SERVICE 32727 MISSION BLVD 94544
EXPERIMETNAL TRANSITIONS 1136 TIEGEN DR 94542



EXPRESS CARGO 24778 EDEN AVE 94545
EXTOL COLOR COATINGS INC 21595 CURTIS ST 94545
EXTRA CARE WINDOW CLEANING, INC 225 W WINTON AVE 94544
EYE PERFECT HOME SYSTEMS 26936 ABERDEEN PL 94542
EZ LANDSCAPING 1997 OSAGE AVE 94545
F & R SWEEPERS 1439 WEST ST 94545
F O R K 2479 INDUSTRIAL PKWY W 94545
F R PLASTICS 2355 AMERICAN AVE 94545
FACE 2 FACE SKINCARE CALIFORNIA 1725 B ST 94541
FAERIESTONES 2542 KELLY ST 94541
FAIRVIEW POOL AND MAINTENANCE 554 BISHOP AVE 94544
FAIRWAY CLEANING SERVIES, LLC 347 RIVER CREST LN 94544
FAIRWAY FENCE CO 31105 MEADOWBROOK AVE 94544
FAIRWAY HARDWARE & VARIETY 31169 MISSION BLVD 94544
FAMILIA GALLO'S CARPET 715 MARIN AVE 94541
FAMILY FARMS 30950 HUNTWOOD AVE 94544
FAMS, INC DBA LATINO BUSINESS CENTER 27522 TAMPA AVE 94544
FANTASY AQUATICA 23171 STONEWALL AVE 94541
FARAH TELEFONICA 528 W TENNYSON RD 94544
FARBEN, INC. 31010 SAN CLEMENTE ST 94544
FASTRAC EXPRESS 25455 WHITMAN ST 94544
FAVORS & FOUNTAINS 29965 SUGAR MAPLE CT 94544
FCA MATERIALS 21732 FOOTHILL BLVD 94541
FE CONTROLS CORPORATION 29879 CLEARBROOK CIR 94544
FECUND MUSIC 1658 WELFORD CIR 94544
FEDERAL APD 23785 CABOT BLVD 94545
FEDEX OFFICE #1977 22308 FOOTHILL BLVD 94541
FELIPE'S HANDYMAN 27920 MANON AVE 94544
FERNANDO'S 2737 ARF AVE 94545
FGY STONE & CABINET 30120 INDUSTRIAL PKWY SW 94544
FIJI FREIGHT CONSOLIDATOR 27890 BALDWIN ST 94544
FIJI MADE 1243 E ST 94541
FIJIANA TIMES 27916 MANDARIN AVE 94544
FINGERPRINT SERVICES OF AMERICA, INC 225 W WINTON AVE 94544
FINISHING TOUCHES 27561 LOYOLA AVE 94545
FIREFLY ART 22161 MAIN ST 94541
FIRE‐RABBIT MINIATURES 27582 CAPRI AVE 94545
FIRST AVENUE INSURANCE SERVICES 24479 MISSION BLVD 94544
FIRST CLASS GIFTS 4 ROUSSEAU ST 94544
FIRST IMPRESSIONS PRINTING INC 25030 VIKING ST 94545
FIRST LIGHT LIGHTING SYSTEMS SUPPLY 21060 ALEXANDER CT 94545
FIRST PREMIER FREIGHT 28453 COLERIDGE AVE 94544
FIRST STOP LOCATORS 22568 MISSION BLVD 94541
FIVE RIVERS FLIGHT TRAINING, LLC 22693 HESPERIAN BLVD 94541
FLAMENCO CLEANING SERVICE 26539 STANWOOD AVE 94544
FLETHCER BUSINESS SERVICES 25055 COPA DEL ORO DR 94545
FLOOR IT! 27822 MISSION BLVD 94544
FLOORING DISTRIBUTORS CA 2464 TRIPALDI WAY 94545
FLORAL/WEDDING DEOCRATOR 23257 LILLA RD 94541
FLORA'S HOUSE CLEANING 511 MARIN AVE 94541
FLORES DBA JESSICA'S JANITORIAL SERVICE 878 W WINTON AVE 94545
FLORES, MARIA JANITORIAL 346 LION ST 94541
FLORGUZ JUMPERS 191 HEWITT PL 94544
FLOSTOR ENGINEERING INC 3366 ENTERPRISE AVE 94545
FLOWER ISABEL 22666 MISSION BLVD 92812
FOOTHILL COIN & JEWELRY 22449 FOOTHILL BLVD 94544
FOR THE LOVE OF IT 24039 PARK ST 94541
FOREVER 21 RETAIL, INC. 1 SOUTHLAND MALL 94545
FOUNTAIN CARE 27425 LYFORD ST 94544
FR COURIER 804 HANCOCK ST 94544
FRALICK PAINTING 22195 PERALTA ST 94541
FRANCES ANN ESTES 25555 HESPERIAN BLVD 94545
FRANCIS HOUSECLEANING 22702 ZABALLOS CT 94541
FRANCO'S MAINTENANCE 22132 MISSION BLVD 94541
FRED CHAVEZ DBA CHAVEZ INSURANCE SERVICE 384 JACKSON ST 94544
FRED MILLER 24175 SILVA AVE 94544
FREDRICK'S, EDWARD 26915 GRASMERE PL 94542
FREEDOM ENTERPRISE GROUP 3611 DEER PARK CT 94542
FREEDOM SOUL MUSIC 29040 CARAVAN LN 94545
FRONT CARGO, USA, INC 2535 W WINTON AVE 94545
FROZEN FLAME ENTERPRISES 1782 D ST 94541
FRSTEAM 3201 INVESTMENT BLVD 94545
FRY'S METALS 1845 W WINTON AVE 94545



FULL ARMOR CLEANING SERVICE 2293 BOURBON DR 94545
FULL GOSPEL MISSION MINISTRIES THRIFT 27955 MISSION BLVD 94544
FUR & FEATHER VET TECH RELIEF SERVICES 2001 CATALPA WAY 94545
FUR AND FEATHER PET CARE 2001 CATALPA WAY 94545
FURNITURE DIRECT 591 A ST 94541
G & E METAL REFURBISHING 2551 W WINTON AVE 94544
G & K SERVICES, CO 3444 DEPOT RD 94545
G & M REMODELING 195 EARTH AVE 94544
G G CABLE INC 2035 NATIONAL AVE 94545
G SPOT RACING/PROTOTYPE POLISHING 23978 CONNECTICUT ST 94545
G.S. TRANSPORT 26761 CLARKFORD ST 94544
GABRIELA APT CLEANER 24660 AMADOR ST 94544
GALAXY BUILDING SERVICE 28351 ROCHELLE AVE 94544
GAMAL HANDYMAN 1365 D ST 94541
GAME STOP #5179 24357 SOUTHLAND DR 94545
GAMERO, SILVIA DBA JAN‐PRO 22836 GRAND ST 94541
GAMES & ELECTRONICS 22524 FOOTHILL BLVD 94541
GARCIA JUMPERS 1210 CORTEZ ST 94544
GARCIA, ANGELES 1517 D ST 94541
GARCIA, KRYSTAL 23776 SANTA CLARA ST 94541
GARCIA, SERGIO GIOVANNI 1615 D ST 94541
GARCIAS HANDYMAN 26329 GADING RD 94544
GARCIA'S HOUSEKEEPING 27238 DUNBAR PL 94544
GARCIA'S MAINTENANCE 22132 MISSION BLVD 94541
GARDENING 1832 WELFORD ST 94544
GARIBAY HARDWOOD FLOORS 26241 MOCINE AVE 94544
GARY BIRDSALL COURIER SERVICE 24666 HEATHER CT 94545
GASKILL ENTERTAINMENT 22135 SEVILLA RD 94541
GEAR IT UP 1952 B ST 94541
GEMS GENERAL CLEANERS 31008 CHICOINE 94544
GENESIS BUSINESS CENTER 345 W TENNYSON RD 94544
GENESIS PRODUCE 25571 CLAWITER RD 94545
GENEX BIOSCIENCE INC. 2489 TECHNOLOGY DR 94545
GET ER DONE CONSTRUCTION 24925 MUIR ST 94544
GET IT DONE RIGHT JANITORIAL&LANDSCAPING 29163 DIXON ST 94544
GET IT GROUP, THE 3401 INVESTMENT BLVD 94545
GET REAL 1010 B ST 94541
GG HANDYMAN SERVICES 22280 PERALTA ST 94541
GIFTS 4 ONE & ALL 23 RAINTREE CT 94544
GILLETTE, ROBERT 27437 LEMON TREE CT 94545
GIO DELIVERIES 23751 EICHLER ST 94545
GIZELLE'S 2853 ARF AVE 94545
GL AUTO GLASS 1174 RALEIGH PL 94545
GLADYS JANITORIAL 346 DUTCHESS LN 94544
GLAM PRODUCTIONS 25200 CARLOS BEE BLVD 94542
GLASS DOCTOR 1942 NATIONAL AVE 94545
GLEN ALPINE BLDG SERVICES INC 24683 O'NEIL AVE 94544
GLENDA GILPIN DAYCARE 942 COTTONWOOD AVE 94541
GLOBAL CHRISTIAN EDUCATION SERVICE 2600 ERSKINE LN 94545
GLOBAL FUNERAL SUPPLIES INC 2710 MC CONE AVE 94545
GLOBAL INFORMATION SYSTEM INC. 24989 SANTA CLARA ST 94545
GLOBAL SATELLITE TV 26605 MISSION BLVD 94544
GLOBAL SYSTEM TECHNOLOGIES 22346 WESTERN BLVD 94541
GLORIA'S CLEANING SERVICE 21678 MONTGOMERY ST 94541
GLORIA'S FAMILY HANDS 22565 NORWOOD DR 94541
GLORIA'S HOUSE CLEANING 2854 BAUMBERG AVE 94545
GLW ASSOCIATES 2496 ARDEN RD 94545
GM TRUCKING 27025 TYRRELL AVE 94544
GNGRA CPR 1319 SANGAMORE ST 94545
GODDESS COSMETICS/RED CARPET SKIN CARE 90 LUND AVE 94546
GOLD CENTER 251 SOUTHLAND MALL 94545
GOLD COAST EQUIPMENT 1273 INDUSTRIAL PKWY W 94544
GOLD MOUNTAIN BEVERAGE CO 28312 INDUSTRIAL BLVD 94545
GOLD STOP, THE 24563 SOTO RD 94544
GOLDEN BAY TRANSPORTATION 2416 W TENNYSON RD 94545
GOLDEN GATE HORSEMAN ASSOCIATION 28290 E 16TH ST 94545
GOLDEN PACIFIC SYSTEMS,INC. 23595 CABOT BLVD 94545
GOLDEN PACK TRADING 2310 TRIPALDI WAY 94545
GOLDEN PEACOCK BANQUET & RESTAURANT 24989 SANTA CLARA ST 94544
GOLF VENTURES WEST, LLC 28300 INDUSTRIAL BLVD 94545
GOLFBESTBUY 30610 SAN ANTONIO ST 94544
GOMEZ TRUCKING 26689 LUVENA DR 94544
GONZALEZ CLEAN 560 MEEK AVE 94541



GONZALEZ CLEANING 28611 VENUS ST 94544
GONZALEZ TRUCKING SERVICE 26269 FLAMINGO AVE 94544
GONZALEZ, MARIA 22681 HAPPYLAND AVE 94541
GOOD SAMARITAN MAINTENANCE CO 563 LAUREL AVE 94541
GORDON'S HOME REPAIR 1269 STANHOPE LN 94545
GORILLA EXPRESS TIRES 25751 DOLLAR ST 94544
GOT GREEN, INC 2497 TECHNOLOGY DR 94545
GOTIT INC. 25100 CYPRESS AVE 94544
GOURMET RAIL SERVICES, INC. 2363 TRIPALDI WAY 94545
GRACE JEWELRY REPAIR 2250 CRYER ST 94545
GRACE ONCOLOGY DATA SERVICE 25394 MORSE CT 94542
GRAND CENTRAL SIGNING SERVICE 24541 PONTIAC ST 94544
GRANITE MAN, THE 20698 CORSAIR BLVD 94545
GRANJA'S JANITORIAL 26231 GAMBOA ST 94544
GRANNY'S NANNY 1363 BUCKINGHAM WAY 94544
GRANT, RICHARD 250 W JACKSON ST 94544
GREAT BRITTON 570 SMALLEY AVE 94541
GREATER BAY ENDOSCOPY CENTER 22455 MAPLE CT 94541
GREEN CLEANING SERVICES 24751 WHITMAN ST 94544
GREEN FRYER KITCHEN SOLUTIONS 221 GOLDTREE WAY 94544
GREEN LIGHT 1274 W WINTON AVE 94545
GRIGSBY DESIGN 3245 ROUND HILL DR 94542
GROWERS CHOICE 24089 WATKINS ST 94544
GST MOTORSPORTS, INC. 2439 INDUSTRIAL PKWY W 94545
GUEVARA, JOSE 25555 HESEPRIAN BLVD 94545
GULLCRAFT CONSULTING SERVICE 21652 CLOUD WAY 94545
GUZMAN'S ELECTRONIC ASSEMBLY 2021 CONTINENTAL AVE 94545
GYM DOCTORS 3222 ARDEN RD 94545
H & A JANITORIAL SOLUTIONS 24409 SOTO RD 94544
H & C DISTRIBUTORS 22869 GRAND ST 94541
H & C FINISHERS 21401 CURTIS ST 94545
H & R OFFICE SOLUTIONS 24541 SOTO RD 94544
H & W CLEANING SERVICE 24873 ALDERBERRY PL 94544
H K LOGISTIC 1620 FOLSOM ST 94544
H.B.PAINTING 25843 MADELINE LN 94545
H20 PRECISION, INC 23287 FOLEY ST 94545
HAAS INDUSTRIES INC 26554 DANTI CT 94545
HABIB WIRELESS 26905 MISSION BLVD 94544
HAIRY SITUATIONS, LICE REMOVAL SERVICE 393 C ST 94541
HALE BARRE SYSTEMS 25396 CALAROGA AVE 94545
HALL & ASSOCIATES 11 RAINTREE CT 94544
HALLINAN, SHERYL 2759 NAPLES ST 94545
HAMEED AUTO DETAILING 25198 MUIR ST 94544
HANDS THAT CARE HOME CARE, INC 98 W JACKSON ST 94544
HANDY ED MAN 27915 DICKENS AVE 94544
HANDYMAN FOR THE DISABLED 3577 DEER PARK CT 94542
HANDYMAN PAUL 307 WINTON AVE 94544
HANH KIM HOANG FOOD CATERING 1681 DELTA CT 94544
HANLON'S TIRE SVC DBA MISSION TIRE SVC 1593 INDUSTRIAL PKWY W 94544
HAPPY BELTS 1 SOUTHLAND MALL 94545
HAPPY HERETICS 482 BLUE BONNET PL 94544
HAPPY KEY 25954 GADING CT 94544
HAPPY TAILS DOG WALKING/PET SITTING SVCS 508 WLLERY PL 94544
HARD ROCK MARBLE & GRANITE 1273 INDUSTRIAL PKWY W 94545
HARI OM TRUCKING 28037 POMPANO AVE 94544
HARVEST CLEANING SERVICES 2293 BOURBON DR 94545
HARVEST FIELDS, LLC 27522 STROMBERG CT 94545
HARVEYS TRENCH SHORING, INC 29196 SIMS CT 94544
HASAN INC DBA HIGHLINE JEWELERS 134 SOUTHLAND MALL 94545
HATTON'S CRANE & RIGGING INC 3643 DEPOT RD 94545
HAUSSMANN NATURAL STONE 25008 VIKING ST 94545
HAVELINA BATH, BODY & CRAFTS 1163 ROXANNE AVE 94542
HAWKSON ENTERPRISE 28802 BAY HEIGHTS RD 94542
HAYES HANDPIECE SAN FRANCISCO 23022 KINGSFORD WAY 94541
HAYWARD ACE 808 B ST 94541
HAYWARD AUTO GLASS CENTER 21739 MISSION BLVD 94541
HAYWARD HAND WASH & DETAIL 28402 CENTURY ST 94545
HAYWARD HELICOPTERS, LLC 19990 SKYWEST DR 94541
HAYWARD MACHINERY CO 26787 CONTESSA ST 94545
HAYWARD MUSIC STUDIO 21995 MISSION BLVD 94545
HAYWARD PROMOTIONS 247 JACKSON ST 94544
HAYWARD STAYCATION 28047 DOBBLE AVE 94542
HEALTH COMBINE SOLUTIONS INC 1090 LA PLAYA DR 94545



HEALTH DEVICE SERVICES 1580 MIDDLE LN 94545
HEALTHWISE WEIGHT LOSS & WELLNESS CTR 21573 FOOTHILL BLVD 94541
HEALTHY LIVING ENTERPRISES 28225 HESSE DR 94545
HEART OF DRUM 2656 NORTHERN CROSS RD 94545
HEATHER DENNIS‐NOTARY PUBLIC 25107 OAKRIDGE CT 94541
HECTOR ROOFING SERVICE 27933 PUEBLO CALLE 94545
HENDERSONS DENTAL SERVICE 29658 VENTOR CT 94544
HENRY MCCABE PROFESSIONAL HOUSE CLEANING 825 ORCHARD AVE 94544
HENRY'S TRUCKING 23751 EICHLER ST 94545
HENTON, DIANE 25073 COPA DEL ORO 94545
HEREDIA MAINTENANCE 623 JANICE AVE 94544
HERNANDEZ HANDYMAN 22132 MISSION BLVD 94541
HERNANDEZ JANI‐MAIN 149 SATURN AVE 94544
HERNANDEZ JANITORIAL SERVICE 23047 IDA LN 94541
HERNANDEZ POOL SERVICE 1042 MAJOR AVE 94542
HERNANDEZ, JOSE LUIS ZARCO 24755 KAY AVE 94545
HIGHWAY TRUCKING CO. 2231 COMMERCE PLACE 94545
HIQ PROFESSIONAL SUPPLY, INC. 2695 MCCONE AVE 94545
HIRD, NANCY ELLEN 25877 WESTVIEW WAY 94542
HITECH TERMITE CONTROL‐THE BAY AREA, INC 21063 CABOT BLVD 94545
HOLISTIC MIND N BODY 1252 A ST 94541
HOLLOWAY CONSULTANTS 1182 E ST 94541
HOLLOWAY'S, THE 26805 HAYMAN BLVD 94542
HOME ELEMENTS, INC 1633 INDUSTRIAL PKWY W 94544
HOME IMPROVEMENTS FOR THE DISABLED, LLC 25716 MISSION BLVD 94544
HOME TEAM HOME SERVICES (HANDYMAN) 1181 A ST 94541
HOOD NERD MUSIC 27320 MANON AVE 94544
HOOPER INFORMATION SERVICES,INC. 24301 SOUTHLAND DR 94541
HORTENCIA HOUSE CLEANING 24543 PARK ST 94544
HOTBUYSFORLESS.COM 27476 CORONADO ST 94545
HOTSY PACIFIC 28301 INDUSTRIAL BLVD 94587
HOUSE CLEANING 818 ORCHARD AVE 94544
HOUSHEY ENTERPRISES 1140 D ST 94541
HOUZ OF NDUTA 25013 WHITMAN ST 94544
HUERTA'S JANITORIAL SERVICE 26781 CLARKFORD ST 94544
HUFFMAN RESEARCH 27520 E 15TH ST 94544
HUGODAISY DRIFTWOOD ARTS 958 POPE WAY 94545
HUMPAL DESIGN SUPPORT 3338 ARDEN RD 94545
HURST CONSTRUCTION 23172 STONEWALL AVE 94541
HURTADO BRO'S 543 B ST 94541
HURTADO DELIVERY 21701 FOOTHILL BLVD 94541
HYFEE LUV RECORDS 24650 AMADOR ST 94544
I L MECHANICAL, INC 28306 INDUSTRIAL BLVD 94545
ICC 25492 BARNARD ST 94545
IDOTPC INTERNATIONAL INC 30995 HUNTWOOD AVE 94544
IFIX FURNITURE SERVICE 25525 SOUTHWICK DR 94544
IGOR CONSTRUCTION 25034 PLEASANT WAY 94544
IMELDA'S HOUSE CLEANING 414 SMALLEY AVE 94541
IMMACULANTE HOUSE CLEANING SERVICES 27081 CALL AVE 94542
IMPACT ZONE, THE 2501 TECHNOLOGY DR 94545
IMPERIAL CUSTOM APPAREL 502 W TENNYSON RD 94544
IMPORTIMAGE MEDIA 24955 CYPRESS AVE 94544
IMPORTZHONE 22432 THUNDERBIRD PL 94545
IMSEL SPECIAL DELIVERY 26034 EDEN LANDING RD 94545
INCAVO OTAX INC 31038 HUNTWOOD AVE 94544
INDEPENDENT NORCAL APPRAISALS 24746 STONE CT 94545
INDIAN MUSIC WORLD 26605 MISSION BLVD 94544
INDUSTRIAL 880 SELF STORAGE 1820 PACHECO WAY 94544
INDUSTRIAL TRUCK SERVICES, INC 27759 INDUSTRIAL BLVD 94545
INFINET CONNECTIONS/ICONNEX 2493 INDUSTRIAL PKWY W 94545
INFOMED SERVICES 29405 DIXON ST 94544
INFRARED INDUSTRIAL INC. 25590 SEABOARD LN 94545
INGERSOLL RAND 30675 HUNTWOOD AVE 94544
INNOVATIVE ART 3525 ARDEN RD 94545
INNOVATIVE COIN LAUNDERIES 2140 W WINTON AVE 94545
INNOVATIVE COIN LAUNDERIES LLC 2140 W WINTON AVE 94545
INNOVATIVE HOME SOLUTIONS 26224 PARKSIDE DR 94542
INTERACTIVE DATA CORPORATION 3955 POINT EDEN WAY 94545
INTERACTIVE MEDICAL SYSTEM INC 2624 BARRINGTON CT 94545
INTERIOR MANAGEMENT GROUP, INC 1680 W WINTON AVE 94545
INTERLINE BRANDS,INC. 26312 CORPORATE AVE 94545
INTERNATIONAL AIRCRAFT SERVICES 20511 SKYWEST DR 94541
INTERNATIONAL DECORATING TECHNOLOGIESLLC 2998 OAKES DR 94542



INTERSTATE SERVICE DBA INTERSTATE TOWING 20677 CORSAIR BLVD 94545
INVISAGLASS WINDOW CLEANING 290 SHEPHERD AVE 94544
IPRINT 718 SOUTHLAND DR 94545
IRON EXPRESSIONS 922 NEIL WAY 94545
IS HAULING 170 HEWITT PL 94544
ISIS 660 SOUTHLAND MALL 94545
ISLAND LOCK & KEY COMPANY 723 A ST 94541
ISMAEL METAL FINISH INC 25218 DEL MAR AVE 94542
ITHINK PET 70 BARNES CT 94544
IT'S CLEAN NOW! 28967 NOTTINGHAM RD 94544
IVANHART INC DBA SULLIVAN PROPELLER SPEC 2156 AMERICAN AVE 94545
IVA'S CLEANING 903 JEAN WAY 94545
J & A JANITORIAL 2675 LEEWARD ST 94545
J & C HOUSE CLEANING 883 LESTER AVE 94541
J & G CLEANING 2220 CATALPA WAY 94545
J & J FINISHERS 23673 CONNECTICUT ST 94541
J & R SERVICE CO 22455 WESTERN BLVD 94541
J A TREJO TRUCKING 2168 KEYS PL 94545
J AND A TRUCKING CO 26898 FREITAS DR 94544
J AND J INTERNATIONAL 1189 A ST 94541
J C CLEANING SERVICES 1469 SALAMONCA AVE 94544
J C PENNEY OPTICAL #946 340 SOUTHLAND MALL 94545
J CARDENAS MAINTENANCE SERVICE 27920 MANON AVE 94544
J D GLOBAL LOGISTICS INC 23661 FOLEY ST 94545
J D'S MACHINE 30872 HUNTWOOD AVE 94544
J G CLEANING SERVICE 27327 TYRRELL AVE 94544
J M VARGAS ALL OCCASIONS 24796 EDEN AVE 94545
J P M ENTERPRISE 977 FORSELLES WAY 94544
J PAS BEST CLEANING 25008 MUIR ST 94544
J. L. COMPANY 27733 DICKENS AVE 94544
J. P. L. 930 SAINT BEDE LN 94544
J. R. DELIVERY SERVICES 24650 AMADOR ST 94544
J. ZAMORA DELIVERY 407 MEEK AVE 94541
J.B HUNT TRANSPORT, INC 30850 SAN CLEMENTE ST 94544
J.B. SIGNS 2401 ST HELENA DR 94542
J.C. CUSTOMS CABINETS 23986 CLAWITER RD 94545
J.F. TRUCKING HOME DELIVERY 148 BERRY AVE 94544
J.R. MECHANICAL 22732 BAYVIEW AVE 94541
J.V. TRUCKING 24701 CLAWITER RD 95127
J.W. ORIENTAL RUG 25455 WHITMAN ST 94544
JAC ENTERPRISES 26486 UNDERWOOD AVE 94544
JACAVA GRAPHIC DESIGN 654 BARRON WAY 94544
JACKSON PARTY SUPPLY 389 JACKSON ST 94544
JACKSON PARTY SUPPLY & DECORATION 387 JACKSON ST 94544
JACO ENVIRONMENTAL INC 1085 WHIPPLE RD (1085‐1099) 94544
JADA'S CREATIVE COLLECTIONS 29539 DIXON ST 94544
JADENMOON 760 FLETCHER LN 94544
JAIME HERNANDEZ CARPET CLEANING 1486 B ST 94541
JALM MAINTENANCE SERVICES 649 QUINCY WAY 94541
JAM EXPRESS 22875 WATKINS ST 94541
JAMES T BEARDEN 650 BUCKWHEAT CT 94544
JAMM'N JUMPERS 22715 BLACKWOOD AVE 94541
JANGYEAH TECHNOLOGIES, INC 24354 MICHELSON ST 94545
JANITORIAL BRIGHT SPOT 2439 HIBISCUS DR 94545
JANITORIAL MAINTENANCE SERVICES 22718 ATHERTON ST 94541
JANITORIAL SERVICES 25835 BEL AIRE DR 94542
JARAK STONE & TILE CO. 571 JACKSON ST 94544
JASMIN'S CUSTOM CABINETS 2416 RADLEY CT 94545
JASON TRAN GARDENER 1337 YOSEMITE WAY 94545
JAV IT 692 TEHAMA AVE 94541
JB JUDGE TRUCKING 27352 MARIGOLD CT 94545
JB SPORTS / HIDDEN HILLS 25200 CARLOS BEE BLVD 94542
JC & D TRUCKING 26481 CASCADE ST 94544
JD DECORATIONS 26712 GADING RD 94544
JD TRUCKING & DISTRIBUTION 26558 DANTI CR 94545
JEFF RAINEY PERMITS 1069 EDGEMERE LN 94545
JEM APPLIANCE 25052 MOHR DR 94545
JENELL THOMPSON CONSULTING & TRAINING 300 ELMHURST ST 94544
JEREMY GORDON CONSULTING 109 ORCHARD PARK PL 94544
JEWELS DELIVERY SERVICE 34 HUNTWOOD WAY 94544
JF MARBLE AND CUTTING 23585 CONNECTICUT ST 94545
JG LANDSCAPING 22122 VICTORY DR 94541
JIAWEI TECHNOLOGY (USA) LTD. 2373 LINCOLN AVE 94545



JIMMIE HOOKER ENTERPRISE 25505 COMPTON CT 94544
JIMMY HANDY MAN 29299 LASSEN ST 94544
JIMMY STEAM CLEANING SERVICES 22181 RIO VISTA ST 94541
JJ JANITORIAL SERVICES 1223 ENCINA ST 94544
JJ'S EMBROIDERY 30273 BROOKFIELD RD 94544
JM 15 COMMUNICATIONS 3417 AUGUSTA CT 94542
JM GLASS 30958 SAN ANTONIO ST 94544
JMJ BAY AREA W.C.S. 27822 TAMPA AVE 94544
JMS NORTH AMERICA CORPORATION 22320 FOOTHILL BLVD 94541
JMV HANDYMAN SERVICES 966 WESTWOOD ST 94544
JOANN'S WATER TRUCK SERVICE INC 26280 STANWOOD AVE 94544
JOAN'S DESIGN'S 32337 UTICA ST 94544
JOCELYNE'S HOUSEKEEPING 27669 ANDREA ST 94544
JOE'S CLASSIC RESTORATIONS 26926 GREENHAVEN RD 94542
JOHN JARDINE 77 TRAYNOR ST 94544
JOHNNY'S JEWELRY CREATIONS 27604 MIAMI AVE 94545
JOHNSON CONTROLS, INC 3526 BREAKWATER CT 94545
JOLLERIA EZPINOZA Y ROPA VAQOARA 655 W TENNYSON RD 94544
JONATHAN'S KITCHEN SERVICE 576 JAYAR PL 94544
JORGE THE HANDYMAN 106 ERIE PL 94544
JOSE CONTRERAS LANDSCAPING 699 CORRINE ST 94544
JOSHUA GLAMOUR SERVICE 26277 WHITMAN ST 94544
JOSUE MARTINEZ JR. 29835 CLEARBROOK CIR 94544
JOY FASHION 388 WINTON AVE 94544
JOYCE CARE'S FOR LIFE 26381 WHITMAN ST 94544
JOYERIA CUQUIO 28150 MISSION BLVD 94544
JOYERIA RUBY 226 JACKSON ST 94544
JOYLAP PC SERVICES HAYWARD 30204 INDUSTRIAL PKWY SW 94544
JS CONCRETE CONSTRUCTION 24833 HUNTWOOD AVE 94544
J'S LANDSCAPING SERVICES 22896 HESPERIAN BLVD 94541
JTM ENTERTAINMENT 22613 WOODRIDGE DR 94541
JUAN YANEZ'S GARDENIG SERVICES 230 TRAYNOR ST 94544
JUAN'S CONSULTANT'S 22613 WOODRIDGE DR 94541
JUDGEMENT & DEBT RECOVERY SERVICES 225 W WINTON AVE 94544
JUMP N JUMP 2372 CABRILLO DR 94545
JUNIOR GOLF DIRECT, LLC 1736 RUUS LN 94544
JUNIORS PROPERTY INVESTMENTS 28170 FOX HOLLOW DR 94542
JUST BEECAUZE 28150 DOBBLE AVE 94542
JUST JAZZY FASHION ACCESSORIES 26615 CALL AVE 94542
K & K REAL ESTATE INVESTMENTS 24847 ARVILLA LN 94544
K & M PRODUCTIONS 28854 BAILEY RANCH RD 94542
K M JANITORIAL SERVICE 26525 GADING DR 94544
K MART CORPORATION #4457 26231 MISSION BLVD 94544
K PEARSON DESIGN 4084 OAK POINTE CT 94542
KA NALU PRODUCTIONS 22210 S GARDEN AVE 94541
KADO CLEANING SERVICES 22866 5TH ST 94541
KAILA EXPRESS 507 CARMAR ST 94544
KALYAN & PATEL, INC DBA WORLD TRADE CO 870 OVERHILL DR 94544
KAM CHUNG TRUCKING 27209 CONANT CT 94544
KAM DELIVERY 2680 DRIFTWOOD ST 94545
KANHAI MANAGEMENT DBA JANPRO 30058 WOODTHRUSH PL 94544
KAREN'S FLOWER KOTTAGE 26320 MISSION BLVD 94544
KARYTAS CARPET CLEANING 25673 ELDRIDGE AVE 94544
KATLIN ENTERPRISES 576 AINSLEE CT 94544
KAYSER, GEORGE W 2479 INDUSTRIAL PKWY W 94545
KAZUTECH, INC 26010 EDEN LANDING RD 94545
KEECA, INC 371 ASHBROOK WAY 94544
KEEPING UP APPEARANCES 22722 6TH ST 94541
KEIKO'S DRESSMAKING & ALTERATIONS 27808 MELBOURNE AVE 94545‐4728
KENNAN ENTERPRISE 1474 HIGHLAND BLVD 94542
KEN'S MACHINE MAINTENANCE 29318 MISSION BLVD 94544
KER'S JANITORIAL 2788 SHELLGATE CIR 94545
KEVIN DISCOUNT STORE 2601 OLIVER DR 94545
KEYS & FRAMES 1 SOUTHLAND MALL 94545
KEYSTONE PEST CONTROL 28306 INDUSTRIAL BLVD 94545
KHAN'S FLEET SERVICE 2269 TALLAHASSEE ST 94545
KHILADI EXPRESSIONS 26525 GADING RD 94544
KINGDOM ASSGNMNT‐SOUTHBAY COMMUNITY CHRC 4450 QUICKSILVER CT 94542
KING'S SEVEN LLC, THE 27743 CORONADO WAY 94545
KIOSK OPERATIONS #5610 2499 WHIPPLE RD 94544
KIOSK OPERATIONS #5614 19661 HESPERIAN BLVD 94541
KITCHEN AND OFFICE DESIGN 29320 STONEBROOK LN 94544
KITCHEN BY THE HOUR/ERIN MAFFIT CATERING 2365 TRIPALDI WAY 94545



KLEEN INDUSTRIAL SERVICES 30028 INDUSTRIAL PKWY SW 94544
KNIGHT & GLOBAL FUNDING & INVESTMENTS 30239 BROOKSIDE LN 94544
KNOT IT UP 2436 COLUMBINE CT 94545
KNW COURIER SERVICE 27316 TYRRELL AVE 94544
KO1 FITNESS ACADEMY 22491 FOOTHILL BLVD 94541
KOREX TRUCKING CORP 1688 DELTA CT 94544
KRISTO, KATA 345 GRESEL ST 94544
KROBACH MANUFACTURING CORP 3504 ARDEN RD 94545
KT CUSTOMS 23918 CARMELITA DR 94541
KUMAR, URMILA DEVI 27738 ORLANDO AVE 94545
KUMAR'S HANDYMAN SERVICES 27715 LA PORTE AVE 94545
KUS SHOE REPAIR 31154 MISSION BLVD 94544
KVM TRANSPORT 2295 TILGRIM WAY 94545
L & A PRINCESS JUMPERS 22550 HENNINGS CT 94541
L & S TOOL MFG,CO. 21656 CLOUD WAY 94545
L C LANDSCAPING 260 INDUSTRIAL PKWY 94544
L. A. HANDYMAN 755 DOUGLAS ST 94544
L.S. TRUCKING, INC. 1774 W WINTON AVE 94545
L5SECURITY CORPORATION 27343 INDUSTRIAL BLVD 94545
LA BOCCA FINA 2416 RADLEY CT 94545
LA PLAYA SERVICES 26381 WHITMAN ST 94544
LADY 'J'S WAY 32322 SENECA ST 94545
LAINES PRO WINDOW CLEANING 762 LILLY AVE 94580
LAL'S QUALITY JANITORIAL 319 STEWART DR 94544
L'AMOUR SHOPPE 22553 MAIN ST 94541
LANDEROS Y MARTINEZ HOUSECLEANING 24546 THOMAS AVE 94544
LANGWORTHY JUDITH 825 HANCOCK ST 94544
LANI LATRE SANCTUARY BOUTIQUE 24273 WILLIMET WAY 94544
LANSANG, MARIA ELENA 30257 BROOKSIDE LN 94544
LARRY'S TIRE EXPRESS 750 A ST 94541
LARRY'S TIRE EXPRESS 750 A ST 94541
LARSEN CONSTRUCTION 2288 TRIPALDI WAY 94545
LAS PALMAS LANDSCAPING 26278 DODGE AVE 94545
LASER CUSTOM DESIGNS, LLC 25515 WHITESELL ST 94545
LASER REPAIR EXPRESS 28306 INDUSTRIAL BLVD 94545
LASSER 27435 MANON AVE 94544
LATIM TECH SERVICES 25518 SOTO RD # 5 94544
LATIN ARTS 24301 SOUTHLAND DR 94545
LATIN BROTHERS,LLC 22650 ALICE ST 94541
LATINOS FIRE PROTECTION 27663 BARCELONA AVE 94545
LAUNDRY EXPRESS INC 30997 HUNTWOOD AVE 94544
LAURA HOUSECLEANING SERVICES 939 COTTONWOOD AVE 94541
LAURA SWAN DBA ORIGINAL GOLF DRESS CO 27254 GRANDVIEW AVE 94542
LAVALLIS BETTER BODY EXERCISE EQUIPMENT 2551 W WINTON AVE 94545
LAVETTE SALONE 26316 REGAL AVE 94544
LAWANJA MOBILE AUTO REPAIR 816 W A ST 94541
LAWRENCE GURULE HANDYMAN 510 CORRINE ST 94544
LEATHER SOLUTION, THE 27365 INDUSTRIAL BLVD 94545
LEATHERODYSSEY.NET 22360 MISSION BLVD 94541
LEGACY SOLUTIONS SERVICES 24427 MARIE DR 94542
LEGAL RESEARCH ASSOCIATES 1331 B ST 94541
LELIBERTY 321 BRIDGECREEK WAY 94544
LEON HOME HANDYMAN 26728 PATRICK AVE 94544
LEONARDO JIMENEZ DETAILING 28450 BEATRON WAY 94544
LESLIE, DON C 28116 ORMOND AVE 94544
LET'R DELIVERY 24663 AMADOR ST 94544
LETS BOUNCE JUMPERS 2076 SLEEPY HOLLOW AVE 94545
LETY'S CLEANING SERVICES 26439 HICKORY AVE 94544
LEUNG STUDIO 20958 CORSAIR BLVD 94545
LIBERTY'S PRIVATE CAREGIVER PROVIDER 29430 CHANCE STREET 94544
LICO'S MAINTENANCE 245 C ST 94541
LIDS 1 SOUTHLAND MALL 94545
LIFE ENHANCEMENT SYSTEMS 20983 CABOT BLVD 94545
LIFETOUCH NATIONAL SCHOOL STUDIOS INC 3496 BREAKWATER CT 94545
LIGHTNING JANITORIAL 2042 W WINTON AVE 94545
LIL ROB$ HOOD GOOD$ 24565 SOTO RD 94544
LILI'S FLOWERS 353 W TENNYSON RD 94544
LILLY DELIVERY SERVICE 27030 PARKSIDE DR 94542
LILLY'S & MARGARET SALES 25555 HESEPRIAN BLVD 94545
LIN, RONG 24882 CYPRESS AVE 94544
LINDA MEI CONTRERAS 2801 TRIMBLE CT 94542
LINDA'S NAIL & HAIR #3 26953 MISSION BLVD 94544
LINORMA 2520 PHELAN AVE 94545



LIQUID ENVIRONMENTAL SOLUTIONS OF CA,LLC 2392 DUNN RD 94545
LIRN CORP., DBA MAIL BOXES ETC#3796 22568 MISSION BLVD 94541
LITHBTH EDUCATIONAL SERVICES 907 MARIN AVE 94541
LIVING THE DREAM 30552 HOYLAKE ST 94544
LIWAG, DENNIS 793 DOUGLAS ST 94544
LOBO JANITORIAL & SERVICES 27797 GAINESVILLE AVE 94545
LOCAL MARKETING LINE 24154 MONUMENT BLVD 94545
LOGISTIC SOLUTIONS 1664 DELTA CT 94544
LONE STAR INSPECTION 27184 COLUMBIA WAY 94542
LOPEZ GARDENING 22758 INYO ST 94541
LOPEZ PAINTING 2310 CATALPA WAY 94545
LOPEZ PAINTING 26790 WAUCHULA WAY 94545
LOPEZ TRUCKING 26532 CHISHOLM CT 94544
LORI'S SPIRITUAL ADVISOR 261 JACKSON ST 94544
LOS AMIGOS AUTO GLASS 1443 D ST 94541
LOTUS MARKETING GROUP 3777 DEPOT RD 94545
LOUIE PINEDA ELECTRIC 24593 SURREY WAY 94544
LOVEL'S CONSTRUCTION SERVICES 169 GOODWIN ST 94544
LOVING HANDS CARE PROVIDER'S 29098 VERDI RD 94544
LOVITT‐ASSOCIATES 24505 DIAMOND RIDGE DR 94544
LOVRIC, BRANKO 694 ELIZABETH WAY 94544
LOW COST REPAIRS 609 TEHAMA AVE 94541
LOZANO BUILDING MAINTENANCE 1401 NORTH LN 94545
LQ DREAM INC. 27390 TYRRELL AVE 94544
LUBE BOY'S 10 MIN OIL CHANGE 352 WEST A ST 94541
LUBE CHEM INTERNATIONAL CO. 1147 HAT CREEK WAY 94544
LUCAS PAINTING 781 FLETCHER LN 94544
LUCIANO'S AAA 1320 W WINTON AVE 94545
LUCKY LADY'S JEWELS 25199 MEREDITH CT 94545
LUCKY NINE TRADING CO 24621 BROADMORE AVE 94544
LUCY'S OFFICE HELP 22614 ALICE ST 94541
LUPE'S CLEANING 24552 SYBIL AVE 94544
LUQUIN HANDYMAN 794 FLETHCER LN 94544
LYDIA'S CLEANING SERVICE 795 SYCAMORE AVE 94544
LYNDA L GRIEBROK 26903 GRASMERE PL 94542
LYNNOAH'S 26970 HAYWARD BLVD 94542
M & J TRUCKING 3687 SKYLINE DR 94542
M & M DATA PROCESSING 26424 FLAMINGO AVE 94544
M & M FITNESS 21615 HESPERIAN BLVD 94541
M AITALI E‐WASTE RECYCLING 1680 W WINTON AVE 94541
M J ELECTRIC 1255 COTTER WAY 94541
M&MC EXPRESS 24201 CLAWITER RD 94545
M. C. MAINTENANCE 22308 VICTORY DR 94541
M. HOYTE ENTERPRISES 24660 AMADOR ST 94544
M.M.E. 1930 W WINTON AVE 94545
MA COMMUNICATIONS 28081 THORUP LN 94542
MACHINERY AGENT CO 27832 HUMMINGBIRD CT 94545
MACLYFE.COM 26970 HAYWARD BLVD 94542
MAC‐ROCK‐FERD EQUIPTMENT & SERVICE 405 CULP AVE 94544
MAEZ, JOE 3195 ARDEN RD 94545
MAGBANUA COURIER SERVICES, INC. 21150 CABOT BLVD 94545
MAGIC ROSE 26011 EASTMAN CT 94544
MAGIC TOUCH, THE 26024 ELDRIDGE AVE 94544
MAGIES PARTY SUPPLY 673 W TENNYSON RD 94544
MAHARAJ PRAMTESH 2779 BREAKER CIR 94545
MAHOTEN PRODUCTIONS 27648 MELBOURNE AVE 94545
MAI ELEVATOR PARTS 2609 BARRINGTON CT 94545
MAI, DUNG 1189 W A ST 94541
MAIN ST. ALTERATIONS 22540 MAIN ST 94541
MAJESTIC MAIDS INC 1351 SANGAMORE ST 94545
MAKE READY MAIDS 1548 W WINTON AVE 94545
MAKE READY MAINTENANCE INC 1548 W WINTON AVE 94545
MALWA EXPRESS 27933 BISCAYNE AVE 94544
MANAY MAINTENANCE 884 QUANTAS LN 94545
MANESCO 28301 INDUSTRIAL BLVD 94545
MANILA BOX CORPORATION 3480 DIABLO AVE 94545
MANOLO'S CLEAN HOUSE 37919 PUEBLO SERENA 94545
MANRIQUEZ R HOUSECLEANER 27705 LOYOLA AVE 94545
MAP MAINTENANCE 27766 MANON AVE 94544
MARCLEAN USA 26250 INDUSTRIAL BLVD 94545
MARCOS JANITORIAL & HAULING SERVICES 27652 CORONADO ST 94545
MARIA CLEANER 27526 E 10TH ST 94544
MARIA MAGALLANES 345 W TENNYSON RD 94544



MARIACHI MEXICANISIMO 1638 E ST 94541
MARIA'S CLEANING 22525 THIRD ST 94541
MARIA'S JANITORIAL SERVICES 3447 EUREKA CT 94542
MARIE NAAS DBA CONER CREATIONS & CLASSES 22787 FOOTHILL BLVD 94541
MARK ALAN PRODUCTIONS 2339 BENNINGTON LN 94545
MARK KIELAR 595 ELEANOR PL 94544
MARO PROPERTY MAINTENANCE 26092 DODGE AVE 94545
MARQUEZ JANITORIAL SERVICE 24055 MONUMENT BLVD 94545
MARRYMAKING 1737 OSAGE AVE 94545
MARTA'S CHARTER TOURS 27727 SEMINOLE WAY 94544
MARTHA'S CLEANING SERVICE 29371 DIXON ST 94544
MARTINEZ CLEANER 26351 GADING RD 94544
MARTINEZ HOUSECLEANING SERVICE 26113 DODGE AVE 94545
MARTINEZ PATRICIA 24842 WILLIMET WAY 94544
MARTINEZ SERVICE 22226 MONTOGMERY ST 94541
MARTINEZ, ALMA 338 BERRY AVE 94544
MARTIN'S HANDYMAN SERVICES 250 W JACKSON ST 94544
MARVIL DELIVERIES INC 22234 S GARDEN AVE 94541
MARY KAY COSMETICS 1138 WALPERT ST 94541
MARY'S CLEANING 1517 D ST 94541
MASHACK‐LEWIS MANAGEMENT 895 B ST 94541
MASTER SCRUBS 1632 B ST 94541
MASTERS OF COMMUNICATION 1636 SUNNY PL 94545
MATHER AVIATION LLC 19990 SKYWEST DR 94541
MATTHEW DENNIS, NOTARY PUBLIC 29107 OAKRIDGE CT 94541
MAUI'S CLOSET 26953 HAYWARD BLVD 94542
MAXIMUM STRENGTH ENTERTAINMENT 27735 CALAROGA AVE 94545
MAYDWELL & HARTZELL, LLC 2236 DAVIS CT 94545
MB CLEANING SERVICES 27921 CAPETOWN AVE 94545
MC HOUSECLEANING 534 RAMOS AVE 94544
MCALISTER, SANDRA 24835 SECOND ST 94541
MCNEAL, CORY 25638 SOTO RD 94544
MEDASSIST INCORPORATED 24301 SOUTHLAND DR 94545
MEDEX SERVICES 29851 CLEARBROOK CIR 94544
MEDIA WERKS, INC 2497 TECHNOLOGY DR 94545
MEDICAL DEVICE PARTNERS 20981 CABOT BLVD 94545
MEDICAL SYSTEMS HHC, INC DBA RESP AIR 27206 CALAROGA AVE 94545
MEDINA'S PAINTING 22657 INYO ST 94541
MEDRANO'S CLEAN TEAM 229 TURLOCK WAY 94544
MEDYNAMICS, INC 731 A ST 94541
MEJA INC. DBA HANDYMAN MATTERS 1696 TROWVILLE LN 94545
MELIE MEI LANGI TRADING 1784 OSAGE CT 94545
MELINDA'S HOUSE CLEANER 27642 WHITMAN ST 94544
MELLOW MULE CO 1002 CALHOUN ST 94544
MENDEL BIOTECHNOLOGY, INC 3935 POINT EDEN WAY 94545
MENDEZ, JOSE JULIAN 27906 THACKERAY AVE 94544
MENDOZA ENTERPRISE 3266 ARDEN RD 94544
MENDOZA'S POOL TABLES 23329 LYNN ST 94541
MENES JANITORIAL BARRAGON 22568 YOLO ST 94541
MERCEDES BELMONTES 27526 E 10TH ST 94544
MERIDIAN HOME HEALTH 26250 INDUSTRIAL BLVD 94545
MERIT LOGISTICS INC 28302 INDUSTRIAL BLVD 94545
MESTRE CLEANING SERVICE 25242 LINDENWOOD WAY 94545
METAL SPECIALISTS /  BUENO ENTERPRISES 25589 SEABOARD LN 94545
METROPOLITAN INTERIORS 2314 TRIPALDI WAY 94545
MEXICO 99 CENTS STORE 586 W TENNYSON RD 94544
MG DESIGN GROUP 28140 KARN DR 94544
MGC DIGITAL DESIGNS 475 SYCAMORE AVE 94544
MI GROUP INC., THE 3527 ARDEN RD 94545
MICHAEL COLLINS PRODUCTION 23910 2ND ST 94541
MID TRADE CO.,AKA SATIN ROSES 1019 B ST 94541
MIDNIGHT MECHANIX 2479 INDUSTRIAL PKWY W 94545
MID‐PACIFIC INDUSTRIES INC 26203 PRODUCTION AVE 94545
MIHALY HOME SERVICE 446 C ST 94541
MIKES RESIDENTIAL PHONE SERVICE 26339 STANWOOD AVE 94544
MIKY'S COLLECTION 220 SULLIVAN WAY 94541
MILES FLOORS 31411 MEADOWBROOK AVE 94544
MILESTONE MANUFACTURING LLC 1273 INDUSTRIAL PKWY W 94544
MILLER, GLORIA B 25555 HESPERIAN BLVD 94545
MIMI'S DELI 27746 AUTUMN CT 94542
MIMI'S JANITORIAL SERVICES 27367 MANON AVE 94544
MINAR'S JANITORIAL SERVICES 402 FAIRWAY ST 94544
MINA'S HARDWOOD FLOORS 25867 BELL AIR DR 94542



MINIS FLOWERS 583 TEHAMA AVE 94541
MINT ENTERTAINMENT LLC, THE 2757 LEEWARD ST 94545
MIRANDA ENTERPISES 24900 SANTA CLARA 94544
MIRANDA'S SERVICES 837 QUANTAS LN 94545
MIRANDA'S TRUCKING 26217 ELDRIDGE AVE 94544
MISSION HILL SOLUTIONS 26120 EDEN LANDING RD 94545
MISSION PHARMACY 22331 MISSION BLVD 94541
MISSION SMOG TEST ONLY CENTER 27159 MISSION BLVD 94544
MISSION TIRE SERVICE 28149 MISSION BLVD 94541
MISSION VARIETY STORE 22646 MISSION BLVD 94541
MMAB APPLIANCE 2667 BEACHWOOD ST 94545
MOAS SERVICE CENTER 486 A ST 94541
MOBILE EXPRESS TRANSPORTATION 22575 PEARL AVE 94541
MOBILE TECH AUTOPRO 544 JEFFERSON ST 94544
MOBILEMART CORP. 26940 HESPERIAN BLVD 94545
MOBILITY SOLUTIONS(IS A DBA OF STL CORP) 28700 MISSION BLVD 94544
MODERN MAIDS 717 ELLEN AVE 94544
MOM'S CLEANING 2537 KELLY ST 94541
MON CHERI 1 SOUTHLAND MALL 94545
MONAGHAN ENTERPRISES IN DBA CROSS CITY 3450 ENTERPRISE AVE 94545
MONARCH LASER SERVICES 23575 CABOT 94545
MONIQUE'S WINDSHIELD REPAIR SERVICE 27689 INDUSTRIAL BLVD 94545
MONSOON COMPANY, INC. 2743 SPINDRIFT CT 94545
MONTIEL'S TRUCKING 22581 PEARL AVE 94541
MORALES, JESUS 24998 DIADON DR 94544
MORGAN TIRE & AUTO DBA WHEEL WORKS TIRE+ 800 JACKSON ST 94544
MORNING SUN TRADERS 27628 DOBBEL AVE 94542‐2404
MP ELECTRIC & HANDYMAN WORK 249 W JACKSON ST 94544
MPDS 3246 ARDEN RD 94545
MR BLING JEWELRY 24463 MISSION BLVD 94544
MR FIX IT HANDYMAN SERVICE 22568 MISSION BLVD 94541
MRS SQUEAKY CLEAN 26023 WHITMAN ST 94544
MSTAR 1100 HOLMES WAY 94541
MULTIPLE ALLIED SERVICES INC 2343 LINCOLN AVE 94545
MULTIPLE SERVICES 30452 MIDLOTHIAN WAY 94544
MULVIHILL MACHINE 25613 DOLLAR ST 94542
MUMBAI BAZAAR 2021 W WINTON AVE 94545
MUNAT, NAZREEN 2633 BAL HARBOR LN 94545
MUNOZ GLASS 1705 W WINTON AVE 94545
MURANO GLASS 1 SOUTHLAND DR 94545
MUSIC "FO" THA MOBB RECORDS 27443 BERENDA WAY 94544
MY LE KIT RENTAL 459 RANKER PL 94544
MY LIBRARIAN 324 SPARLING DR 94544
N.Y.S COLLECTION 1 SOUTHLAND MALL DR 94545
N/S MOBILE TRUCK REPAIR 30139 INDUSTRIAL PKWY SW 94544
NAAZILS JANITORIAL 24053 EDLOE DR 94541
NAILS UNIQUE 27520 TAMPA AVE 94544
NANAS HOUSE CLEANING 29371 DIXON ST 94544
NANA'S HOUSE CLEANING 22175 S GARDEN AVE 94541
NAQSHBANDI SUFI CENTRE 2720 NAPLES ST 94545
NARUO GREVES ASSOCIATES 2215 NATIONAL AVE 94545
NATIONAL RENT A FENCE 28162 JULIA ST 94545
NATIONAL RESTAURANT SUPPLY 1949 W WINTON AVE 94545
NATIONAL SEATING & MOBILITY INC 2462 TRIPALDI WAY 94545
NATIONWIDE DISCOUNT MORTGAGE, A CAL CORP 24301 SOUTHLAND DR 94545
NATURALLY FRESH INC 2608 BARRINGTON CT 94545
NAUNIHAL CURRENCY EXCHANGE INC 30030 MISSION BLVD 94544
NC EXPRESS 24650 AMADOR ST 94544
NCM DIRECT DELIVERY 20991 CABOT BLVD 94545
NEAL SERVICES 27682 POMPANO AVE 94544
NEGRETE JANITORIAL SERVICE 26286 JANE AVE 94544
NEIL SHARMA TRUCKING 532 ELLERY PL 94544
NEKIMKEN CUTTING MACHINE SERVICE, STEVEN 28301 INDUSTRIAL BLVD 94545
NESSTAY SUPPLY 29286 BOWHILL RD 94544
NETTA'S KITCHEN 897 LONGWOOD AVE 94541
NEW GENERATION HEATING & AIR COND 2574 CRYER ST 94545
NEW TECH METAL SPINNING 2273 AMERICAN AVE 94545
NEXT LEVEL COMMUNICATIONS 25700 UNIVERSITY CT 94542
NEXT TO GODLINESS 22096 VICTORY DR 94541
NGUYEN GARDENING 2506 CARISBROOK CT 94542
NICCOLE'S CLEANING SERVICE 29907 VANDERBILT ST 94544
NICDAO'S HANDY JOB 2557 OLIVER DR 94545
NIKITA INTERNATIONAL ENTERPRISE 661 CHASE AVE 94541



NIKSSA TRADING CORP DBA MINAMI TRADING 25711 DOLLAR ST 94544
NINO ELECTRONICS 24301 SOUTHLAND DR 94545
NINO HANDYMAN SERVICE 25092 YOSHIDA DR 94545
NITE OWL REPAIR 1140 FABIAN WAY 94544
NO CALIF PAPER RECYCLERS INC 1609 WHIPPLE RD 94544
NOR CAL CLEANING 25223 BELMONT AVE 94542
NORA'S FASHION 24050 GRAND ST 94541
NORCAL I.T. PROFESSIONAL SERVICES 2629 HOME AVE 94542
NORCAL TIRE AND WHEEL INC 29440 MISSION BLVD (29440‐29444) 94545
NORMA CLEANING 27043 TYRRELL AVE 94544
NORMA'S HOUSECLEANING 32038 KENNET ST 94544
NORTHERN AMERICAN GENERAL FORKLIFT INC 21063 CABOT BLVD 94545
NORTHERN CALIFORNIA DRUG TESTING CLINIC 26250 INDUSTRIAL BLVD 94545
NORTHSTAR 27500 TAMPA AVE 94544
NSCP CARGO CORPORATION 2396 AMERICAN AVE 94545
NUEVA JERUSALEM 250 W JACKSON ST 94544
NUTEK CORPORATION 1001 WHIPPLE RD 94544
NUTRI VIDA 367 W TENNYSON RD 94544
NUTRI VIDA 367 W TENNYSON RD 94544
NUU MILLENNIUM ENT 788 SAGE LEAF CT 94544
NYS COLLECTION 1 SOUTHLAND MALL 94545
O.K. ASSOCIATES 26746 CONTESSA ST 94545 3150
OASIS DECORATING SERVICES 27369 MANON AVE 94544
OBXIDIANA CLEANER 2050 B ST 94541
OCHOA'S CARPET CLEANING 24284 SILVA AVE 94544
O'CONNOR & SONS INC DBA HYDREX PEST 21376 FOOTHILL BLVD 94541
OEC GROUP SAN FRANCISCO 24301 SOUTHLAND DR 94545
OFFICE INSTALLERS UNLIMITED 113 TRAYNOR ST 94544
OFFICE MAGIC INC DBA ELECTROCOAT 25393 HUNTWOOD AVE 94544
OGLETREE'S ENTERPRISE 25800 INDUSTRIAL BLVD 94545
OIL CHANGERS 26070 MISSION BLVD 94542
OMEGA VIDEO PRODUCTION 3398 OTTER CT 94542
OMEIS JANITORIAL SERVICE 30139 INDUSTRIAL PKWY SW 94544
OMNI MARBLE 23888 CONNECTICUT ST 94545
OMNI WIRELESS 25354 CYPRESS AVE 94541
OMNISTONE MASONRY, INC 23588 CONNECTICUT ST 94545
ON TIME SIGNS 22534 MISSION BLVD 94541
ONCE UPON A TIME PARTIES 1110 THIEL RD 94544
ONE STOP ENGINEERING, INC 23380 CONNECTICUT ST 94545
ORAL BROWN BOUTIQUE 22441 FOOTHILL BLVD 94544
ORE'S ENTERPRISE 22718 OLIVE PL 94541
ORGANIC PET NUTRITION 3238 ARDEN RD 94545
ORGANIZATION REVOLUTION, LLC. 24426 CALAVARES RD 94545
OROZCO PALLETS 27940 MANDARIN AVE 94544
ORTIZ, DIANE 235 REVERE AVE 94544
OTHER WAYS LLC 27734 INDUSTRIAL BLVD 94545
OUTSOURCEIT INC 25954 EDEN LANDING RD 94545
P & K TOOL AND PRODUCTION INC 2080 AMERICAN AVE 94545
P C EXPRESS 26034 EDEN LANDING RD 94545
P I CARGO 2769 SUNSET DUNE WAY 94545
P. J. C. LANDSCAPING 398 SMALLEY AVE 94541
PACHERO'S 375 INDUSTRIAL PKWY 94544
PACIFIC FOUNDATION SYSTEMS 29270 PACIFIC ST 94544
PACIFIC HIGHWAY RENTALS LLC 75 JACKSON ST 94544
PACIFIC HUMAN RESOURCE SOLUTIONS 3428 ARDEN RD 94545
PACIFIC LATHING PLASTERING 2574 CRYER ST 94545
PACIFIC OFFICE‐SCAPE INC 31090 SAN ANTONIO ST 94544
PACIFIC TILE & MARBLE INC 24167 CLAWITER RD 94545
PACIFIC VIEW MAINTENANCE SOLUTIONS 655 SYCAMORE AVE 94544
PACIFIC WELDING & MACHINE 22962 CLAWITER RD 94545
PACIFICA SERVICE 610 BUCKWHEAT CT 94544
PACKING SERVICES BAY AREA 24050 SILVA AVE 94544
PAINT‐TECH 574 SIMON ST 94541
PALACE HOOKAH LOUNGE & SMOKE SHOP 25180 MISSION BLVD 94544
PALME‐STUMPE 1201 HIGHLAND BLVD 94542
PAN AMERICAN CERAMICS,INC. 1950 SABRE ST 94545
PANCHO VILLA PRODUCTIONS DBA WHITE HALL 1026 B ST 94541
PANGELINA  WOODWORK 22783 FULLER AVE 94541
PAOLA JANITORIAL SERVICE 354 STEWART DR 94544
PARADA TRUCKING 24669 BROADMORE AVE 94544
PARFUMERIE 255 SOUTHLAND MALL 94545
PARRA SERVICES 22860 ATHERTON ST 94541
PARTY MAKERS, THE 22771 WOODRIDGE DR 94541



PASSION UNIVERSITY 22595 6TH ST 94541
PATRICIA'S CLEANING 475 ELMWOOD LN 94541
PATRICIA'S PRETTY PETALS 1317 HOMESTEAD LN 94545
PAUL'S ENTERPRISES 385 CORNELL AVE 94544
PAY LESS TREE 339 ST ANDREW'S ST 94544
PAYLESS AUTO GLASS 29404 MISSION BLVD 94544
PEDRO ARROYO 1528 FOLSOM AVE 94544
PEERLESS PRIME CARE PROVIDER 22304 CITY CENTER DR 94541
PENINSULA CLEANING SERVICE 2842 SEADRIFT CIR 94545
PENNYMATE INNOVATIONS 2302 TRIPALDI WAY 94545
PENTAGON TECHNOLOGIES 21031 ALEXANDER CT 94545
PEOPLE PRINT 718 SOUTHLAND MALL 94545
PEOPLES DELIVERY SERVICE 2036 ALDENGATE WAY 94545
PEPE PAINTING 27672 ORLANDO AVE 94545
PERALTA JANITORIAL SERVICES 27978 THACKERAY AV 94544
PERDURE 25153 O'NEIL AVE 94544
PERFECT TIMING MUSIC STUDIO 30048 MISSION BLVD 94544
PERFORMANCE COURIER SYSTEM 816 W A ST 94541
PERFORMANCE SWING STAGE,INC. 1560 WINTON AVE 94545
PERMITO CLEANING SERVICES 27261 SLEEPY HOLLOW AVE 94545
PEST SCENE INVESTIGATORS 1153 C ST 94541
PETE'S CARPET CLEANING 24036 MYRTLE ST 94541
PET'S ELECTRIC 131 ERIE PL 94544
PHAM'S CONCRETE PUMPING 1335 XAVIER AVE 94545
PHARMACY SUPPORT SERVICES ‐ HAYWARD 20967 CABOT BLVD 94545
PHIL EDWARDS RECORDING 1364 C ST 94541
PHIL‐AMERICAN INTERNATIONAL INC 23002 FOLEY ST 94545‐1602
PHYSICIANS RX NETWORK, LP 1558 B ST 94541
PIER DUPEE EVENTS 752 CITY WALK PL 94541
PIERCING PAGODA, INC. #135 364 SOUTHLAND MALL 94545
PIGRUM, BRENDA 323 MEDITERRANEAN AVE 94544
PINK ROSE HOME SERVICES 24476 PLUMMER CT 94545
PIONEER TYPESETTERS 1546 W WINTON AVE 94545
PIPETTETECH CALIBRATION CO, INC 23595 CABOT BLVD 94545
PJ RX COURIER 28232 WREN CT 94545
PLATINUM MAINTENANCE 25555 FRANKLIN AVE 94544
PLATINUM WIRELESS 31099 MISSION BLVD 94544
PLATRON COMPANY WEST 26260 EDEN LANDING RD 94545
PLAYING THE POSITION TRAINING CAMPS 2662 OLIVER DR 94545
PLEASANTLY HEALTHY FOODS 26073 HICKORY AVE 94544
PMA, INC. 3401 ENTERPRISE AVE 94545
PMC 25757 SOTO RD 94544
PML ENTERPRISE 25125 SANTA CLARA ST 94587
POLICHAR, GRACE S 24563 2ND ST 94541
PORTABLE AIR OF CALIFORNIA LLC 21063 CABOT BLVD 94545
POSTAL ANNEX 249 W JACKSON ST 94544
POSTAL EXPRESS 31121 MISSION BLVD 94544
POSTAL SYSTEMS INC 25024 VIKING ST 94545
POUR PLANIT 547 BLUE JAY DR 94544
POWERMOTOR, INC. 2437 TRIPALDI WAY 94545
PRAMOD N KASHYAP 27586 CORONADO ST 94545
PRASAD HANDYMAN SERVICES 27316 TYRRELL AVE 94544
PRASAD, RAKESH 28859 TUCKER ST 94544
PRAXIS CUSTOM SYSTEM DESIGN & INTERGRATI 3561 ARDEN RD 94545
PRECIOSION ROOTER & DRAIN 27621 SEBASTIAN WAY 94544
PRECIOUS GIFTS & FLOWERS 27472 MIAMI AVE 94545
PRECISE GLOBAL LOGISTICS 25019 VIKING ST 94545
PRECISION ENDOSCOPY OF AMERICA, INC 26526 EDEN LANDING RD 94545
PREMIER GROUP 1484 HIGHLAND BLVD 94542
PREMIERE CASINO PARTIES AND BEVERAGE 369 JANE CT 94542
PREPAID ROUTE ORGANIZATION INC 26250 INDUSTRIAL BLVD 94545
PRESENTATION PRODUCTS INC 3659 DEPOT RD 94545
PRESTO DELIVERY SERVICE 28587 STARBORD LN 94545
PRI MEDICAL TECHNOLOGIES, INC 3447 INVESTMENT BLVD 94545
PRIME COAST TRANSPORT 687 OLYMPIC AVE 94545
PRIME PARTY RENTALS 28971 HOPKINS ST 94545
PRIME ZERO PRODUCTIONS, LLC 3475 INVESTMENT BLVD 94545
PRINT CREATIONS,LLC 20906 CORSAIR BLVD 94545
PRINT FED 28850 RUUS RD 94544
PRINT MAIL SPECIALIST 3475 INVESTMENT BLVD 94545
PRIORITY AUTOMOBILE TRANSPORTATION SRVS 22320 FOOTHILL BLVD 94541
PRISCILLA FIGUEROA'S NOTARIAL & DOC SVC 22525 SANTA CLARA ST 94541
PRO HOUSE DOCTOR 26067 EASTMAN CT 94544



PROFESSIONAL CALL SOLUTION 1325 D ST 94541
PROFESSIONAL ONSITE HEALTH SERVICES 500 SEQUOIA ST 94541
PROFESSIONAL WINDOW CLEANING 750 SCHAFER RD 94544
PROJECT DEVELOPMENT RESOURCES CORP 29878 CLEARBROOK CIR 94544
PRONTO FURNITURE ASSEMBLY 22548 SONOMA ST 94541
PROSPERITY GROUP 2717 LEEWARD ST 94545
PROSTAR WIRELESS INC 30991 HUNTWOOD AVE 94544
PROVIDERS, A PROCESS SERVING COMPANY 2559 ERSKINE LN 94545‐3025
PS COMPUTER CONSULTING 2285 CRYER ST 94545
PUFFLIST 24462 PONTIAC ST 94544
PULIDO'S TAILOR SHOP 641 W TENNYSON RD 94545
PULPITO'S POOL SERVICE 31918 ALBANY ST 94544
PULSE CHECK CPR 1072 B ST 94541
PUM YANG WORLDWIDE SHIPPING 3456 DEPOT RD 94545
PUMPING SOLUTIONS, INC. 24205 CLAWITER RD 94545
PURPLE ROSE EVENTS 29040 CARAVAN LN 94545
PYRAMID VENTURES 2880 CHRONICLE AVE 94542
QUALITY CLEANING & PAINTING COMPANY 27736 BISCAYNE AVE 94544
QUALITY MAINTENANCE CARE 25200 SANTA CLARA ST 94544
QUALITY SYSTEMS 27279 INDUSTRIAL BLVD 94545
QUANTUM AUTO‐HOME CLEANING 23888 CONNECTICUT ST 94544
QUEEN OF HEARTS HEALTHCARE SERVICES 625 BERRY AVE 94544
QUESTAR,INC. 30989 SAN CLEMENTE ST 94544
QUICK & EFFICIENT BUILDING MAINTENANCE 1298 TERRACE AVE 94541
QUICK RESPOND LOCKSMITH, 24 HOURS 22824 KINGS CT 94541
QUICK SMOG HAYWARD 22326 MISSION BLVD 94542
QUINTANILLA PARADA JANITORS & DETAILS 341 MURRAY DR 94544
QUINTRONIX 2445 INDUSTRIAL PKWY W 94545
R & B MOBILE DETAIL SERVICE 241 VALLE VISTA AVE 94544
R & G STANG 24324 EDITH ST 94544
R & J EXPRESS 24201 CLAWITER RD 94545
R C R LANDSCAPE & GARDENING 22635 MADRONE ST 94541
R D MILLWORK 1273 INDUSTRIAL PKWY W 94544
R&R CUSTOM CABINETS 23986 CLAWITER RD 94545
R.J. CARTER 25200 CARLOS BEE BLVD 94542
R.M. EXPRESS 26592 CALAROGA AVE 94545
R.Y.M REAL ESTATE & FINANCIAL SERVICES 26250 INDUSTRIAL BLVD 94545
RACERS UNDERGROUND ONLINE MAGAZINE 28896 VENUS ST 94544
RAGE ON RENTALS 22834 UPLAND WAY 94541
RAINTREE VENTURES, INC. 2532 CRYER ST 94545
RAMIREZ HOUSE CLEANING 21870 WESTERN BLVD 94541
RAMIREZ SERVICES 475 ELMWOOD LN 94541
RAM'S JANITORIAL 26294 VENTURA AVE 94544
RANGEELA FASHION 24504 MISSION BLVD 94544
RANGER ROOTER 32055 KENNET ST 94544
RAPID PRINT CENTER 1795 CANTERBURY LN 94544
RAUDEL LOPEZ CATERING 386 WINTON AVE 94544
RAVE PRECISION INC. 31154 SAN BENITO ST 94544
RAYMOND J CASTOR DBA RC MAINTENANCE CO 22161 MISSION BLVD 94541
RAYNIL & KRISHNIL INC 25442 CHARLES AVE 94544
R‐C * HOUSEKEEPING & HAULING SERVICE 26066 STANWOOD AVE 94544
RCR PAINTING 29869 VANDERBILT ST 94544
READY AND WILLING (R.A.W.) 25700 UNIVERSITY CT 94542
RECLUS, MARC 3062 OAKES DR 94542
RECON JANITORIAL SERVICES 27732 DOLPHIN LN 94545
RED CART MARKET INC DBA PET CLUB III 27451 HESPERIAN BLVD 94545
RED SEA EXPRESS 3447 INVESTMENT BLVD 94545
REDBOX AUTOMATED RETAIL 164 W JACKSON ST 164 W JACKSON ST 94544
REDBOX AUTOMATED RETAIL 26781 MISSION 26781 MISSION BLVD 94544
REDBOX AUTOMATED RETAIL 26958 HESPERIAN 23958 HESPERIAN BLVD 94541
REDWOOD LABORATORY MANAGEMENT, LP 1558 B ST 94541
REGENCY LIGHTING 30672 ‐30682 SAN ANTONIO ST 94544
REISWIG,DAVIS & ASSOC.,INC. 1260 A ST 94541
RELAY 1060 EDGEMERE LANE 94545
REMARC MFG INC 2376 AMERICAN AVE 94545
RENT‐A‐CENTER #01061 26905 MISSION BLVD 94544
RENTACRATE LLC 23285 EICHLER ST 94545
REO CLEANING SERVICES 214 WINTON AVE 94544
REO HOMES 140 SATURN AVE 94544
RESTORATION PARTS SOURCE 23970 CLAWITER RD 94545
RESUME ROVERS 25672 MAITLAND DR 94542
RICHARDS LANDSCAPING 27539 CORONADO WAY 94545
RICHIE ENTERPRISE 29509 CHANCE ST 94544



RICKY REPAIR 25218 DELMAR LN 94542
RICOS TACOS TEPA 26261 STANWOOD AVE 94544
RIGHT KEY LOCKSMITHING, THE 1642 ASHBURY LN 94545
RINCO INTERNATIONAL, INC 23271 EICHLER ST 94545
RIP CITY DJ'S 28006 NOB HILL CT 94542
RIVAS CLEANERS 25374 DELMAR AVE 94542
RIVER CITY HEALTHCARE 26010 EDEN LANDING AVE 94545
RIVERA TIRE SERVICES 2956 BAUMBERG AVE 94545
RJ APPRAISALS 26658 WAUCHULA WAY 94545
RKEZA HANDYMAN SERVICES 27435 MANON AVE 94544
RMB KEY 28819 FOXFIRE LN 94544
RMC CLAIM SERVICE 25167 KAY AVE 94545
ROA TRUCKING 31730 VALLEY FORGE ST 94544
ROAD EXPRESS 555 TELFORD CT 94544
ROBBI'S DESIGNS 1318 B ST 94541
ROBERSON APPRAISAL ASSOC 24760 MAGNOLIA ST 94545
ROBERT WAYNE FOOTWEAR 529 SOUTHLAND MALL DR 94545
ROBERTO'S JANITORIAL SERVICES 22856 MYRTLE ST 94541
ROBERT'S JANITORIAL SERVICES 22856 MYRTLE ST 94541
ROB'S AUTO MACHINE 27515 INDUSTRIAL BLVD 94545
ROB'S SWEEPER & MAINTENANCE 2353 AMERICAN AVE 94545
ROCK IT PUMPING 1250 A ST 94541
ROCKRIDERS 2543 W WINTON AVE 94545
RODRIGUEZ HANDYMAN SERVICES 27697 SEMINOLE WAY 94544
RON HOOK ENTERPRISE 23491 ODOM DR 94541
ROSAS CONCEPTS 4230 TWILIGHT CT 94542
ROSEMARY'S JANITOR COMPANY 642 DEAN ST 94541
ROYAL CROWN AUTOMOTIVE 22774 7TH ST 94541
RREHAN 605 SORENSON RD 94544
RUELAS, LUIS A GUZMAN 309 EASTMAN ST 94544
RUSSELL, DOROTHY DBA JANI‐KING 24565 SURREY WAY 94544
RUTH LEVIN VISITATION SUPERVISION EXCHNG 25125 SANTA CLARA ST 94544
RUWARD HANDYMAN 25401 CYPRESS AVE 94544
RYKO MANUFACTURING CO 30970 HUNTWOOD AVE 94544
RYNOVALLEY TECHNOLOGIES,INC. 1468 ZEPHYR AVE 94544
S & S DENTAL LAB, INC 2474 CABRILLO DR 94545
S B ‐ GUTTERS 2790 BAUMBERG AVE 94545
S M COPIERS, INC 26203 PRODUCTION AVE 94545
S M DELIVERY 28016 EL PORTAL DR 94542
S P M, CO 3420 ARDEN RD 94545
S.A.A. TILE 29931 VANDERBILT ST 94544
S.J. GENERAL BUILDING MAINTENANCE INC 24785 WILLIMET WAY 94544
S.P. TIRES MOBILE SERVICE 688 BERRY ST 94544
S.P. TRUCKING 25503 INDUSTRIAL BLVD 94545
S.P.I.V.E.Y. 3452 LA MESA DR 94542
S.T.R.I.V.E. LLC 23850 CLAWITER RD 94545
SAAB TRANS 2509 CIVIC AVE 94542
SAAVEDRA, KARINA 21624 WESTFIELD AVE 94541
SAC VAL JANITORIAL SALES & SERVICES INC 2380 AMERICAN AVE 94545
SAFELAND 25354 CYPRESS AVE 94544
SAFEPAK 1840 NATIONAL AVE 94545
SAGAN'S WASH ON WHEEL 29404 PROVIDENCE WAY 94544
SAL & G ORNAMENTAL IRON 1873 W WINTON AVE 94544
SALCEDO MOBILE AUTO DETAILING 24112 ALICE ST 94544
SAL'S TENNYSON HARDWARE & VARIETY 1120 W TENNYSON RD 94544
SALUD Y ENERJIA 22518 FILBERT ST 94541
SALVADOR MARKETING 30540 CARROLL AVE 94544
SAMI'S CLEANERS SERVICE 25073 COPA DEL ORO DR 94545
SAMSAN LLC DBA SAMSAN CONSULTING 73 FERNRIDGE CT 94544
SAN FRANCISCO FIRE PROTECTION 495 LAUREL AVE 94541
SANCHEZ CLEANING SERVICES 24464 PARK ST 94544
SANDOVAL JANITORIAL SEVICES 25173 CYPRESS AVE 94544
SANDOVAL MAINTENANCE 22264 S GARDEN 94541
SANDOVAL PAINTING 27672 ORLANDO AVE 94545
SANDRA'S PARTY RENTAL 22235 PERALTA ST 94541
SANDRY DESIGNS 22320 CITY CENTER DR 94541
SANGRILA ACCESSORIES 1 SOUTHLAND MALL 94545
SANTI HANDYMAN 22328 S GARDEN AVE 94541
SANTOS & SANTOS,INC. 25834 EDEN LANDING RD 94545
SASSY N' CLASSY FASHIONS 24567 SOTO RD 94544
SBK SUNGLASSES 5542 SOUTHLAND MALL 94545
SCAFCO CORPORATION 2851 MC CONE AVE 94545
SCHALIT, MIRIAM 1920 ROCK SPRINGS DR 94545



SCOOP DOG CATERING 965 NORTHFIELD DR 94544
SCOOTER D A PRODUCTIONS 21701 FOOTHILL BLVD 94541
SCRAP HUT 1226 MCFARLANE LN 94544
SCRUB SWEAT & TEARS 25445 SOUTHWICK DR 94544
SCULLY TRANSPORTATION SERVICES 3453 ENTERPRISE AVE 94545
SEBALEX DELIVERY SERVICE 29034 HILLVIEW ST 94544
SECCION AMARILLA USA, LLC 3524 BREAKWATER AVE 94545
SECURITY SAFE 1753 ADDISON WAY 94544
SEE'S PROFESSIONAL CLEANING 28010 DOBBEL AVE 94542
SEE'S PROFESSIONAL FLOORING 28010 DOBBEL AVE 94542
SELAMTA PACK AND SHIP 98 W JACKSON ST 94610
SELECT WIRELESS 2428 WHIPPLE RD 94544
SELECTACARE LIMITED DBA DATATALK 26291 PRODUCTION AVE 94545
SEMANO, INC 31757 KNAPP ST 94544
SENEGENCE/SPA AT HOME 26165 ADRIAN AVE 94545
SENIOR CARE FOR LIFE 26372 FLAMINGO AVE 94544
SEN'S TRUCKING 640 CELIA ST 94544
SERPICO LANDSCAPING, INC 1764 NATIONAL AVE 94545
SES PROBER 29612 MOUNTAIN OAK CT 94544
SET IN MOTION FILMS 26564 HICKORY AVE 94544
SETE HANDYMAN 1141 REX RD 94541
SHADES OF GREEN LANDSCAPING 24674 TIOGA RD 94541
SHAH'S TRUCKING 25006 LUCIEN WAY 94544
SHALO'S REFINISHING 554 C ST 94541
SHANE'S WATER CUTTING 3314 ARDEN RD 94545
SHARED TECHNOLOGIES INC. 20949 CABOT BLVD 94545
SHARJO, INC DBA SERVICE MASTER RESTORATI 2220 W WINTON AVE 94545
SHARON MORGRET TUTORING 27227 DOBBEL AVE 94542
SHINE BUSINESS TEAM 22455 MAPLE CT 94541
SHIP‐IT DIRECT 1273 INDUSTRIAL PLWY 94544
SHOESTOP SERVICE CENTER 282 SOUTHLAND MALL 94545
SHORELINE DIAGNOSTICS, INC. 3245 DEPOT RD 94545
SHORTCAKES EVENTS 1072 CENTRAL BLVD 94542
SI SE PUEDE BEHAVIORAL INTERVENTION, INC 3401 INVESTMENT BLVD 94545
SIBLEY'S MOBILE NOTARY SERVICES 27277 CAPRI AVE 94545
SID TOOL CO, INC 3848 BAY CENTER PL 94545
SIGALA'S CARPET CLEANING 377 LAFAYETTE AVE 94544
SIGN & POST COMPANY, THE 2616 BARRINGTON CT 94545
SIGNATURE TOUCH SERVICES 22284 MISSION BLVD 94541
SIGNWORKS 46 TRAYNOR ST 94544
SILVA, YILDIZ I. 2557 PAPPAS PL 94542
SILVER PALACE 1104 W TENNYSON RD 94544
SIMMERIN SEASONS 22729 OLIVE PL 94541
SIMONS PRODUCTIONS 2628 NAPLES ST 94545
SIMPLEX 29023 TERN PL 94545
SITECH NORCAL, INC 3566 INVESTMENT BLVD 94545
SIZEWISE RENTALS 2556 BARRINGTON CT 94545
SJ VALLEY PLATING DBA FARBEN 31010 SAN CLEMENTE ST 94544
S‐JANITORIAL SERVICE 928 LONGWOOD AVE 94541
SKA RESOURCES, INC 30263 CEDARBROOK RD 94544
SKILLED NURSING PHARMACY 21150 CABOT BLVD 94545
SKY FACILITY MAINTENANCE CORP 3565 ARDEN RD 94545
SKYLINE SECURITY 26250 INDUSTRIAL BLVD 94545
SLUMBER PARTIES BY THERESA LEWIS 26681 HUNTWOOD AVE 94544
SMART CONNECT TELECOM, INC 2497 TECHNOLOGY DRIVE 94545
SMARTONE SERVICES, LLC 27613 DEL NORTE CT 94545
SMJ SWEETMUSIC GROUP 3581 SKYLINE DR 94542
SNACKS R US DBA CALIFORNIA TOBACCO 1650 W WINTON AVE 94544
SNAP ON TOOLS 537 BISHOP AVE 94544
SOFYAN'S GIFT GALLERY 3393 OAKES DR 94542
SOLIS AUTO GLASS 27496 PONDEROSA CT 94545
SOME‐BODY ELSE'S ENTERTAINMENT 22262 S GARDEN AVE 94541
SONIA'S CLEANING SERVICE 22882 UPLAND WAY 94541
SONIA'S NOTARY/AMERICAN PROCESS SERVERS 22693 HESPERIAN BLVD 94541
SONIDA DISCOMOVIL TANIA 25437 MUIR ST 94544
SONNA DESIGNS 1638 E ST 94541
SONZA, MILA L 37 LANCE WAY 94544
SOUBLET, JOSEPHINE 25097 BELHAVEN ST 94545
SOUL CAMP MUSIC 24900 SANTA CLARA ST 94544
SOUND CINEMA INTEGRATION, INC 3118 DIABLO AVE 94545
SOUND INNOVATIONS 30872 HUNTWOOD AVE 94544
SOUND ON STAGE, INC 3182 DIABLO AVE 94545
SOUNDWIZARD PRODUCTIONS 24564 MARGARET DR 94542



SOUTH BAY ROOFING SERVICES 822 OVERHILL DR 94544
SOUTH GARDEN REMODELING 22262 S GARDEN AVE 94541
SOUTH PACIFIC TREASURES 834 BLAINE WAY 94544
SOUTHERN SELLERS 2074 LAGUNA DR 94545
SP AVIATION, INC. 21889 SKYWEST DR 94541
SP MASONRY, INC 2023 EVERGLADE ST 94545
SPA SURGEON 26859 NEW DOBBEL ST 94541
SPARKLES & STYLE 29022 JETTY WAY 94545
SPARTAN ENVIRONMENTAL LLC 3340 ARDEN RD 94545
SPECIAL HOUSE CLEANING SERVICE 26434 STANWOOD AVE 94544
SPECIAL REFRIGERATION 160 JIMENEZ WAY 94544
SPECIAL TOUCH CARPET CARE 3584 LA MESA DR 94542
SPECIALTY TRANSPORT INC. 3226 DIABLO AVE 94545
SPEED COURIER 867 WESTWOOD ST 94544
SPEEDEE ROADSIDE 3218 BAUMBERG CT 94545
SPEEDY EXHAUST & REPAIR 727 INDUSTRIAL PKWY W 94544
SPEEDY HOUSE CLEANING & JANITORIAL SVCS 680 ATHERTON PL 94541
SPEEDY VARRON LANDSCAPING & MAINTENANCE 828 ALONDA CT 94541
SPIRIT OF STONE 23588 CONNECTICUT ST 94545
SPLASH OF CLASS PAINTING & CONSTRUCTIONC 795 SANDOVAL WAY 94545
SPLURGE 22524 FOOTHILL BLVD 94541
SPRINT/WIRELESS LIFESTYLE 587 SOUTHLAND MALL 94545
SQUEAK E CLEAN 29869 VENTNOR CT 94544
SSAJ COURIER SERVICES 2736 SPINDRIFT CT 94545
SSS CONCRETE PUMPING INC 4125 BREAKWATER AVE 94545
ST BERNARD LOCKSMITH 27852 HUMMINGBIRD CT 94545
ST CLAIRE'S HOME HEALTH 27171 CALAROGA AVE 94545
STAGING UP STYLE 27324 DOBBEL AVE 94542
STAN'S STAMPS & SIGNS 25800 INDUSTRIAL BLVD 94545
STAR ARTS/PURPLE DOLPHIN ARTS 26775 HAYWARD BLVD 94544
STAR FABRICS 29625 MISSION BLVD 94544
STAR JUMP 22454 HESPERIAN BLVD 94541
STARS HOUSE CLEANING 27162 CAPRI AVE 94545
STAT DELIVERY SERVICES 26203 PRODUCTION AVE 94545
STATDEL.COM, LLC 26203 PRODUCTION AVE 94545
STEREOBASE 26699 MISSION BLVD 94544
STERGENICS U.S., LLC 2311 LINCOLN AVE 94544
STEVE'S QUALITY CLEANING 1425 JEREZ CT 94544
STITCHES & STUFF 27813 LAPORTE AVE 94545
STL CORPORATION 27822 MISSION BLVD 94544
STOKES 23621 IDA LN 94541
STONE, RONALD L 1090 B ST 94541
STREET BEAT 406 W HARDER RD 94544
STRUCTURED ENVIRONMENTS 25805 SEAVER ST 94545
STUDIO 92 3447 INVESTMENT BLVD 94545
STUDIO ARTELIER 1239 WEST ST 94545
SUBURBAN AIR CORP 20511 SKYWEST DR 94541
SUE'S SEWING SHOP 22183 MISSION BLVD 94541
SUKHJINDER SINGH DELIVERY 29394 TAYLOR AVE 94544
SULTRY VISIONS DESIGNING & SEWING 787 SAGELEAF CT 94544
SUN MARBLE, INC 1968 ALPINE WAY 94545
SUNLIGHT BLINDS & DRAPERIES INSTALLATION 24462 PONTIAC ST 94544
SUNNY EXPRESS 2743 PLOVER ST 94545
SUNNYBROOKS BASKETS 25039 CYPRESS AVE 94544
SUNRISE CARPET CLEANING & MAINTENANCE 24611 2ND ST 94541
SUNRISE EXPRESS 29581 HIGH GATE DR 94544
SUNSHINE AUTO DETAILING 25336 MISSION BLVD 94544
SUNSHINE HOME CLEANERS SERVICE 929 NEIL WAY 94545
SUNTANS TO GO ‐ HAYWARD 22785 FOOTHILL BLVD 94541
SUPERIOR CLEANING SERVICE 1340 A ST 94541
SUPERIOR SERVICES 29058 RUUS RD 94544
SUPERIORBATH, INC. 28302 INDUSTRIAL BLVD 94545
SUPPLY AIR DISTRIBUTION 25619 NICKEL PL 94545
SURESHRED 3166 DIABLO AVE 94545
SUSANNE'S FASHION 108 SOUTHLAND MALL DR 94545
SUSY'S HOUSEKEEPING 27802 BROWNING CT 94544
SVC INVESTMENTS,INC. 1468 ZEPHYR AVE 94544
SWAN GIFTS 3144 CHRONICLE AVE 94542
SWOOP DELIVERY 357 BRIDGECREEK WAY 94544
SYDOW POOL SERVICE 2479 INDUSTRIAL PKWY W 94545
SYLVANIA LIGHTING SERVICES 30675 HUNTWOOD AVE 94544
SYLVESTER BURKS ENT,LLC A SLYKEYS PROD 1478 B ST 94541
SYNGEN INC 3980 POINT EDEN WAY 94545



SYNONCOL 3916 TRUST WAY 94545
T & A HANDMAN 853 HANCOCK ST 94544
T & L COMPUTERS 28826 SANDCREEK DR 94545
T AND M CONCRETE FINISHERS 28962 RUUS RD 94544
T EXPRESS 22373 HAPPYLAND AVE 94541
T J VINYL TRANSFER 2300 BOURBON DR 94545
T. EDERSON & COMPANY,INC. 1135 HAT CREEK WAY 94544
T.H. WATCH REPAIR 21988 FOOTHILL BLVD 94541
T.H.K.P.ACCELERATED PROGRAMS & CURRIC 489 CARMAR ST 94544
T.K.H. JEWELRY REPAIR 28372 CUBBERLEY CT 94545
TABOO PRODUCTS 24480 THOMAS AVE 94544
TALLERICO, A. COMPANY 2252 AMERICAN AVE 94545
TAYLOR MADE SCENTS 28301 CARDINAL ST 94545
TAYLOR MORRISON OF CALIFORNIA, LLC 1276 MARTIN LUTHER KING DR 94541
TAYLORED MADE CUTZ 22408 MISSION BLVD 94541
TAZMAN JANITORIAL SERVICES 375 INDUSTRIAL PKWY 94544
T‐BEST TALENT AGENCY 1609 WHIPPLE RD 94544
TEAM E RECYCLE 1754 B ST 94541
TEAM RC SOMETHING RIDERZ 27150 TAMPA AVE 94544
TEAM TRANSPORT 26250 INDUSTRIAL BLVD 94545
TECHPRO CENTRAL, INC 24615 O'NEIL AVE 94544
TEDS DRUGS 27453 HESPERIAN BLVD 94545
TED'S DRUGS 27453 HESPERIAN BLVD 94545
TEIKURO CORPORATION 31499 HAYMAN ST 94544‐7123
TELECOMM MOBILE GROUP LLC 1 SOUTHLAND MALL 94545
TELEDYNAMIC COMMUNICATIONS INC 3501 BREAKWATER AVE 94545
TEN PERFECT NAILS 24467 MISSION BLVD 94544
TENNYSON ONE STOP SHOP 27945 MANON AVE 94544
TEODORO PLASCENCIA CLEANING SERVICE 601 SORENSON RD 94544
TERESA RAMOS CLEANING 1026 FOLSOM AVE 94544
TEST EQUIPMENT SALES, LEASING & ACQUISIT 27728 INDUSTRIAL BLVD 94545
TH HANDYMAN SERVICE 2454 CRYER ST 94545
THE ASKIA GROUP 30263 CEDARBROOK RD 94544
THE BEST HOUSE KEEPING SERVICE 22781 7TH ST 94541
THE BOLD BRUSH, LLC 30689 BELLO RD 94544
THE CLEANING SERVICE 309 EASTMAN ST 94544
THE FLOWER EXPERIENCE 24623 SANTA CLARA ST 94544
THE GUTTER MAN 1839 CEDAR ST 94541
THE INSTALLER 22387 S GARDEN AVE 94541
THE JOHN HENRY FRANKLIN 3RD 332 DUMONT AVE 94544
THE MAGIC ARC 2012 NATIONAL AVE 94545
THE PARTY CHEST 1058 MARTIN LUTHER KING DR 94541
THE RECYCLED HOUSE 22449 FOOTHILL BLVD 94541
THE ROSES COMPANY 811 LEONARDO WAY 94541
THE SOTO'S PARTY TIME 25480 SOTO RD 94544
THERM‐X SVT LLC 1855 WHIPPLE RD 94544
THIBERT ENGINEERING CONCEPTS 2439 C INDUSTRIAL PRKWY W 94545
THINK FIRST CLOTHING 27688 MIAMI AVE 94545
THIRD EAR SOUND COMPANY 30965 SAN BENITO ST 94545
THOMAS INTERIOR & CO 28971 HOPKINS ST 94545
TILEMOBILE, LLC 21087 CABOT BLVD 94545
TIMELESS COUNTERTOPS 2214 AMERICAN AVE 94545
TINA'S EMBROIDERY 1030 B ST 94541
TINA'S HOMECARE PROVIDER 22269 PERALTA ST 94541
TIRE & WHEEL MART 2456 WHIPPLE RD 94544
TIRE SERVICE 2557 W WINTON AVE 94545
TIWALA TECHNOLOGY SYSTEMS, LLC 3607 SISKIYOU CT 94542
TM3 THERAPEUTICES LLC 3521 INVESTMENT BLVD 94545
T‐MOBILE 30186 INDUSTRIAL PKWY SW 94544
TNT HANDYMAN SERVICES 143 LAFAYETTE AVE 94544
TOGOBAY 1180 WESTWOOD ST 94544
TOM THE BOOK REP 930 NORTHFIELD DR 94544
TONITOS CLEANING SERVICE 27079 MANON AVE 94544
TONYA'S CLEANING AND PAINTING 531 CULP AVE 94544
TOP 2 TOE BEAUTY SUPPLY & SALON 22429 FOOTHILL BLVD 94541
TOP DOG, THE 737 A ST 94541
TOP QUALITY MAINTENANCE 708 MARIN AVE 94542
TOTONKA TRUCKING 25472 BUNKER HILL BLVD 94542
TOYS IN ACTION/STERLING STAR 1 SOUTHLAND MALL 94545
TRAN FLOWMAXX(CONCRETE PUMPING & GARDENI 1832 WELFORD LN 94544
TREASURE ISLAND 557 SOUTHLAND MALL 94545
TREASURE LAND DBA DIAMONDS FOREVER 285 SOUTHLAND MALL 94545
TREAVELING KITCHEN, THE 639 AUDUBON CT 94544



TRENDBUS INTERNATIONAL 26203 PRODUCTION AVE 94545
TRENDZ BEAUTY CA, INC 1 SOUTHLAND MALL 94545
TRES LOBOS ENTERPRISES,INC. 27797 GAINESVILLE AVE 94545
TRIBAL MOON 27667 SEMINOLE WAY 94544
TRI‐CITY ENGRAVERS 30139 INDUSTRIAL PKWY SW 94544
TRICOR AMERICA, INC. 3149 DIABLO AVE 94545
TRIM PRECISION MACHINING INC 1841 NATIONAL AVE 94545
TRIPLE E MACHINERY MOVING,INC. 27601 INDUSTRIAL BLVD 94545
TRIUS DIAGNOSTIC IMAGING,INC. 22962 CLAWITER RD 94545
TRUE FIGHT CLUB 28460 HESPERIAN BLVD 94545
TRULY WARE OF HAYWARD 110 SIERRAWOOD AVE 94544
TRUTEK EDUCATIONAL MATERIALS 26250 INDUSTRIAL BLVD 94545
TRU‐VALUE BUILDERS LLC 22500 FOOTHILL BLVD 94541
TSF SYSTEMS 1655 WHIPPLE RD 94544
TURNER, EDITH W 3292 ROUND HILL DR 94542
TWISTED ILLUSIONS 555 W TENNYSON RD 94544
TWO WHEEL  SAFETY TRAINING INC 3137 DIABLO AVE 94545
TYLER GROUP,THE LLC DBA AIM MAIL CENTER 895 B ST 94541
U & IPHONE 1544 B ST 94541
U S TIRE SALES & SERVICE, INC. 1915 NATIONAL AVE 94545
U.S. CATERING TRUCKS MFG, LLC 30987 SAN BENITO ST 94544
UDOISA ENTERPRISE 1040 MARTIN LUTHER KING DR 94541
ULTIMATE CARPET CLEANERS 26455 FLAMINGO ST 94544
ULTIMATE CARPET CLEANING 24960 CALAROGA AVE 94545
ULTIME JANITORIAL CORPORATION 23907 2ND ST 94541
ULTRASIL CORPORATION 3527 BREAKWATER AVE 94545
UNIFIRST CORPORATION 2602 BARRINGTON CT 94545
UNIQUE MAINTENANCE SERVICES 727 INDUSTRIAL PKWY W 94544
UNISOURCE SOLUTIONS, INC 31101 WIEGMAN RD 94545
UNI‐TECH REFRIGERATION CO 29660 PERIWINKLE RD 94544
UNITED DETAIL 29178 SIMS CT 94544
UNITED RENTALS AERIAL EQUIPMENT 2249 DAVIS CT 94545
UNITED RENTALS NW INC DBA UNITED RENTALS 4125 BREAKWATER AVE 94545
UNITED SOURCE COMPANY LTD 2183 AMERICAN AVE 94545
UNITED STAINLESS 21087 CABOT BLVD 94545
UNITED WE STAND 1367 A ST 94541
UNIVERSAL CONSTRUCTION CLEAN UP SERVICES 27852 LAPORTE AVE 94544
UNIVERSAL HOSPITAL SERVICES,INC 20988 CORSAIR BLVD 94545
UNIVERSAL POLISHING FINE METAL FINISH 2471 AMERICAN AVE 94545
US AUTO GLASS DEPOT INC 2557 W WINTON AVE 94545
US FIJI TIMES, THE 799 FLETCHER LANE 94544
USAGAIN, LLC 1948 SABRE ST 94545
USTOV INC DBA US TRADING CO 21118 CABOT BLVD 94545
UTILIQUEST LLC 3401 INVESTMENT BLVD 94545
V & A MOBILE WASH 26635 CALL AVE 94542
VACANT PROPERTY SECURITY, INC. 28819 MACK ST 94545
VADEE'S PARTY RENTAL 25800 INDUSTRIAL BLVD 94545
VALENCIA, GREGORIO 817 BROADWAY ST 94544
VALENCIA, ROBERTO 27526 E 10TH ST 94544
VALERIE SNART 921 WARREN ST 94541
VALERY'S CLEANING SERVICES 27394 TYRRELL AVE 94544
VALLEJO'S TRUCKING 23751 ELCHLER ST 94545
VALVERDE'S LANDSCAPING 2505 CABRILLO DR 94545
VANDHANA CHARAN JANITORIAL SERVICES 3275 RED LEAF CT 94542
VANESS CAL CLEANING CONCEPTS 525 SAINT ANTON WAY 94541
VANESS CAL CLEANING CONCEPTS 27793 TAMPA AVE 94544
VASQUEZ CLEANING SERVICES 24059 PARK ST 94541
VEAL, EVERETT 371 C ST 94541
VEC TRANSPORTATION LLC 24063 ALICE ST 94541
VELASCO DRYWALL 27999 HESSE DR 94544
VERIZON WIRELESS 2181 W WINTON AVE 94545
VERONICA 750 SCHAFER RD 94544
VIA LACTEA MULTIMEDIOS 23321 AMADOR ST 94541
VICENTECH COMPUTER SERVICES & REPAIRS 27751 MELBOURNE AVE 94545
VICK TRUCKING 24760 EDEN AVE 94545
VICS MOBILE DETAIL 27728 MANDARIN AVE 94544
VICTOR GARCIA DAVILA 27812 HAVANA AVE 94544
VIDEO ONLY, INC 24040 HESPERIAN BLVD 94545
VIKING CUSTOM CABINETS 22374 THUNDERBIRD PL 94545
VILLALOBOS, CECILIA R. 27797 GAINESVILLE AVE 94545
VILLATORO, JOSE 341 TENNYSON RD 94544
VIP LUGGAGE & LEATHER 573 SOUTHLAND MALL 94545
VIP MARKETING 28966 NOTTINGHAM RD 94544



VIRTUOSO PERFORMANCE 21300 CLOUD WAY 94545
VISTA PAVERS & STONE 396 SMALLEY AVE 94541
VISTA UNIVERSAL, INC 2430 AMERICAN AVE 94545
VJ'S NOTARY SERVICE 550 SHEPHERD AVE 94544
VNAMLINK, LLC 4157 MYSTIC VIEW CT 94542
VO, TUONG 460 HARRIS RD 94544
VU, THOMAS 763 MINERVA ST 94544
W D L ENTERPRISE 952 HOHENER AVE 94541
WACO ASSOCIATES,INC. 2247 COMMERCE PL 94545
WAHID CLEANING SERVICE 26264 VENTURA AVE 94544
WAKEMAN PROCESS SERVICE INC 22283 MAIN ST 94541
WALTZ 242 SOUTHLAND MALL 94545
WANT TU WEAR 29027 ROSECLIFF LN 94544
WATER ACCESS 27048 HESPERIAN BLVD 94545
WATTSON CLASSIC ELECTRONICS 3252 ROUND HILL DR 94542
WE WANT NET 1045 CURRANT WAY 94545
WELL TRUCKING INC 23285 EICHLER ST 94545
WESLEY'S POOL SERVICE 2430 HIBISCUS DR 94545‐4564
WEST COAST AUTO DETAILING 2454 WHIPPLE RD 94544
WEST COAST DELIVERY 1402 HIGHLAND BLVD 94542
WEST COAST DISTRIBUTING 1650 W WINTON AVE 94545
WEST COAST PARTS DISTRIBUTING 30940 SAN CLEMENTE ST 94544
WESTERN STATE DESIGN INC 25616 NICKEL PL 94545
WESTSIDE VOICE SOLUTIONS 26609 GADING RD 94544
WET CONCEPTS MOTORSPORTS 2308 AMERICAN AVE 94544
WET PUMP SERVICES 2439 INDUSTRIAL PRKWY W 94545
WHEELS AMERICA 1601 WHIPPLE RD 94544
WHITE GLOVE CLEANING SERVICE 293 JACANDRA DR 94544
WHITE PETALS 2491 SLEEPY HOLLOW AVE 94545
WINE TOURS 3615 SEABREEZE CT 94542
WING, J. DBA JOHN WING GONG 1084 SUMATRA ST 94544
WINGFOOT COMMERCIAL TIRE SYSTEMS LLC 25880 CLAWITER RD 94545
WINTON SMOG EXPRESS 1418 W WINTON AVE 94545
WIRELESS ADVOCATES LLC 28505 HESPERIAN BLVD (INSIDE COST 94545
WIRELESS, THAT'S IT! LLC 1 SOUTHLAND MALL 94545
WM CURBSIDE, LLC 2474 AMERICAN AVE 94545
WM HEALTHCARE SOLUTIONS 3670 ENTERPRISE AVE 94545
WNM EXPRESS 2416 W TENNYSON RD 94545
WORDS OF POETS 1214 D ST 94541
WORLD CARPET CARE 28746 MIRANDA ST 94544
WORLD WIRELESS 1984 B ST 94541
WORLD'S BEST BRAIDS, THE 2285 STILLWELL DR 94545
WWD INC 27519 TYRRELL AVE 94544
XCELLENCE CLEANING SERVICE 1046 BISHOP AVE 94544
XTRA LEASE 3600 DEPOT RD 94545
XTRA SET OF HANDS LLC 25491 BARNARD ST 94545
YAMI & BLANCA 28222 LUSTIG CT 94544
YAWAY INC DBA ABLE 24/7 TRANSPORTAION 829 WEBSTER ST 94544
YETATEWORK JANITORIAL SERVICE 430 CRAVEN CT 94541
YNP TWINS TRAVEL 24421 MICHELSON ST 94545
YONN'S JANITORIAL SERVICE 2416 W TENNYSON RD 94545
YOUNG 27529 STROMBERG CT 94545
YOUR CHOICE PROPERTY SOLUTIONS LLC 1396 B ST 94541
YS CLEANING 22790 VERMONT ST 94541
YUMMYPORKY PRODUCTION 22034 CASTILLE LN 94541
YUNG'S SERVICE 24667 AMADOR ST 94544
ZACH'S MARKET 50 W TENNYSON RD 94544
ZARCO'S SPECIAL EVENTS CC 24747 KAY AVE 94545
ZAVALA'S DEMO & CLEANING 27788 12TH ST 94544
ZENA SKIN CARE 38 W TENNYSON RD 94544
ZURYA PRODUCTIONS 22914 KINGSFORD WAY 94541

SERVICE STATION
A & A GAS (CHEVRON) 138 JACKSON ST 94545
A & G GAS RINO 25757 SOTO RD 94544
A STREET ARCO 207 A ST 94541
ALL STAR SERVICE INC. 1220 W TENNYSON RD 94544
AL'S 76 21494 FOOTHILL BLVD 94541
AMV GAS & FOOD INC 438 W TENNYSON RD 94544
BEDROCK OIL ‐FOOTHILL CHEVRON 21501 FOOTHILL BLVD 94541
C B K INC DBA C B K MISSION SHELL 31235 MISSION BLVD 94545
CALTECH INCORPORATION             (ARCO) 650 TENNYSON RD 94544
CONVENIENCE RETAILERS LLC #2705429 700 W A ST 94541



DLA CORP 1974 W TENNYSON RD 94545
E WINTON EXXON 193 WINTON AVE 94544
EASTGATE PETROLEUM,LLC DBA HAYWARD GGP 1565 INDUSTRIAL PKWY 94544
FLYERS #450 3152 DEPOT RD 94545
FLYERS #457 2005 W WINTON AVE 94545
FLYERS #482 997 ZEPHYR RD 94544
H S D ASSOCIATES / NIMITZ CHEVRON 30151 INDUSTRIAL PKWY SW 94544
HARDER ROAD BEACON 392 W HARDER RD 94544
HAYWARD ARCO SMOG PROS 365 JACKSON ST 94544
HAYWARD BP 1109 W TENNYSON RD 94544
HAYWARD CHEVRON 26990 HESPERIAN BLVD 94545
HESPERIAN 76 26115 HESPERIAN BLVD 94545
HESPERIAN EXXON 26978 HESPERIAN BLVD 94545
MISSION & BERRY ARCO 25225 MISSION BLVD 94544
MISSION 76 29874 MISSION BLVD 94544
MISSION BP 28590 MISSION BLVD 94544
MISSION CHEVERON (BANA ASSOCIATES) 24086 MISSION BLVD 94544
MISSION UNOCAL 29874 MISSION BLVD 94544
MOA'S GAS 486 A ST 94541
NEW RAJA ENTERPRISES 391 W A ST 94541
OQ ENTERPRISES, INC. 23990 HESPERIAN BLVD 94541
PETROLEUM AND CONVENIENCE INC 1833 W INDUSTRIAL PKWY 94541
PIT STOP, THE, KAPPA CO,LLC 28250 HESPERIAN BLVD 94545
QUIK GAS 'N' SHOP, INC 29900 MISSION BLVD 94544
ROTTEN ROBBIE # 46 27814 HESPERIAN BLVD 94545
ROTTEN ROBBIE # 49 720 W TENNYSON RD 94544
SOUTHLAND CHEVRON 24350 HESPERIAN BLVD 94545
VALERO 390 W JACKSON ST 94544
VALERO HAYWARD GAS STATION 22690 FOOTHILL BLVD 94541
WHIPPLE 17 B. P. 2492 WHIPPLE RD 94544

SEWER‐PIPELINE‐EXCAVATING‐GRADING CONTRACTOR
CALIFORNIA TRENCHLESS INC 2283 DUNN RD 94545
CHICO TRENCHLESS 462 C ST 94541
M J B  PIPELINE 2347 DUNN RD 94545
PEAK ENGINEERING 23586 FOLEY ST 94545
REP SEWERS & SANITATION SYS. 19231 LOWELL AVE 94541
SILVA'S PIPELINE INC 1310 RUUS LN 94544

SHEET METAL/AIR CONDITIONING CONTRACTOR
88HVAC 26010 EDEN LANDING 94545
A & B MECHANICAL INC 26062 EDEN LANDING RD 94545
ACKLEY SHEETMETAL 1532 W WINTON AVE 94545
ALL ABOUT AIR 205 GOODRICH ST 94544
BAY CITY BOILER & ENGINEERING CO INC 23312 CABOT BLVD 94545
C A MECHANICAL INC 2227 AMERICAN AVE 94545
CLIMATE CONTROL COOLING & HEATING SVCS. 516 JAYAR PL 94544
COMFORT AIR CONDITIONING & HEATING 26655 CALL AVE 94542
COOLER SOLUTIONS 384 JACKSON ST 94544
EMCOR/MESA ENERGY SYSTEMS INC. 24051 AMADOR ST 94544
FERREIRA SERVICE INC 26046 EDEN LANDING RD 94545
FONTANILLA MECHANICAL 27990 THACKERAY AVE 94544
GUTTER WORKS INC 22434 THUNDERBIRD PL 94545
INTEGRITY AIR SYSTEMS CORPORATION 25619 NICKEL PL 94545
INTEGRITY MECHANICAL SYSTEMS 25619 NICKEL PL 94545
JBP SHEETMETAL 1532 W WINTON AVE 94545
JW HEATING AND AIR CONDITIONING 821 INDUSTRIAL BLVD 94070
LENNOX NATIONAL ACCOUNT SERVICES 3475 INVESTMENT BLVD 94545
LIAS MECHANICAL 25613 DOLLAR ST 94544
MARELICH MECHANICAL CO, INC. 24041 AMADOR ST 94544
MC QUAY SERVICE/MC QUAY INTERNATIONAL 2568 BARRINGTON CT 94545
MODERN MECHANICAL CORP 25619 NICKEL PL 94545
NOWAK'S HEATING & AIR CONDITIONING, INC 3242 ARDEN RD 94545
RUSS WILL MECHANICAL INC 20684 CORSAIR BLVD 94545
SOLAR NETWORK, INC 26120 EDEN LANDING RD 94545
YOST METAL FAB 21000 CORSAIR BLVD 94545

SUNDRY BUSINESS
AAP SERVICES 2642 DARWIN ST 94545
AMERICAN FOOD & VENDING 2416 RADLEY CT 94545
AMERICAN MESSAGING SERVICES, LLC 2181 W WINTON AVE 94545
AMERICAN SEAL LLC 23521 FOLEY ST 94545
BIG X VENDING 30452 PRESTWICK AVE 94544



BLAZING HORSE TATTOO 155 JACKSON ST 94544
BRITTNEYS ADVANCED MERCHANDISING 28079 DOBBEL AVE 94542
B‐VAC SERVICE 71 W TENNYSON RD 94544
C & G'S VENDING SERVICES 28280 CARDINAL ST 94545
CALIFORNIA BAY TRADING INC 22308 HATHAWAY AVE 94541
CALIFORNIA CHECK CASHING STORES, LLC 376 W TENNYSON RD 94544
CHEF'S CORNER MFG, LLC 1775 SABRE ST 94545
CLICKNER & PRATER 2255 AMERICAN AVE 94545
COBBLERS , THE 22443 FOOTHILL BLVD 94541
D E L MACHINING 2519 W WINTON AVE 94541
DARRY‐MARY ENTERPRISES 1949 WINGATE WAY 94541
DISCOUNT MACHINERY SERVICE 427 INDUSTRIAL PKWY 94544
EDWARD FOAKES, MERCHANTS 30457 MIDLOTHIAN WAY 94544
EMERGENCY SHELTER PROGRAM 1180 B ST 94541
FOTO FANTASY INC. @ SOUTHLAND MALL 1 SOUTHLAND MALL 94545
GEN NUT CR 233 HAY 004 #KK233‐TAX DEPT 244 SOUTHLAND MALL 94545
GOLDEN GATE AIR FREIGHT 1809 SABRE ST 94545
GOLDEN VENDING 100 BROOKSTONE WAY 94544
HAYWARD PHARMACY 27212 CALAROGA AVE 94545
HAYWARD STORAGE 29474 PACIFIC ST 94544
INNOVATIVE AMUSEMENT 28998 JETTY WAY 94545
INSTALL PRO 30449 OAKMONT WAY 94544
J R V B ENTERPRISES 1 SOUTHLAND MALL 94545
JAC VENDING 27790 PLEASANT HILL CT 94542
K MOL ENGINEERING 1420 W WINTON AVE 94545
KIDDIE KONCEPTS, INC 1 SOUTHLAND MALL 94545
LUIS APPLIANCE REPAIR SERVICE 24552 SURREY WWAY 94544
MOBILE STORAGE COMPANY 29505 PACIFIC ST 94544
NANUAN TRUCKING 27471 PONDEROSA CT 94545
PAIGE ONE ENTERPRISES 26500 FLAMINGO AVE 94544
PALM READING 725 A ST 94541
PELICAN COMMUNICATIONS 939 B ST 94541
PS ENTERPRISES 2773 CHRONICLE AVE 94542
QUICK PC  INC 1 SOUTHLAND MALL 94545
SCHEIB, EARL OF CALIF INC 27369 MISSION BLVD 94544
SECRET SIDEWALK 27655 MISSION BLVD 94544
SNACK EMPORIUM, INC. 31705 CHICOINE AVE 94544
STEELE MODEL & TALENT MGT 24326 MISSION BLVD 94544
THERMO FUSION INC 2342 AMERICAN AVE 94545
TIME WARNER TELECOM OFCA 3777 DEPOT RD 94545
TORRES TRUCKING 25806 CALAROGA AVE 94545
U‐HAUL CENTER‐HAYWARD 529 JACKSON ST 94544
WIRTH, BOB MANUFACTURING 1655 WHIPPLE RD 94544
YOUNG, LYNN 28232 ARMOUR ST 94545
YUMMY GUMMY 1 SOUTHLAND MALL 94545

SWIMMING POOL CONTRACTOR
LABELLAS POOL SERVICE 21567 MISSION BLVD 94541
PARAMOUNT POOL PLASTER 2400 AMERICAN AVE 94545

T TAXICABS
111 TAXI CAB 28151 RUUS RD 94544
CASTRO VALLEY CITY & MISSION CAB 23364 CLAWITER RD 94545
DISCOVERY CAB CO 29345 LASSEN ST 94544
ST MINI CAB CORPORATION 22990 CLAWITER RD 94545
UNITED CAB OF HAYWARD 1787 CANTERBURY LN 94544

TELEPHONE COMPANY
PACIFIC BELL #809 221 W WINTON AVE 94544

THEATERS
CENTURY THEATERS, INC. 1069 B ST 94541

TOW TRUCK
A PLUS TOWING 24951 HUNTWOOD AVE 94544
ABC TOWING AND TRANSPORTATION 1551 INDUSTRIAL PKWY W 94544
ALL DAY TOWING INC 2436 WHIPPLE RD 94544
ALL WAYS TOWING & TRANSPORT 31086 SAN BENITO ST 94544
ARROYO TOW 2474 DUNN RD 94545
AUTO PARTNERS INC DBA AUTO GUARDIAN 1964 SABRE ST 94545 1022
BIG DADDY'S TOWING 25268 TARMAN AVE 94544
CENTRAL TOWING 2251 CLAREMONT CT 94545
COWBOY TOWING 30468 PRESTWICK AVE 94544



E & M TRANSPORT / TOWING 27720 INDUSTRIAL BLVD 94545
EAGLES TOWING 21602 CLOUD WAY 94545
GONZALEZ TOW 271 ELMWOOD LN 94541
INTERNATIONAL TOWING 3588 BRIDGE RD 94545
JACK JAMES TOW & REPAIR 549 C ST 94541
MYER'S TOWING SERVICE 1932 W WINTON AVE 94545
RIGO TOWING 18 TRAYNOR ST 94544
UNITED ADJ INC DBA ALIZE TOW 2493 TECHNOLOGY DR 94545

TV/RADIO/VCR, SALES & SERVICES
DHILLON'S TV SERVICE 29273 CHANCE ST 94544
J & R ELECTRONICS 20511 SKYWEST DR 94541
JIREH TV REPAIR 2666 BEACHWOOD ST 94545
K‐PRO TECHNOLOGY 30997 HUNTWOOD AVE 94544
NGO TV 918 W WINTON AVE 94545
TR COMMUNICATIONS SERVICE 2310 TRIPALDI WAY 94545

U UPHOLSTERY
ART'S UPHOLSTERY 22524 MYRTLE ST 94541
CHEVY'S FURNITURE REUPHOLSTERY 1883 W WINTON AVE 94545
CLASSIC SOFT TRIM 20551 CORSAIR BLVD 94545
EFRAIN'S UPHOLSTERY 22658 MISSION BLVD 94541
INTRA UPHOLSTERY 2209 AMERICAN AVE 94545
MIZZICO FURNITURE, INC 21018 CORSAIR BLVD 94545
R & R UPHOLSTERY 26409 GADING RD 94544
SUPERAUTO UPHOLSTERY 25613 DOLLAR ST 94544
YOUNG'S UPHOLSTERY & CABINET SHOP 2321 AMERICAN AVE 94545

W WAREHOUSE
12‐7 INCORPORATED 1680 W WINTON AVE 94545
3PD INC 2220 COMMERCE PL 94545
A & B STORAGE 27649 INDUSTRIAL BLVD 94545
A‐1 ARMOR SELF‐STORAGE, LLC 2468 WHIPPLE RD 94544
A‐1 STORAGE 24154 CLAWITER RD 94545
AAAA GENERATOR SERVICES 2797 DEPOT RD 94545
AIRPORT HOME APPLIANCE  (WAREHOUSE) 1950 ALPINE WAY 94545
ALLSAFE SELF‐STORAGE 15 CANNERY CT 94544
AMAZONA' S IMPORTS, INC 31730 KNAPP ST 94544
APPLIED BIOSYSTEMS 3525 ARDEN RD 94545
ARMANINO FOODS OF DISTINCTION INC 30641 SAN ANTONIO ST 94544
ATRIUM COMPANIES INC 26312 CORPORATE AVE 94545
BAY CITIES WAREHOUSE INC 31474 HAYMAN ST 94544
BENJAMIN MOORE & CO 31780 HAYMAN ST 94544
BENZ TRANSPORTATION, INC 24800 INDUSTRIAL BLVD 94545
BESTWAY ENTERPRISE 2490 TECHNOLOGY DR 94545
CAL SELF STORAGE 26869 MISSION BLVD 94544
CALIFORNIA EMERGENCY SERVICES 19821 CABOT BLVD 94545
CALIFORNIA SUITES DBA:SUITE AMERICA 3300 ARDEN RD 94545
CAMBRIA 1501 ZEPHYR AVE 94545
CHARCOAL COMPANION INC DBA COMPANION GRP 25858 CLAWITER RD 94541
CHECKERBOARD SQUARE 2815 DEPOT RD 94545
CONTRAST, INC 31790 HAYMAN ST 94544
COOL BOX 23422 CLAWITER RD 94545
CURL'S HI‐TECH SERVICE CORP 23759 EICHLER ST 94545
CUSTOMER FIRST WAREHOUSE SERVICES, LLC 30968 SAN BENITO CT 94544
DAISO CALIFORNIA LLC 26527 DANTI CT 94545
DELIVERY AND LOGISTICS SOLUTIONS 2878 W WINTON AVE 94545
DEV TRADING CO 2090 AMERICAN AVE 94545
DMES INC 21087 CABOT BLVD 94545
DOSS, RICH INC 29469 RUUS RD 94545
DOVEBID, INC 21050 FORBES ST 94545
DUNN‐EDWARDS PAINTS 3540 ARDEN RD 94545
EAGLE GLOBAL LOGISTICS 30750 WIEGMAN RD 94544
EAST BAY LOGISTICS 25503 INDUSTRIAL BLVD 94545
EDGEBANDING SERVICES INC 3410 ARDEN RD 94545
ETHEN FOODS, INC OF CALIFORNIA 2301 INDUSTRIAL PKWY 94545
EVERGREEN INTERNATIONAL GROUP 25655 NICKEL PL 94545
FIDELITY NATIONAL FINANCIAL 20458 CORSAIR BLVD 94545
FLASH GLOBAL LOBISTICS, INC 2323 INDUSTRIAL PKWY 94545
FOREX CARGO OF NOTHERN CA 2535 W WINTON AVE 94545
FRIANT & ASSOCIATES LLC 31281 WIEGMAN RD 94544
FUJI FOOD PRODUCTS, INC 23839 CONNECTICUT ST 94545
GAZING DESIGN DBA CRYSTAL SAUNA 3486 DIABLO AVE 94545



GENERAL ELECTRIC CONSUMER & INDUSTRIAL 30850 SAN CLEMENTE ST 94544
GENERAL SUPPLY & SERVICES, INC 30880 SAN CLEMENTE ST 94544
GLACEAU 23520 FOLEY ST 94545
GOLDEN GATE BALDOR INC 21056 FORBES ST 94545
GOORIN BROS., INC 23783 EICHLER ST 94545
GRAYBAR ELECTRIC CO INC 2368 LINCOLN AVE 94545
GREEN PACKAGING, INC 26545 DANTI CT 94545
GRUMA CORP/DBA MISSION FOODS 2748 W WINTON AVE 94545
GUARDIAN MOVING & STORAGE CO. INC. 2399 W WINTON AVE 94545
HARLAN LABORATORIES INC 21082 CABOT BLVD 94545
HAYWARD SELF‐STORAGE 24801 INDUSTRIAL BLVD 94545
HAYWARD STORAGE, LLC 77 TRAYNOR ST 94545
HAYWARD WAREHOUSE/GRAND HOMES HLDNG,INC 2262 COMMERCE PL 94545
HD SUPPLY FACILITIES MAINTENANCE, LTD 2720 W WINTON AVE 94545
HEALY‐MATTOS INC 23898 FOLEY ST 94545
IKON OFFICE SOLUTIONS, INC 2369 LINCOLN AVE 94515
INDUSTRIAL SELF STORAGE 27911 INDUSTRIAL BLVD 94545
INFINEON TECHNOLOGIES NORTH 30805 SANTANA ST 94544
INJEX INDUSTRIES, INC 30782 HUNTWOOD AVE 94544
INTER‐GLOBAL LOGISTICS INC. 201 C ST 94541
INTERSTATE SERVICES 20694 CORSAIR BLVD 94545
IRON MOUNTAIN                  (EICHLER) 23497 EICHLER ST 94545
IRON MOUNTAIN RECORDS MGMT.    (FORBES) 21063 FORBES ST 94545
JOHN SANTOS HANDYMAN SERVICES 75 JACKSON ST 94541
KAL MOTORS 25856 MISSION BLVD 94544
KBM WORKSPACE 25546 SEABOARD AVE 94545
KEECO,LLC 30736 WIEGMAN RD 94544
KENT H LANDBERG CO 1029 WHIPPLE RD 94544
KLYSTRA 1655 WHIPPLE RD 94544
LABOR UNLIMTED INC 1273 INDUSTRIAL PKWY W 94544
LI AU BUILDING SUPPLY 21087 CABOT BLVD 94545
LIVE NATION MERCHANDISE,INC. 26324 CORPORATE AVE 94544
MACY'S LOGISTICS / MACY'S CORPORATE SVCS 28701 HALL RD 94546
MATSON GLOBAL DISTRIBUTION SERVICES 1900 W WINTON AVE 94544
MCNABB PAINTING & WALL COVERING 28301 INDUSTRIAL BLVD 94545
MEGA WESTERN SALES 1939 ALPINE WAY 94545
MERCANTILE FREIGHT SERVICE 23787 EICHLER ST 94545
MID AMERICA OVERSEAS, INC 2380 LINCOLN AVE 94545
MOBILITY EXPRESS LLC 23956 CLAWITER RD 94545
MOHAWK CARPET DISTRIBUTION 31353 HUNTWOOD AVE 94544
NEW HORIZON ENTERPRISES LTD 2457 INDUSTRIAL PKWY W 94545
NEWSWAYS DISTRIBUTORS 23675 FOLEY ST 94545
NORCAL CARGO 24782 INDUSTRIAL BLVD 94545
OWENS CORNING INSULATING SYSTEM, LLC. 199 FILBERT ST 94541
PACIFIC CARGO INC DBA CAL CARGO 2376 DAVIS AVE 94545
PEKING HANDICRAFT, INC 23119 ZICHLER ST (A‐L) 94545
PICO COMPUTER 1650 W WINTON AVE 94545
PITNEY BOWES GOVERMENT SOLUTIONS, INC 3455 ARDEN RD 94545
PODS OF SAN FRANCISCO, LLC 21001 CABOT BLVD 94545
POWERNET GLOBAL SERVICES, INC 28437 SATELLITE ST 94545
PREFERRED SALES INC 31177 WIEGMAN RD 94544
PRIME NUTRITION 30580 SAN ANTONIO ST 94544
PROLIN MARKETING INC 26610 CORPORATE AVE 94545
PUBLIC STORAGE 1639 WHIPPLE RD 94544
PUBLIC STORAGE INC #20494 29824 MISSION BLVD 94544
PUBLIC STORAGE,INC. 2525 WHIPPLE RD 94560
PURCELL MURRAY 2250 W WINTON AVE 94544
R M ALUMINIUM PRODUCTS 25360 CYPRESS AVE 94544
ROYAL CUP INCORPORATED 234 LINCOLN AVE 94545
RPM TRANSPORTATION INC 651 SANDOVAL WAY 94544
RYDER INTEGRATED LOGISTICS 1541 ZEPHYR AVE 94544
SAF KEEP SELF STORAGE 1650 W WINTON AVE 94545
SCHUCO USA LP 2754 W WINTON AVE 94544
SEABRIGHT LABORATORIES 2278 AMERICAN AVE 94545
SEAMODAL TRANSPORT CORPORATION 3540 ARDEN RD 94545
SECURITY PUBLIC STORAGE‐HAYWARD 24873 HUNTWOOD AVE 94544
SERVEX, INC 30870 SAN CLEMENTE ST 94544
SHAKLEE COPRORATION 1992 ALPINE WAY 94545
SHO‐AIDS, INC 1932 W WINTON AVE 94545
SOLTA MEDICAL INC 25901 INDUSTRIAL BLVD 94545
SPECIAL DISPATCH OF CA INC 25509 INDUSTRIAL BLVD 94545
SPIRIT DELIVERY & DISTRIBUTION SVCS INC. 2335 LINCOLN AVE 94541
STAGE FOR SUCCESS, LTD 1930 W WINTON 94545



STANISLAUS FUNDING INC DBA PATIOWORLD 23768 EICHLER ST 94544
TELOGEN 23785 CABOT BLVD 94545
THERMO FUSION,INC 2360 AMERICAN AVE 94545
THOMASVILLE HOME FURNISHINGS 21075 ALEXANDER CT 94545
TIRECO, INC 2399 W WINTON AVE 94545
TLD DISTRIBUTION CO. 30840 SAN CLEMENTE ST 94544
TRIUS DIAGNOSTIC IMAGING 22962 CLAWITER RD 94545
TURNER,FRED E. 3362 ARDEN RD 94545
WANTECH INTERNATIONAL CORP 30955 SAN ANTONIO ST 94545
WEB LOGISTICS INC 30744 WEIGMAN RD 94544
WORLDWIDE CORPORATE HOUSING, LP 30806 SANTANA ST 94544
XPRESS GLOBAL SYSTEM 26318 CORPORATE AVE 94545
ZOVICH CONSTRUCTION CO 2485 TECHNOLOGY DR 94545
ZURN INDUSTRIES,LLC 25050 INDUSTRIAL BLVD 94545

WELDING SHOP
AZMI'S BRAZING 30872 HUNTWOOD AVE 94545
BOGUES WELDING SERVICE 2111 NATIONAL AVE 94545
CCR HI VAC WELDING 2092 AMERICAN AVE 94545
CROWN WORKS GARAGE 23000 CONNECTICUT ST 94544
GORDON NICKLE FABRICATION 21666 CLOUD WAY 94545
MISC ARCHITECTURAL & STRUCTURAL METALS 23839 CONNECTICUT ST 94545
V & M WELDING SERVICES & FENCES 489 CARMAR ST 94544
VRS METAL FABRICATION 2177 AMERICAN AVE 94545

WHOLESALE SALES RETAIL CLASS 1
8 NET, INC 26521 DANTI CT 94545
AA OFFICE EQUIPMENT CO INC 2140 AMERICAN AVE 94545
ACF COMPONENTS & FASTENERS 31012 HUNTWOOD AVE 94544
ADMIRAL POOL TABLES 30139 INDUSTRIAL PKWY SW 94544
ADVANCED FABRICATION TECHNOLOGY 31154 SAN BENITO ST 94544
AGATEP, EVA 1994 ELDER WAY 94545
AIR & TOOL ENGINEERING 23520 FOLEY ST 94545
AKDO PACIFIC LLC 26580 DANTI CT 94545
ALAMEDA ELECT DISTRIB IN 25823 CLAWITER RD 94545
ALEXANDER RUBBER PRODUCTS 25613 DOLLAR ST 94544
ALLIED POLY INT'L INC 1956 SABRE ST 94545
ALPHA SCIENTIFIC ELECTRONICS 1868 NATIONAL AVE 94545
ALPINE FURNITURE INC 2736 MC CONE AVE 94545
ALS ROOFING SUPPLY 23305 BERNHARDT ST 94545
AMERICAN BATH ENTERPRISES, INC 26247 RESEARCH RD 94545
AMERICAN FOOD DISTRIBUTION 2430 WHIPPLE RD 94544
AMERICAN POLY‐FOAM COMPANY, INC 22300 HATHAWAY AVE 94541
AMERICAN UNIVERSAL OF SAN FRAN CORP 2303 TRIPALDI WAY 94545
ANMOL FABRIC 30042 MISSION BLVD 94544
ANNABELLE CANDY CO 27211 INDUSTRIAL BLVD 94545
ARCADIA NORCAL 2187 ALPINE WAY 94545
ASTRUP COMPANY, THE 3507 ARDEN RD 94545
AUTOCAM CALIFORNIA 31069 GENSTAR RD 94544
AVD METAL FABRICATORS 28233 INDUSTRIAL BLVD 94545
B C S INTERNATIONAL 2509 TECHNOLOGY DR 94545
BAY AREA AUTO SUPPLY 27689 INDUSTRIAL BLVD 94545
BAY AREA GREEN PRINTING 23486 CONNECTICUT ST 94545
BAY AREA PLUMBING SUPPLY 2389 TRIPALDI WAY 94545
BAY PRESS SERVICES, INC. 2200 COMMERCE PL 94545
BAY SEAL COMPANY INC 1550 W WINTON AVE 94545
BAY WIRE, INC 2325 LINCOLN AVE 94545
BAY‐TECH MFG INC 23334 BERNHARDT ST 94545‐1684
BAYWATER SUPPLY INC 2386 AMERICAN AVE 94545
BEACHLINE CORPORATION 3191 DIABLO AVE 94545
BELL PLASTICS 2020 NATIONAL AVE 94545
BERENDSEN FLUID POWER 3583 INVESTMENT BLVD 94545
BERGERO MFG, INC DBA ADVANCED DESIGNS 1800 NATIONAL AVE 94545
BEST EXPRESS FOODS INC 1730 SABRE ST 94545
BOHLER UDDEHOLM CORPORATION 23529 CONNECTICUT ST 94545
BOYDS COFFEE COMPANY 2149 COMMERCE PL 9454
BRIGHTON‐BEST SOCKET SCREW MFG 30964 SAN BENITO CT 94544
BUILD 360 DESIGN INC 20973 CABOT BLVD 94545
C‐A PRODUCE 25571 CLAWITER RD 94545
CAL‐DOOR ENTERPRISE OF NO CALIFORNIA INC 23669 EICHLER ST 94545
CALIFORNIA BEVERAGE SYSTEMS 2502 TECHNOLOGY DR 94545
CALIFORNIA HYDRONICS CORP 2293 TRIPALDI WAY 94545
CALIFORNIA NATIONAL TRADING INC 28312 INDUSTRIAL BLVD 94545



CALIFORNIA SERVICE TOOL, INC 26250 CORPORATE AVE 94545 3900
CALIFORNIA SNACKS 23520 FOLEY ST 94545
CALIFORNIA WASTE & RAGS INC 2620 BARRINGTON CT 94545
CARDEIA 1280 STANHOPE LN 94545
CCA COMPANY, INC 2292 TRIPALDI WAY 94545
CENTRAL CONCRETE SUPPLY CO, INC 1844 W WINTON AVE 94545
CENTRAL NUTRITION SUPPLY 3246 ARDEN RD 94545
CENTURY WHEEL & RIM 2035 AMERICAN AVE 94545
CFI SALES, INC. 20269 MACK ST 94545
CHEF'S WAREHOUSE WEST COAST, LLC 31177 WIEGMAN RD 94544
CHIA I FOODS CO.LTD 21068 CABOT BLVD 94545
CLARMIL MANUFACTURING CORP‐GOLDILOCKS 30865 SAN CLEMENTE ST 94544
CLASSICO SALES 1278 W WINTON AVE 94545
CLASSY MERCHANDISE INC DBA TARTAN SPORTS 30616 SAN ANTONIO ST 94544
CNC NOODLE CORPORATION 1787 SABRE ST 94545
COAST ALUMINUM & ARCHITECTURAL, INC 687 SANDOVAL WAY 94544
COMMERCIAL EQUIPMENT & DESIGN 25023 VIKING ST 94545
COMMERCIAL PATTERN INC 3162 BAUMBERG AVE 94545
COMMEX CORPORATION 20408 CORSAIR BLVD 94545
CONTAINER DECORATING INC 31090 SAN CLEMENTE ST 94544
CONXTECH 24493 CLAWITER RD 94545
CORE‐MARK INTERNATIONAL INC. 31300 MEDALLION DR 94544
COSMIC MARKETING CORP 28301 INDUSTRIAL BLVD 94545
COURIER COMPANIES, INC 3918 PICEA CT 94542
CREATIVE ORIGINS 19825 CABOT BLVD 94545
CYCLEUROPE USA, INC. DBA BIANCHI USA 21325 CABOT BLVD 94545
D & F  LIQUIDATORS INC 1810 W WINTON AVE 94544
DATACONNECT SOLUTIONS, INC. 30983 SAN CLEMENTE 94544
DIAMOND W FLOOR COVERING, INC 19312 CABOT BLVD 94545
DIELECTRIC COATING INDUSTRIES 30997 HUNTWOOD AVE 94544
DON'S PRESICION SPINNING 28232 INDUSTRIAL BLVD 94545
DUMEL CORPORATION 7 W JACKSON ST 94544
DYNAMIC NETWORK FACTORY, INC 21353 CABOT BLVD 94545
E B BRADLEY CO 26250 CORPORATE AVE 94545
E G SYSTEMS LLC 30974 SANTANA ST 94544
EARLE M JORGENSEN CO 31100 WIEGMAN RD 94544
EATON CORPORATION 20923 CABOT BLVD 94545
ELKAY PLASTICS CO INC 23841 FOLEY ST 94545
ELSAR INC 27343 INDUSTRIAL BLVD 94545
EN TAI INTERNATIONAL TRADING CO 25700 UNIVERSITY CT 94542
ENCON ELECTRONICS INC 28310 INDUSTRIAL BLVD 94545
EXPRESSTOUCH, INC 24782 INDUSTRIAL BLVD 94545
EXSL/ULTRA LABS INC 30921 WIEGMAN RD 94544
FARMER BROS CO 23541 EICHLER ST 94545
FAYDA FOODS CORP 19731 CABOT BLVD 94545
FERGUSON ENTERPRISES INC 2074 NATIONAL AVE 94545
FERGUSON ENTERPRISES, INC 26999 INDUSTRIAL BLVD 94545
FILTER SERVICE CO 670 OVERHILL DR 94544
FIRST SOURCE LIGHTING INC 28310 INDUSTRIAL BLVD 94545
FIVENOTE MUSIC PUBLISHING 31403 HUGH WAY 94544
FLEETPRIDE 21130 CABOT BLVD 94545
FLORENCE & NEW ITALIAN ART CO. 27735 INDUSTRIAL BLVD 94545
FOAM DISTRIBUTORS INC 31009 SAN ANTONIO ST 94544
FOGIBLY DRUMS 812 BLAINE WAY 94544
FORDERER CORNISE WORKS 3364 ARDEN RD 94545
FOSTER FARMS DAIRY 24 CANNERY CT 94544
FUJIFILM GRAPHIC SUSTEMS U.S.A, INC 30962 SAN BENITO 94544
GALLO SALES COMPANY 30825 WIEGMAN RD 94544
GANS INK & SUPPLY CO INC 3464 DEPOT RD 94545
GBS LINENS, INC 2439 TRIPALDI WAY 94545
GEARY PACIFIC SUPPLY 31050 HUNTWOOD AVE 94544
GENE SCHICK COMPANY, THE 30826 SANTANA ST 945447060
GENERAL METAL FABRICATION 2438 TRIPALDI WAY 94545
GENERAL SERVICES CONSTRUCTION 2479 INDUSTRIAL PKWY W 94545
GENERAL SUPPLY & SERVICES, INC 30868 SAN CLEMENTE ST 94544
GILSSON TECHNOLOGIES 2576 BARRINGTON CT 94545
GLOBAL MARKETING ASSOC INC 3536 ARDEN RD 94545 3908
GLOBAL PACKAGING SUPPLY, INC DBA GLOBAL 20628 CORSIAR BLVD 94544
GM FOAM & PAPER INTERNATIONAL CORP 23759 EICHLER ST 94545
GOLD SHIELD DIST. 3111 DEPOT RD 94545
GOLDBERRY DISTRIBUTORS INC 1693 SABRE STREET 94545
GOLDEN HILLS IMP/EXP CORP DBA CHINA TOFU 1781 ADDISON WAY 94544
GOLDEN PACIFIC ENTERPRISES INC 2493 AMERICAN AVE 94545



GOLDEN PACIFIC SALES 23585 CONNECTICUT ST 94545
GOLDEN STATE FLOOR COVERING 22861 FOOTHILL BLVD 94541
GOLDEN TECHNOLOGIES INC 20967 CABOT BLVD 94545
GOODVIEW INDUSTRIES CO INC 28971 HOPKINS ST 94545
GPX INTERNATIONAL TIRE CORP 25858 CLAWITER RD 94545
GRAINGER, W.W. INC 1617 INDUSTRIAL PKWY W 94544 7042
GRANITE ENCOUNTER 1605 WHIPPLE RD 94544
GREENLEAF WHOLESALE FLORIST 2417 TRIPALDI WY 94545
GROENIGER & COMPANY 27750 INDUSTRIAL BLVD 94545
GRUNDFOS CBS INC DBA PACO PUMPS 25568 SEABOARD LN 94545
H & B DISTRIBUTORS 2791 DEPOT RD 94545
H & L INTERNATIONAL INC. 3130 DIABLO AVE 94545
H.U.G. INC., DBA GOURMET FOODS 2557 BARRINGTON CT 94545
H2OIL CORP 2509 TECHNOLOGY DR 94545
HALUS POWER SYSTEMS 25352 CYPRESS AVE 94544
HAPPY COMPANY, THE 26203 PRODUCTION AVE 94545
HARCRO SALES, LTD 1945 ALPINE WAY 94545
HARP LIGHTING INC 3129 CORPORATE PL 94545
HARRINGTON INDUSTRIAL PLASTICS, LLC 30587 HUNTWOOD AVE 94544
HARRIS PHILATELIC EXCHANGE 26997 HEMMINGWAY CT 94542
HAYWARD CABINET & CONSTRUCTION 23726 CLAWITER RD 94545
HAYWARD FISHING SUPPLIES INC 23476 KIDDER ST 94545
HAYWARD FOREST PRODUCTS 11 TRAYNOR ST 94544‐1933
HAYWARD PIPE & SUPPLY 3218 DIABLO AVE 94545
HAYWARD TOOL & EQUIPMENT 21732 FOOTHILL BLVD 94541
HAYWARD WHOLESALE ICE CREAM 25891 DOLLAR ST 94544
HD ELECTRONICS OUTLET, LLC 28970 HOPKINS ST 94545
HEAT & CONTROL INC 21121 CABOT BLVD 94545‐1132
HEAVY EQUIPMENT PARTS INC 2416 RADLEY CT 94545
HIKARI SALES USA INC. 2804 MC CONE AVE 94545
HILLMAN METALS 1273 INDUSTRIAL PKWY W 94544
HONG HAE FOOD INC 28976 HOPKINS ST 94545
HORIZON PACIFIC STONE, INC 1968 ALPINE WY 94545
HOWARD WIRE CLOTH CO 28976 HOPKINS ST 94545
IFLOOR EXPRESS 2141 COMMERCE PL 94545
INLAND INDUSTRIAL TIRE NO. INC. 30900 SAN ANTONIO ST 94544
INLAND MARINE INDUSTRIES, INC. 3245 DEPOT RD 94545‐2709
ISWEAR TRADING 25667 DONALD AVE 94544
J & J ENTERPRISES 2254 AMERICAN AVE 94545
J & J PAPER & PACKAGING INC 1664 DELTA CT 94545
JENSEN'S TIRE SERVICE 2410 PRATT AVE 94544
JERONG PRODUCTS INC 2460 RADLEY CT 94545
JJ MOTORCARS, INC DBA ROAD BEAR RV 847 INDUSTRIAL PKWY W 94544
JOYFUL GREETINGS 2675 HILLCREST AVE 94542
JQ AMERICAN CORPORATION 28306 INDUSTRIAL BLVD 94545
JRG COMPANY 31356 BIRKDALE WAY 94544
KAGOSHIMA BUSSAN & CO 1737 ADDISON WAY 94544
KELLY MOORE PAINT CO INC 28722 MISSION BLVD 94544
KELLY PAPER COMPANY 145 JACKSON ST (145‐147) 94544
KELLY'S SHADE SERVICE 2216 AMERICAN AVE 94545
KEM‐MIL‐CO 3468 DIABLO AVE 94545
KENSINGTON LABORATORIES LLC 30974 SANTANA ST 94544
KINETIC CERAMICS INC. 26240 INDUSTRIAL BLVD 94545
KINWAI USA INC 2265 DAVIS CT (2265‐95) 94544
KIRK XPEDX 30535 HUNTWOOD AVE 94544
KRONKE CO INC 23100 FOLEY ST 94545
KROWN INTERNATIONAL TRADING INC 30970 HUNTWOOD AVE 94544‐7035
L & W GROUP INC 30845 HUNTWOOD AVE 94544
L. A. C. MOTORS, INC 2440 WHIPPLE RD 94544
LAJ WOOD PRODUCTS INC 1035 WHIPPLE RD 94544
LAMINATE CREATIONS 2273 AMERICAN AVE 94545
LC2 ENGINEERING 26010 EDEN LANDING RD 94545
LEADER MATTRESS DISTRIBUTOR 27686 INDUSTRIAL BLVD 94545
LEES IMPORT INC 23674 FOLEY ST 94545
LEMETTE, MAREVA‐ ENT. 27478 VERONA AVE 94545
LEWIS, DEAN  ASSOCIATES 21650 CLOUD WAY 94545
LIBRA DISTRIBUTOR 166 DOGWOOD CT 94544
LIGHT SPEED PRECISION 2112 DUNN RD 94545
LINCHEN INC 20175 MACK ST 94545
LODEMA THE POTTER 2750 HILLCREST AVE 94542
LOWRY'S INC 23030 KIDDER ST 94545
LUMALITE CO. ‐ SUNDANCE LIGHTING 24821 HUNTWOOD AVE 94544
LUSK METAL CORP 26587 CORPORATE AVE 94545



M & L METALS 23510 BERNHARDT ST 94545
M & M HEADS UNLIMITED 519 CLAIRE ST 94541
M AND W SYSTEMS INC 2346 TRIPALDI WAY 94545‐5021
M&M EXCEPTIONAL FAMILY DAYCARE 2723 DARWIN ST 94545
MAKITA U.S.A, INC 3226 ARDEN RD 94545
MAMMAC INVESTMENT, INC. DBA C.U. 3375 ARDEN RD 94545
MARBLE UNLIMITED 1963 ALPINE WAY 94545
MARFRED INDUSTRIES 26599 CORPORATE AVE 94545
MARK II LLC 23787 EICHLER ST 94545
MAR‐LEN SUPPLY 23159 KIDDER ST 94545
MASSIBLUE, INC 23661 FOLEY ST 94545
MAYTEX CORP 23521 FOLEY ST 94545
MEBZO WHOLESALE INC 21078 CABOT BLVD 94545
MEDINA ENTERPRISE 3401 INVESTMENT BLVD 94545
METAL SERVICE CENTER, INC 2301 INDUSTRIAL PKWY W 94545
METALS USA BUILDING PRODUCTS 2263 NATIONAL AVE 94545
MEXPO INTERNATIONAL INC 2695 MC CONE AVE 94545
MILLER CATALYZER CORP 3295 DEPOT RD 94545
MIPOX INTERNATIONAL CORP 25821 INDUSTRIAL BLVD 94545
MIREK DELI 1542 W WINTON AVE 94545
MODULAR SPACE CORPORATION 21201 CABOT BLVD 94545‐1648
MONIQUE TRADING CORP 27317 INDUSTRIAL BLVD 94545
MOSS PRECISION INC 3200 ARDEN RD 94545
MOTION INDUSTRIES INC 28976 HOPKINS ST 94545
MOTORSPORT TECHNIQUES 1428 W WINTON AVE 94545
MTSD GOLF ENTERPRISE 1425 REIGER AVE 94544
MUSIC LINK CORP, THE 31067 SAN CLEMENTE ST 94544
MYGRANT GLASS CO INC 3271 ARDEN RD 94545
NAKAGAWA MANUFACTURING U S A INC 2305 LINCOLN AVE 94545
NATCO FASTENERS INC. 23052 BERNHARDT ST 94545
NATIONAL FABTRONIX INC 28800 HESPERIAN BLVD 94545
NATIONAL MARKETING 2331 TRIPALDI WAY 94545
NATURAL LOOK, INC 24700 CALAROGA AVE 94545
NAYLOR STEEL INC 2680 MC CONE AVE 94545
NELSON STUD WELDING, INC 23765 FOLEY ST 94545
NET EXPRESS 2415 RADLEY CT 94545
NEW ASIA FOOD INC. 25803 CLAWITER RD 94545
NEW JAMAICAN GOLD, INC 3536 ARDEN RD 94545 3908
NO JOKE GEAR 1473 C ST 94541
NORTON INDUSTRIES INC 1833 STEARMAN AVE 94545
NORTON PACKAGING INC 2868 W WINTON AVE 94545
NUTRITION INDUSTRIAL CENTER 28996 HOPKINS ST 94545
O S  FOODS, INC. 26010 EDEN LANDING RD 94545
OD SIGNS, INC 965 W WINTON AVE 94545
OMNIBUS TRADING CORP DBA CHEF'S CORNER 31779 SABRE ST 94545
PACECO CORP 25503 WHITESELL ST 94545
PACFOODS U.S.A.  /PACWAY FOODS INT'L 23840 FOLEY ST 94545
PACIFIC CAPITAL TRADING CORP 19707 CABOT BLVD 94545
PACIFIC CHEESE CO INC 21090 CABOT BLVD 94545
PACIFIC DIE CUT INDUSTRIES 3399 ARDEN RD 94545
PACIFIC ROLLER DIE CO 1321 W WINTON AVE 94545
PACIFIC STATES FELT/MFG 23850 CLAWITER RD 94545
PAN OCEAN AQUARIUM (USA) INC. 23384 FOLEY ST 94545
PARADISE HERB & SPICE CO 2415 RADLEY CT 94545
PEACOCK INT'L IMP 1651 WHIPPLE RD 94544
POSIFLEX BUSINESS MACHINES, INC 30689 HUNTWOOD AVE 94544
POWERSIDE BATTERY CO DBA AMERICAN BATTER 3488 ARDEN RD 94545
PRICE ANIMAL COMPANY 2487 AMERICAN AVE 94545
PRICER ENTERPRISES /PHOENIX GLASS DECOR. 1961 NATIONAL AVE 94545
PRINCE OF PEACE ENTERPRISES INC 3536 ARDEN RD 94545 3908
PRINTER  WORKS, THE 3481 ARDEN RD 94545
PRO COLORFLEX INK, CORP. 3588 ARDEN RD 94545
PROCESS ENGINEERS INC 26569 CORPORATE AVE 94545
PRODUCE WORLD, INC 30611 SAN ANTONIO ST 94544
Q I P JR CO INC 28970 HOPKINS ST 94545
QANTEL TECHNOLOGIES INC 3506 BREAKWATER CT 94545
QUALIPAC HOME IMPROVEMENT CORP 30630 SAN ANTONIO ST 94544
QUALITY QUARTZ ENGINEERING, INC 2357 INDUSTRIAL PKWY W 94545
QUINTRONIX 2439 INDUSTRIAL PKWY W 94545
R F MACDONALD CO 25920 EDEN LANDING RD 94545
RACO INTERIOR PRODUCTS, INC 30526 SAN ANTONIO ST 94544
RAM SUPPLY CO INC 1830 SABRE ST 94544
RANIER FRUNITURE, LLC. 31699 HAYMAN ST 94544



RICA COMMERCIAL, INC. 1896 NATIONAL AVE 94545
RICHMOND OPTICAL CO 29425 RUUS RD 94544
RICMAN MFG, INC 2273 AMERICAN AVE 94545
RIVERMILLS INC. 28300 INDUSTRIAL BLVD 94545
RJMS CORP DBA TOYOTA MATERIAL HANDLING 31010 SAN ANTONIO ST 94544
RMGY INC 23278 BERNHARDT ST 94545
ROLL RITE CORPORATION 26265 RESEARCH RD 94545
RONAK IMPORTS 433 BALMORAL WAY 94544
RONSON SHOWER GLASS & MIRROR 23626 BERNHARDT ST 94545
ROOFMASTER INC 30969 SAN BENITO CT 94544
SAGAR EMPORIUM INC 26637 MISSION BLVD 94544
SAKURA COLOR PRODUCTS OF AMERICA, INC. 30780 SAN CLEMENTE ST 94544‐7131
SAMPALLO'S FINE WOODWORKING 21666 CLOUD WAY 94545
SAMUEL ENGINEERED METALS GROUP 30640 SAN CLEMENTE ST 94544
SATCO PRODUCTS OF CALIFORNIA INC 31288 SAN BENITO ST 94544
SEALED AIR CORPORATION 3433 ARDEN RD 94545
SELIX ACQUISITION LLC DBA SELIX FORMAL 22423 FOOTHILL BLVD 94541
SEQUOIA BRASS AND COPPER 2289 INDUSTRIAL PKWY W 94545
SEW EURO DRIVE 30599 SAN ANTONIO ST 94544
SIERRA EQUIPMENT CO INC 3501 BREAKWATER CT 94545
SILICON SPECIALISTS CORP 2487 INDUSTRIAL PKWY W 94545
SILVER RAINBOW CO 111 TRAYNOR ST 94544
SLAKEY BROTHERS, INC 26534 DANTI CT 94545
SOLEXA, INC 25861 INDUSTRIAL BLVD 94545
SPARK TRADING INC 23511 BERNHARDT ST 94545
SPOT COOLERS,A DIV. OF CARRIER RNTL SYS 19719 CABOT BLVD 94545
STAR SCRUBS 1330 MCFARLANE LN 94544
STEADFAST SCREW MFG 31039 INDUSTRIAL PKWY SW 94544
STEERING COLUMNS UNLIMITED 2557 W WINTON AVE 94545
STRAPACK INC 30860 SAN CLEMENTE ST 94544
STREIVOR INC 1742 SABRE ST 94545
SUN DEEP INC 31285 SAN CLEMENTE ST 94544
SUNNY DESIGNS, INC 23751 EICHLER ST 94545
SUNOWE SOLAR AMERICA, INC 1840 NATIONAL AVE 94545
SUPPLY NETWORK INC DBA VIKING SUPPLYNET 30996 SANTANA ST 94544
SWEET PARADISE FINE FOODS 30932 SAN CLEMENTE ST 94544
T C I ALUMINUM NORTH 2353 DAVIS AVE 94545
TAMCOR/TRANS‐PACIFIC ASSET MGMT. 2345 INDUSTRIAL PKWY W 94545
TARPS & TIE‐DOWNS, INC 26304 CORPORATE AVE 94545
TAYMOR INDUSTRIES INC 1586 ZEPHYR AVE 94544
TECH DISTRIBUTION & TIRE 28300 INDUSTRIAL BLVD 94545
TECHNICLEAN‐HALCO INC 2730 CAVANAGH CT 94545
TECHTRON PRODUCTS INC 2694 W WINTON AVE 94545
TFI TELEMARK 20936 CABOT BLVD 94545
TG CALIFORNIA AUTOMOTIVE SEALING 30551 HUNTWOOD AVE 94544
THERM‐X OF CALIFORNIA INC 1837 WHIPPLE RD 94544
TIAO PENG TRADING INC 31760 HAYMAN ST 94544
TL TRADING COMPANY 2757 LEEWARD ST 94545
TONG ENTERPRISES INC 23889 CONNECTICUT ST 94545
TOP DOG TEST 27732 INDUSTRIAL BLVD 94545
TOTAL RESULTS, INC. 2283 INDUSTRIAL PKWY W 94545
TRANAX TECHNOLOGIES, INC 30984 SANTANA ST 94544
TRANSMISSION PTS & CORES 1981 W WINTON AVE 94545
TREVEX INC 2346 TRIPALDI WAY 94545
TROPICAL FOOD DISTRIBUTOR 28456 CENTURY ST 94545
TRUCK LIGHTHOUSE, THE 19813 CABOT BLVD 94545
TURF STAR INC 2438 RADLEY CT 94545
U C PLASTICS MANUFACTURING INC 3202 DIABLO AVE 94545
U.S. WHOLESALE 30991 HUNTWOOD AVE 94544
UASD INC 26328 CORPORATE AVE 94545
UNILAB CORP #6834081 27171 CALAROGA AVE 94545
UNIMEX WHOLESALE 660 ATHERTON PL 94541
UNION RECOVERING 28970 HOPKINS ST 94545
UNITED LINE WHOLESALE 492 A ST 94541
UNITED MECHANICAL INC 548 CLAIRE ST 94541
UNITED STATES CONTAINER CORP 31260 WIEGMAN RD 94544
UNI‐TILE & MARBLE, INC 21105 CABOT BLVD 94545
UNIVERSAL METAL SPINNING  INC 2543 W WINTON AVE 94545
VALLEY POWER SYSTEMS NORTH, INC. 30490 SAN ANTONIO ST 94544
VANGUARD SALES INC, DBA LARRABEE COMPANY 2192 W WINTON AVE 94545
VARI AIR SYSTEMS INTERNATIONAL LLC 1766 SABRE ST 94545
VISION QUEST CO 29802 VENTNOR CT 94544
VITAMIN FACTORY, THE 22962 CLAWITER RD 94545



VULCAN INCORPORATED 24803 EICHLER ST 94545
WAH YET GROUP INC 28301 INDUSTRIAL BLVD 94545
WALKER & ZANGER, INC 1455 CROCKER AVE 94544
WANTECH INTERNATIONAL CORP. 30873 SAN ANTONIO ST 94544
WATERSCAPE PET PRODUCTS 3475 INVESTMENT BLVD 94545
WEI‐CHUAN USA INC 23510 CABOT BLVD 94545
WEST COAST LAMINATING LLC 26250 CORPORATE AVE 94545
WEST LITE SUPPLY CO INC 30514 SAN ANTONIO ST 94544
WESTERN HYDRO CORP 3449 ENTERPRISE AVE 94545
WESTERN PACIFIC DISTRIBUTORS INC 1739 SABRE ST 94545
WESTERN STATES TOOL & SUPPLY CORPORATION 24803 EICHLER ST 94545
WESTLAND METAL INC 3149 DEPOT RD 94545
WIG AMERICA CO., INC 27317 INDUSTRIAL BLVD 94545
WILL‐RICH SHOE COMPANY LLC 24610 INDUSTRIAL BLVD 94545
WINCO MARKETING 1387 XAVIER AVE 94545
WOHLER TECHNOLOGIES, INC 31055 HUNTWOOD AVE 94544
WOO SUNG AMERICA CORP 1761 NATIONAL AVE 94545
WOODCRAFT STUDIOS INC 2361 INDUSTRIAL PKWY W 94545
WORLD OIL MARKETING COMPANY #76 22253 FOOTHILL BLVD 94545
YANG FAN TRADING 28310 INDUSTRIAL BLVD 94545
ZEE MEDICAL SERVICE 2748 CAVANAGH CT 94545
ZENERGY 1437 RIEGER AVE 94544



Hayward SW Facilities Scheduled for Inspection 2011/2012

COMPANY NAME ADDRESS UNIT SIC
CODE 

BUS.
CAT.

HIGH 
Priority 
Facility

A & M Pallet Recyclers 2493 Dunn Rd. 2448 23
A P HIGH QUALITY A/P WASH 1413 Macatera Ave. 7542 8
A TINY BUBBLE MACHINE 22235 Mission Blvd. 7542 1
A+utohouse 636 A St. 1
A-1 Auto Body & Repair 25183 Huntwood Ave. 7532 1 High
AAA Truck Parts 3884 Depot Rd. 5015 23 High
Aaron Metals 25101 Clawiter Rd. 23
AC Transit Bus Wash/Maint. 1758 Sabre St. 4111 23 High
ACAPULCO DETAIL & MOBILE CA 687 Schafer Rd. 7542 8
AERCcom., Inc. 30677 Huntwood Ave. 7389 22 High
Akaihana Japanese Restaurant 22560 Foothill Blvd. 5812 3
ALDENGATE CAR WASH 2151 Aldengate Way 7542 1
Allstate Plastics LLC 1763 Sabre St. 3089 10
Allure Cosmetics Inc 30901 Wiegman Ct. 2844 23
America Food Distribution 2430 Whipple Rd. 5963 3 High
American Metal Land Auto Inc 2489 Technology Dr. 5089 9 High
American Pizza & Taqueria 22530 Main St. 5812 3
Annabelle Candy Co Inc 27211 Industrial Blvd. 2064 24 High
Art's Crab Shack 1065 C St. 5812 3
Auto Excellence 25185 Huntwood Ave. 7532 1 High
AUTO-CITY-CAR-WASH 22196 Mission Blvd. 7542 1
Baxter-Healthcare Corp. 1978 W. Winton Ave. 2836 24 High
Bay Stone 20273 Mack St. 3086 10 High
Berkeley Farms 25500 Clawiter Rd. 2026 24 High
Best Express Foods 1730 Sabre St. 2096 10 High
Bill Toomey Transportation 687 Olympic Ave. 4214 9
Bottling Group, LLC (Pepsi-Cola) 29000 Hesperian Blvd. 2086 24 High
Bronco Billy's Pizza Palace 26775 Hayward Blvd. 5812 3
Burger King - Mission 29671 Mission Blvd. 5812 3
California State Auto Assoc. 1964 Sabre St. 5012 22 High
CAR WASH MOBILE EL PATO 24660 Amador St. 7542 8
Chuck E Cheese's 24039 Hesperian Blvd. 5812 3
City of Hayward Air Terminal 20301 Skywest Dr. 4581 23 High
Columbus Foods 30977 San Antonio St. 4213 9
Columbus Manufacturing, Inc. 3190 Corporate Pl. 2013 10 High
Commex Corporation 20408 Corsair Blvd. 3089 24
Computer Plastics, Inc. 1914 National Ave. 3089 10
Condor Freight Lines 2340 Industrial Pkwy. W 4213 9
Container Management Services 21301 Cloud Way 3471 24 High
Container Recycling Alliance 31775 Hayman St. 5093 23 High
Core Mark Int 31300 Medallion Dr. 4213 23 High
Costco Hayward #1061 28505 Hesperian Blvd. 5331 19
Custom Label, Inc. 3392 Investment Blvd. 2752 14
Depot Auto Wreckers 3764 Depot Rd. 5015 23 High
Discovery Foods - American 2395 American Ave.   2099 24
Discovery Foods Alpine 2118 Alpine Way 2099 10 High
Domino's Distribution Center 30852 San Antonio St. 2045 10 High
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COMPANY NAME ADDRESS UNIT SIC
CODE 

BUS.
CAT.

HIGH 
Priority 
Facility

Domino's Pizza - Clawiter 22962 Clawiter Rd. 5812 3
Domino's Pizza - Main 22525 Main St. 5812 3
Domino's Pizza - Mission 29619 Mission Blvd. 5812 3
DOUBLE O2SALVAGE, INC. 2034 American Ave.   5015 23 High
Durham Transportation 27577 Industrial Blvd. 4231 23
E Recycling of California 31775 Hayman St. 5093 23 High
Eastbay Custom's 22164 Mission Blvd. 7542 1
El Pasiano Food Distribution 2440 Whipple Rd. B 21
Express Pizza 505 A St. 5812 3
FedEx Delivery Service 1011 Whipple Rd. 4215 23 High
FIVE STAR AUTO CARE 1220 W. Tennyson Rd. B 7538 1
Fresh & Easy 31049 Mission Blvd. 5411 3
Fry's Metals 1845 W. Winton Ave. 5093 9 High
Halwani Bakery 2297 American Ave. 2051 10
HAMEED AUTO DETAILING 25198 Muir St. 7542 8
Hanson & Fitch 27641 Industrial Blvd. 7359 20
Hayward Air Terminal Mgr 20301 Skywest Dr. 4581 23 High
HAYWARD CAR WASH 24601 Soto Rd. 7542 1
HAYWARD CAR WASH, L.P. 1367 A St. 7542 1
Hayward Cinema Place 1051 B St. 20
HAYWARD HAND WASH & DETAI 28402 Century St. 7542 1
Hayward Plastics 1999 National Ave. 3089 10
HAYWARD QUICK LUBE LP 1360 B St. 7542 1
HAYWARD SELF SERVE, LLC 494 Rousseau St. 7542 1
Hi-Breed International 4030 Point Eden Way 21
High Lustre Metal Finishing 2466 American Ave. 3471 10
Hot Services Inc 3450 Enterprise Ave.   23
HT HIGH PRESSURE CAR WASH 630 Eastwood Way 7542 8
Hungry Howie's Pizza 24456 Mission Blvd. 5812 3
HWA'S MISSION HAND CARWASH 23981 Mission Blvd. 7542 1
IMP Foods 1650 Delta Ct. 5146 19
Impax Labs (Bldg. 2)-San Antonio 31153 San Antonio St. 2834 24 High
Impax Labs (Bldg. 5)-San Clemente30941 San Clemente St. 2834 10 High
Industrial Boxboard Co. 2249 Davis Ct. ? 21
Injex Industries Inc 30559 San Antonio St. 3089 24 High
International Windows of N.C. 30526 San Antonio St. 5039 22
JIMMIE BASS AIRCRAFT DETAIL 22005 Skywest Dr. 7542 1 or 8
Kaiser Hospital Medical Center 27303 Sleepy Hollow Ave. 8062 20
Kaiser Permanente Medical Ctr. 27400 Hesperian Blvd. 8062 20 High
Kawa Sushi Buffet 1071 B St. 5812 3
Kennedy Park 19501 Hesperian Blvd. 8422 20 High
La Placita Taqueria 27548 Tampa Ave. 5812 3
Lau's Packaging Inc. 1751 Sabre St. 3089 10
LEONARDO JIMENEZ DETAILING 28450 Beatron Way 7542 8
Little Caesars Pizza 358 W. Tennyson Rd. 5812 3
Los Portales 30200 Industrial Pkwy. SW 5812 3
M & H Auto Body & Repair 25191 Huntwood Ave. 7532 1 High
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COMPANY NAME ADDRESS UNIT SIC
CODE 

BUS.
CAT.

HIGH 
Priority 
Facility

Mag Trucking 3500 Enterprise Ave. 4212 23 High
Manilla Garden 20500 Hesperian Blvd. D 5812 3
MARK'S DETAILING 24454 Willimet Way 7542 8
MDC Vacuum Products 23842 Cabot Blvd. 3679 24
Me Restaurant and Lounge 926 B St. 5812 3
Mechanics-R-Us 25403 Mission Blvd. 1
Melrose Nameplate & Label Co. 26575 Corporate Ave. 2759 10
Mi Pueblo Food Center # 11 189 Harder Rd. 5411 3
Mountain Mike's Pizza 31083 Mission Blvd. 5812 3
Mountain Mike's Pizza 410 W. Harder Rd. 5812 3
Mr Pizza Man 790 B St. 5812 3
Mr. Pho's Restaurant 20500 Hesperian Blvd. B 5812 3
multi-tenant business park 2303 American Ave. 21
Natural Formulas Inc. 2125 American Ave. 2834 10
New Concept Cultured Marble Inc. 3520 Depot Rd. 3089 10
New York Pizza - A St. 1086 A St. 5812 3
New York Pizza - Tennyson 665 W. Tennyson Rd. 5812 3
Norpak, Inc. 20550 Corsair Blvd. 3089 24
Oliver De Silva, Inc. 22991 Clawiter Rd. 4214 23 High
Pacific Foam 30650 San Antonio St. 3086 10
Pacific Tech Products-Warehouse 31912 Hayman St. 3086 10
Palace Casino 22821 Mission Blvd. 20
Pan Pacific Plastics Mfg. Inc. 26551 Danti Ct. 3089 10
Perfect Insupack Products, Inc. 2230 Davis Ct. 3089 10
Performance Paint & Towing 25197 Huntwood Ave. 7532 1 High
PETROLEUM AND CONVENIENCE 1833 Industrial Pkwy. W 5541 1
PG&E - Eastshore Substation 3450 Investment Blvd. 4911 21 High
PG&E - Hayward Service Center 24300 Clawiter Rd. 4932 21 High
PG&E - Mt. Eden Substation 2541 Darwin St. 4911 21 High
PG&E - O'Neil GC Yard 25051 O'Neil Ave. 4911 21 High
PG&E - Soto Substation 22739 Atherton St. 4911 21 High
Plastikon Industries - Sandoval 688 Sandoval Way 3089 10
Plastikon Industries - Santucci 30260 Santucci Ct. 3089 10
Primus Power Lab Facilities 2967 Trust Way 21
Public Auto Body Paint & Repair 25193 Huntwood Ave. 7532 1 High
Pupuseria San Antonio 30030 Mission Blvd. 5812 3
R & B MOBILE DETAIL SERVICE 241 Valle Vista Ave. 7542 8
RIGO TOWING 18 Traynor St. 1
Rohm & Haas Chemicals LLC 25500 Whitesell St. 2821 23 High
Round Table Pizza - Foothill 22457 Foothill Blvd. 5812 3
Round Table Pizza - Harder 157 Harder Rd 5812 3
Round Table Pizza - Tennyson 1108 W. Tennyson Rd. 5812 3
Royal Chemical Co. 2498 American Ave. 2841 23 High
SALCEDO MOBILE AUTO DETAIL 24112 Alice St 7542 8
Sapporo Japanese Restaurant 22507 Main St. 5812 3
Scully Trans Services 3453 Enterprise Ave. 4212 23
Sealed Air Corp 3433 Arden Rd. 3089 24
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COMPANY NAME ADDRESS UNIT SIC
CODE 

BUS.
CAT.

HIGH 
Priority 
Facility

Senba - Cabot 23431 Cabot Blvd. 2034 10
Senba U.S.A., Inc. - Bernhardt 23578 Bernhardt St. 2034 10
SF BART - Trainwash 150 Sandoval Way 4111 23 High
SF BART Maintenance 150 Sandoval Way 4111 23 High
SF BART TMRF 150 Sandoval Way 4111 23 High
Shasta Beverages 26901 Industrial Blvd. 2086 24 High
Siam Palace 22545 Foothill Blvd. 5812 3
Silicon Specialists 2487 Industrial Pkwy. W 3674 10
Sims Metal America 30104 Industrial Pkwy. SW 5093 23 High
South Auxillary Garage, USPS 24438 Santa Clara St. 4311 23 High
Spectrum Label 30803 San Clemente St. 2752 10
State Pipe 3200 Depot Rd. 3498 10 High
Subway - 2nd St. 22549 2nd St. 5812 3
Subway - A St. 791 A St. 5812 3
Subway - Tennyson 532 Tennyson Rd. C 5812 3
Sugar Bowl Bakery - Corsair 20389 Corsair Blvd. 2051 10
Sugar Bowl Bakery - Sabre 1963 Sabre St. 2051 10
SUPERWAY CAR WASH 27989 Leidig Ct. 7542 1
SUROOR Inc. Restaurant 26685 Mission Blvd. 5812 3
Swiss Delices Fine Bakery & Pastry22521 Main St. 5812 3
Tacos Uruapan 29950 Huntwood Blvd. 5812 3
Technichem 2349 Lincoln Ave. 4213 9 High
Tennyson Pizza 1108 W. Tennyson Rd. 5812 3
Transmission Parts & Cores Inc. 1981 W. Winton Ave. 3714 24
Trimac Transportation 3751 Breakwater Ave. 4213 23 High
Tropicana (QTG CDSD Hayward) 3586 Arden Rd. 24
UC Plastic Mfg., Inc. 3202 Diablo Ave. 3081 10
Uni Tile & Marble 21105 Cabot Blvd. 3281 23 High
U-Save Rockery 30132 Industrial Pkwy. SW 3273 23 High
V.A.P. Onyx International 27057 Industrial Blvd. 3281 9 High 
Val’s Burgers 2115 Kelly St. 5812 3
West Coast Autobody and Towing 25195 Huntwood Ave. 7532 1 High
Wing Nien 30560 San Antonio St. 2035 10 High
Winton Protech Autocare 2551 W. Winton Ave. 6F&G? 7538 1 High



Business Category (BUS. CAT.) GUIDE
1   Automotive Related
2   Construction/Contracting
3   Food Service
4   Industrial
5   Machine Shop
6   Marinas/Shipping
7   Miscellaneous Manufacturing
8   Mobile Cleaners
9   NOI Facilities - Mandatory
10  NOI Facilities - Conditional
11  Other Permits
12  Parking Lots
13  Pest Control
14  Printing
15  Schools
16  Storage
17  Transportation/Corporation Yards
18  Utility
19  Wholesale/Retail
20  Miscellaneous
21  Not Classified
22  SW Permitted
23  SW Permitted - Mandatory
24  SW Permitted - Conditional



EMERGENCY CONTACT LIST 

Updated 4/1/2011 

California Emergency Management Agency (EMA) (formerly OES) 
Dispatch: (800) 852-7550 
 
City of Hayward Police Department 
Dispatch: (510) 293-7000 
 
City of Hayward Fire Department/Hazardous Materials 
Dispatch: 911 
Hugh Murphy, Hazardous Materials Program Coordinator: (510) 583-4924, 774-0123 (cell) 
Steve Buscovich, Hazardous Materials Investigator: (510) 583-4927, 774-0125 (cell) 
Miles Perez, Hazardous Materials Investigator: (510) 583-4926, 774-0124 (cell) 
 
City of Hayward Maintenance Department - Streets Division 
Office: (510) 881-7999 
After hours standby: (510) 385-1075  
Matt McGrath, Director of Maintenance Services: (510) 881-7747 (desk), 385-1072 (cell) 
Todd Rullman, Streets Maintenance Supervisor: (510) 881-7746, 385-1073 (cell) 
 
City of Hayward Utilities 
Office: (510) 881-7967 
Mike Higares, Utilities Superintendent: (510) 881-7901 (desk), 385-1082 (cell) 
Al Swithenbank, Supervising Utilities Leader: (510) 881-7970 (desk), 385-1088 (cell) 
 
City of Hayward WPSC 
Office: (510) 881-7900  
Debra Kunisawa, WPC Administrator: (510) 881-7960 (desk), 760-0377 (cell) 
William Freeman, WPSC Inspector: (510) 881-7997 (desk), 358-3759 (cell) 
Jaime Rosenberg, WPSC Inspector: (510) 881-7909 (desk), 376-0101 (cell) 
Bashir Sarwary, WPSC Inspector: (510) 881-7908 (desk), 760-0373 (cell) 
 
Water Pollution Control Facility 
Emergency Number: (510) 293-5398 
Greg Shreeve, WPCF Plant Manager: (510) 293-5393 (desk) 
Farid Ramezanzadeh, WPCF Lab Supervisor: (510) 293-5176 
 
Alameda County Public Works 
ACPW Maintenance and Operations emergency number: (510) 670-5500 
After hours emergency number (Alameda County Sheriffs Office): (510) 667-7721 
Jon Raven, ACPW Inspector: (510) 670-5237 (desk) 774-0455 (cell) 
Greg Hilst, ACPW Inspector: (510) 670-5235 (desk) 774-0437 (cell) 
 
Alameda County Department of Environmental Health 
(510) 567-6700 or 567-6777 (during normal business hours) 
Scott Seery, ACEH Inspector: (510) 567-6783 (desk) 
Lawrence Livermore National Laboratory Fire Dispatch: (925) 447-6880 
 
 
 
 
 
 



EMERGENCY CONTACT LIST 

Updated 4/1/2011 

Alameda County District Attorney 
Office of Consumer and Environmental Affairs 
Mike Oppido, Inspector: (510) 569-7566 
Ken Mifsud, Deputy District Attorney: (510) 569-5774 
Bay Area Air Quality Management District 
Dispatch: 800-334-ODOR (6367) or (415) 771-6000 
Robert Delarno, Air Quality Inspector II: (415) 749-5000 
 
California Department of Fish and Game 
EMA Dispatch: (800) 852-7550 
NORCOM Dispatch Center (24 hr): (916) 358-1300 
Office of Spill Prevention and Response (OSPR) DFG Dispatch Center (24/7): (831) 649-2810 
24 hr toll free: (888) 334-2258 [1-888 DFG-CALTIP] – info relayed to appropriate 
 regional office (Alameda County in Fish & Game Region 3 – Bay Delta Region)  
Sheree Christensen, Fish and Game Lieutenant: (925) 556-0363 
Scott Murtha, Fish and Game Warden OSPR: (510) 659-1107 (desk), 510 414 7229 (cell) 
Roxanne Bowers, Fish and Game Warden: 510-758-1024 (desk), 925-570-3319 (cell) 
 
California Department of Transportation (Caltrans) 
District 4 Maintenance – East Bay Region:  (510) 614-5942 
 
East Bay Regional Parks District 
Dispatch: (510) 881-1833 
Tim August, Fire Captain: (510) 544-3053 
Mark Taylor, Shoreline Park Supervisor: 510-783-1066, 755-4005 (cell), 702-2189 (pager) 
 
Hazardous Material Contractor – utilized by COH Streets Maintenance 
Decon Environmental Services, Inc 
23490 Connecticut St., Hayward, CA 94545 
(510) 732-6444 
Contact person: Mike Lepisto 
 
Regional Water Quality Control Board 
RWQCB Spill Hotline: 510-622-2369 - staffed during business hours and checked regularly 
 during non-business hours 
 
Union Pacific Railroad 
1-888-877-7267 (1-888-UPRRCOP) 
 
U.S. Environmental Protection Agency 
 24/7 environmental emergency number: 800-300-2193 
 
U.S. Coast Guard 
National Response Center: 1-800-424-8802 
24-hour spill alert line: (415) 399-3547 
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INTEGRATED PEST MANAGEMENT 

 

I. PURPOSE 

 

This policy sets forth the guiding principles for development and implementation of Integrated 

Pest Management (IPM) practices on all City properties. 

 

II. OBJECTIVES 

 

A. Reduce or minimize pesticide use on City properties to ensure the City maintains 

compliance with National Pollutant Discharge Elimination System (NPDES) 

permit requirements. 

 

B. Reduce the use of broad spectrum pesticides when feasible. 

 

C. Create awareness among City staff of less-toxic pest management techniques. 

 

D. Educate all City departments to practice the most appropriate approach to 

managing pests on City properties, including prevention. 

 

E. Reduce the adverse impacts to water quality (both in local creeks and the San 

Francisco Bay) due to pesticide usage, particularly from copper-based, 

organophosphate, pyrethroid, carbaryl, and fipronil pesticides. 

 

F. Establish IPM for Contract Services. 

 

III. ORGANIZATIONS AFFECTED 

 

A. Maintenance Services 

B. Development Services 

C. Facilities Management 

D. Public Works 

E. Purchasing 

F. Contract Services 
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IV. POLICY 

It is the policy of the City of Hayward to: 

 

A. Comply with Federal requirements for local government to develop and 

implement an Integrated Pest Management policy or procedure to address urban 

stream impairment by pesticides, per Provision C.9 of the National Pollutant 

Discharge Elimination System (NPDES) permit, Order No. R2-2009-0074, from 

the California Regional Water Quality Control Board, as updated 10/14/09. 

 

B. Adopt and implement a policy requiring the minimization of pesticide use and the 

use of Integrated Pest Management techniques in the co-permittee’s operations, as 

required by co-permittees of the Alameda Countywide Clean Water Program. 

 

This policy shall not be construed as requiring the City of Hayward, a department, 

purchaser or contractor to take any action that conflicts with local, state or federal 

requirements. 

 

V. DEFINITIONS 

 

A. Biological control - The use of biological technologies to manage unwanted pests. 

Examples of this type of control include, but are not limited to, the use of 

pheromone traps or beneficial insect release for control of certain types of weeds 

or invasive insects in landscapes. 

 

B. Cultural control - The use of IPM control methods such as grazing, re-vegetation, 

disking, mulching, proper irrigation, seeding, and landscaping with competitive or 

tolerant species to manage unwanted weeds, rodents or plant diseases, plus good 

housekeeping. 

 

C. DPR - Department of Pesticide Regulations for the State of California's 

Environmental Protection Agency. DPR, in partnership with the Federal 

Environmental Protection Agency (EPA) and the County Department of 

Agriculture, oversees all issues regarding the registration, licensing and 

enforcement of laws and regulations pertaining to pesticides. 

 

D. Integrated Pest Management (IPM) - IPM is the strategic approach that focuses 

on long-term prevention of pests and their damage from reaching unacceptable 

levels by selecting and applying the most appropriate combination of available 

pest control methods. These include cultural, mechanical, biological and chemical 

technologies that are implemented for a given site and pest situation in ways that 

minimize economic, health and environmental risks. 

 

E. Mechanical controls - The use of IPM control methods utilizing hand labor or 

equipment such as mowers, graders, weed-eaters, and chainsaws. Crack and 

crevice sealants and closing small entryways (i.e., around pipes and conduits) into 

buildings for insect and rodent management are also mechanical controls. 
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F. PCA - Pest Control Advisor is one licensed by the California Department of 

Pesticide Regulations according to Title 3, Article 5 of the California Code of 

Regulations. A licensed PCA, who is registered with the County Agricultural 

Commissioner, provides written pest control recommendations for agricultural 

pest management, including parks, cemeteries, and rights-of-way. 

 

G. Pesticides - Defined in Section 12753 of the California Food and Agricultural 

Code as any spray adjuvant, or any substance, or mixture of substances intended 

to be used for defoliating plants, regulating plant growth, or for preventing, 

destroying, repelling, or mitigating any pest, as defined in Section 12754.5 (of the 

Food and Agricultural Code), which may infest or be detrimental to vegetation, 

man, animals or households, or be present in any agricultural or nonagricultural 

environment whatsoever. The term pesticide applies to herbicides, insecticides, 

fungicides, rodenticides and other substances used to control pests. Antimicrobial 

agents are not included in this definition of pesticides.  

 

H. QAL - Qualified Applicator License is a licensed applicator according to Title 3, 

Article 3 of the California Code of Regulations. This license allows supervision of 

applications that may include residential, industrial, institutional, landscape, or 

rights-of-way sites.  

 

I. QAC - Qualified Applicator Certificate is a certified applicator of pesticides 

according to Title 3, Article 3 of the California Code of Regulations. This 

certificate allows supervision of applications that may include residential, 

industrial, landscape, or rights-of-way sites. 

 

J. Structural Pest Control Operator (SPCO- Branch I, II or III) - A licensed 

applicator for controlling pests that invade buildings and homes according to the 

requirements of the Structural Pest Control Board of the California Department of 

Consumer Affairs. 

 

VI. RESPONSIBILITY 

 

A. Maintenance Services Department; or its designees, will coordinate 

implementation of this policy. 

 

B. Training 

1. City employees involved with pesticide applications as a normal part of 

their job duties and pest management contractors hired by the City will be 

trained as required by State of California Department of Pesticide Regulations 

rules, the County Agricultural Commissioner, and/or the Structural Pest 

Control Board and the City’s NPDES permit. 

2. City staff responsible for pest management on City property will provide 

annual training to all employees who apply pesticides as a normal part of 

their job duties on: 
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a. Pesticide Safety; 

b. The City’s IPM policy; and 

c. Appropriate Best Management Practices and Integrated Pest 

Management Technologies supported by the Alameda Countywide 

Clean Water Program. 

 

3. Pest Control Advisors and Applicators, pest management contractors, and 

other “contract for service providers” serving City-owned properties will 

be licensed by the State of California Department of Pesticide Regulations 

(DPR) as a Pest Control Advisor or licensed Qualified Applicator. 

 

C. Public Education and Outreach 

 

 The Water Pollution Source Control Program, in participation with the Alameda 

Countywide Clean Water Program, will continue with its existing program to 

encourage people who live, work, and/or attend school in Hayward to: 

 

1. Obtain information on IPM techniques to control pests and minimize 

pesticide use; 

2. Use IPM technologies for dealing with pest problems; 

3. Perform pesticide applications according to the manufacturer’s 

instructions as detailed on the product label, and in accordance with all 

applicable state and local laws and regulations set forth to protect the 

environment, the public, and the applicator; and properly dispose of 

unused pesticides and their containers. 

 

D. Program Evaluation 

 

1. Maintenance Services Department; or its designees, will periodically 

evaluate the success of this policy implementation by providing a report to 

other departments affected by the policy. This report will relate progress in 

meeting the objectives of this policy, and note barriers encountered, 

recommendations for resolution, cost analysis, and a description of 

assistance needed to continuously improve staff’s ability to meet the 

policy objectives. 

 

E. Reporting Requirements 

 

The information outlined below is reported as a part of the City’s NPDES 

Stormwater Permit Annual Report compiled by the Water Pollution Source 

Control Program. Each City department, pest management contractor, and/or 

other appropriately licensed contractors employed by the City to provide City 

services that involve pesticide application on City-owned properties will submit 

by July 15th to the Water Pollution Source Control Program: 
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1. Annual Storage/Inventory Report - due July 15 of each fiscal year. City 

staff will report on inventory stored on City-owned properties. Completed 

form should list: 

a. Product name 

b. Pesticide type (i.e. Pyrethoid, Carbamate, organophosphate, etc.) 

c. Quantity on hand (as of June 30) 

d. Pesticides that are no longer legal or appropriate for applications 

per Federal, State, County, or City requirements. 

 

2. Annual Pesticide Use Summary Report – due July 15 of each fiscal year; 

required of all City staff and contractors. Completed reports for each 

service site should list: 

a. Manufacturer and product name. 

b. Pesticide type (i.e. Pyrethoid, Carbamate, organophosphate, etc.) 

c. The total quantity of each pesticide used during the prior fiscal 

year (from July 1
st
 through June 30

th
) in order to provide an 

accounting of pesticide use at City-owned properties. Annual 

Storage /Inventory Report and Annual Pesticide Use Summary 

Report Forms may be obtained by contacting the Water Pollution 

Source Control Program. 

 

VII. PROCEDURE 

 

A. Pesticide Prevention 

 

1 The City of Hayward will institute practices that reduce pesticides and 

result in the purchase of fewer pesticides whenever practicable and cost-

effective, but without reducing safety or workplace quality.  

2 The City of Hayward will instruct all employees to implement Good 

Housekeeping Practices in their workstations, vehicles, break rooms, etc., 

to prevent the conditions that provide a food source and habitat which 

attract unwanted pests.  

B. Pest Control and Management 

 

1. The City of Hayward, including all departments and staff herein, and 

contractors or individuals (QAL, QAC, SPCO) providing pest control 

services on City property (Applicators) will follow the City’s Integrated 

Pest Management policy and utilize generally accepted Best Management 

Practices (BMPs) to the maximum extent practicable for the control or 

management of pests in and around City buildings and facilities, parks and 

golf courses, urban landscape areas, rights-of-way, and other City 

properties. 

2. Applicators will use the most current IPM technologies available to ensure 

the long-term prevention or suppression of pest problems and to minimize 

negative impacts on the environment, non-target organisms, and human 

health.  
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3. Applicators must implement the options or alternatives listed below in the 

following order, before recommending the use of or applying any 

pesticide on City property: 

a. No controls (e.g., tolerating the pest infestation, use of resistant 

plant varieties or allowing normal life cycle of weeds); 

b. Physical or mechanical controls (e.g., hand labor, mowing, 

exclusion); 

c. Cultural controls (e.g., mulching, disking, alternative vegetation), 

good housekeeping (e.g. cleaning desk area);  

d. Biological controls (e.g., natural enemies or predators);  

e. Reduced-risk chemical controls (e.g., soaps or oils);  

f. Other chemical controls. 

 

C. Pesticide Application 

 

1 Only City of Hayward employees or appropriate licensed contractors 

employed by the City who are authorized and trained in pesticide 

application (i.e., hold PCA, QAL, QAC, or Structural Branch Operator I, 

II, or III certifications/licenses or individuals working under the 

supervision of one of the aforementioned certificate/license holders) may 

apply pesticides to or within City property. 

2 City of Hayward employees are not to apply privately purchased 

pesticides. If there are no less-toxic products on hand, employees shall 

contact Maintenance Services Department to be given approved less-toxic 

pesticides (i.e. Orange Guard, insecticidal soap). 

3 When recommending pesticides for use or applying pesticides, 

Applicators will select and apply IPM methods that will have the least 

impact on water quality,   human health and the environment, yet are still 

effective.  

4 Notification: Employees will be notified prior to pesticide application, 

particularly when pesticide application occurs within a building.  

5 New contracts that are entered into with pest management contractors and 

other appropriately licensed contractors employed to provide services that 

involve pesticide application at City properties after October 1, 2011 shall 

include requirements that the contractors follow the requirements of the 

City’s IPM policy and implement the most current IPM technologies and 

Best Management Practices. 

6 Scouting and monitoring for pests to determine pesticide application needs 

and using spot treatments rather than area-wide applications.  

7 As a result of this policy, the Maintenance Services Department, or its 

designees, will continue to monitor all pesticide application needs 

throughout the City of Hayward. The goal is to minimize pesticide usage 

by mulching, using alterative pest control approaches, and applying 

pesticides correctly, an ongoing training in this field. For example, the 

City has recently changed its pre-emergent application from Pendulum 

Aqua Cap to Dimension 2EW in efforts to prevent vegetation from 

building up a tolerance, thus enhancing effectiveness. 
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D. Restricted Chemicals 

 

1 City of Hayward employees and/or contractors employed by the City who 

are trained to recommend or apply pesticides will not use or promote the 

use of: 

a. Acute Toxicity Category I chemicals as identified by the 

Environmental Protection Agency (EPA);  

b. Organophosphate pesticides (e.g., those containing Diazinon and 

chlorpyrifos); 

c Copper-based pesticides unless: 

1 Their use is judicious; 

2 Other approaches and techniques have been considered; 

and 

3 Adverse water-quality impacts are minimized to the 

maximum extent practicable. 

2 Applicators will always avoid applications of pesticides that directly 

contact water, unless the pesticide is registered under Federal and 

California law for aquatic use. 

3 Pesticides that are not approved for aquatic use will not be applied to areas 

immediately adjacent to water bodies where through drift, drainage, or 

erosion, there is a reasonable possibility of a pesticide being transported 

into surface water. 

4 Discharges of pollutants from the use of aquatic pesticides to the waters of 

the United States require coverage under a NPDES permit. Those City 

employees or appropriately licensed contractors employed by the City 

who apply pesticides directly to waters of the United States will obtain a 

NPDES permit from the California State Water Quality Resources Control 

Board Region 2, prior to making any pesticide applications. 

 

E. Posting of Pesticide Use 

 

1 For vehicles used primarily by City staff, signs will be posted on the 

vehicles. Signs will contain the: 

a. Trade name and active ingredient of the pesticide product; 

b. Target pest; 

c. Date of posting; 

d. Signal word indicating the toxicity category of the pesticide 

product; and 

e. Name and contact number for the department responsible for the 

application. 

 

2 Signs will have a standard design that is easily recognizable by the public 

and workers. 
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F. Best Management Practices (BMPs) 

 

1 This section includes BMPs and control measures to protect water quality 

during the use of pesticides, when it is determined through an IPM process 

that pesticides must be used. 

a. Follow all federal, state, and local laws and regulations governing 

the use, storage, and disposal of pesticides and training of pest 

control advisors and applicators. 

b. Use the least toxic pesticides that will do the job, provided there is 

a choice. The agency will take into consideration the LD50, overall 

risk to the applicator, and impact to the environment (chronic and 

acute effects). 

c. Apply pesticides at the appropriate time to maximize their 

effectiveness and minimize the likelihood of discharging pesticides 

in stormwater runoff. Avoid application of pesticides if rain is 

expected (this does not apply to the use of pre- emergent herbicide 

applications when required by the label for optimal results.) 

d. Employ techniques to minimize off-target application (i.e. spray 

drift) of pesticides, including consideration of alternative 

application techniques. For example, when spraying is required, 

increase drop size, lower application pressure, use surfactants and 

adjuvants, use wick application, etc. 

e. Apply pesticides only when wind speeds are low. 

f. Mix and apply only as much material as is necessary for treatment. 

Calibrate application equipment prior to and during use to ensure 

desired application rate. 

g. Do not mix or load pesticides in application equipment adjacent to 

a storm drain inlet, culvert, or watercourse. 

h. Irrigate slowly to prevent runoff and do not over-water. 







CITY OF HAYWARD
Landscape Division

C.9.b Implement IPM Policy or Ordinance

Organophosphates Used:

MONTH/YEAR 

APPLIED QTY UNIT # OF APPS CODE

# OF 

APPS CODE QTY UNIT # OF APPS CODE

# OF 

APPS CODE

July 2009

August 2009

September 2009 4 gal 3 30 3 40

October 2009 15 gal 3 30 15 40

November 2009 5 gal 4 30 3 40

December 2009 9 gal 6 30 5 40 21.6 qt 0 30 0 40

January 2010 50 qt 10 30 6 40 120 qt 0 30 0 40

February 2010 25.6 qt 6 30 25 40 57.6 qt 0 30 0 40

March 2010 16.8 qt 6 30 9 40 21.6 qt 0 30 0 40

April 2010 14 qt 10 30 10 40 48 qt 0 30 0 40

Monstanto - Round Up Quick Pro (April)

April 2010 18.4 qt 0 30 11 40 48 qt 0 30 0 40

Monstanto - Ranger Pro (May)

May 2010 5 gal 10 30 11 40

June 2010 7.5 gal 8 30 15 40

TOTAL APPLIED 170.3 66 113 316.8

MANUFACTURER - NAME OF PRODUCT APPLIED

Monstanto - Round Up Pro Max: BASF - Pendulum:
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CITY OF HAYWARD
Landscape Division

MONTH/YEAR 

APPLIED QTY UNIT # OF APPS CODE

# OF 

APPS CODE QTY UNIT # OF APPS CODE

# OF 

APPS CODE

July 2010 10 gal 9 30 10 40

August 2010 5 gal 9 30 13 40

September 2010 1.5 gal 6 30 0 40 10 oz. 2 30 0 40

October 2010 40 gal 35 30 0 40 6.25 oz. 3 30 0 40

November 2010 15 gal 0 30 9 40 240 oz. 0 30 9 40

December 2010 11 gal 3 30 0 40 1.75 oz. 0 30 9 40

January 2011 48 gal 2 30 0 40 7.5 oz. 0 30 29 40

February 2011 15 gal 3 30 0 40 280 oz. 0 30 13 40

March 2011 16.5 gal 15 30 0 40 280 oz. 0 30 14 40

April 2011 7.5 gal 10 30 0 40 100 oz. 0 30 10 40

May 2011 9.5 gal 11 30 0 40 140 oz. 0 30 9 40

June 2011 6.75 gal 3 30 0 40 100 oz. 0 30 12 40

TOTAL APPLIED 185.75 106 32 1165.5 5 105

APPS:  APPLICATIONS

LEGEND

MANUFACTURER - NAME OF PRODUCT APPLIED

CODE:  30 - Landscape Maintenance

            40 - Right-of-Way Pest Control

Monstanto - Ranger Pro: Quali-Pro - Dithiopyr:

Page 2 of 2
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INTRODUCTION 

This Regional Supplement has been prepared to report on regionally implemented 
activities complying with portions of the Municipal Regional Stormwater Permit (MRP), 
issued to 76 municipalities and special districts (Permittees) by the San Francisco Bay 
Regional Water Quality Control Board (Water Board).  The Regional Supplement covers 
training and outreach activities related to the following MRP provisions: 

• Provision C.5.d., Control of Mobile Sources, 
• Provision C.7.b., Advertising Campaign, 
• Provision C.7.c., Media Relations – Use of Free Media,  
• Provision C.7.d., Stormwater Point of Contact, and 
• Provision C.9.h.i., Point of Purchase Outreach.   

 
These regionally implemented activities are conducted under the auspices of the Bay 
Area Stormwater Management Agencies Association (BASMAA), a 501(c)(3) non-profit 
organization comprised of the municipal stormwater programs in the San Francisco Bay 
Area.  Most of the 2011 annual reporting requirements of the specific MRP Provisions 
covered in this Supplement are completely met by BASMAA Regional Project activities, 
except where otherwise noted.  Scopes, budgets and contracting or in-kind project 
implementation mechanisms for BASMAA Regional Projects follow BASMAA’s 
Operational Policies and Procedures as approved by the BASMAA Board of Directors.  
MRP Permittees, through their program representatives on the Board of Directors and its 
subcommittees, collaboratively authorize and participate in BASMAA Regional Projects 
or Regional Tasks.  Regional Project costs are shared by either all BASMAA members or 
among those Phase I programs that are subject to the MRP. 

Training 

C.5.d.	   Control	  of	  Mobile	  Sources	  
This provision requires Permittees to develop and implement a program to reduce the 
discharge of pollutants from mobile businesses, including development and 
implementation of minimum standards and BMPs, and outreach to mobile businesses.  
BASMAA’s long-standing Surface Cleaner Training and Recognition program addresses 
these aspects of the provision by focusing on the most common type of outdoor 
cleaning – cleaning of flat surfaces like sidewalks, plazas, parking areas, and buildings.  
Individual Permittees address the inspection and enforcement aspects of the provision. 
 
Previously, BASMAA, the Regional Water Board, and mobile businesses jointly 
developed best management practices.  The BMPs were packaged and delivered in 
training materials (e.g., Pollution from Surface Cleaning folder), and via workshops and 
training videos.  The folder and the training video have since been translated into 
Spanish.  Cleaners that take the training and a self-quiz are designated by BASMAA as 
Recognized Surface Cleaners.  BASMAA also created and provides marketing materials 
for use by Recognized Surface Cleaners.  Previously, BASMAA converted the delivery 
mechanism to being online so that mobile businesses would have on-demand access 
to the materials and the training.  BASMAA continues to maintain the Surface Cleaner 
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Training and Recognition program.  Cleaners can use the website to get trained and 
recognized for the first time or renew their training and recognition, as required 
annually.  Recognized cleaners can also download marketing materials from the 
website.  Potential customers, including Permittees can use the site to verify the 
recognition status of any cleaner, as can municipal inspectors.  In FY 10-11, BASMAA 
and the Permittees scoped and budgeted for a new project to enhance the existing 
Surface Cleaner Training and Recognition program in the following ways. 
 

1. Expand the existing Surface Cleaner Training and Recognition Program to include 
two new mobile business categories - automotive washing and carpet cleaning; 

2. Utilize existing resources that are available to complete the necessary tasks; 
3. Develop marketing materials, training videos and self-test applications for the new 

categories; 
4. Create Spanish tracks of information for each new business type; and 
5. Create a web-based application to share information about mobile businesses. 

 
A consultant team with expertise in best management practices and commercial 
training programs, videography, graphic design, web design, and translation was 
assembled and the project will be conducted in FY 11-12. 

Public Information and Outreach 

C.7.b.	   Advertising	  Campaign	  
This provision requires Permittees to participate in or contribute to advertising 
campaigns on trash/litter in waterways and pesticides with the goal of significantly 
increasing overall awareness of stormwater runoff pollution prevention messages and 
behavior changes in target audience.  Through the BASMAA Public Information / 
Participation (PI/P) Committee, Permittees previously decided to take a broader view 
of some of its regional tasks (e.g., Regional Advertising Campaign, Regional Media 
Relations, Our Water, Our World program) to ensure that work on individual MRP 
provisions was coordinated and part of an overall strategy.   
 
In FY 10-11, working with SGA, Inc., BASMAA developed broader Regional Strategic 
Outreach Plans – one for litter and one for pesticides – that include audiences related 
to the MRP provisions and ways of reaching them regarding trash/litter and pesticides 
(e.g., advertising, media relations, schools outreach, events) (see attached Regional 
Strategic Outreach Plans for details).  Although the scopes of the strategies are broad, 
the level of stormwater agency (regional, areawide program, city) implementing each 
part will vary (i.e., each part will not be implemented via BASMAA).  The strategies are 
multi-year and also include recommendations for creative, media placement, media 
relations, partnerships, and evaluation.  Also starting in FY 10-11, BASMAA, again working 
with SGA, Inc., began developing an Implementation Plan for the litter strategic plan, 
which will provide more detailed tasks and budgets for the multi-year project.  
Implementation will begin in FY 11-12. 
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C.7.c.	   Media	  Relations	  –	  Use	  of	  Free	  Media	  
This provision requires Permittees to participate in or contribute to a media relations 
campaign, maximize use of free media/media coverage with the objective of 
significantly increasing the overall awareness of stormwater pollution prevention 
messages and associated behavior change in target audiences, and to achieve public 
goals.  The Annual Reporting requirement includes providing the details of each media 
pitch, such as the medium, date, and content of the pitch.  BASMAA has conducted a 
Regional Media Relations project since FY 96-97 that assists Permittees in complying with 
this type of provision.  The FY 10-11 BASMAA Regional Media Relations project made six 
pitches – rainy season, wrapping paper, reusables, IPM – pest control operators, ants, 
and litter (see attached Media Relations Program report for details). 

C.7.d.	   Stormwater	  Point	  of	  Contact	  
This provision requires Permittees to individually or collectively create and maintain a 
point of contact, e.g., phone number or website, to provide the public with information 
on watershed characteristics and stormwater pollution prevention alternatives.  The 
Annual Reporting requirement states that any change in the contact be reported in 
annual reports subsequent to FY 09-10 annual report.  There was no change in FY 10-11 
to the point of contact provided by BASMAA.  BASMAA assists with this provision by 
using the regional website: BayWise.org to list or link to member programs’ lists of points 
of contact and contact information for the stormwater agencies in the Bay Area. 

Pesticides Toxicity Control 

C.9.h.i.	   Point	  of	  Purchase	  Outreach	  
This provision requires Permittees to: 
• Conduct outreach to consumers at the point of purchase; 
• Provide targeted information on proper pesticide use and disposal, potential 

adverse impacts on water quality, and less toxic methods of pest prevention and 
control; and 

• Participate in and provide resources for the “Our Water, Our World” program or a 
functionally equivalent pesticide use reduction outreach program. 

 
The Annual Reporting requirement allows Permittees who participate in a regional effort 
to comply with C.9.h.i. to reference a report that summarizes these actions.  Below is a 
report of activities and accomplishments of the Our Water, Our World program for FY 
10-11. 
 
• Coordinated program implementation with major chains Home Depot, Orchard 

Supply Hardware, and Ace Hardware National.  OSH reported ”natural 
insecticides” sales down 13.7% compared to the previous year, but sales of all 
pesticides was also down compared to the previous year. 

 
• Coordinated master print run of the following: fact sheets, shelf talkers, literature 

rack signage, beneficial bug brochure, magnet, Pest or Pal activity guide for kids, 
pocket guide, and Pests Bugging You? booklet. 
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• Updated less-toxic Product Lists: Master – by brand name version; by pest version, 

and OSH and Home Depot-specific lists/labels. 
 
• Maintained Our Water, Our World website. 

 
• Provided Ask-the-Expert service. 

 
• Provided and staffed exhibitor booths. 

• Excel Gardens Dealer Show, Las Vegas (August 2010) 
• Bay Friendly Landscaping Conference (September 2010) (see photo 

attached) 
• L&L Dealer Show, Reno (October 2010) 
• NorCal trade show (February 2011) (see photo attached) 

 
• Provided on-call assistance (e.g., display set-up, training, IPM materials review) to 

specific stores (e.g., OSH, Walgreens) (see photo attached). 
 
• Provided print advertising and articles – Green Zebra guide and Chinook Book. 

 
• Provided print advertising – Bay Nature magazine; Bringing Back the Natives 

Garden Tour’s garden guide. 
 
• Mentioned in articles by others: San Jose Mercury News (March 6, 2011). 

 
 
Additionally, BASMAA, in partnership with the UC IPM Program, competed for and won 
award of a Pest Management Alliance grant from the Department of Pesticide 
Regulation for the IPM Advocates for Retail Stores project.  The project’s purpose is to 
develop and implement a program that will recruit, train, and mentor individuals to help 
retail stores implement the Our Water, Our World program.  The project kicked off in 
December 2010.  The project team developed an IPM Advocate profile, recruited for 
and selected 10 IPM Advocate candidates who started their classroom training in early 
June 2011 learning from a curriculum developed by the project team. 
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Dear BASMAA Committee & City Reps,  

The following document is SGA’s proposal for how to approach litter outreach and education in 
the Bay Area.  While I would love for you to read the entire thing cover to cover, I understand that 
time constraints may leave you skimming some sections. With that in mind, I wanted to give you a 
short cheat sheet of what the following forty pages are really all about.   

The Background.  

As part of BASMAA’s duty to comply with the Municipal Regional Stormwater Permit, they are 
required to conduct an advertising campaign specifically focused on one of the Bay Area’s most 
troublesome pollutants – litter. The strategy in this plan is rooted in Community-Based Social 
Marketing (CBSM), and the tactics woven throughout use principles in social psychology that have 
been tested and proven to be effective in changing behavior. Most facets of this plan, from having 
the audience take a specific action, to commitments, to peer-to-peer messaging, to step-by-step 
changes, are taken from principles of persuasion and have been tailored by SGA specifically for 
litter and a youth audience.  

The Issue.  

Research has shown that litter is not a black and white issue. It is rare to find people who litter all 
the time or, conversely,  those who never throw anything on the ground. So much of a person’s 
propensity to litter is based on a mix of internal factors (e.g. age, concern for the environment, 
smoker vs. non-smoker) and external factors (e.g. if peers litter, the cleanliness of an area, 
proximity of the closest trash can). Because litter is such a multi-faceted issue, the plan does not 
assume that a traditional knowledge-based approach (i.e. “Littering is bad for the Bay”) is going 
to do the trick with this audience. Most everyone knows that littering is bad, yet so many people 
are still doing it. The key to reaching the audience is going to be using an approach and message 
that resonates with them.  

The Audience.  

Because youth have displayed higher rates of littering behaviors, they have been singled out as 
the primary audience for this strategic plan. The key to reaching this audience is to leverage the 
power of social norms (i.e. “I want to do what my friends are doing”). The goal is to influence 
members of the youth audience to influence their peers so that messages are traveling top down 
(from BASMAA to the youth) as well as laterally (from the youth to their peers). In order to ensure 
that the outreach remains fresh and relevant, SGA recommends involving the youth themselves, as 
much as possible, in giving input about messaging and proposed outreach tactics so that the 
program is received as talking “with them,” not “at them.” Although this plan was written with 
youth in mind, the strategy is such that people of any age are welcome, and will likely be 
interested, in also joining the effort. 



 

The Approach.   

One of the central tenets of this plan is the importance of having the audience take an action. 
Action and involvement are the keys to changing behavior. Every facet of the plan, from the 
advertisements, to the Facebook page, to the viral sharing, is included with the goal of inciting 
action among the target population. Essentially, how can we make every opportunity a chance for 
the youth to get involved and invested in the program?  

The goal is to have involvement build over time into more difficult and invested actions (i.e. from 
the relatively easy act of signing up for the program’s Facebook page to the much more involved 
act of actually taking part in a clean-up). The strategic plan therefore does not assume that a 
person is simply going to see an ad and, just like that, stop littering forever! Studies have proven 
that people are more likely to take small steps at a time, rather than one big leap (wikipedia 
“foot-in-the-door technique” for some neat references), so BASMAA’s goal should be to encourage 
the youth to start walking down a road toward ending their littering behaviors (see Page 28). This 
incremental approach will lead to long-lasting behavior change.  

The Long, Long Term Vision. 

How can we transform what started as an advertising campaign into a movement? Sure, we want 
youth to stop littering, but ultimately what we want is to keep stormwater clean in order to 
protect bay area waterways. That’s what this plan does – it thinks of the pollutant at hand, litter, 
but doesn’t lose sight of the larger goal. One of the suggestions in the plan is to create a database 
of the youth who get involved in the program (see Page 27). The purpose of the database is to 
build on their commitments, but also to provide a value-added opportunity to BASMAA. Let’s say 
Susie Teenager gets involved in the program and she has since joined the Facebook page, 
participated in a local clean-up, recruited friends and is now looking to go and speak to 
elementary school kids about the importance of protecting waterways. Perhaps Susie Teenager 
will then grow up into Susie Home Owner, who thinks that installing rain barrels and permeable 
pavement is the way to go. Susie Teenager is now not just someone who abated her littering, but 
she also has added value to the overall BASMAA program by encouraging others to do the same and 
by protecting water quality in a more holistic sense. In the words of the great Confucius, “A 
journey of a thousand miles begins with a single step.”  

 

Thank you so much for the opportunity to work on this plan – we had a blast!  

       Sincerely,  
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I. LITERATURE REVIEW 
1. INTRODUCTION 

This literature review is meant to inform the development of BASMAA’s five-year 
strategic marketing campaign, addressing the littering behaviors of Bay Area youths aged 
16-24. The following review will outline the barriers and motivators acting on the 
littering behavior of the target population through an examination of pertinent case 
studies. By uncovering these barriers and motivators, targeted outreach tactics and key 
messages can be developed, which overcome the barriers and elevate the motivators 
associated with appropriate waste-disposal behaviors in youths. The program will also 
gain valuable insight into the preferred methods of communication of litter-prevention 
message dissemination to this notoriously inaccessible population.  
 
The importance of identifying an audience’s barriers and motivators in encouraging 
certain types of behaviors is a central tenet of Community-Based Social Marketing 
(CBSM). This approach focuses on analyzing the perceived barriers and benefits 
associated with the target behavior that the assessor aims to promote. By developing a 
complete understanding of what would limit the target population in engaging in the 
desired behavior, the assessor can create mechanisms in the intervention that overcome 
or remove these perceived barriers (Alcalay and Bell 2001; Neiger, Thackery, Merril, 
Miner, Larsen and Chalkey 2001; Walsh, Rudd, Moeykens and Moloney 1993).  
 
The following literature review will discuss an array of barriers and motivators that have 
been identified in previous studies. Many of the studies cited in this review analyzed 
littering prevention practices, tools and awareness programs. Others examined youth- 
marketing best practices, innovations and case studies. The results of these similar 
programs will provide an actionable context in developing a targeted, long-term 
marketing strategy across BASMAA’s eight counties.  

PART 1: LITTERING ACROSS ALL POPULATIONS | BARRIERS & MOTIVATORS 

ACTIVATING SOCIAL NORMS: THE MASSES MAKE MESSES MESSIER 
Across all age groups, the most powerful factor influencing littering behaviors is the 
influence of perceived social norms—what is perceived as the “right” thing to do, or 
conversely at times, “what everyone else is doing.” 
 
The Writing on the Walls: The Effects of Context on Behavior 
Social norms may be identified by the individual through a variety of perceptive and 
cognitive mechanisms. One such mechanism is the perception of a social norm through 
the impact of human behavior on the environment in which individuals find themselves. 
To this end, Dutch researcher Kees Keizer and his team concluded that the very 
presence of disorderly environmental items, whether or not they are examples of 
outright littering, implies that others are engaging in disorderly behavior, thus 
augmenting the likelihood of others littering (Keizer 2008).  
 
The Dutch research team conducted a series of experiments on which their hypothesis 
was tested: first, flyers were attached to bike handlebars in an alley with bike parking 
and a prominent “No Littering” sign. Thirty-three percent of bikers littered the alley 
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with the flyers under these control conditions. However, when the alley was defaced 
with graffiti, 69% of bikers littered. In a similar experiment, flyers were placed under 
windshield wipers of cars in a parking lot. Thirty percent of owners proceeded to remove 
the flyers from their windshields and discard them on the ground, thereby littering. As in 
the case of the defaced alley, a full 58% of car owners littered the lot with flyers once a 
few disorderly carts were noticeably present in the lot. This work exemplifies the inter-
connectivity between seemingly disparate behaviors, in this case, littering in the 
presence of graffiti or rogue carts. It seems that whether or not people see outright 
littering, if they perceive themselves to be in a place where disorderly environmental 
behavior is the norm, they are more likely to participate in this now normative littering 
behavior.  
 
Mirroring the same underlying principles as the Keizer study, which found that people 
are more likely to litter in areas that are perceived to be in a more disorderly state, 
Beck’s 2007 Keep America Beautiful Study found that in communities where recycling 
was readily available and integrated into the community as a whole, littering was 
decreased. From these findings, a potential causal synopsis of littering emerges: that 
littering is not an isolated activity; rather it is the by-product of individuals’ perceptions 
of the general orderliness of their environment and social community. Thus, when an 
individual perceives their environment to be orderly, regularly participating in recycling, 
devoid of graffiti and other similar defacements, they are unlikely to litter. 
Alternatively, when an individual perceives their community to be disorderly, dirty and 
chaotic, they are much more likely to litter.  
 
These findings suggest that anti-littering messaging should therefore feed into the 
perception of an orderly social norm. Depictions of disorderly norms, as true to reality as 
they may seem, could serve to be counter-productive because they reinforce a negative 
social norm. In other words, telling people that they should not litter because littering 
is so rampant could actually encourage littering behaviors since it is being depicted as 
the norm. Instead, messages should reinforce positive norms, by expressing that 
“everyone else is keeping the community clean, and so should you”, whether or not that 
is truly the case.  
 
The concept of aligning social norms with the desired behavior has been aggressively 
pursued through multiple youth-centered marketing campaigns in the recent past. 
Nowhere is this more apparent than in the popular energy drink Redbull’s campaigns 
(Turner, 2008). Redbull identified its target audience as young adults seeking to gain an 
extra energy boost, presumably for late-night activities or any activity that required 
strenuous physical exertion: you’re young, you’ve got something you have to do; you 
drink a Redbull. To accomplish this, Redbull set out first to find the communities that 
were already participating in this social norm. These areas were college campuses, bars, 
night clubs and spring-break locations. Strategically targeting these areas, Redbull sent 
out crews of 18-30-year-old spokespeople, who provided youths with complimentary 
Redbulls. By connecting their product through no cost with people already engaged in 
the appropriate social norm, Redbull effectively included the consumption of their 
energy drinks into the culture. 
 
Redbull was able to continue the momentum created by these efforts through online 
outlets, where Redbull consumers were encouraged to “tell their stories.” As a whole, 
this strategy of both reaching their target audience through face-to-face outreach and 
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maintaining the momentum created through online user participation proved to be an 
impactful means of aligning behavior with a social norm.  
 
The Smoking Gun: Self-Reported Effects of Social Norms 
The 2009 Keep Los Angeles Beautiful (KLAB) study by S. Groner Associates featured a 
survey of approximately 700 Los Angeles-area youth (16-24 years old) and aimed to 
identify the waste-disposal behaviors of this target population. Overall, the item that 
was found to be most likely to be littered was a cigarette butt. Upon further 
investigation into the issue of cigarette-butt litter, Lelde McCoy’s “Case in Point” (2008) 
reviewed the demographics and greater analytics surrounding an Australian effort, 
entitled No Butts About It.  
 
No Butts About It was jointly staged by several associations and municipalities, including 
the City of Melbourne, the Australian Hotels Association and the Department of Human 
Services to curb youth littering of cigarette butts specifically. Two major barriers to the 
appropriate disposal of cigarette butts were identified: (1) Smokers were already 
sensitive to being vilified, potentially because of an existing perceived social 
marginalization of smokers; thus any messaging which involved an active or passive 
negative connotation of smokers became counter-productive; and (2) Night clubs, bars, 
coffee clubs and their immediate surroundings did not provide adequate ashtrays for 
smokers. 
 
As a potentially complicating qualifier to the former assertion that smokers are 
particularly sensitive to vilification, Renee J. Bator (2007) found that social disapproval 
is a strong motivator of individuals’ decisions not to litter, particularly so when a visual 
cue in the environment is repeated in a public messaging campaign.  
 
Bator’s findings are echoed in the 2007 BASMAA Public Opinion Survey, where 92% of 
those surveyed who do not litter cite the belief that littering is morally and socially 
wrong as their primary reason not to litter (BASMAA 2007). Once again these findings are 
echoed in SGA’s KLAB study which found that an individual’s propensity to feel guilty 
about littering was the single most impactful variable working against littering.  
Between these studies, a picture emerges of a delicate audience, one which is at once 
sensitive to vilification and yet responsive to social disapproval and guilt.  
 
It will be important for any program seeking to affect this group to be balanced in its 
interest to bring light to the social disapproval surrounding littering and yet refrain from 
outright blaming and vilification.    
   
BEYOND SOCIAL NORMS: STRUCTURAL FACTORS AFFECTING LITTERING BEHAVIORS 
 
The Problem of Forgetting: Passive v. Active Litter  
Beyond social norms, there are a myriad of other factors affecting littering behaviors 
overall, and youth littering behaviors specifically. Even the most well-intentioned, 
environmentally conscious, negative norm-immune individual is victim to the occasional 
slipup. Oftentimes, these slipups can be characterized as “passive” littering, which is 
distinct from the “active” variety. Understanding this particular behavior is important in 
developing a communications campaign as the mechanisms to target each behavior are 
fundamentally different.  
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First, active littering is defined as the willful dispersal of waste into non-trash 
repositories; active littering tends to comprise what is thought of as “littering.” 
Conversely, passive littering is characterized as unintended littering, resulting 
principally from situations where someone sets an item down nearby and simply forgets 
to dispose of it. In the study, Differentiating Active and Passive Litter, the authors 
found that passive littering was more difficult to curtail than active littering (Sibley & 
Liu 2003). Their subsequent explanations for this observation were three-pronged: 
 

1. Passive littering may be less overt than active littering and thus less likely to 
entail negative social consequences; 

2. Passive littering is a strategic form of covert littering that occurs through the 
omission of behavior; and 

3. People are more likely to genuinely forget their litter at longer time delays. 
 
So, although the individual may have internalized the anti-littering norm, he or she may 
simply forget to follow that behavior in the absence of a cue or a prompt to serve as a 
reminder. As a result, in addressing the problem of passive littering, a communications 
campaign would be best served by utilizing visual cues or prompts to help people 
remember to dispose of their trash. For example, utilizing a multi-sensory approach by 
adding signs or alarms near trash cans could provide the cues needed to involve passive 
litterers into more socially beneficial waste-disposal behaviors (Kort, McCalley & Midden 
2008.) 
 
Kort found that trashcans that included a verbal or sound cue to passers-by were 50% 
more effective in reducing littering than non-sounding trash cans. Through the multi-
sensory outreach provided by a physical repository that sounds off towards passers-bys, 
littering is greatly reduced. Kort concludes that individuals who may have internalized 
an antilittering norm previously are welcomed into participation of the norm through 
this multi-sensory, attention-grabbing design.  
 
Prevalence of Proper Repositories 
Across a number of studies, an insufficient quantity of waste receptacles has been cited 
as a prominent barrier to antilittering behaviors. For instance, 65% of respondents in 
BASMAA’s 2007 survey reported that the existence of additional trash cans or proper 
waste repositories would prevent littering. This finding is supported by a similar result in 
the 2008 Contra Costa Public Opinion Poll, which found that for a number of 
populations, including teens, an increased number of trash cans would result in littering 
reductions. SGA’s Keep Los Angeles Beautiful study (2009) reached similar results, 
finding that the single highest situational barrier to proper waste disposal was the 
unavailability of waste receptacles.  
 
The previously mentioned No Butts About It campaign, implemented in the city of 
Melbourne, actively incorporated the introduction of additional repositories near the 
target audience into their program. Central to the program was the use of so-called 
“Butt Champs” or young adults dressed in casual clothes, equipped with public 
transportation vouchers and ashtrays. Butt Champs would travel to locations where large 
groups of smokers in the under-30 age demographic were gathered, such as bars, night 
clubs and cafes. Once at the location, Butt Champs would offer smokers complimentary 
ashtrays and proceed to incentivize the use of said ashtrays through a further gift of 
public transportation vouchers.  
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PART II: REACHING THE YOUTH | BARRIERS, MOTIVATORS & MARKETING TACTICS 

TARGET GENERATION PROFILE 
 
Meet Generation Y 
Ask many people to describe a teenager and they will speak of short-sighted, rebellious, 
disengaged and altogether self-destructive adrenaline junkies. Nothing could be further 
from the truth when it comes to today’s teenagers and young adults: Generation Y. 
 
Goals Are Good: Comprising nearly 80 million people, Generation Y is second in gross 
size only to the Baby Boomers. As there are no precise dates for when the Millennial 
generation starts and ends, commentators have used birth dates ranging between 1977 
and 1996. Also called the Millennial Generation, this group is the most educated 
generation in the history of the United States with more than 60% having attended at 
least some college (Papp 2007). This educational pedigree underlies a more pervasive 
factor in this generation: worldly ambition. 
 
Unlike many past generations that sought to reject the material and cultural status quo, 
Generation Y generally grew up with respect for their parents, their parents’ culture and 
the working world. They tended to have multiple childhood activities cultivated through 
organizations such as sports, arts, specialized academic interests and a slew of other 
activities, ranging from space camp to youth leader groups. This focus on teams and 
collaborative activities in childhood have produced teens who are collaborative team 
players, who think in groups and are optimistic about their place in the world (Frank N. 
Magid Associates 2009).  As a whole, this busy childhood has created busy young adults—
a group more eager to participate in much of the status quo than destroy it (Papp 2007). 
 
No Alone Time: Generation Y is the first generation to grow up in a world of hyper-
communication. Cell phones, Facebook, email…this is a generation that has never seen 
life without instantaneous communication available in multiple platforms. These factors 
have produced several traits in Gen Y: first and foremost, social communities have 
become larger, more inclusive and more impactful on their individual decisions 
(McCrindle 2003). While the Builder generation relied on authority and Baby Boomers on 
facts, Gen Y is most driven by the experience of their peers in making decisions. In some 
respects, this can be viewed as a defense mechanism against the glut of information 
facing this generation. In fact, by the age of 18, the average young person has viewed 
more than 500,000 ads; it follows then that they may not trust anything they see 
because they have already seen too much of it. 
 
Understandably, Gen Y is uniquely focused on improving the social good. Oftentimes, 
they have already been active volunteers and are generally concerned with the scope of 
consequences to their actions as they relate to global phenomenon (Papp 2007). As a 
whole, this is a group characterized by activity, social consciousness, education, 
material comfort and constant communication.  
 
This Is Your Brain. This Is Your Brain on Teenage Hormones 
As savvy and sophisticated as the youth of the Y Generation tend to be, they are still 
teenagers, subject to the same hormonal highs and lows of the stereotypical teenage 
brain across the decades. It turns out that two of these classically “teenage” 
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characteristics—fearlessness and naïve idealism—are largely tied to the “under 
construction” status of the teenage brain.  
 
Scientists have identified a specific region of the brain called the amygdala, which is 
responsible for instinctual, animal-like reactions including fear and aggressive behavior.  
This region develops early in life, while the area that controls reasoning and logic for our 
actions develops over time.  The more “reasonable” part of the brain, the frontal 
cortex, is still changing and maturing as we enter full adulthood. 
 
In fact, according to studies, the adolescent brain goes through a biological remodeling 
as critical to human development as that which takes place during the first two years of 
life (National Institute of Mental Health 2005). Because of this, teens have difficulty 
controlling their impulses, lack foresight and judgment, and are especially vulnerable to 
peer pressure. This helps to explain the extreme highs and lows of teenage behavior: 
idealistic and enthusiastic at one moment, cynical and aggressive the next.  
 
It has also been shown that serotonin levels, which are low in teens, and fear are 
directly correlated (Psychiatric News 2002). As the parent of any teenager can tell you, 
scare tactics and “doom and gloom” appeals tend to be as effective with teens as sugar-
coated brussel sprouts are in luring them into eating their vegetables. This may also 
explain why teens are more prone than adults to engage in risk-taking behaviors—with 
little fear of consequence. 
 
Of course, these brain differences don’t mean that young people can’t make good 
decisions or tell the difference between right and wrong! It also doesn’t mean that they 
shouldn’t be held responsible for their actions.  Yet an awareness of these differences 
can help to inform the development of campaign messages targeting a youth audience.  
 
A teen’s “nothing bad will ever happen to me” attitude can definitely be considered 
reckless, but it also speaks to a sort of optimism that adults—who have become more 
jaded by years of life—may not necessarily possess.  Furthermore, if leveraged properly, 
this biological teen characteristic can be a powerful tool in activating widespread social 
change from an idealistic audience.  
 
MECHANISMS, MEDIUMS & TACTICS FOR MESSAGE DISSEMINATION  
 
Reaching Gen Y in the Age of “Instant” 
Every generation has its own unique channels of communication. Likewise, Generation Y 
migrates towards certain communication mechanisms that are particularly prevalent 
within this subgroup. The common thread linking this group together is the elevated 
proclivity to engage in “instant,” ultra-convenient, efficient forms of communication. 
This is a generation that grew up online, with a cell phone in hand. Traditional 
marketing techniques like television and newspapers are not going to resonate as 
strongly with this audience. With services like TiVo, internet video and file sharing, 
being constrained to watch a program at a scheduled time does not make sense to them 
(MobiADNews 2009).  
 
These principles have become the covenant of modern youth marketing, instructing 
practitioners where their target audience is located and how to get there, as outlined 
below:  
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• Get Digital: A longitudinal study conducted by Edison Research compared the media 

platform behavior of youths aged 12-24 in the year 2000 with youths aged 12-24 in 
the year 2010 (Edison Research 2010). Across the board, the study found that 
internet use has nearly tripled within this population over the 10-year period, with 
the average youth spending approximately three hours online every day. 
 

• Social Networking: The social community is firmly at the center of the teen internet 
experience (MobiADNews 2009). Nearly 75% of 12-24-year-olds actively use Facebook: 
55% of 12-24 year olds have a Facebook account, which they log into on a daily basis, 
with an additional 19% reporting to have a Facebook account, which they log into on 
a frequent, but non-daily, basis. When it comes to receiving information, teens are 
more likely to trust the credibility of that message when it comes from their peers— 
even unknown peers—more than an expert (MobiADNews 2009). 
 

• Text Messaging: According to a Harris Interactive study, second to clothing, teens say 
a mobile phone tells the most about a person's social status or popularity, outranking 
jewelry, watches and shoes. The study also found that mobile phones are fast 
becoming a social necessity among teens. In fact, 57% view their cell phones as the 
key to their social life (Tsirulnik 2009). From texting to talking and logging on to 
social networking sites, teens carry cell phones to have access to friends, family and 
current events. Even with these figures in mind, some may still find it surprising to 
learn that 81% of youths aged 12-24 own their own cell phone (Lenhart, Ling, 
Campbell, Purcell, 2010.) Of those teen cell phone users, 88% report text-messaging 
on a daily basis, with more than half of that percentage sending in excess of 50 text 
messages per day. Additionally, over 69% report texting an average of 55 minutes a 
day (Frank N. Magid Associates 2009). 
 

• Cell Phone Advertising: With the astonishing number of youths who both own and 
actively use their own cell phones, many practitioners are turning to mobile 
marketing as their new campaign power house. This movement towards mobile 
marketing is further supported by the fact that 80% of teens have reported spending 
at least one hour each day surfing the Net via mobile devices (Knight 2008). Perhaps 
the primary factor contributing to mobile advertising’s greater effectiveness when 
compared to online advertising comes down to the engagement people have with the 
device and the environment the ads are being served in. Additionally, the recent 
explosion in technical capabilities, low levels of clutter and the novelty of mobile 
advertising will likely contribute to increased message impact (Butcher 2010)  

 
The common thread tying all of these mediums together is also the most fundamental 
trait of Generation Y: the importance of interaction. Today’s teens are highly connected 
to their social networks, seek engagement, and actively build and contribute to their 
growing on- and off-line communities. This connection to and valuation of social 
networks can be leveraged into effective “viral vehicles” of communication through 
peer-to-peer messaging across a variety of the platforms described above. Not only are 
youths more likely to respond positively to outreach provided by other youths than to 
that which is provided by other parties, but the capacity for a “viral” campaign exists 
within a program which actively seeks out peer-to-peer tactics. Any viral campaign, or 
campaign which works primarily through internet and word-of-mouth distribution, is to 

http://www.harrisinteractive.com/�
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be considered especially desirable as it represents a tremendous return on investment 
regarding the scope of its reach (MobiADNews 2009). 
 
The Paradox of Cool 
Miles Davis, skateboarding, iPhones: these are the sorts of people, products and 
activities that conjure up the illusive concept of “cool.” While it is a word whose 
meaning can be difficult to pin down, one thing is certain: cool is always changing. A 
major push in contemporary Generation Y marketing has been to abandon the notion of 
conventional “cool” product branding and move towards self-replicating, viral, “brand-
hijacked” campaigns (Wipperfurth 2005).  
 
Well-Laid Roots Yield Well-Grown Fruits: The concept of brand-hijacking presents the 
model for a long-term marketing campaign that is both cost-effective and self-
perpetuating. Alex Wipperfurth broadly describes the hijacked brand in Brand Hijack: 
Marketing Without Marketing as a brand which has embraced the true nature of the 
consumer-provider relationship; namely, the hijacked brand is the one that recognizes 
that any brand truly belongs to its consumers (2005). After all, it is the consumers who 
ultimately find use and pump revenue into the products which the brand represents. 
 
Brand-hijacking takes more time to get going than conventional brand marketing, which 
seeks to inundate a market with a brand image and concept (Wipperfurth 2005). Brand-
hijacking seeks to provide various outlets directly to consumers to provide them with the 
forum to become the major messaging vehicles. In many cases, these outlets are online 
in the form of social media outlets, websites, user forums and cell phone applications. 
Inversely to conventional brand marketing, which seeks to develop an initial spike in 
consumer interest, brand-hijacking seeks to steadily develop communities of passionate 
supporters who will ultimately drive the brand forward. 
 
Leading sports apparel producer, Nike has successfully transitioned from a conventional 
brand to a hijacked brand over the past decade (Pankraz 2009). The crux of this 
transition has been in shifting the focus of the campaigns from awareness-raising tactics, 
such as television commercials, to internet and grassroots micro-campaigns aimed at 
engaging consumers. Nike provides online outlets for consumers to “tell their stories”, 
and in the case of the “Why do you play” campaign, a user-generated effort combining 
sports with activism and incentivized through small cash prizes (Dilworth 2009).  
 
The “Why do you play” campaign is part of Nike's push to build an online community in 
the youth demographic, in which youths can share their personal stories about how they 
have used sports to create some sort of social good. The campaign encourages these 
youths to be creative about telling their stories visually, by submitting videos or photos.  
For example, one user submitted a photo from a soccer clinic that she helped organized 
for impoverished, inner-city kids. Other users then view and rate the submission, 
increasing the viral, community-based framework of this engagement campaign 
(Dilworth 2009).  
 
These shared stories have become the lifeblood of the hijacked Nike brand—a brand that 
is cultivated from the consumer rather than something meaningless that is thrust upon 
them. The Nike campaign effectively demonstrates the new face of Generation Y 
hijacked marketing, the new, ever-changing face of “cool”. For this generation, cool 
marketing is derived organically from the consumer, resonates with them in a 

http://www.amazon.com/Brand-Hijack-Marketing-Without/dp/1591840783�
http://www.amazon.com/Brand-Hijack-Marketing-Without/dp/1591840783�
http://twitter.com/danpankraz�
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meaningful way, and is constantly in flux. While it is slower moving in its infancy, once 
fully developed, a hijacked-brand is fueled by cost-effective online outlets such as social 
media and websites rather than more traditional, costly outlets like television ads.   
 
The Fun Factor 
Something that is fun to do immediately answers a profound question: the question of 
“why did you do it?”  
 
“Because it was fun.” 
 
In many capacities, an activity which is considered to be fun becomes intrinsically 
valuable. As in the discussion of “cool,” the definition of what exactly constitutes “fun” 
amounts to a moving target—what is fun to one person can be an exercise in the most 
excruciating pain to the next. However, one aspect of fun seems to be in play no matter 
what the subject seems to enjoy doing: interaction. 
 
Whistle While You Work:  Since 2009, the Volkswagen-funded “Fun Theory” campaign 
has been working under the following premise: “We believe that the easiest way to 
change people's behavior for the better is by making it fun to do” (The Fun Theory 
2009).  The Fun Theory has produced several case-studies, including the “World’s 
Deepest Trash Bin.” This case study involved equipping a trash can in a metropolitan 
park area with a motion-activated sensor which when activated, created a sound 
mimicking an item falling down a cavernous hole. Unwitting passers-by who proceeded 
to throw away their garbage as they would in any other trash can were of course 
surprised, and in many cases, delighted by this “World’s Deepest Trash Bin.” Not only 
were they delighted to have stumbled across this playful public repository, they were 
activated by it.  Over the course of one day of use, the “World’s Deepest Trash Bin” 
collected 72 kilograms of trash, compared with 31 kilograms of trash collected by an 
identical nearby bin that was not equipped with the motion sensors.  
 
Comparatively, the public sector has been relatively slow to utilize the powerful, cost-
efficient possibilities afforded by “fun” interactive campaigns. However a number of 
these groups have recently harnessed the power of fun to develop several highly 
successful, peer-to-peer marketing campaigns. For example, All Terrain. Net launched 
the user-generated “Dude we can fix it” campaign, supporting Al Gore's “We can solve 
it” climate organization, whose goal is to have America's electricity generated from non-
fossil fuel sources within 10 years. The campaign runs on a series of sketch-comedy 
video spoofs of people trying to be green, but whose tactics are far from effective.  
 
As observed by the “Fun Theory” and “Dude we can fix it” campaigns, re-framing a 
conventionally un-fun activity or idea in a fun way can produce measurable alterations 
in human behavior. By adding an element of play, lightness and interaction, a boring 
task can become something enjoyable, activating the adoption of the desired behavior 
within the target audience.  
 
This fundamental element of interaction appeals to nearly every generation, but is 
perhaps most applicable to Generation Y. As mentioned earlier, Generation Y is 
comprised of a cadre of youths defined by their valuation of social connectivity and 
interaction. From participating in team sports, to engaging with their friends online—
instantly and in real time—this generation has brought new meaning to the word 

http://www.thefuntheory.com/�
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“interaction.” With this observation in mind, it is no wonder why hijacked campaigns 
like Nike’s “Why do you play” are so popular among youth: not only is it cool, but it’s 
fun too.  
 
Power to the People 
It has been argued that behavior-change communication strategies that focus on "target" 
audiences and externally determined behavioral outcomes can violate the very 
principles that underlie work in the community: dignity, participation and choice. 
Rather, campaigns should seek to directly involve the target community in both the 
design and implementation of a program to not only increase their ownership over the 
campaign’s outcome, but their commitment to the cause.  
 
Given the focus that today’s youth place on their involvement in brand development in 
addition to their interest in social causes, it would make sense to utilize these 
complementary characteristics in the design and implementation of campaigns 
promoting the public good. Numerous public-sector departments and organizations have 
utilized youth activism in rolling out youth-focused campaigns. For example, the County 
Health Department in Pinellas County, Florida, worked directly with youths in designing 
and rolling out a youth violence prevention program in Pinellas County. The high school-
aged youth group was trained in basic social-marketing principles and worked with a 
subcontracted advertising agency and a university researcher to create and test the 
campaign slogan, logo and tagline. The youth group also developed a six-session 
curriculum for three middle schools, designed for a team of youth group leaders to 
instruct in each middle school. As a result of this youth group partnership, middle school 
students throughout the county now recognize the slogan, and most middle schools have 
at least one campaign poster (Loomas 2004). 

PART III: YOUTH LITTERING | BARRIERS, MOTIVATORS & MARKETING TACTICS 

As outlined in Part I, context, or one’s physical environment, plays a significant role in 
both driving and curtailing littering behaviors. Statistical analyses have shown that 
among youths, 22% of a person’s willingness to litter is a result of physical context, 
while the remaining 78% results from individual preferences (SGA 2009). While context is 
still a strong factor, more nuanced, less visible factors such as individual preferences 
play a much larger role in youth littering behaviors. The following section will outline 
some of the more prominent barriers and motivators associated with individual 
preferences as they relate to youth littering. 
 
Friend of a Friend: When the Social Norm Is Set by a Peer 
Precedents set by a friend or known peer’s behavior may be indicative of an especially 
salient social norm (SGA 2009). In SGA’s youth littering study for Keep Los Angeles 
Beautiful (KLAB), survey results discovered that the most impactful, non-situational 
factor in determining an individual’s likelihood of littering was the littering habits of 
their friends. Moreover, friends’ behaviors with regard to littering were found to be 
twice as impactful as the littering habits of their parents. 
 
In considering this point, it should also be noted that a social norm is not the same thing 
as “peer pressure.” In the 2007 BASMAA Public Opinion Survey, the least cited cause for 
appropriate trash disposal behavior was “peer pressure” at 26% of respondents who 
reported appropriate trash disposal habits (i.e., not littering). The principal difference 
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between peer pressure and perceived social norms is the concerted participation of 
separate parties in the attempt to influence certain behaviors—that is, an individual or 
group of individuals that is actively trying to influence their peer’s behavior defines peer 
pressure. As opposed to a social norm’s effects, which are defined as those effects 
stemming from the perceived behavior of others by the individual. It is important to 
make this distinction when identifying the social norms acting on the target population, 
and how to utilize those norms to activate the desired behavior change. 
 
Meaning Well and Doing Bad: The Knowledge-Gap Barrier 
Although knowledge does not directly relate to behavior change, a lack of knowledge 
can certainly be a barrier to adopting the desired behavior. Studies have found that a 
lack of knowledge or understanding as to how litter is defined acts as a significant 
barrier to sustainable behavior.  
 
For instance, unsurprisingly, the KLAB study found that the individuals reporting the 
highest levels of concern for the environment were amongst those found to be least 
likely to litter (SGA 2009.) As a whole, this group was characterized as essentially being 
“good kids”: less likely to smoke cigarettes, watch less TV and spend more time 
volunteering. However one area of overlap that these so-called “Green Crusaders” 
shared with the other litter bug groups was the elevated potential to improperly dispose 
of bio-degradable items. A potential explanation for this phenomenon is a 
misunderstanding as to what litter is, and what happens to that particular item once it is 
improperly disposed of.  Plainly, people think that throwing away an apple core into a 
bush is different than throwing a Styrofoam cup into the bush because an apple will 
more quickly be broken down and integrated into the natural environment. 
 
Upon further investigation, in fact, less than half of the “Green Crusaders” and less than 
40% of other groups could correctly identify what actually happens to litter. Thus, an 
area of strategic redress in any litter prevention program focusing on youths should 
educate the target audience on the true fate and environmental impact of litter, 
especially those “Green Crusaders” who have already exhibited a willingness to curtail 
the brunt of their littering ways (McKenzie-Mohr 1999).  
 
I’ve Got Bigger Problems: Mood, Class, Personality, Life, You Name It… 
With 97% of respondents reporting that littering was a problem in the BASMAA study, one 
must conclude that littering is already perceived to be a problem by the vast majority of 
the general public. This information provides a slight but meaningful course to potential 
messaging. The goal then should not be to convince the target audience that littering is 
a problem; rather, that it is a more important and soluble problem than they currently 
perceive. 
 
In establishing a framework that positions sustainable behaviors as “easy” and 
“convenient”, compared to the other responsibilities and woes in their life, it is 
important to first understand what those factors are for the target population. Thus, the 
emotional and socio-economic barriers to litter-prevention among teens include:  
 
• Mood: Teens who are in a bad mood exhibit an elevated propensity to litter. 
• Employment: Youths with jobs are less likely to litter than the unemployed. 
• Hurried: Those in a hurry have an elevated propensity to litter. 
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• Video Games: Teens who regularly use video games exhibit an elevated propensity to 
litter.  

• Laziness: Youths who are “feeling lazy” are more likely to litter (SGA 2009). 
 

Obviously, the practical answer to the questions raised by these findings is not: “Get 
teens jobs, make them happy, energetic, healthfully busy and off of video games to stop 
littering.” Nor is the answer to resign to a set of data that is to be considered too 
pervasive, too endemic and altogether true, but useless, information (Heath and Heath, 
2010.)  
 
But the answer could be to utilize messaging and outreach to elevate the importance 
and perceived ease of proper waste-disposal behavior amongst the target audience into 
a position where it can effectively compete with these barriers. 
 
In the case of video games, precedent has been set by the Dublin City Council ‘Anti-
Litter’ campaign to shift the programmatic perception of video-game play as a barrier to 
a channel of communication. When viewed as a channel of communication, the Dublin 
Campaign created a simple video game that was disseminated to its target audience 
(Brosseau). This tactic underscores a greater strategy: the barriers cited by the target 
audience can be used to inform messaging and more directly reach that very same 
audience.   
 
Age Is Just a Number…Or Is It? 
In addition to social norms, knowledge, mood and interests, KLAB also found that 
demographic variables such as age were highly influential in determining youth littering 
behaviors. Statistical analysis found that those most likely to litter were between 16 and 
17 years old. Results also found that littering progressively decreased as age increased, 
with young adults between the ages of 21 and 24 being the least likely to litter (SGA 
2009). Therefore, certain behaviors and attitudes seem to cluster around very specific 
points along the age continuum. These behaviors then change, quickly and 
simultaneously, once the teen reaches young adulthood. Framing messages that speak to 
this pattern (i.e., that littering is “not cool” because it’s something that “kids” do) 
could positively impact littering behaviors.  
 
The only exception to this pattern was that the “Green Crusaders” group was found to 
be evenly distributed across all age groups. Potentially then, environmental activism 
should be viewed as unrelated to age.  
 
Keep It Culturally Relevant 
Research on consumer behavior has revealed that an individual’s personal values, which 
are defined by their culture, underlie their buying motives. As a result, identifying 
consumers’ personal values contributes to explaining and understanding consumer 
preferences. Personal values are part of a culture and differ depending on one's cultural 
background. Therefore, culture-specific values result in specific consumer behavior. It 
would then follow that if there are differences between the personal values of 
consumers who are from different cultural backgrounds, this has to be taken into 
account by differentiating the strategic direction of marketing strategies, which should 
incorporate culture-specific messaging (Rewerts & Hanf 2006). 
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These compelling results from the world of consumer marketing can be directly applied 
to the world of public interest marketing. Thus, if personal values underlie buying 
behaviors, then they probably motivate other behaviors as well. The importance of 
aligning the target audience’s cultural preferences to the direction of strategic 
marketing strategies is not a foreign concept to most communications practitioners. 
Although not a new idea, it is certainly not an easy undertaking.  
 
Perhaps one of the most successful culturally focused marketing campaigns, especially in 
the field of litter prevention, is the famous “Don’t Mess with Texas” campaign. 
Originally an effort focused on litter prevention, “Don’t Mess with Texas” has evolved 
into a cultural icon, encapsulating the essence of “what it means to be a Texan” (Don’t 
Mess with Texas 2010).  
 
The campaign was first developed in 1985 by the Texas Highway Commission. From the 
program’s survey research, the Commission identified the state’s worst offenders and 
how best to reach them. Unlike other litter-prevention programs, this campaign opted to 
focus on the audience as opposed to the pollutant. In doing so, messages were crafted so 
that they spoke to the unique underlying values of Texan society, parceling out exactly 
what it meant to be a Texan and then touting those qualities through the legendary 
slogan.  
 
The slogan was paired with iconic Texas celebrities to help spread the message, like 
Willie Nelson, Lee Ann Womack, Stevie Ray Vaughan, Matthew McConaughey and even 
Chuck Norris. As a result, the campaign has become more than a public program, and 
the slogan has become more than a tag line. “Don’t Mess With Texas” expresses a way of 
life. It incites action by activating cultural values; in this case, state pride. As the Texas 
campaign demonstrates, behavior change is more likely to occur when culture-specific 
messaging has been incorporated in the strategic direction of a campaign.  

PART IV: BARRIERS, MOTIVATORS & MARKETING TACTICS: REVIEW 

IDENTIFYING & OVERCOMING BARRIERS 
Barrier How to Overcome 

 SOCIAL NORMS that encourage littering such as: 
 Context: A littered/disorderly environment 

prompts others to litter 
 Peers: Littering friends increase likelihood of 

littering 

 REFRAME THE NORM so that it is more aligned 
with the desired behavior  

 Utilize the norm of SOCIAL DISAPPROVAL, but DO 
NOT VILIFY the offenders 

 FORGETFULNESS: Individuals may engage in 
passive littering as opposed to active littering; 
i.e., littering is not the intention; rather the 
individual forgets to dispose of an item  

 PROMPTS: Utilize visual cues near the trash 
receptacle  to encourage individuals to 
remember to dispose of waste 

 LACK of proper REPOSITORIES  Place ADDITIONAL repositories OR utilize SIGNS to 
clearly indicate repository locations 

 Lack of KNOWLEDGE about litter: 
 Definition (i.e.,plastics are perceived as litter, 

but organics may not be) 
 Fate (environmental/social consequences) 

 Identify the most prevalent misconceptions 
with regard to litter’s definition or fate and 
TARGET MESSAGES to address these specific 
information gaps 
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 EMOTIONAL STATES: 
 Bad mood 
 Laziness 
 Hurried 

 ELEVATE MOTIVATORS to demonstrate that litter 
prevention is more important than fleeting 
emotional states 

 The TEENAGE BRAIN is still UNDER CONSTRUCTION 

CAPITALIZE ON THE EXTREMES OF TEENAGE 
BEHAVIOR (I.E., IDEALISM) TO CREATE SOCIAL 
CHANGE 

 AGE greatly influences littering behaviors, even 
within the small bracket of the target age 
group 

MAKE LITTERING UNAPPEALING BY DEMONSTRATING 
THAT LITTERING IS SOMETHING THAT “KIDS” DO 

IDENTIFYING & UTILIZING MOTIVATORS 
Motivator How to Utilize 

 SOCIAL NORMS that encourage litter prevention 
 ALIGN SOCIAL NORMS with litter prevention 

behaviors (i.e., show responsible behavior as 
the norm and encourage others to follow suit) 

 Concern for the ENVIRONMENT among certain 
groups within the target audience 

 Demonstrate through messaging that litter 
prevention PROTECTS environmental integrity 

 OWNERSHIP: desire to be involved & engaged 
among certain groups  

 INVOLVE TARGET AUDIENCE into program design 
and/or implementation 

 The desired behavior resonates with the 
underlying CULTURAL VALUES of the audience 

Incorporate CULTURE-SPECIFIC MESSAGING in 
the strategic direction of the campaign 

  

 The desired behavior is perceived as being 
“COOL” 

ALLOW THE CAMPAIGN TO BE “OWNED” BY THE 
TARGET AUDIENCE AND ENCOURAGE THE CONSTANT 
CHANGE & EVOLUTION OF THE MESSAGE AND/OR 
BRAND 

 The desired behavior is perceived as being 
“FUN” 

INCLUDE PLAYFUL, INTERACTIVE ELEMENTS  

HOW TO GET MESSAGES ACROSS 
 Use ONLINE PLATFORMS as a central mechanism to message distribution 
 SOCIAL NETWORKING, ON- AND OFF-LINE: Empower the audience to become a vehicle of 

communication through peer-to-peer messaging via social networking sites & word of mouth 
 GET MOVING, GO MOBILE: Utilize text messaging & mobile advertising to reach the target audience 

 
 
 
 

These emotional states 
can make people more 
PRONE to littering 
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II. LITTER: ANATOMY OF A MESSAGE 
 
THE SOURCE---WHO IS THE MESSAGE FROM?  
 
The source of the campaign should have a nonprofit, as opposed to a government-based, 
look, tone and overall feel. BASMAA should just be seen as the funding arm of the overall 
campaign, with the actual source being a fast-moving, young and hip nonprofit. That 
said, even the source itself will essentially “take a back seat” to the brand—where the 
campaign is the element that is front and center.   
 
THE ISSUE---WHAT IS THE ISSUE WE ARE PROMOTING?  
 
For the program, litter1

 

 is the issue. But for the youth, the environment—and more 
specifically, marine water quality—is the issue. This audience is not necessarily moved 
by the thought of litter. However, oceans and the Bay are tangible, and evoke an 
emotion, which makes this group more apt to care about this issue over abandoned 
water bottles littering their streets. 

THE ACTION---WHAT IS IT WE ARE ASKING THEM TO DO?  
 
The entire “feel” of the campaign should be action-oriented. For this reason, the 
message needs to be able to just transcend a littered paper cup. Initially, the campaign 
will ask the target audience to simply not litter. However, this initial commitment will 
evolve into several other commitments and actions as the campaign progresses. With 
each singular, targeted action the participant undertakes, the campaign will ask them to 
take on one more singular targeted action—and then again and again. This singular step-
wise approach is so important because, as the literature review demonstrated, people 
are more apt to adopt one behavior at a time, as opposed to undergoing an entire 
lifestyle change. For example, the primary action would be “don’t litter.” Once they are 
involved, we would follow up with the participant via email/social media, asking them 
to attend a clean-up event, then to “tell a friend”, etc.  
 
THE BRAND---WHAT IS THE OVERALL, OVERARCHING IDENTITY OF THE CAMPAIGN? 
 
The brand should appeal to the target audience: it should be cool, fun and kitschy in 
name, program language/materials, design and aesthetic. The brand slogan should 
encompass an idea beyond litter, norms and the environment to include the cultural 
identity of the Bay Area, such as “Keep the Bay Golden”, for example. These elements 
will create a link between the campaign’s identity and how it relates to the target 
audience.  
 

                                                           
1 It is important to note that certain key terms in addition to overall campaign language should be field- 
tested during the message development phase (while creative designs are being assessmbled for the 
advertisements). For example, “litter” vs. “trash” as well as “bay” vs. “ocean” should be field-tested to 
ascertain the target population’s understanding of these terms, in addition to identifying the most easily and 
commonly comprehensible terminology to express these ideas. 
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The brand should ultimately convey a call to action and appeal to the youth’s concern 
with fitting in and being part of a norm, while also playing off of their drive to feel 
empowered—as though their actions are making a real impact on the world around them.   
 
THE FACE---WHO/WHAT WILL BE THE “FACE” OR THE AMBASSADOR OF THE CAMPAIGN?  
 
The outward faces of the campaign, or the message ambassador, are the youths 
themselves. The face should show the public that this campaign is created for youth, by 
youth. 
 
 The “face” is distinguished from the “brand” such that the face comprises only one 
facet of the larger campaign identity.  
 
THE ANGLE---HOW WILL THE CAMPAIGN BE PRESENTED?  
 
The angle, or how the campaign is presented to the target audience, will be 
differentiated by each sub-group of the larger target population. This campaign is 
comprised of two basic audiences: the Green Crusaders, and then everyone else 
between the ages of 16 and 24. For the Green Crusaders, the angle will center on ocean 
water quality. However, ocean water quality is a monumental topic, so focusing on a 
specific aspect of water quality would probably be more effective. To that end, when 
targeting Green Crusaders, the campaign could focus on the health of a singular, iconic 
Bay Area marine animal, such as the sea lion. By focusing on the sea lion, the issue now 
has a face—it is a living, breathing thing as opposed to an ugly intangible, such as 
discarded trash.  
 
For everyone else in this age group (including the general advertising campaign), they 
are more likely to respond to social norms as opposed to environmental concerns, as 
demonstrated in the literature review. So for this target audience, the angle will be 
focused around two norms: (1) that littering is “something that kids do”, and (2) that 
everyone else is picking up after themselves. As demonstrated by the literature review, 
this group above all others is most persuaded by the actions and social norms set by 
their peers. Moreover, as young adults, this group is also eager to rid themselves of 
stereotypes and behaviors that are seen as “childish”.  
  
KEEPING IT RELEVANT---HOW WILL THE CAMPAIGN MAINTAIN A CONNECTION WITH THE TARGET 
AUDIENCE? 
 
To maintain a connection with the target audience, the campaign should develop a 
“youth panel” that provides feedback on the campaigns, while also taking ownership 
over its direction. Relevance could also be maintained by partnering with highly youth-
trafficked and credible establishments, such as local boutiques and nonprofits.  
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III. FIVE-YEAR LITTER MARKETING STRATEGY 
 

1. COMMUNICATIONS STRATEGY GOALS & OBJECTIVES: AN AERIAL VIEW 

The overarching goal of the following advertising campaign strategy is to encourage the 
target population to curb and eventually eliminate their littering behaviors. In 
promoting this behavior change, the campaign will apply a series of strategies to 
encourage the viral spread of anti-littering messages through peer-to-peer networks of 
communication. This grassroots approach will seek to incite action among the target 
youth audience, allowing for engagement and empowerment in the peer-to-peer 
distribution of campaign messages. By promoting these specific, action-oriented 
messages, the campaign will be better equipped to successfully mold the behaviors of 
the target population by attempting to influence the social norm.   

2. Hi, My Name Is…Identifying & 
Tracking Your Audience 

Targeting messages to specific audience 
groups helps conserve finite program 
resources by focusing efforts on those 
groups who engage in the target behavior 
most frequently (i.e., youth littering 
behaviors). By refining marketing efforts 
and messages to a well-defined subset of 
the larger population, the program will be 
able to target resources more efficiently, 
while also strengthening the impact of the 
message through this tailored approach.  

 
The target audience for this campaign is comprised of youths aged 16-24, residing in the 
eight Bay Area Counties participating in BASMAA. Utilizing SGA’s 2009 Keep Los Angeles 
Beautiful Youth Litter Study, we have further refined this general audience into five 
unique sub-populations, each distinct in their respective attitudes, beliefs, general 
characteristics and propensity to littering.  These sub-groups comprising the larger youth 
population include: Apathetics, Digitally Disengaged, Acceptance Seekers New Adults 
and Green Crusaders.  
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As illustrated by the image above, each group differs in terms of their propensity to 
litter, as well as their propensity to adopt more sustainable behaviors. For example, the 
Digitally Disengaged and Apathetics are not only most likely to litter, but they are also 
least likely to care about the negative effects associated with littering and to engage in 
positive changes. As a result of this finding, this campaign will not seek to engage these 
extremely hard-to-reach groups directly, and will instead focus energies on the other 
three subpopulations most likely to change and also use them as a catalyst for reaching 
the other two. Therefore, the target populations for this campaign include the Green 
Crusaders, New Adults and Acceptance Seekers. Collectively, these three groups account 

Figure 1: 
Note that the “thumbs up” symbol represents audience sub-groups that the 
campaign will focus on reaching directly, while the “thumbs down” symbol 
represents audience groups that the program will not specifically reach out 
to, but will be affected through indirect interactions with the target 
audience groups.  
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for 56% of the youth population. As defined by the 2009 Youth Litter Study, these 
audience groups are defined according to the following characteristics. 

Target Sub-Population 1 Green Crusaders:
across all age groups between the ages of 16 and 24, 
are the least likely to litter. They are high in 
environmental concern, they are likely to feel guilty 
for littering, and they report that their friends do not 
litter. They are less likely to smoke cigarettes, watch 
less TV, spend more time volunteering, less time in 
organized sports, less time playing video games, and 
are less likely to attend church. They are also 
generally knowledgeable about what happens to litter 

  These youths, which are found 

on the ground.  Green Crusaders widely perceive fewer reasons for not properly 
disposing, and they are willing to overcome greater barriers to avoid littering. In 
general, they are less influenced by perceptions of peers and more motivated to 
act on their personal convictions. They are already invested in the environmental 
issue and are likely to be invested in other types of activities as shown by their 
propensity for volunteering. It is important to note that this group is not 
completely void of any littering behavior; however their propensity to litter is far 
less than that of other groups.  
 

Target Sub-Population 2 New Adults:
currently attending school. They are typically over 

  These young adults are working and not 

18, have a higher probability of smoking (55%), 
spend fewer hours in sports, fewer hours watching 
TV, fewer hours playing video games, and are less 
likely to attend church. They are less 
knowledgeable about what happens to litter on the 
ground. Since this group is older than the average 
college age and more likely to work, it is assumed 
that they are becoming part of the adult 

workforce, having a different role in society than they did when younger. 
Because of their working status, they may perceive themselves as increasingly 
more a part of this society that the Digitally Disengaged find themselves 
rebelling against. 
 

Target Sub-Population 3 Acceptance Seekers:
in high school and may be termed the 'over-

 These youth are still typically 

achievers' who care about their academic 
performance, and are involved in sports and other 
organized activities. They are less likely to smoke, 
more likely to volunteer, less likely to work, and 
more likely to attend church. They are less 
knowledgeable about what happens to litter on the 
ground.  They are strongly influenced by their 

parents and their peers, and are likely to be swayed by their actions. Since they 
are highly influenced by their social networks, we can assume that they want to 
fit in, and they seek acceptance among these groups. Environmental concern is 
not high on their scale of things that they care about. 
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As the plan below will describe, the campaign will demand a tremendous amount of 
interaction between the program and these three youth populations. Offering this 
opportunity for engagement provides a cost-effective means for increased participation 
on the part of the audience members, in addition to an increased opportunity for 
directly tracking campaign progress on the part of the program.  

Figure 2 
The strategies described above and below will not only directly reach the three target 
populations, but messages will also affect the harder- to- reach groups through cross-
pollination and viral-sharing between groups.  
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LEVERAGING EXISTING RESOURCES 

Start the database by collecting 
emails and names from all of the 
contacts that have been made 
through the existing County efforts 
such as the annual Coastal Clean 
Up events that the Counties host. 

To track this participation and maintain engagement, the program is advised to build a 
database that would include the participant’s name, mailing address, email address and 
the way the participant first came into contact 
with the program (e.g., an outreach event, 
program website, through a friend, etc.). In 
addition to general contact information, each 
database should also describe to what extent 
each participant has been involved in the project 
(e.g., signed up for Facebook page, entered viral 
video contest, etc.). The database should then 
record a follow-up action that should be taken for 
each participant (e.g., send email invitation to 
participate in a clean-up, respond to a Facebook 
wall post, etc.) to automate and streamline 
interactions and as a way of asking for an increased number of commitments.  
 

3. TO THE POINT: KEY CAMPAIGN MESSAGES 

3.1 Overall Messaging Strategy 
As mentioned earlier, the overall goal is to deliver a set of targeted messages that not 
only increase the audience’s awareness of the issue, but that actively reduce their 
littering frequency. This approach is characterized by Community-Based Social 
Marketing’s (CBSM) stepwise process for behavior change, as described in the literature 
review:  
 

Phase 1. Raising Awareness (General Advertising Campaign):

Phase 2. 

 The campaign will 
begin with raising awareness of the newly launched youth-focused 
campaign. Targeted advertising will encourage viewers to visit a website 
or enter a contest.  
Produce Engagement:

Phase 3. 

  The ultimate goal of the advertising campaign will 
be to involve the youth into the program, either by joining a Facebook 
page, entering our contest, playing our quiz, etc. This is where the 
program will have the opportunity to get the youth involved in the 
program (e.g., by obtaining their email address, Facebook sign-up, etc) in 
order to continue sending the participant information throughout the life 
of the campaign.  
Change Behaviors:

Phase 4. 

 To move the audience along the behavior change 
continuum, the campaign will develop a feedback mechanism facilitated 
by electronic platforms such as email marketing and social networking 
sites to continue to encourage participants to engage in increasingly more 
difficult behavior changes.  
Maintain Engagement:

 

 To maintain the engagement and behavior change 
that has been achieved, the campaign will continue to utilize the 
feedback and engagement tracking mechanisms to automate interactions 
with the target audience.  



 

 

 

28 

Figure 3: 
A visual representation of the “road to behavior change,” demonstrating 
how the various program activities will move participants to increased 
awareness, engagement, and eventually, behavior change.  
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Figure 4 
 This Caltrans advertisement issues their call to 
action by encouraging youth to take a quiz for 

a chance to win a prize, while raising 
awareness about safe driving in the process.  
Strategically placed in a concert booklet with 
an edgy design, this call to action piques the 

interest of their target audience. 

3.2 Specific Messaging Strategy 
Throughout each phase of the campaign, messages will be action-oriented and will 
mirror the behavior-change continuum of awareness to engagement to behavior change. 
As mentioned above, the general advertising campaign messages will only focus on the 
first two steps of the continuum—raising awareness and producing engagement. For 
example, to increase awareness, the campaign would convey that negatively impacting 
the Bay by littering is frowned upon by your peers (i.e., not the norm). The second 
engagement phase of the campaign would then ask teens to join the movement. In 
moving along this behavior-change continuum, the campaign’s messages and specific 
steps may include those described below. 
 

Phase 1. Getting Their Attention:

• For the general advertisements, we suggest using social norms as the 
primary motivator in encouraging behavior change. For these groups, 
the angle will be focused around two norms: (1) that littering is 
“something that kids do”, and (2) that everyone else is picking up 
after themselves.  

 As mentioned above, the campaign will begin 
with raising awareness regarding how to get involved in the campaign.  

• For the more targeted one-on-one 
outreach (e.g., BASMAA youth panel), the 
angle will center on a specific aspect of 
water quality, given the size and scope of 
water quality in general. To that end, 
campaign messages will focus on the 
health of a singular, iconic Bay Area 
marine animal, such as the sea lion. By 
focusing on the sea lion, the issue now has 
a face—it is a living, breathing thing, as 
opposed to an ugly intangible, such as 
discarded trash.  
 

Phase 2. A Call to Action Is Issued:  In addition to the 
overarching campaign message, a call to 
action would also be issued to encourage 
teens to “join the movement” by, for 
example: signing up for the program’s 
Facebook page, email list, text-messaging 
campaign, enter a raffle, play an online 
game, etc. In order to generate the most 
interest, this initial call to action should 
ideally be associated with a “cool” prize or 
giveaway. It would be in BASMAA’s best 
interest to secure a private partner (see 
4.3.4) in order to allow for a prize that would 
be of interest to the youth.  See Figure 4 and 
5 as an example of campaigns that either 
secured or are led by the private sector, 
Clear Channel and Mc Donald’s, respectively. 
For BASMAA, promotions could resemble a 
year’s worth of tickets to the Giants’ games.   
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Figure 5 
This German campaign encourages youth to stop littering the area outside 
McDonald's restaurants. To accomplish this, the audience responds to the call 
by slipping into the role of tricky street kickers. They could map their own face 
into the video and kick the trash in the bin to win tickets for the Fifa World Cup 

    

Phase 3. Recipients Respond to the Call:

 

  Viewers of the campaign would then 
respond to the call to action by taking a pledge to reduce their littering 
behaviors (for example, “I take the pledge against littering” or “I take the 
pledge to pick up one piece of litter a day”). In taking the pledge, 
participants would be required to submit a form that includes their basic 
contact information (e.g., email address). The program would then use 
this information to increase, maintain and track their engagement 
throughout the life of the campaign.  

Phase 4. Feedback Is Provided:

reinforce their positive behavior. For example, the program 

  After taking the pledge, the program would follow 
up with the participant with the information collected in Phase 3 to 

could send an electronic “I Took the Pledge” certificate that 
participants could plug in to their Facebook pages by copying 
and pasting a strip of HTML code onto their walls.  

Phase 5. Recipients Are Asked to Do More:
would gradually expand the participant’s level of 

 At this phase, the program 

commitment by continually requesting that they take on 
increasingly more involved litter reduction habits. In 
increasing order of commitment, these requests could include:  
• Pick up one piece of litter a day  
• Participate in contests (e.g., found art contest)  
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Figure 6 
Panadol wants to be your druge of choice when you have a headache, so they developed  a series 
of excruciating ad bags to bring that fact to your attention. The full effect is realized when you 
either grab the bag by the grips or swing it by its strings. These kinds of branded promotional ítems 
get the message across, while increasing interest in what’s being promoted.  

• Participate in a clean-up or organize your own clean-up  
• Participate in the BASMAA youth advisory board 
• Participate in the program’s Speaker’s Bureau 

4. BUILDING A MOVEMENT FROM THE GRASSROOTS: DISTRIBUTION MECHANISMS 
 
4.1 The 800-Pound Guerilla: Harnessing 
the Power of Guerilla Marketing 
The centerpiece of BASMAA’s youth anti-
littering campaign will be the application of 
a number of nontraditional word-of-mouth 
guerilla marketing techniques. As a result of 
the approach’s viral, word-of-mouth 
promotional basis and creative as opposed 
to expensive advertising strategies, guerilla 
marketing is an extremely cost-effective 
mechanism to reach specific target 
audiences. Depending on project budget, 
the campaign could develop and engage in a number of guerilla marketing strategies, 
such as:  

1. Branded Promotional Products: To act as an incentive to engagement as well as 
an effective marketing mechanism, the program could develop branded 
promotional products by simply repurposing paid advertisement messaging and 
graphics. For example, the program could develop posters for college dorm 
rooms, tote bags for schoolbooks or beach bags.   

http://www.gsk.com.au/products_consumer-healthcare-products_product-listing.aspx?view=44�
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2. ‘Fun Factor’ Public Happenings

3. 

: The program could also garner attention and 
disseminate campaign messages through the development and staging of fun and 
creative installations or happenings in unexpected public locations. For example, 
an “endless” trash bin could be installed in high-traffic youth zones such as 
malls, movie theaters and college campuses (see page 12 of Literature Review for 
further description of the “endless” bin). Likewise, the program could also 
develop unusual installations to bring increased awareness to the issue. For 
example, the campaign could work with local artists to create a “trash 
sculpture”, representing the number of tons of trash released into the bay every 
week, month or year. These “happenings” also offer interesting material to shoot 
and edit into videos for the program’s “viral video” efforts.  
Interactive Online Platforms:

4.2 The Social Network: Staying Connected with Electronic Media 

 To produce direct engagement with the target 
audience, the program could utilize interactive online social-marketing platforms 
that allow teens to not only be the content consumers, but the content 
producers. This type of content-producing engagement could be facilitated by a 
series of contests targeting youths. For example, the program could create a 
“clean street contest” where the community would be tasked to take a picture of 
a clean street and submit it electronically. Then on a regular basis, every week 
or every month, the best photo would be selected and featured on the website 
homepage and Facebook page. In addition to this public recognition, each winner 
would also receive one of the program’s promotional products. As a result of this 
type of contest, not only are youths engaging in the program, but they are also 
producing content to feed online platforms.  

Today’s teens are highly connected to their social networks, seek engagement and 
actively build and contribute to their growing on- and off-line communities. The 
campaign will therefore seek to leverage this connection to and valuation of social 
networks to create “viral vehicles” of communication through peer-to-peer messaging 
across a variety of the platforms. Not only are youths more likely to respond positively 
to outreach provided by other youths (than to that which is provided by other parties), 
but the capacity for a “viral” campaign exists within a program that actively seeks out 
peer-to-peer tactics. Additionally, this type of viral online campaign will also produce a 
tremendous return on investment regarding the scope of its reach. 
 
The use of electronic communication and social media will also allow the program to 
regularly spread program messages on a continuous basis. Frequent message saturation 
and easy online access to participants will allow the program to ask for increasingly 
more involved levels of commitment and engagement. As a result of the interactive 
nature of online outreach, all other program components (paid advertising, in-person 
outreach, guerilla marketing, etc.) will be coupled with an opportunity for the audience 
member, if they are interested, to become further involved with the program online. In 
developing this e-engagement program, SGA recommends taking the following step-wise 
approach. The goal of the strategy described below is to first build off simple actions to 
grow into more complex efforts as the online movement gains momentum.  
 

1. Building a Program Hub (Website): A campaign website should be 
developed to act as the “program hub”, housing all relevant information, 
messages and ways to get further involved in the program. The site should 
remain consistent with the messages and branding of all advertisements and 
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Figure 7 
The Extraordinaries are a San Francisco-based group whose mission is to 
get people to volunteer whenever it’s convenient. Mixing social media 
technology with cell phone accessibility, All the volunteer needs is The 
Extraordinaries’ free iPhone app to get involved.  

LEVERAGING EXISTING RESOURCES 

By linking up with the Facebook pages of 
Contra Costa Clean Water Program, 
Sonoma County Water Agency and Santa 
Clara’s Watershed Watch, the program 
could instantly leverage over 600 fans! 

collateral material produced. 
As the program hub, it should 
connect users to other online 
campaign components such as 
the Facebook page, YouTube 
Channel and blog. To increase 
exposure, the page should also 
cross-link with relevant 
organizations to attract additional user traffic.  

2. All a Buzz with New Media (Social Networking):

3. 

 While developing a 
website presence, the program should also start a Twitter and/or Facebook page 
to allow for a more continuous dispersal of program information and increased 
opportunity for audience engagement.  

Virtual Soap Box (Blog):

readers and content-
producers.  

 After developing the website and social 
networking tools, the program should start a blog where messages can be 
coupled with more extensive write-ups and user-generated content. Blogs also 
allow for the opportunity to reach out to audience members beyond those 
currently connected with the program, as their infrastructure includes the built-
in capacity to push forward campaign messages through their viral network of 

4. In the Loop (e-Newsletters): 

5. 

To quickly and efficiently 
foster youth involvement, 
BASMAA should develop an e-
Newsletter that would be 
sent to individuals who 
provided their email address 
at community events or 
signed up for the Facebook 
page, for example. Email 
tends to be a less-popular 
medium among youth, 
compared to social networks 
like Facebook or Twitter. For 
that reason, we recommend 
using the email list as the 
secondary mode of 
communication with this 
audience for information that 
is most conducive to this 
medium (e.g., clean-up tool 
kit, BASMAA youth panel 
application form). 

Not Your Average Text (Text Messaging): Given the amazing prevalence of cell 
phone usage among teens, text messaging has become a vital vehicle of 
communication. The program should capitalize on this opportunity by creating a 
simple SMS text-message campaign, where participants on the distribution list 
would receive periodic texts notifying them of important program happenings 
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Figure 8 
Transport for London’s “Awareness Test” viral video strikingly demonstrates 
how easy it is to overlook huge details – like the moonwalking bear that glides 
across the background, somehow below the radar of the average video before 
the pause and replay. This government- funded public awareness video has 
garnered an astounding 12 million + views. Check it out: http://bit.ly/cvKlQk 

and time-sensitive events, or 
we recommend that the 
program plug into or create 
systems that allow youth to 
easily volunteer in their 
community. 

   6.  The Inner Spielberg in All of Us 
(YouTube/Viral Videos):

 

 After 
building out a basic social networking 
framework, the program should then 
move to the development of a 
program YouTube Channel. BASMAA 
will need to create an online video 
strategy that positions its YouTube 
channel as its primary vehicle for 
video advertisements, thereby 
replacing costly television ads. The 
“YouTube ads” will be made up of 
videos that are edgy and engaging in 
the hopes of making them go viral, 
thereby activating the peer-to-peer 
information sharing and giving the 
program added credibility. The 
YouTube channel will also allow the 
program to quickly and easily post 
videos captured at outreach events 
and beach clean-ups. 

7.   You’ve Gotta Give a Little, to Get a Little (Strategic Online Partnerships): In 
building the campaign’s credibility among the youth audience and growing its e-
community to disseminate messages, the program should seek to develop a broad 
coalition of online support. To accomplish this, the program should identify related 
blogs, Facebook and Twitter pages, websites and YouTube channels, and regularly 
provide comments, respond to posts, provide expertise and/or share relevant 
articles. Collectively, these efforts will feed the larger effort by providing a 
mechanism for program messages to reach the wider audience and grow credibility 
through this cost-efficient “word of mouth” capacity. 

 
4.3 Strategic Partnerships 
Developing strong relationships with local community groups, businesses and 
organizations will be important in the successful execution of the campaign. To 
effectively reach and influence youth populations, the program should seek stakeholder 
input and assistance across a number of key objectives, including: (1) refining program 
messages, (2) identifying message distribution channels, and (3) leveraging their own 
networks to distribute messages. In addition to providing insights, partnering with 
trusted local organizations and businesses also offers a number of built-in channels to 
engage the target audience, build off partner networks and develop trust and legitimacy 
in the youth community. In seeking out potential partners, the program should develop a 
central list identifying these key organizations, which would be added to the 
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LEVERAGING EXISTING RESOURCES 

Working off Santa Clara’s Zero Litter 
Initiative could be a great way for the 
program to build exposure, while also 
factoring into wider policy issues. 

aforementioned contact database of program participants. Potential partners that will 
likely appeal to the relevant interests of the youth audience include:  

1. Established Youth Groups: 

• High-school community service clubs 

Reaching out to existing, well-established groups, 
comprised of and targeted to youth populations, would be the first set of 
organizations that the program should reach out to. As the low-hanging fruit, 
these groups would offer unparalleled exposure to the target audience, providing 
comprehensive networks through which messages could be distributed. In 
addition to being youth-centric to provide access to younger populations, each 
organization should also focus on interests relevant to the campaign, occupying 
the spaces where Acceptance Seekers, Young Adults and Green Crusaders may 
inhabit. These spaces might be organizations with a community or service focus, 
environmental groups and youth empowerment centers. More specifically: 

• Local surfing teams 
• Youth-oriented outdoor adventure clubs 
• Youth empowerment centers and organizations, such as:  

o Oakland Youth Empowerment Center (http://www.youthec.org
o Santa Clara Valley Water District Youth Commission 

(

)  

www.valleywater.org/Newsletter/October2010/YouthProgram.aspx) 
o Alameda County & Berkeley’s  Mobilize project (www.mobilize.org
o Santa Clara County and Mountain View’s Global Youth Connect 

(

) 

www.globalyouthconnect.org
o Bay Area’s Alliance for Climate Education (

) 
www.acespace.org

2. 
 ) 

BASMAA “Youth Panel”:

3. 

 The program is also advised to develop a Youth Advisory 
Panel to engage the target audience, build off panel member networks, foster 
trust and legitimacy in the youth community, and provide insight on BASMAA with 
regard to program messaging and distribution tactics. Participation in the panel 
would be positioned as a volunteer opportunity when presenting the idea to 
youths and school districts. To get the panel off the ground, the program may 
need to conduct several school presentations to recruit candidates, accompanied 
by an application. Ultimately, the panel would consist of a diverse group of 
representatives from high schools across the various Counties. Long-term plans 
for the panel includes projects that are initiated by BASMAA and then 
disseminated through the various areas by panel members (e.g., start a 
conservation group at your school, adopt a sea lion program, install a rain garden 
on your campus, etc).  
Schools, Universities and Educators:

viewed as strategic partners in spreading 
BASMAA’s anti-litter message. In developing 
these strategic partnerships, the program 
should establish relationships with educators at 
high schools and institutions of higher learning. 
Through these partnerships, teachers and 
professors would act as conduits in reaching 
the target youth population. 

 Figurative “youth beehives,” places of 
education are natural partners for the program to engage in reaching the target 
population. Reaching out to area high schools will be a necessary step in 
recruiting potential “Youth Panel” members, in addition to reaching established 
college and high school clubs and organizations. Beyond reaching individual 
students or key organizations, local high schools and universities should be 

http://www.valleywater.org/Newsletter/October2010/YouthProgram.aspx�
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LEVERAGING EXISTING RESOURCES 

Litter campaign messages and 
materials could also find their way into 
environmental events and fairs that 
various counties are already staffing as 
per the NPDES permit.  

LEVERAGING EXISTING RESOURCES 

The program could leverage existing 
strategic partnerships with businesses 
already participating in the Watershed 
Watch Discount Card.  

4. Conservation Groups:

• Sierra Club 

 In seeking out partnerships with environmental 
organizations, it is also important to ensure that these groups are involved or are 
at least seen as credible within the target youth audience. A sample list of 
potential organizations include: 

• Save the Bay 
• Surfrider Foundation 
• San Francisco Estuary Partnership (www.sfestuary.org
• North Bay Watershed Association (

) 

5. 
www.nbwatershed.org) 

Commercial Business Partners:

• Independently owned clothing boutiques and vintage stores located in areas 
with a high volume of foot traffic within the 16-24 age bracket   

 Partnering 
with highly youth-trafficked local businesses 
would build exposure, credibility and 
leveraged resources. For example, developing 
partnerships with businesses may allow the 
program to request donations from them to be 
used as incentive prizes during contests. Some 
of the businesses (e.g., small music venues, 
coffee shops) may also post program posters 
and materials where their patrons could see 
them. Potential business types include: 

• Fast-casual restaurants and juice bars, particularly eco-conscious institutions  
• Coffee shops and tea houses 
• Small music venues 
• Professional sports teams  

4.4 Community Events 
Community events offer a unique opportunity for the program to directly engage with 
the target audience and qualitatively assess how campaign messages are being received. 
Community events also offer a significant opportunity to collect critical contact 
information to feed the larger social-media effort. Mirroring the strategy used to 
identify potential partners when selecting community events, the program should target 
those catering to the interests of the target population, which include: 

 
1. Conservation, Water Quality 

and Environmental Events: 
Potential events might 
include the Berkeley Earth 
Day Celebration, which has 
been widely popular for over 
40 years 
(www.bayareaearthday.org/
berkeleyearthday/index.html
) or the Bay Area 

Environmental Education Resource Fair (www.baeerfair.org/).  
2. Youth-Focused Events: Like environmental fairs, there are a number of youth-

focused events to choose from in the Bay Area. A few examples include the 
iconic, 100-year running Bay to Breakers (http://baytobreakers.com/), as well as 
San Francisco’s famous Lovefest Parade (www.sflovevolution.org/home.php). 

http://www.bayareaearthday.org/berkeleyearthday/index.html�
http://www.bayareaearthday.org/berkeleyearthday/index.html�
http://www.bayareaearthday.org/berkeleyearthday/index.html�
http://www.baeerfair.org/�
http://www.sflovevolution.org/home.php�
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Figure 9 
This bus shelter ad from United Way speaks to youth to 
really get the point across: “This doesn't really stink but 
the consequences of teen pregnancy do. And this is just 
part of the ugly mess you'd be getting yourself into. Get 
the facts at babycanwait.org” 
 

4.5 Paid Advertising 
The use of traditional paid advertising should be limited 
to highly targeted outlets that ensure the eyes and ears 
of our target population. These venues include: 

1. Niche Outlets:
limited to targeted, niche publications that boast 

 Print advertisements should be 

high rates in youth readership and inexpensive ad 
placements, such as San Francisco Weekly and 
high school and college newspapers, yearbooks, 
concert programs/booklets.  

2. Online Ads:
the majority of their information online, a large 

 Since the majority of teens consume 

percentage of ads should be placed in highly 
youth-trafficked sites such as Facebook and 
sparknotes.com. Online advertisements should also 
be placed in spaces that are near in both location 
and frame of mind to the desired behavior. For 
example, the program could create online 
placements that appear during Google searches, 

using specific 
search terms 
like: “beach 

clean-ups” 
and “Bay 
Area”. 

3. Outdoor Ads:
targeted youth-populated outdoor locations, 

 Ads could also be placed in 

such as pro-bono bus shelters placements, 
beach and city trash bins, and park benches. 
Outdoor ads should be used sparingly to 
supplement the rest of the advertising 
campaign. Layouts should be direct and edgy 
in order to capture the audience’s attention.  

4. Guerilla Ads: To increase program exposure 
and engagement, the campaign could develop a 
series of innovative ads placed in unexpected 
locations. For example, the program could 
place advertisements in bathroom stalls at 
relevant locations such as music venues, coffee 
shops, parks and bars. To make the connection 
between littering and its effect on marine 
water quality, the program could commission a 
local artist to create a series of water stencils 
with appropriate messaging around storm drains 
throughout the region.  

Figure 10: 
Water stencils don’t only provide free ad space in high- 
traffic areas, but they offer a powerful mechanism to tie the 
message directly to the location of the target behavior. 
Producing images related to the effects of littering at the 
exact locations where littering occurs, such as by storm 
drains or on the street, acts as a prompt for the individual to 
think twice before discarding their trash.   
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LEVERAGING EXISTING RESOURCES 

Media outreach should be in sync 
with BASMAA’s already- existing 
media relations push.  

 

 
 
4.6 Earned Media 
Earned, unpaid media offers a number of 
opportunities to supplement the larger campaign, 
and in the case of the electronic media, to drive 
engagement. Reaching out to targeted media 
outlets also allows for increased program exposure 
at little cost. In building the media outreach 
campaign, the program should engage in the 
following three-pronged approach: 
 

1. Reach Out to Youth Journalists:

2. 

  Ideally, the campaign should reach a point 
where the majority of messaging is coming from the youth themselves. Staying 
aligned with this principle, the program should seek out youth correspondents 
from major newspapers as well as student journalists in high schools and colleges 
so that campaign coverage is driven by the audience’s peers.  
Connect with Online Bloggers:

3. 

  Numerous online bloggers have developed 
enormous credibility and popularity—and occasionally cult status—within their 
respective communities. To generate program buzz and build legitimacy, the 
program should connect with prominent bloggers active within the Bay Area 
youth generation and environmental blogospheres.  
Organize Press Conferences:
artistic stenciling of catch basins or 

  To promote areas of note, such as youths creating 

significant achievements such as awards, 
the program should organize press 
conferences to attain broader media 
coverage and attention.  
 

 
 

 5. MAKING THE GRADE: EVALUATION APPROACHES  

A Note About Our Approach  
 
At SGA, we've come to rely on the term Outreach:ology to convey the unique way we 
approach public education. Outreach:ology (i.e., the science behind behavior change) 
uses a blend of Community-Based Social Marketing (CBSM) and proven tactics from social 
psychology and persuasion in order to influence the behavior of the target audience. 
CBSM focuses first on identifying the barriers and motivators of the target audience  
(see Literature Review, page 4), and then on finding ways to lower the barriers and 
increase the motivators. Social psychology allows us to use research from prominent 
leaders in the academic field who have tested and found tactics that work in influencing 
a person's behavior. By using both social psychology and CBSM as the backbone of the 
approach, SGA has proposed strategies throughout the plan (e.g., power of 
commitments, peer-to-peer communication, action-oriented messages, etc) that are all 
included as a result of their proven success in persuading people to change their 
behavior. Because these types of strategies have proven success, SGA recommends 
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monitoring the audience's participation (instead of their awareness) as one of the 
campaign’s primary metrics for success. For example, getting a youth to take an online 
pledge would be more valuable than finding out that said youth is aware of the 
difference between storm drains and sewers.  
 
 
What Numbers Should Be Tracked for Success: Recommended Measures  
 
In order to reflect the strategies proposed in the plan, the table below reflects which 
outreach tactics should be measured quantitatively. Specifics regarding what goals 
should be reached (e.g., 50 Facebook followers) will be more clearly articulated in the 
implementation plan.  
 

CAMPAIGN COMPONENT EVALUATION METRIC 

PAID ADVERTISEMENTS 
• Number of impressions  per advertisement 
• Number of interactions as a result of advertisement (e.g., if the ad 

encouraged the viewer to play a game, take a quiz, etc) 

NONTRADITIONAL WORD-OF- 
MOUTH MARKETING 

BRANDED PROMOTIONAL PRODUCTS 
 Number distributed 
 Number requested 

“FUN-FACTOR” PUBLIC HAPPENINGS 
 Number of impressions (media coverage, tweets, etc) 

ELECTRONIC MEDIA 

SOCIAL NETWORKING (FACEBOOK AND/OR TWITTER) 
 Number of “friends” or “fans”  
 Number of interactions (e.g., posts/comments) from target 

audience 
WEBSITE 
 Number of unique visitors  
 Number of page views 

BLOGS 
 Number of posts by program on external blog sites 
 Number of comments to posts by program on external blog sites 

E-NEWSLETTER 
 Distribution number 
 Open rate 
 Number of article click-throughs 

VIRAL VIDEOS 
 Number of video submissions 
 Number of total views across all videos posted 
 Number of channel subscribers & comments 

TEXTING CAMPAIGN 
 Distribution list 

EARNED MEDIA • Online news placements 
• Print news placements 

STRATEGIC PARTNERSHIPS 

BASMAA YOUTH PANEL 
 Number of members 
 Number of interactions (meetings, events attended, etc) 

• Number of partnerships with related 
organizations/schools/businesses, etc 

• Dollar amount of total annual donations from local business partners 
COMMUNITY EVENT • Number of eNewsletter sign-ups received at events 
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Learning from Mishaps and Successes: Monitoring and Adjusting  
 
The most effective outreach plans are those that are able to be malleable and adjust 
tactics as needed. In terms of the overall strategy, periodic evaluations should be  
done at least once a year to allow the program to take a step back and assess what's 
working (and do more of that) and what's not working (and figure out how it can be 
improved). On a more tactical level, adjustments should be occurring on an ongoing 
basis. Because a good chunk of the plan focuses on online outreach, this comes with the 
added benefit of an ongoing evaluation component. Programs like Facebook, 
eNewsletters, etc., all produce statistics to see which posts are popular and which 
emails people are opening and not opening. This encourages a continuous stream of 
automated monitoring that would allow the program to optimize it's rates of online 
engagement and success by simply giving their users more of what they want.  
 
Pilot testing programs are also a means of assessing effectiveness before they are 
implemented on a large scale. Pilot testing is best used when conducting "on the ground" 
outreach programs. That is, programs that involve face-to-face contact like the store 
outreach being done for the Our Water, Our World program. Because of the geographic 
area of BASMAA, face-to-face outreach was not included as an integral part of this plan 
due in part to the budget and the fact that the strategic plan was written to comply 
with the MRP's advertising requirement. However, for some components of the plan 
(e.g., Youth Panel), pilot testing is feasible and recommended as a way of seeing what 
works and what doesn't—before rolling it out on a larger scale.  
 
To Ask or Not to Ask: Self-Reported Surveys 
 
SGA is aware that one of the MRP's requirements is to do a pre- and post- campaign 
survey before and after the advertising buy. Because we are recommending that BASMAA  
veer away from traditional paid advertising buys, we are also recommending that this 
evaluation approach be adjusted accordingly. SGA's concern with self-reported surveys 
are as follows: (1) They tend to place an emphasis on knowledge and awareness. As we 
know from CBSM, the idea that knowledge equals behavior change is an erroneous one.  
Case in point: every smoker knows that smoking cigarettes is bad for their health, but 
does this stop them from smoking? For this reason, it is amiss to assume that  
simply because a teen knows that storm water is untreated, that they are going to stop 
littering; (2) They are self-reported and therefore are limiting in their ability to get  
candid answers from the participants; and (3) They can be quite expensive for little 
return. Administering these types of surveys is often costly, and the data that is 
received is not always actionable or of value to the program.  
 
SGA instead recommends taking the following approach to self-reported surveys: (1) Stay 
away from focusing on questions related to awareness; (2) Rely primarily on the people  
collected in the program's outreach database (see page 27) as the means for getting 
survey data. The people who become part of the program can therefore be tracked  
and their progress monitored in terms of how successfully they are moving along the 
road to behavior change. This also minimizes program costs if the surveys are  
sent out and collected online; and (3) Only collect face-to-face surveys in conjunction 
with other programs and outreach initiatives the individual cities/counties are already 
doing as part of MRP compliance. For example, taking surveys to a community event and 
doing them there. In this way, no added budget is spent in trying to collect survey data.  
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6. DOWN TO BRASS TACKS: PROJECTED BUDGET 

The next step with this strategic plan would be to make it come to life—implementation! 
Ideally, the implementation phase would include critical decisions such as which specific 
tactics and level of effort should be expended in the first year, second year, etc. The 
focus of the first year would be to collect as many program supporters as possible (i.e., 
Step 1 and Step 2 from Figure 3) with the goal of continuing to engage them in 
subsequent years of the program. For this reason, Year 1 of the campaign would operate 
more like a traditional advertising campaign in that there will be a good amount of paid 
ads. As the campaign progresses and goes viral (i.e., peers sharing with peers),paid 
advertising will cease to be the  focal point of the campaign, and the monies being 
dedicated to it below will instead be used for other tactics highlighted in the plan (e.g., 
fun factor happenings, viral videos, social media, etc).  Specific about the program 
budget will be outlined in the implementation plan.  
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To BASMAA Committee & City Folks,  

BASMAA has a long history of successfully administering the Our Water, Our World program. The 

campaign is primarily focused on building relationships with home  improvement stores and garden 

centers in order to arm consumers with information about how to choose less toxic pest alternatives.  

This strategic plan is therefore intended to supplement much of the on‐the‐ground outreach that is 

already taking place with the Our Water, Our World program and introduce a strategy that covers both   

a sustained way of engaging and tracking the target audience as well as a proposed approach for 

implementing an advertising  & online outreach  campaign.  

Because of the somewhat complex nature of Integrated Pest Management (IPM), change is not going to 

happen overnight.  A person is likely not going to go from buying a can of Raid to embracing the four‐

step IPM continuum in a snap. Because of this, SGA recommends taking the foot‐in‐the‐door approach. 

Study after study has proven that people are more likely to embrace a desired behavior if you ask them 

to do a little at a time (“Foot in the Door Technique”, Wikipedia: http://en.wikipedia.org/wiki/Foot‐in‐

the‐door_technique). Susie Gardener may start with buying  a less toxic product and then she might 

learn how to identify harmful and beneficial pests and then maybe start integrating plants that attract 

more beneficial bugs, etc, etc. Each person’s journey may look different, but the end goal is the same – 

get people on the road to IPM by starting with small requests and slowly making them bigger.  

Meeting, Knowing and Listening to the Audience 

In order to get people on the road to IPM, BASMAA  needs to start tracking the program audience. This 

would allow BASMAA to do some gentle prodding by encouraging people down the road, but it would 

also provide the program with the invaluable opportunity to collect stories. The stories of the audience 

themselves should be the face of the campaign in anything from advertisements, to media pitches, to 

program handouts. The art of storytelling adds credibility to any message and allows the audience to 

hear tips from people they identify with ‐ their peers and neighbors.  

A Tale of Two Audiences  

The Our Water, Our World program has traditionally focused on do‐it‐yourselfers (DIYers) who are 

dealing with pesticide issues on their own. The strategic plan includes the DIYer audience, but it also 

suggests that BASMAA consider the domestic outsourcers (DO) group.  

Domestic outsources are the folks who have a pest issue but would rather just pay someone else to take 

care of it by either asking their landscaper to do it or by hiring a pest control company. SGA 

recommends that BASMAA target this audience by providing more visibility, to them as the  consumer, 

about landscapers and pest control operators that have received eco certifications (e.g. Bay Friendly 



 

Landscaping and Eco Wise Certified). There are a number of organizations in the Bay Area that provide 

certification to both landscapers and pest controllers in less toxic pest management strategies and 

BASMAA would nicely be able to supplement these efforts with some positive exposure for the certified 

businesses.  

Getting the Audience to Take an Action 

All facets of the Our Water, Our World program should be working in tandem to get the audience on the 

road towards IPM. Less toxic products and very specific pest control solutions (e.g. baits for ants) are 

easiest and should therefore be considered the low hanging fruit. These are the types of foot‐in‐the‐

door allures that BASMAA would use with the audience to initially get them involved in the program.  

Because the purpose should be to get people involved in the program, in a long lasting way, the 

advertising campaign should be no exception. The ads should be driven by real stories and they should 

pointedly ask the audience to take some type of action (e.g. try our coupon, enter our contest, sign up 

for our newsletter, etc). In all cases, the strategic plan recommends placing ads in locations and outlets 

that are specifically targeted to the audience so that dollars are not wasted reaching audiences who are 

not affected by the message.  

While the ads may help get the program exposure, it is the online media that will really keep the fire 

going. Online media helps to keep the audience involved, invested and doing something. The online 

space also allows for peer‐to‐peer sharing, message distribution and a geographic reach wide enough to 

cover all of the counties involved in BASMAA simultaneously.  

 

In short, the following strategic plan embraces some key principles. Engagement and commitment are 

the keys to changing behavior. Stories are the program’s most powerful tool. Integrated Pest 

Management is a journey – start simply and build to there.  

 

Thanks for the opportunity to work on this. Happy reading! 

 

              Sincerely, 
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I. Literature Review 
 
1. Introduction 
 
This literature review is meant to inform the development of BASMAA’s five-year 
strategic marketing campaign, key messages and distribution channels. This study aims 
to reveal the motivators and barriers related to homeowner and renter pesticide use and 
misuse throughout BASMAA’s eight counties including: Alameda, Contra Costa, Fairfield-
Suisun, Marin, San Mateo, Santa Clara, Sonoma & Vallejo. Additionally, the review 
examines communication tactics focused primarily on traditional advertising approaches 
used to target adult homeowners about their pesticide use. By uncovering the barriers 
and motivators associated with the proper application of pesticides, BASMAA’s current 
pesticide program — “Our Water, Our World” — can be better refined and expanded by 
developing outreach tactics that speak to these specific barriers and motivators. The 
program will also gain valuable insight about preferred methods of communication when 
disseminating pest control and integrated pest management messages.  
 
The importance of identifying an audience’s barriers and motivators in encouraging 
certain types of behaviors is a central tenet of Community-Based Social Marketing 
(CBSM). This approach focuses on analyzing the perceived barriers and benefits 
associated with the target behavior that the assessor aims to promote. By developing a 
complete understanding of what would limit the target population in engaging in the 
desired behavior, the assessor can create mechanisms in the intervention that overcome 
or remove these perceived barriers (Alcalay and Bell 2001; Neiger, Thackery, Merril, 
Miner, Larsen and Chalkey 2001; Walsh, Rudd, Moeykens and Moloney 1993).  
 
The following literature review will discuss an array of barriers and motivators that have 
been identified in previous studies. All of the studies cited in this review analyzed public 
participation practices and tools with respect to surveys of residential pesticide use 
behaviors in Northern California as well as California Integrated Pest Management (IMP) 
and awareness programs. The results of these similar programs will provide an 
actionable context in developing a strategic advertising campaign to complement the 
current “Our Water, Our World” campaign.  
 
2. Barriers & Motivators Associated with Pesticide Use 
 
In developing this literature review, several barriers were identified with regard to adult 
homeowner pesticide use in Northern California. One of the most prominent barriers to 
the proper application or reduction of pesticide use was an overall lack of knowledge 
regarding (1) responsible pesticide usage, (2) non-toxic alternatives, and (3) the 
detrimental effects that these chemicals have on environmental and human health (Flint 
2003; Matheny 2009; Brosseau 1999). For example, a 2005 awareness and effectiveness 
study of the “Our Water, Our World” campaign indicated that 45% of the people were 
unaware that there were less-toxic, safer pest control products available in the 
marketplace. Additionally, in a 2003 evaluation of the “Watershed Watch” campaign, a 
series of focus groups revealed that most participants were not aware that pesticide 
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use, especially within the home, adversely affects water quality (Evans/McDonough 
Company, Inc. 2003). 
 
However, lack of knowledge is only one of the many barriers that may deter 
homeowners from engaging in a sustainable behavior. While attitudes and knowledge 
have been demonstrated to relate to behavior, frequently this relationship is extremely 
weak compared to the plethora of social, economic and cultural factors that are at play 
when individuals make environmental decisions (McKenzie-Mohr 1999). This correlation 
between knowledge and behavior change has been demonstrated across several studies, 
including an evaluation of the San Francisco Public Utilities Commission’s “Grow It! And 
Control It!” program (Godbe Research Gain Insight 2005). The evaluation showed that 
even when homeowners had recently been exposed to information about the relationship 
between pesticides and water quality, approximately 75% of those same homeowners did 
not adopt more responsible pesticide use behaviors (Flint 2003).  
 
This pattern of behavior reveals that while lack of knowledge is a barrier to thoughtful 
pesticide use, knowledge alone does not necessarily predicate the desired actions. To 
raise awareness in such a way that the individual’s increased knowledge base translates 
into behavior change; more focus should be made on the specific actions that can be 
taken to achieve the desired results (Flint 2003). 
 
2.1 Stick to Clear & Simple Messaging 
A fundamental step in crossing the divide between awareness and behavior change is 
utilizing targeted and effective messaging. The markers of effective communication are 
numerous; however, two of the most important characteristics are clarity and simplicity. 
To achieve behavior change, the desired actions associated with the plan must be 
effectively and explicitly communicated to the target audience. This necessity for clear, 
simple and actionable message points regarding the proper use of pesticides is evident in 
a 2003 survey of over 3,200 Northern California residents. One of the questions in the 
survey asked “Do you follow (pesticide) label directions?” — To which 33% responded 
“No” (Flint 2003). This result was echoed in a related study examining the differences 
between residential and commercial pesticide use. Survey findings highlighted that 
households are generally less likely than farmers to use pesticides, read labels and take 
precautions (Templeton 1998).  
 
Programs across the country have also identified this challenge and have developed 
several recommendations in crafting clear and simple message points to encourage 
responsible pesticide use. For example, a study evaluating the Watershed Watch 
Campaign prepared for the Santa Clara Valley Urban Runoff Pollution Prevention 
Program revealed that gardeners were receptive to reducing pesticide use under the 
condition that specific and actionable recommendations are provided (Evans/McDonough 
Company, Inc. 2003).  
 
This finding demonstrates that messages should clearly answer the basic question: What 
is the desired action? Additional academic research supports this claim, finding that 
messages that are clearly articulated are more likely to be comprehended and abided by 
than those that are more complex (Brunetti Tomasik and Taraba 2000; Regger, Wootan, 
Booth-Butterfeild and Smith 1998). Incorporating these recommendations in the current 
work, the campaign may consider determining and prioritizing the top three pesticide 
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best practices that would have the largest pollution prevention impact and focus 
advertising messaging and outreach exclusively on those key steps. 
 
 
2.2 Demonstrate Convenience & Direct Benefits 
People are most willing to undertake relatively “cheap” activities, in the sense that they 
require few major behavioral changes or relatively small investments of time or money. 
As a result, the advertising campaign should demonstrate to consumers that proper 
pesticide or integrated pest management (IPM) use is not only “quick and easy,” but 
directly benefits them in some way. For example, a Santa Clara Valley Urban Runoff 
Pollution Prevention Program affirmed that communications promoting a specific 
behavior change should emphasize minimal effort required and personal benefits 
accruing from the action (Fairbank, Maslin, Maulin & Associates, 1999). Similarly, a study 
evaluating home gardener preferences and behaviors associated with pest management 
strategies found that homeowners and gardeners indicated a strong desire to use a pest 
control method that was easy to use, but when factors such as harm to humans or the 
environment were incorporated into the scenario, the broad majority also desired to use 
the method that would impose the least amount of harm (Matheny 2009).  
 
Oftentimes, convenience is simply a matter of perception, as opposed to a reflection of 
reality. As a result, the convenience barrier can be successfully overcome through 
targeted messages. For instance, homeowners considering a transition from the use of 
conventional pest control products to integrated pest management methods (IPM) have 
anecdotally suggested that they will often choose to utilize a “simple” pesticide solution 
rather than IPM approaches. This demonstrates a preconceived notion that IPM 
strategies may appear inconvenient, costly and difficult to adopt (Matheny 2009). 
Similarly, McKenzie-Mohr points out those external barriers such as the “inconvenience” 
of adopting IPM strategies “are to some extent a matter of perception” because “after 
people have experience with an activity, they often come to see that activity as being 
more convenient than when they first began.”  
 
2.3 Combine Motivating Messages with Visual Images 
Communications campaigns have demonstrated that utilizing tangible visual images can 
be extremely influential in not only creating awareness, but changing behavior (Horn 
1999; Roam 2008). The text-heavy nature of many public engagement and/or 
environmental campaigns often results in a “shut-down effect,” where community 
members are simply overwhelmed by the number of messages to which they are exposed 
(American Dietetic Association 1995). To this effect, a picture is really worth a thousand 
words, particularly in the information age, where individuals are constantly bombarded 
with complex information. Utilizing effective visual images can therefore be very 
successful in communicating program messages. 
 
Through examining the “Our Water, Our World Promotional Awareness and Effectiveness 
Study” conducted for BASMAA in 2005, the top motivators to buy a less-toxic product for 
people who were planning to do so on the day they were interviewed were: “Health and 
Human Safety” (51%), “Environmental Concern” (46%) and “Pet Safety” (44%). Of the 
participants who were not planning on buying a less-toxic product, “safer product 
method” was still the top motivating factor (45%). The program’s key messages would 
benefit from emphasizing these behavioral drivers: human, pet, and environmental 
health and safety, preferably through visual, non-text-heavy formats. The Watershed 
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Watch Campaign survey prepared for Santa Clara Valley noted that focus group 
participants did not respond well to stormwater materials that were too text-heavy and 
did not clearly state the issue (Evans/McDonough Company 2003). Thus, program 
messages and advertisements should focus on the aforementioned behavioral motivators 
through a visual format.  
 
2.4 Keep It Personal: Tailoring Materials to Your Target Audience 
After developing a strong understanding of the target audience, advertising messages 
and materials should speak to the specific attitudes and beliefs of the target population 
to increase participation. Adding a “personal touch” to the outreach materials by 
tailoring them to the target audience — in this case, homeowners and gardeners — and 
relating the information to what the audience already knows could encourage 
participation by increasing the impact of the message (Schultz and Tabanico 2008).  
 
2.5 Utilize Prompts 
Prompts, or images or phrases that serve as an aid to remind people to perform an 
activity, can be powerful behavior-change tools. A trait almost every person possesses is 
forgetfulness, which is why prompts are so useful. People oftentimes overlook 
sustainable behaviors, not for lack of motivation, but simply for forgetting. With the 
help of prompts people are more likely to engage in a particular behavior, as they are 
provided with a reminder to do so. For a prompt to reach its pinnacle of effectiveness, it 
should be delivered as close in space and time as possible to the target behavior. 
Prompts are also typically most effective when they are used to reinforce overall 
campaign efforts and messages, as opposed to acting as a stand-alone piece.  

2.6 Utilize Person-to-Person Contact to Distribute Materials  
Numerous studies have demonstrated that personal contact is the most powerful 
outreach mechanism in influencing individual attitudes and behaviors (McKenzie-Mohr 
and Smith 1999; Neiger et al. 2001; Schultz 2002; Schultz and Tabanico 2008). The 
absence of meaningful person-to-person education can act as a substantial barrier to 
behavior change. In motivating employees to adopt sustainable waste reduction 
practices, the Waste Board (2004) suggests utilizing personal channels to change 
behavior through the use of such resources as employees or trained volunteers. For the 
current program, garden supply and home improvement store employees could be 
utilized as message conduits as they are regularly on the communication front lines by 
engaging with homeowners on a daily basis. As such, it is imperative to educate 
employees on the proper use of pesticides and non-chemical alternatives as they relate 
to stormwater pollution prevention (Flint 2003).  
 
A 2003 survey on residential pesticide use in Northern California showed that retail staff 
is a vital information source, and that better education initiatives among this group 
could greatly extend program messages (Flint 2003). A number of Southern California 
stormwater programs with a focus on smart pesticide use integrate one-on-one trainings 
with garden supply and home improvement store employees. Staying true to these 
values of person-to-person outreach, BASMAA’s current “Our Water, Our World” 
campaign’s direct outreach efforts fulfill the need of this critical behavior-change 
tactic.  
 
2.7 Involve Employees & Forge Commitment  



11

 

 

 

6

When building buy-in, it is important to forge collaboration and consensus. This principle 
applies to nearly any public participation program, as noted by the University of British 
Columbia’s (UBC) research on developing sustainability strategies within organizations 
(2006). Forging ownership and commitment is one basic criterion in encouraging 
participation. However, one’s level of commitment to the program is of course 
secondary to the elemental prerequisite to “getting people ‘on board’ with change” 
(McKenzie-Mohr 1999). To this effect, studies have shown that the simple act of asking 
for someone’s commitment actually encourages that person to participate in the 
voluntary program or behavior. For example, “individuals who were asked to wear a pin 
publicizing the Canadian Cancer Society were nearly twice as likely to subsequently 
donate than were those who were not asked to wear the pin” (UBC 2006). 
 
There is a multitude of ways to ask for this commitment: through verbal or written 
pledges, or by requesting public commitments by publishing the participant’s name in a 
newsletter or annual report (McKenzie-Mohr 1999; UBC 2006). With this in mind, it would 
be valuable for “Our Water, Our World” to consider the use of public pledges to 
encourage responsible pesticide use.  
 
3. Barriers & Motivators: Review 
 

Identifying & Overcoming Barriers 
Barrier How to Overcome 

 Lack of knowledge regarding: (1) 
responsible pesticide usage, (2) non-toxic 
alternatives, (3) the detrimental effects that 
these chemicals have on environmental and 
human health 

 Increase knowledge of pesticide usage best 
practices, non-toxic alternatives, and negative 
effects of pesticides to environmental and 
human health 

 Pesticide use/application 
messages/directions are complex and 
confusing (i.e. spray-can labels) 

 Keep messages clear and simple. Messages 
should be direct and focused on answering the 
following questions: What is the desired action, 
and why is it important? 
 Use visual images to convey messages, as 
opposed to complicated text-heavy formats that 
may otherwise result in a “shut-down effect” 

 Proper pesticide use/IPM is difficult to 
implement, time-consuming and inconvenient  

 Demonstrate to consumers that proper 
pesticide use is not only “quick and easy,” but 
directly benefits them in some way (through 
financial savings, etc.) 

Identifying & Utilizing Motivators 
Motivator How to Utilize 

 Ownership of a cause and commitment to 
furthering the goals of a cause (in this case, 
responsible pesticide use) 

 Ask store employees to sign commitment 
letters to remind customers of responsible 
pesticide use  
 Integrate a pledge or honor badge into the 
promotional effort to showcase a consumer’s 
thoughtful dedication to gardening smart 

 Concern for human health and safety  Demonstrate through messaging that proper 
pesticide use protects human health, pet safety 
and environmental integrity  

 Concern for pet health and safety 
 Concern for the environment 
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How to Get Messages Across 
 Tailor materials to target audience: Add a personal touch 
 Utilize prompts to remind people to practice responsible pesticide use 
 Television advertisements are an effective means to reach the target Northern California 
pesticide-using population 
 Train garden supply and home improvement store employees to deliver program messages 
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II. Pesticides: Anatomy of a Message 
 
1. THE SOURCE---WHO IS THE MESSAGE FROM?  
 
The “Our Water, Our World” brand.  
  
2. THE ISSUE---WHAT IS THE ISSUE WE ARE PROMOTING?  
 
From the eyes of the program, the issue that we are promoting is the need to reduce or 
eliminate the use of toxic pesticides in or around the home — but to the consumer, the 
issue is the need to protect human and pet health against toxic pesticide use.  
 
3. THE ACTION---WHAT IS IT WE ARE ASKING THEM TO DO?  
 
Since there are two audiences in this campaign, it would follow that there would be two 
specified actions. The two audience groups are: (1) Do-It-Yourselfers (DIYers) who 
control pests in and around their homes themselves; and (2) domestic outsourcers who 
hire sustainable landscaping companies or pest control operators to accomplish this task 
for them. For the DIY group, the desired action is to encourage their purchase and use of 
less-toxic alternatives to regular pesticides. For the domestic outsourcing group, the 
desired action is to hire sustainable agricultural pest controllers or sustainable 
landscapers, hereafter referred to as “contractors,” and/or ask their current contractors 
for sustainable services (i.e. the use of IPM and/or less-toxic pesticide alternatives).1   
 
For both groups, the focus during the initial phase of the program would be first on the 
action of purchasing/using less-toxic products and/or services. After obtaining this initial 
commitment, the second phase would be to focus on introducing the adoption of 
Integrated Pest Management (IPM) strategies including non-toxic pest control options. 
This second phase, and all consequent ones, could be accomplished by delivering 
targeted messages to consumers who already purchased less-toxic products or interacted 
with the “Our Water, Our World” program. These consumers could be tracked, for 
example, via a coupon redemption program for less-toxic products where the consumer 
is required to include an email or mailing address. These consumers could then be 
reached for phase two either electronically or through direct mail. 
 
 
 
 
 
 

                                                            
1   Certain key terms should be field testing during the message development phase of the campaign.  
For example, the terms “less‐toxic pesticide alternatives” and “sustainable landscaping services” should be 
tested to ascertain the audience’s understanding of these phrases, in addition to identifying the most easily 
and commonly comprehensible terminology to express these ideas.  
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A quick note about the action: Research has shown that asking people to first take a simple action and 
then incrementally building commitment is the most effective way of achieving behavior change.2 This  
approach especially rings true of practices such as IPM, which can be somewhat abstract and more 
complicated than just spraying a can of bug killer. IPM should be seen as the end of a journey vs. the 
“hook” that will get the majority of the audience interested in the campaign.   
 
4. THE BRAND---WHAT IS THE OVERALL, OVERARCHING IDENTITY OF THE CAMPAIGN? 
 
The identity of the campaign, like the source, will be the Our Water, Our World brand.  
 
As a brand, “Our Water, Our World” will identify the campaign via name, logo, design 
and aesthetic, and will create a link between the campaign’s identity and how it relates 
to the target audience. The brand is what creates the campaign’s image, or the symbolic 
construct created within the minds of the target audience, consisting of the sum total of 
information and expectations associated with the campaign.  
 
5. THE FACE---WHO/WHAT WILL BE THE “FACE” OR THE AMBASSADOR OF THE CAMPAIGN?  
 
The outward face of the campaign, or the message ambassador, is the target audience 
themselves: everyday homeowners, trusted neighbors and fellow household gardeners. 
When it comes to household products and domestic fixes, people trust referrals from 
people like themselves.  
 
The “face” is distinguished from the “brand” such that the face comprises only one 
facet of the larger campaign identity.  
 
6. THE ANGLE---HOW WILL THE CAMPAIGN BE PRESENTED?  
 
The angle, or how the campaign is presented to the target audience, will focus on two 
themes: health and a singular action. The primary angle will be slanted towards the 
protection of human and pet health. Based on the literature review, concern for one’s 
family’s health and one’s pet’s health were the primary motivators for reducing the use 
of toxic pesticides. As a result, the overarching angle will be slanted toward this 
emotional appeal. 
 
The secondary angle will focus on promoting a singular action: using less-toxic pesticide 
alternatives and hiring sustainable contractors. The campaign may also want to consider 
the use of a “gateway pest,” something that is common such as ants, in order to get 
people initially interested and involved in the program. In the initial stages, especially 
for the advertisements themselves, simple is always better! As the campaign progresses 
and evolves, additional singular actions will be promoted through direct marketing (e.g. 
email, story bank, etc.) to guide the audience along the path of a more holistic IPM 
strategy.  
  
7. KEEPING IT RELEVANT---HOW WILL THE CAMPAIGN MAINTAIN A CONNECTION WITH THE TARGET 
AUDIENCE? 
                                                            
2 “Foot‐in‐the‐Door Technique” Wikipedia: The Free Encyclopedia. Wikimedia Foundation, Inc. Web. 23 Feb. 
2011. http://en.wikipedia.org/wiki/Foot‐in‐the‐door_technique (see the scientific studies cited in the 
article's footnotes).  
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Leveraging Existing Resources

Start the database by collecting 

emails and names from all of the 

contacts that have been made 

through the existing garden 

programs in the various cities.  

To maintain a connection with the target audience, the campaign will partner with 
Home Owners Associations (HOAs), garden supply stores, home improvement stores and 
the like to both inform the development of the campaign and deliver its messages. The 
campaign’s story bank (see Page 15) will also provide an opportunity to stay connected 
with the actual target audience, both the good and the bad.  

III. Five‐Year Pesticides Marketing Strategy 
 

1. The Big Picture: Communications Strategy Goals & Objectives 
 

The overarching goal of the following advertising campaign strategy is to encourage the 
target population to use less-toxic pesticide alternatives in and around their homes, 
complementing the current “Our Water, Our World” (OWOW) campaign. These less-toxic 
alternatives include the use of less-toxic products, the practice of Integrated Pest 
Management (IPM) as well as the utilization of sustainable agricultural pest controllers, 
hereafter referred to as sustainable contractors. By promoting specific action-oriented 
messages, the campaign will be better equipped to successfully mold the behaviors of 
the target population, as opposed to simply raising awareness about the use of less-toxic 
pesticide alternatives.   

2. Nice to Meet You: Identifying & Tracking Your Audience  
 

Targeting messages to specific audience groups 
helps conserve finite program resources by 
focusing efforts on those groups who engage in 
the target behavior most frequently (i.e. using 
toxic pesticides). By refining marketing efforts 
and messages to a well-defined subset of the 
larger population, the program will be able to 
target resources more efficiently while also 
strengthening the impact of the message through 
this tailored approach.  

The target audience for this campaign is composed of adult homeowners residing in the 
eight Bay Area counties participating in BASMAA. This general audience has been further 
refined into two subgroups: (1) Do-It-Yourselfers (DIYers), who control pests in and 
around their homes themselves; and (2) Domestic Outsourcers (DO), who hire pest 
controllers or landscaping companies to accomplish this task for them (hereafter 
referred to as “contractors”). In marketing to these two subgroups, the program will roll 
out two interconnected yet distinct outreach campaigns to increase the impact of the 
message.  

As the plan below will describe, the campaign will allow for a significant degree of 
interaction between the program and the populace. Offering this opportunity for 
engagement provides a simple and cost-effective means for increased participation on 
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the part of the audience member in addition to an increased opportunity for directly 
tracking campaign progress on the part of the program.  
 
To track this participation and maintain engagement, the program is advised to build out 
a database for each target subgroup. The database should include the participant’s 
name, mailing address, email address and the way the participant first came into 
contact with the program (e.g. an outreach event, coupon redemption program, etc.). In 
addition to general contact information, the database should also describe to what 
extent each participant has been involved in the project (e.g. participated in the coupon 
redemption program, provided a testimonial, etc.). The database should then record a 
follow-up action that should be taken for each participant (e.g. send email solicitation 
for testimonial, send coupon via mail, etc.) to automate and streamline interactions. 
Therefore, the purposes of this database are to:  
 

1. Target the Audience: The database will allow BASMAA to reach the audience in 
the most targeted way possible by providing them with incentives and 
information that is specific to them. The more targeted we can make the 
correspondence (e.g. “Hey, Jill! We know that you’ve already tried a less-toxic 
pesticide product and we wanted to see if you had considered telling one of your 
fellow gardeners about our program.”), the more effective the program is going 
to be (e.g. Jill passes on the message to her friend). Obama’s online campaign 
did a great job of using this targeted marketing (see this article for more info: 
salon.com/news/feature/2008/07/16/obama_data).  

2. Build on Commitments: By tracking participants’ involvement in the program, 
BASMAA can continue to engage the participant by gradually asking for 
increasingly more complex commitments. If you introduce one commitment at a 
time, the request is seen as less onerous than if all of the changes were 
requested at once. Additionally, people typically change their perception of what 
a small commitment is compared to a large one depending on their point of 
reference. For example, if BASMAA were to ask participants to utilize an IPM 
strategy at the immediate onset of the program, participants might see it as too 
large of a commitment relative to their past efforts (presumably, nothing). 
However, if first asked to purchase less-toxic products, and then asked to engage 
in IPM, the latter commitment is viewed as less intensive given that we’ve 
changed the participants’ point of reference by asking for a smaller commitment 
first.  

3. Allow for Strategic Outreach: The database also provides the opportunity to 
easily grow and expand outreach efforts to include more personal, one-on-one 
interactions. For example, if the program wanted to grow the campaign to 
include “less-toxic pesticide parties” (like Tupperware parties, but for 
recommended products and IPM strategies) at residents’ homes, BASMAA could 
easily organize this by utilizing the database to identify likely participants and 
hosts (e.g. by using the filter functions to search by zip code, engagement level, 
etc.).  

4. Track Engagement & Behavior Change: By keeping track of the audience in a 
systematic way, BASMAA would have a way to truly track changes in behavior 
over a sustained period of time. Surveys and other evaluations would also be 
more cost-effective with a list of already established program participants.   
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Leveraging Existing Resources

Many cities already have people who 

would be great program messengers. 

These people could initially be the 

“face” of the ad campaigns and then 

new people would fill the bank more 

organically as the program progressed.  

3. In a Nutshell: Key Campaign Messages 
 

3.1 Overall Messaging Strategy 
As described above, specific messages and distribution modes will be differentiated 
across the two target populations; however, each strategy will share the same 
fundamental approach. This approach is characterized by Community-Based Social 
Marketing’s (CBSM) stepwise process for behavior change as described in the literature 
review:  

Phase 1. Raising Awareness: The campaign will begin with raising awareness 
regarding the adverse health effects for family members and pets 
associated with exposure to toxic pesticides through targeted 
advertisements and outreach. 

Phase 2. Changing Behaviors: In addition to raising awareness about the issue, the 
program will also deliver a series of targeted, action-oriented messages to 
drive the adoption of desired behaviors.  

Phase 3. Produce Engagement: To produce and continually engage both audience 
groups, the campaign will develop a feedback mechanism facilitated by 
electronic platforms such as email marketing and social networking sites.  

Phase 4. Maintain Engagement: The 
aforementioned feedback 
mechanism will then be utilized to 
produce a “story bank” of 
testimonials, where real people 
share their experiences in their 
adoption of the desired behavior. 
Positive testimonials will 
then feed back into the 
messaging campaign to 
encourage others to engage in 
the promoted behavior change 
(i.e. using less-toxic alternatives or 
hiring sustainable landscaping companies).  

 
3.2 Specific Messaging Strategy for the Do-It-Yourself (DIY) Population 
For both audiences, campaign strategy will follow the same basic stepwise approach as 
described above. However, each campaign will contain its own unique elements to 
ensure a tailored and impactful message. For the DIY population, the communications 
strategy will follow the process described below:  

 

Phase 1. A Call to Action Is Issued: The advertisement’s overarching message 
would encourage the purchase and use of less-toxic pesticide alternatives 
to protect the health of the audience member’s family and pets; 
however, the call to action would include the promotion of a specific 
behavior that allows BASMAA to collect the participant’s contact 
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Leveraging Existing Resources

Stories can also be used as an anecdotal 

evaluation tool. The program has the 

opportunity to take “negative” stories and 

see how they can be used as a learning 

experience to improve the program. 

information. For example, the program could partner with a company like 
TerraCycle to provide a rebate or a coupon for a less-toxic pesticide 
within the ad.   

Phase 2. Recipients Respond to the Call: Viewers of the coupon or promotion 
would then respond to the call to action by sending in their contact 
information (e.g. email address) to maintain and track their engagement 
in the program. For example, the participant would redeem their 
TerraCycle coupon by contacting the program, at which point they would 
provide their contact information to receive the discounted product. This 
incentive piece thereby serves the dual purpose of encouraging the 
adoption of the desired behavior (purchasing less-toxic products) while 
also providing a way for the program to collect contact information.  

Phase 3. Feedback Is Provided: After redeeming the coupon, BASMAA would follow 
up with the recipient to reinforce their positive behavior and to ask about 
their experience using the eco-friendly alternative. For example, BASMAA 
could send an email recognizing the participant for their positive behavior 
(e.g. “Good job for buying green!”) and request that they share their 
story.  

Phase 4. Sharing Is Encouraged: Recipients 
would be provided with the 
opportunity to share their story so 
that BASMAA can use the 
testimonials in future iterations of 
the campaign (e.g. in 
advertisements, on the website or 
as a quote for a media relations 
pitch). For example, the program 
could add a tab on the existing 
OWOW website to allow people to 
submit their stories and experiences in 
using less-toxic products. The tab could be 
entitled “Share Your Story,” for example, and 
comments and stories would be sent directly to the story bank. The story 
bank would then be privately managed by the program. Testimonials 
would be filtered and only those suitable for media pitching or future 
advertisements would remain in the bank.  

Phase 5. Recipients Are Asked To Do More: Finally, BASMAA could gradually 
expand the participant’s level of commitment by continually requesting 
that they take on increasingly more involved water-friendly pest 
management strategies. For example, after a participant shares their 
experience with the program, BASMAA could again provide positive 
reinforcement while making an additional request, such as introducing the 
adoption of Integrated Pest Management (IPM) strategies.  

 

Simply providing the opportunity for engagement is the highlight of the program, 
distinguishing BASMAA’s advertising campaign from more traditional approaches. 
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Allowing for engagement will come at a minimal marginal cost for the program as a large 
portion of the interaction workload can be automated thanks to a number of online 
networking and email marketing sites. The benefits of providing this opportunity for 
engagement greatly outweigh the nominal administration costs given that it produces a 
continuous outreach flow. Perhaps most importantly, the engagement process also 
allows the program to track outreach achievements such as the number of individuals 
reached and the rates of behavior change.  
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3.3 Specific Messaging Strategy for Domestic Outsourcers (DO) Population 
For the DO population, campaign strategy resembles the DIY approach, with several key 
differences in terms of both messaging and structure, as noted below:  

 

Phase 1. Deliver Targeted Messages: The advertisement’s overarching message 
would encourage homeowners to hire sustainable agricultural pest 
controllers or sustainable landscapers, hereafter referred to as 
“contractors,” and/or ask their current contractors for sustainable 
services (i.e. the use of IPM and/or less-toxic pesticide alternatives) to 
protect the health of their family and pets against noxious pesticides. 

Phase 2. Recipients Respond to Program Messages: Viewers of the advertisement 
would then contact and hire sustainable contractors.  

Phase 3. Feedback is Provided: After completion of service, the sustainable 
contractors would follow up with the recipient to reinforce their positive 
behavior and to ask about their experience using their less-toxic services. 
For example, BASMAA could provide a designed email template for 
participating contractors that would contain recognition of the customer’s 
positive behavior (e.g. “Thanks for going green!”) and request that they 
share their story about their experience using the sustainable service.  

Phase 4. Sharing is Encouraged: Customers would then be provided with the 
opportunity to share their stories for BASMAA to use as testimonials in 
future campaign efforts (e.g. in advertisements or as a quote for a media 
relations pitch). For example, customers could simply submit their stories 
via email, which would then be forwarded from the sustainable 
landscaping companies to BASMAA.   
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Leveraging Existing Resources

If a program like Alameda County is 

already attending events such as the 

Alameda County Home and Garden 

Show, this would be a great event 

to distribute key program messages 

and place ads.  

4. Getting the Word Out: Distribution Mechanisms 
 
4.1 Paid Advertising 
 
4.1.1 Paid Advertising Approach for Both Target Audiences 
Utilizing paid advertising will serve as the primary mechanism for initially raising the 
awareness of both target audiences about the behaviors being promoted. In addition to 
acting as the campaign “starting point,” paid advertising efforts will also seek to 
continually engage both audience groups by offering actual testimonials from program 
participants as the campaign grows and matures.  
 
4.1.2 DIY Population-Specific Paid Advertising Approach 
For the DIY populations, paid advertising should be placed in targeted locations that are 
near in both location and frame of mind to the desired behavior (purchasing less-toxic 
products). Paid advertisements should span a variety of mediums, ranging from social 
networking sites to websites to print advertising. Despite this broad array of outlets, 
each medium should remain focused on issues relevant to purchasing less-toxic products, 
particularly DIY and sustainable gardening. For example, the program could place inserts 
and advertisements in gardening magazines, Home & Garden sections of newspapers, DIY 
and gardener blogs and websites, Facebook ads and niche “eco” media like Greenopia.  
 
When reaching out to this population, it will also be important to further refine 
advertising approaches to the primary subgroups within the larger DIY subset. These 
primary subgroups include non-gardeners, or residents using pesticides to eliminate 
outdoor pest problems affecting their health and/or lifestyle; and gardeners, or 
residents using pesticides to address pest problems affecting their flower and/or 
produce gardens. In reaching these two groups, potential distribution mechanisms might 
include: 
 

Non-Gardener DIY Population: 
 Home & Garden show 

booklets/programs (e.g. Alameda 
County Home & Garden show) 

 Home & Garden sections of the 
newspaper (e.g. Mercury News 
Home & Garden) 

 Home improvement store inserts 
and leaflets  

 General print newspapers  
 

Gardener DIY Population: 
 Home & Garden show booklets/programs (e.g. Alameda County Home & 

Garden show)  
 Home & Garden sections of the newspaper (e.g. Mercury News Home & 

Garden) 
 Home improvement store inserts and leaflets  
 Garden-specific targeted Facebook ads  
 Gardening-targeted and keyword-specific online search term ads  
 Garden-specific website banner ads  
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Shows a sample of where a keyword specific, geo‐targeted ad would appear. For example, if someone only typed in the 

word “ants,” Google’s geo‐targeting can make it so that only people in a certain geographic region would see the ad. 

4.1.3 DO Population-Specific Paid Advertising Approach 
Similarly, the paid advertising strategy for marketing to the DO population should follow 
the same comprehensive approach in terms of advertising modes, yet targeted in terms 
of the niche focus of those vehicles. Like the DIY strategy, the DO advertisements should 
also be placed in targeted locations that are near in both location and frame of mind to 
the desired behavior (hiring sustainable landscaping companies or finding an 
exterminator to deal with a pest problem). For example, the program could create 
online placements that appear during Google searches using specific search terms like 
“ants” + “Marin County.” It would also be advantageous to post advertisements in 
established databases and review sites that are commonly referenced to locate 
landscaping services and pest control companies such as the Yellow Pages, 
angieslist.com, yelp.com and Pennysaver.  
 

 
 
 
 

 
 
 

Pay Per Click Ads 
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Leveraging Existing Resources

This should be in sync with BASMAA’s 

already existing media relations push. 

 
 
 
 
4.2 Earned Media Approach for Both Target Audiences 
Earned, unpaid media offers a number of ripe opportunities to supplement the larger 
campaign and in the case of the electronic media, to drive engagement. For both target 
populations, earned media, such as user-generated content about the program posted on 
social networking sites, blogs or reported in news media, should convey the same 
messages as those communicated in the paid advertising campaign.  
 
Promoting program messages across earned news media sources can be accomplished 
through BASMAA’s existing media relations push. In driving this effort forward, the 
program should position “Our Water, Our World” as a 
go-to expert in local water quality issues so that 
BASMAA is the primary contact reporters seek when 
writing pieces related to this issue.  
 
To further bolster BASMAA’s reputation as an 
expert on water quality issues, the program 
should systematically seek out opportunities to comment on and contribute to related 
articles published online. By offering BASMAA’s expertise, the program will be able to 
publicly build and assert its credibility, while simultaneously building a network of 
supporters. The program should therefore consistently monitor media to track articles 
and reporters writing about related subject matter.  

 

 

 

Sample of a banner ad and a page ad in the San Jose Mercury News’ Home & Garden 

page.  

Banner Ad 

Page Ad 
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4.3 Building Engagement through Electronic Media  
For the DIY population in particular, the use of unpaid electronic media will be a central 
mechanism in the consistent dissemination of program messages. Thanks to free 
electronic platforms, and user-generated social networking sites, the program will be 
able to regularly spread program messages on a continuous basis. Frequent message 
saturation and easy online access to participants will also allow the program to ask for 
increasingly more involved levels of commitment, culminating in the submittal of 
testimonials with regard to their adoption of sustainable pest management practices and 
products. In short, the paid advertising campaign — and any other interaction that the 
OWOW program has with a resident (e.g. events, trainings, etc.) — is ideally coupled 
with an opportunity for the recipients, if they are interested, to become further 
involved with the program online. In developing this e-engagement program, SGA 
recommends taking the following step-wise approach. The goal of the strategy below is 
to first build off simple actions to grow into more complex efforts as the online 
movement gains momentum. BASMAA should also leverage already existing resources by 
making every point of contact with a resident (e.g. how-to workshop, event, etc.) an 
opportunity to make them part of the online media program. 
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Leveraging Existing Resources

By linking up with the Facebook pages 

of Contra Costa Clean Water Program, 

Sonoma County Water Agency and 

Santa Clara’s Watershed Watch, the 

program could instantly leverage over 

600 fans!

Step 1 Reaching Out with e-Newsletters: 
To quickly and efficiently foster 
audience involvement, BASMAA 
should develop an e-Newsletter 
specifically targeting the DIY 
population to increase their access to 
program messages. The newsletter 
could be sent out to individuals who 
provided their email address at 
community events or through coupon 
redemptions from the purchase of 
less-toxic products, for example. The 
newsletter should be sent out once a 
month, featuring short, easy “to do” 
tips. For example, the newsletter 
could feature one tip a month about 
the latest less-toxic products, related 
product discounts or useful IPM 
strategies. The newsletter should 
also promote website perusal by 
linking articles to an e-Newsletter 
section of the website where the 
program could store archived 
editions. 

Step 2 Navigating the Eco-Blogosphere: 
After developing the program e-Newsletter, BASMAA should start a blog 
where tips can be coupled with more extensive write-ups. Linking the tips 
sent out in the e-Newsletter with the blog also allows readers to 
comment, thereby increasing interactivity and engagement. Blogs also 
allow for the opportunity to reach out to audience members beyond those 
currently connected with the program, as their infrastructure includes the 
built-in capacity to push forward campaign messages through their viral 
network of readers and content-producers. 

Step 3 Fostering Trust and Buzz Through Social Networking:                     
While developing a blog presence, 
the program should also start a 
Twitter and/or Facebook page to 
allow for a more continuous 
dispersal of program information 
and increased opportunity for 
audience engagement. This type 
of platform also provides endless 
opportunities for peer-to-peer 
information sharing. DIYers should 
be encouraged to share their non-
toxic solutions for dealing with 
pests and their peers would therefore be able to get advice from their 
online neighbors and, as a result, the messages would carry added 
credibility.  

Example of an electronic newsletter that SGA created for 

the County of San Bernardino Stormwater Program. The 
medium allows for articles as well as user commenting and 

questions.   
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Step 4 Creating a Movement with Moving Pictures: After building out a basic 
social networking framework, the program should then move to the 
development of an OWOW YouTube Channel. The YouTube channel will 
allow the program to quickly and easily post videos captured at outreach 
events and gardening workshops, or informational videos (e.g. how to spot 
an aphid).  

Step 5 Growing Relationships to Build Credibility: In building the program’s 
credibility among the target DIY audience and growing its e-community to 
disseminate messages, BASMAA should seek to develop a broad coalition 
of online support. To accomplish this, BASMAA should identify related 
blogs, Facebook and Twitter pages, websites and YouTube channels and 
regularly provide comments, respond to posts, provide expertise, and/or 
share relevant articles. Collectively, these efforts will feed the larger 
effort by providing a mechanism for program messages to reach the wider 
audience and grow credibility through this cost-efficient “word of mouth” 
capacity. 

Step 6 Evolving from Website to Program Hub: Ultimately, social networking 
and blogging efforts will aim to drive users back to the OWOW website, 
which will unify the numerous electronic outreach activities described 
above. As the information hub of the program, it’s important to grow and 
streamline the current website to increase its efficiency and usability. To 
do this, SGA suggests designing and executing a web optimization strategy 
based on the follow principles: 

1. Increase Site Usability and Accessibility: Website navigability is 
one of the most important features of any effective information hub 
because if people can’t use the site, they won’t stay. With this in 
mind, the program should develop a strategy to increase the usability 
of the site by assessing current website information flow, layout and 
organization to determine retooling and reformatting needs. 
2. Develop a Robust Search Engine Optimization (SEO) Plan: 
Developing an effective SEO strategy is critical, because if people 
can’t find you, then they won’t be able to use your resources. In 
developing OWOW’s SEO strategy, the program should examine the 
following features: 

 Titles: Reassess consistency and clarity of each title on every 
website page to ensure that each title accurately describes the 
content of the page.  

 Link around: Increase the use of internal links within web pages 
to easily direct external and internal users to information.  

 Strengthen keywords: Highlight critical keywords and phrases 
and add a strong tag around them to increase search results.  

3. Put Your Best Face Forward: The design and branding of the site 
acts as the face of the program, and should thereby engage and draw 
the audience in. In light of the updated Five-Year Strategic Plan, 
BASMAA should revisit the current website design to fully optimize the 
use of engaging website images, web layout and design consistency 
throughout the site.  
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Leveraging Existing Resources

The program could easily draw on 

participants currently involved with Santa 

Clara Valley’s Green Gardner Program or 

the Bay Friendly Landscaping Program.   

4. Clarify, Grow and Tailor Content: The information that the site is 
providing is the central reason why the audience is visiting. To keep 
the target audience coming back for more, it is important that the 
program develop a plan to consistently and systematically refine and 
update website content. 

4.2.3 DO Population-Specific Earned Media Approach  
For the DO population, the use of unpaid electronic media should be utilized as a 
mechanism where individuals could simply and easily submit testimonials describing 
their positive experiences using a sustainable contractor. Electronic media would also be 
implemented in conjunction with the sustainable contractors to leverage outside 
resources.  
 
To easily automate this feedback loop, the program could develop a designed email 
template requesting testimonials from former sustainable contractor clients. This e-blast 
template could then be provided to partnering sustainable contractors to send directly 
to their customers. The e-blast would include several easy ways for customers to submit 
their testimonials, such as simply replying to the email (which would then be forwarded 
by the contractors to BASMAA) or by posting their testimonial to OWOW’s future 
Facebook page.  

4.3 Strategic Partnerships 
For the DO population in particular, developing strong relationships with sustainable 
landscaping companies will be critical in the successful execution of the campaign. 
However, the need for fruitful partnerships does not end there. To effectively reach and 
influence both target audiences, the program should develop, build on and utilize 
strategic partnerships with a number of relevant groups and existing stakeholders. While 
building these partnerships, the program should seek stakeholder input and assistance 
across a number of key objectives, including: (1) refining program messages, (2) 
identifying message distribution channels and (3) leveraging their own networks to 
distribute messages.  
 
In seeking out potential partners, the program should reach out to organizations that 
appeal to the relevant interests of both populations, 
which include:  
 

 Environmental Issues: The program could 
appeal to the target audience’s desire to be 
environmentally friendly in using less-toxic 
pesticides by developing strategic 
partnerships with relevant environmental 
organizations (e.g. The Urban Pesticide 
Pollution Prevention Project, 
http://www.up3project.org). 
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Leveraging Existing Resources

Santa Clara’s Master Gardeners program is 

another great opportunity to leverage 

program resources and current participants 

(www.mastergardeners.org/scc.html). For 

example, BASMAA could build off the 

Master Gardeners program’s La Mesa Verde, 

a newly established community project 

dedicated to building organic vegetable 

gardens at the homes of low‐income families 

in Santa Clara County (pictured right).  

 Health Concerns: Like their concern for the 
environment, protecting the health of their 
families and pets is a major driver for many 
residents’ use of less-toxic pesticides. Noting 
this interest, the program should seek out 
partnerships with related health 
organizations, particularly those that focus 
on the family and the home (e.g. Healthy 
Child, Healthy World, 
http://healthychild.org/).  

 
 
 
 
 
 
 
 
 
 Green Gardeners: For the DIY sect, reaching 

out to sustainable gardening groups would allow 
the program to pick the low-hanging fruit of 
individuals who already have a developed 
interest in the message.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 Master Gardeners: The program could also 
find a broad group of willing participants                                  
and effective channels of communication to 
leverage by partnering with master gardener                    

 
  

Plug‐in Opportunity: Santa Clara’s La 

Mesa Verde Project for the Master 

Gardeners program.   

Plug‐in Opportunity: Alameda’s guideline 

book for the County’s Bay‐Friendly 

Gardening program.    
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Leveraging Existing Resources

Alameda County’s Bay‐Friendly Gardening program offers 

landscape professionals a number of tools and resources to 

help them  stay competitive in the marketplace, such as 

workshops, qualifications, tours and guidelines (pictured 

right) (www.stopwaste.org). The program could utilize 

existing contacts from this program to build out strategic 

partnerships with sustainable landscapers.  

 Sustainable Landscaping Companies: Finally, partnering with sustainable 
landscaping companies will not only help move the program forward; it will be a 
necessary action in developing the DO campaign (e.g. The Bay-Friendly Gardening 
Program, http://www.stopwaste.org/home/index.asp?page=8). 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
5. Making the Grade: Evaluation Approaches  
 
A Note about Our Approach  
 
At SGA, we've come to rely on the term Outreach:ology to convey the unique way we 
approach public education. Outreach:ology (i.e., the science behind behavior change) 
uses a blend of Community-Based Social Marketing (CBSM) and proven tactics from social 
psychology and persuasion in order to influence the behavior of the target audience. 
CBSM focuses first on identifying the barriers and motivators of the target audience  
(See Literature Review, page 4), and then on finding ways to lower the barriers and 
increase the motivators. Social psychology allows us to use research from prominent 
leaders in the academic field who have tested and found tactics that work in influencing 
a person's behavior. By using both social psychology and CBSM as the backbone of the 
approach, SGA has proposed strategies throughout the plan (e.g., power of stories, peer-
to-peer communication, action-oriented messages, etc) that are all included as a result 
of their proven success in persuading people to change their behavior. Because these 
types of strategies have proven success, SGA recommends monitoring the audience's 
participation (instead of their awareness) as one of the campaign’s primary metrics for 
success. For example, getting a home owner to sign up for the program’s eNewsletters 
would be more valuable than finding out that said homeowner is aware of the toxicity of 
pesticides.  
 
 
What Numbers Should Be Tracked for Success: Recommended Measures  
 
In order to reflect the strategies proposed in the plan, the table below reflects which 
outreach tactics should be measured quantitatively.  
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CAMPAIGN COMPONENT  EVALUATION METRIC

PAID ADVERTISEMENTS 
 Number of impressions per advertisement 

 Number of interactions as a result of advertisement 
TESTIMONIALS   Number of testimonials received 

ELECTRONIC MEDIA 

SOCIAL NETWORKING (FACEBOOK AND/OR TWITTER) 
 Number of “friends” or “fans”  
 Number of interactions (e.g. posts/comments) from target 
audience 
 Number of interactions from OWOW 

WEBSITE 
 Number of unique visitors  
 Number of page views 

BLOGS 
 Number of posts by program on external blog sites 
 Number of comments to posts by program on external blog sites 
 E‐NEWSLETTER 
 Distribution number 
 Open rate 
 Number of article click-throughs 

EARNED MEDIA 
 Online news placements 
 Print news placements 

STRATEGIC PARTNERSHIPS 

 Number of partnerships with related organizations/non-
profits/associations 

 Number of partnerships with sustainable landscaping companies 
& pest control operators  

 Number of strategic partnership events/workshops 
 Number of people who attended all strategic partnership 

events/workshops 
 
Learning from Mishaps and Successes: Monitoring and Adjusting  
 
The most effective outreach plans are those that are able to be malleable and adjust 
tactics as needed. In terms of the overall strategy, periodic evaluations should be  
done at least once a year to allow the program to take a step back and assess what's 
working (and do more of that) and what's not working (and figure out how it can be 
improved). On a more tactical level, adjustments should be occurring on an ongoing 
basis. Because a good chunk of the plan focuses on online outreach, this comes with the 
added benefit of an ongoing evaluation component. Programs like Facebook, 
eNewsletters, etc., all produce statistics to see which posts are popular and which 
emails people are opening and not opening. This encourages a continuous stream of 
automated monitoring that would allow the program to optimize its rates of online 
engagement and success by simply giving their users more of what they want.  
 
Pilot testing programs are also a means of assessing effectiveness before they are 
implemented on a large scale. Pilot testing is best used when conducting "on the ground" 
outreach programs. That is, programs that involves face-to-face contact like the store 
outreach being done for the Our Water, Our World program. Because of the geographic 
area of BASMAA, face-to-face outreach was not included as an integral part of this plan 
due in part to the budget and the fact that the strategic plan was written to comply 
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with the MRP's advertising requirement. However, for some components of the plan 
(e.g., Youth Panel), pilot testing is feasible and recommended as a way of seeing what 
works and what doesn't—before rolling it out on a larger scale.  
 
To Ask or Not to Ask: Self-Reported Surveys 
 
SGA is aware that one of the MRP's requirements is to do a pre- and post- campaign 
survey before and after the advertising buy. Because we are recommending that BASMAA  
veer away from traditional paid advertising buys, we are also recommending that this 
evaluation approach be adjusted accordingly. SGA's concern with self-reported surveys 
are as follows: (1) They tend to place an emphasis on knowledge and awareness. As we 
know from CBSM, the idea that knowledge equals behavior change is an erroneous one.  
Case in point: every smoker knows that smoking cigarettes is bad for their health, but 
does this stop them from smoking? For this reason, it is amiss to assume that  
simply because a homeowner knows that IPM is the most eco friendly pest control 
alternative, that they are going to stop using pesticides altogether; (2) They are self-
reported and therefore are limiting in their ability to get candid answers from the 
participants; and (3) They can be quite expensive for little return. Administering these 
types of surveys is often costly, and the data that is received is not always actionable or 
of value to the program.  
 
SGA instead recommends taking the following approach to self-reported surveys: (1) Stay 
away from focusing on questions related to awareness; (2) Rely primarily on the people  
who are part of the program's outreach database (see page 13) as the means for getting 
survey data. The people who become part of the program can therefore be tracked  
and their progress monitored in terms of how successfully they are moving along the 
road to behavior change. This also minimizes program costs if the surveys are  
sent out and collected online; and (3) Only collect face-to-face surveys in conjunction 
with other programs and outreach initiatives the individual cities/counties are already 
doing as part of MRP compliance. For example, taking surveys to a community event and 
doing them there. In this way, no added budget is spent in trying to collect survey data.  
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During	  the	  fiscal	  year	  2010-‐2011,	  O’Rorke	  Inc.	  continued	  to	  serve	  as	  BASMAA’s	  
media	  relations	  contractor.	  	  	  
	  
Early	  in	  the	  year	  O’Rorke	  worked	  directly	  with	  project	  manager	  Sharon	  Gosselin	  
and	  the	  PIP	  committee	  to	  brainstorm	  pitch	  topics.	  The	  result	  was	  several	  planned	  
pitches	  and	  distributing	  radio/online	  public	  services	  announcements	  on	  key	  
stormwater	  issues	  as	  well	  as	  monitoring	  of	  breaking	  news	  opportunities.	  
Additionally,	  O’Rorke	  provided	  localized	  templates	  of	  each	  release	  developed	  for	  
use	  by	  local	  agencies	  to	  pitch	  community-‐specific	  media.	  
	  
The	  pitches	  resulted	  in	  thirty-‐five	  total	  media	  placements.	  The	  report	  that	  follows	  
gives	  a	  synopsis	  of	  each	  pitch	  and	  the	  number	  and	  type	  of	  placements	  each	  
garnered.	  Details	  coverage	  reports	  for	  each	  pitch	  are	  attached.	  
	  
	  
Rainy	  Season/Car	  Maintenance	  PSAs	  
O’Rorke	  drafted	  a	  series	  of	  public	  service	  announcements	  (PSAs)	  for	  use	  on	  radio.	  	  
The	  copy	  focused	  on	  the	  importance	  of	  basic	  car	  maintenance,	  particularly	  fixing	  
leaks,	  in	  the	  rainy	  season.	  
	  
The	  PSAs	  	  were	  aired	  on	  eleven	  radio	  stations,	  posted	  on	  ten	  station	  websites	  and	  
also	  resulted	  in	  interviews	  on	  two	  radio	  stations	  for	  a	  total	  of	  twenty-‐three	  
placements.	  
	  
	  
Don’t	  Burn	  Holiday	  Gift	  Wrap	  
O’Rorke	  drafted	  a	  press	  release	  focusing	  on	  the	  pollution	  caused	  when	  holiday	  gift	  
wrap	  is	  burned	  or	  used	  as	  a	  fire	  starter.	  	  
	  
This	  pitch	  resulted	  in	  five	  placements:	  four	  radio	  stories	  and	  coverage	  on	  KQED’s	  
blog.	  
	  
	  
Reusable	  Lunch	  Boxes/Water	  Bottles	  
To	  call	  attention	  to	  one	  of	  the	  major	  pollutants	  BASMAA	  is	  dealing	  with,	  O’Rorke	  
conceived	  of	  a	  pitch	  designed	  to	  call	  attention	  to	  litter	  via	  choices	  a	  consumer	  can	  



make	  in	  daily	  behaviors.	  	  Two	  press	  releases	  were	  drafted:	  one	  dealt	  with	  eating	  on	  
the	  go	  and	  how	  reusable	  items	  can	  fit	  into	  that	  (reusable	  coffee	  cups,	  water	  bottles,	  
etc).	  	  The	  other	  release,	  sent	  to	  parenting	  publications,	  focused	  solely	  on	  building	  a	  
greener	  lunch	  box	  for	  children.	  	  
	  
This	  pitch	  resulted	  in	  one	  interview	  placement	  on	  the	  family-‐friendly	  station,	  KMKY	  
(Radio	  Disney).	  
	  
	  
Hiring	  an	  IPM	  Certified	  PCO	  
This	  pitch	  focused	  on	  the	  wide	  availability	  of	  pest	  control	  operators	  certified	  in	  
integrated	  pest	  management	  (IPM)	  techniques.	  O’Rorke	  worked	  to	  have	  
BayWise.org	  updated	  to	  include	  a	  “box”	  on	  the	  homepage	  advising	  users	  to	  “click	  
here	  to	  find	  a	  pest	  control	  professional.”	  	  Also	  included	  were	  links	  to	  listings	  of	  Bay	  
Area	  contractors	  certified	  by	  three	  different	  programs.	  
	  
This	  pitch	  resulted	  in	  three	  placements:	  one	  on	  claycord.com	  and	  two	  radio	  
interviews.	  	  The	  claycord	  story	  drove	  eighty-‐six	  visitors	  to	  BayWise.org	  the	  day	  it	  
was	  posted.	  Since	  the	  pitch	  began,	  the	  pest	  control	  page	  has	  received	  over	  150	  
visitors.	  
	  
	  
Ant	  Control	  PSAs	  
These	  PSAs	  dealt	  with	  effective	  ways	  to	  control	  ants	  and	  also	  promoted	  BayWise.org	  
as	  a	  resource	  for	  pest	  control	  information.	  	  
	  
The	  PSAs	  aired	  on	  three	  stations:	  KLIV,	  KDIA	  and	  KCBS.	  
	  
	  
Summertime	  Reusables/Anti-‐Litter	  Tips	  
This	  pitch	  began	  at	  the	  end	  of	  the	  FY	  and,	  although	  some	  media	  outlets	  expressed	  
interest	  in	  running	  the	  tips	  and/or	  using	  them	  in	  conjunction	  with	  other	  
summertime/destination	  stories,	  no	  placements	  have	  been	  confirmed	  as	  of	  this	  
writing.	  
	  
	  
Recommendations	  for	  FY	  2011-‐12	  
	  
•	   Work	  to	  find	  new	  ways	  to	  present	  the	  litter	  story	  and	  messages	  to	  the	  media.	  	  

O’Rorke	  found	  this	  topic	  to	  be	  a	  “tough	  sell.”	  It	  may	  be,	  in	  part,	  because	  
downsizing	  at	  news	  organizations	  has	  made	  lighter,	  lifestyle-‐oriented	  pieces	  
more	  difficult	  to	  get	  covered.	  	  But	  there	  also	  did	  seem	  to	  be	  a	  real	  lack	  of	  
interest	  in	  this	  topic	  from	  the	  media.	  

	  
•	   Look	  to	  new	  local/regional	  studies	  as	  a	  jumping	  off	  point	  for	  pitching.	  

Timeliness	  and	  a	  sense	  of	  having	  real	  news	  to	  share	  would	  help	  get	  BASMAA	  



	   more	  coverage.	  
	  
•	   Continue	  to	  pitch	  FM	  radio	  stations	  and	  seek	  out	  public	  affairs	  coverage	  via	  

PSAs	  or	  direct	  pitches.	  Public	  affairs	  directors	  have	  been	  receptive	  to	  
BASMAA	  messages.	  

	  
•	   Update	  BayWise.org	  to	  include	  more	  stormwater	  related	  information.	  
	  
•	   Continue	  to	  pitch/seek	  out	  online	  coverage	  as	  much	  as	  possible.	  	  One	  story	  

on	  claycord.com	  drove	  over	  eighty	  visitors	  to	  BayWise.org.	  	  Online	  stories	  
and	  placements	  can	  lead	  to	  the	  public	  directly	  getting	  even	  more	  information	  
about	  water	  pollution	  prevention	  activities	  at	  home.	  

	  
•	   Brainstorm	  things	  on	  the	  horizon	  in	  the	  next	  six	  months	  that	  could	  prove	  to	  

be	  strong	  media	  opportunities	  for	  BASMAA.	  This	  could	  range	  from	  new	  
regulations	  to	  surveys	  and	  studies.	  

	  



	  

Rainy	  Season/Car	  Maintenance	  PSA	  Coverage	  Report	  

	  

Online	  	  

• KISS-‐FM	  (98.1)	  
• KMEL-‐FM	  (106.1)	  
• WILD	  94.9	  
• KKSF-‐FM	  (103.7)	  
• STAR	  101.3	  
• GREEN	  960	  
• 910	  KNEW	  
• KKIQ-‐FM	  (101.7)	  
• KKDV-‐FM	  (92.1)	  
• 107.7	  THE	  BONE	  
	  

Radio	  

• KISS-‐FM	  (98.1)	  
• KMEL-‐FM	  (106.1)	  
• WILD	  94.9	  
• KKSF-‐FM	  (103.7)	  
• STAR	  101.3	  
• GREEN	  960	  
• 910	  KNEW	  
• KIQI-‐AM	  (1010)	  (Spanish)	  
• KKIQ-‐FM	  (101.7)	  
• KKDV-‐FM	  (92.1)	  
• KUFX-‐FM	  (98.5)	  (KFOX)	  –	  Will	  begin	  airing	  week	  of	  12/27	  

	  

Radio	  (Interview)	  

• KEAR-‐AM	  (610).	  	  Sharon	  Gosselin	  w/	  Jonathan	  Rickert	  on	  Tuesday	  12/14.	  	  Two	  5-‐minute	  
segments	  aired	  Wednesday	  12/15/10	  and	  Thursday	  12/16	  at	  both	  11:04	  a.m.	  and	  4:04	  
p.m.	  

• Radio	  Disney	  KMKY-‐AM	  (1310).	  	  Sharon	  Gosselin	  w/	  Shalon	  Rogers	  on	  Monday	  11/20	  at	  
11	  a.m.	  

	  
	  



Don’t	  Burn	  Gift	  Wrap	  Coverage	  Report	  

	  

Radio	  

• GREEN	  960.	  	  Sharon	  Gosselin	  w/	  Sebastian	  Kunz	  on	  Friday	  12/10/10.	  
• KEAR-‐AM	  (610).	  	  Sharon	  Gosselin	  w/	  Jonathan	  Rickert	  on	  Tuesday	  12/14/10.	  	  Two	  5-‐

minute	  segments	  aired	  Wednesday	  12/15/10	  and	  Thursday	  12/16/10	  at	  both	  11:04	  a.m.	  
and	  4:04	  p.m.	  

• KGO-‐AM	  (810).	  	  Sharon	  Gosselin	  w/	  Ravi	  Peruman	  on	  Monday	  12/20/10.	  
• KCBS-‐AM	  (740).	  	  Lisa	  Fasano	  (Air	  District)	  on	  Friday	  12/24/10.	  	  Two	  segments.	  
	  

Online	  

• KQED	  News	  Fix	  Blog.	  What	  Not	  to	  Burn	  This	  Holiday	  Season.	  Dan	  Brekke.	  12/24/10.	  
	  
	  
	  



Reusable	  Lunch	  Box/Water	  Cups	  Media	  Coverage	  Report	  

	  
	  

Radio	  

• KMKY	  –	  Geoff	  Brosseau	  interviewed	  by	  Shalon	  Rogers	  on	  March	  30th.	  
	  



Hiring	  an	  IPM	  Certified	  PCO	  Coverage	  Report	  

	  

Online	  	  

• Claycord.com	  
	  

Radio	  

• KEAR	  –	  Interview	  with	  Jim	  Scanlin;	  aired	  in	  two	  parts	  on	  two	  consecutive	  
days.	  

• KIQI	  –	  Interview	  with	  Ricardo	  Barajas	  



Ant	  Control	  PSA	  Coverage	  Report	  

	  
	  

Radio	  

• KCBS	  
• KDIA	  
• KLIV	  

	  









 

 

 

Pacheco Brothers Gardening, Inc 

Company IPM Statement and Recycle Statement 
 

 

Pacheco Brothers Gardening utilizes a fairly comprehensive IPM program when 

performing landscape maintenance contracts.  When abating either noxious weed 

populations or severe insect infestations our company policy is always to use the least 

toxic method. 

 

For the most part we utilize glyphosate products for weed eradication and tend to let 

nature run its course when it comes to controlling insects.  The insecticide we generally 

use is Merit and we use it as a last resort for the protection of plant life and property 

value. 

 

Pacheco Brothers Gardening is a certified Green Business and is a certified Bay Friendly 

business. 

 

Pacheco Brothers Gardening, Inc. always endeavors to recycle the debris generated from 

our work.  For over 15 years we have utilized dump beds on the maintenance crew trucks 

to enable us to load our own green waste dumpster in our yard.  We currently fill seven 

30-yard green waste dumpsters each week. 

 

We also separate, as best as possible, our wood waste for recycling and to some extent 

our copper waste.  It is our goal to reduce landfill waste by recycling as much as possible 

the debris generated from our work.   

- Plant containers are recycled or sold back to each nursery 

- Tree stakes and pallets are recycled 

- All paper and cardboard waste is shredded and recycled 

- All oil, oil filter and petroleum products are recycled 

 

The purpose for sharing our ‘Green’ activities is to highlight our commitment to our 

community and the communities we work in.  It is our belief to further advance our 

industry we have to advance our community.  One of the biggest impacts a landscape 

contractor can have is through the use of recycling debris, recycling plant material and 

lowering emissions.   
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